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of these little babies holds the equivalent of a 


15-story stack of paper information...Now, mind- 
bogglin’ as that is, wait’ll ya’ hear what’s just 


”9 


around the ol’ technological cornev... 
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» STATE ASSOCIATION HEADS CONVERGE IN VEGAS... Forty- 
two attendees representing 24 states, plus Canada and New York 
City, met in Las Vegas on Jan. 21-23 for AMOA’s Council of Affiliat- 

ed States Meeting. Video lottery, to no one’s surprise, garnered 
much of the attention. But another topic raised some eyebrows: 
AMOA president Craig Johnson’s comments on a Dec. 16 meet- 
ing between himself, former president Gene Urso, and officials from 
Capcom and Capcom USA. The subject: Capcom's providing of 
product to two route operating companies, Diversified Coin and 
Hustle Enterprises, and charges that they received Street Fighter 
Champions under more favorable conditions than other route oper- 
ators. We'll have Johnson's full comments on the meeting, a response 
from Capcom, and complete coverage of the state association meet- 
ing next month. 


DISAPPOINTMENT IN WEST VIRGINIA... On Jan. 21, Gov. Gaston 
Caperton halted implementation of statewide video lottery, citing 


too many unanswered questions. Influencing factors include con- — 


troversy over the decision to select one supplier for both the cen- 
tral computer system and the terminals, plus federal investigations 
into video lottery. Charleston businessman Fred Haddad, amem- 
ber of the seven-member Lottery Commission, resigned his post 
on Jan. 20 over the sole-source issue, maintaining that free choice 
of terminals is the best path. Lottery director Butch Bryan is con- 
vinced that a single supplier is the most secure route. VLC of Boze- 
man, Mt., and IGT of Reno, Nev., both submitted bids to the com- 
mission. Loss of expected video lottery revenue ($50 million) will 
mean tightening the state’s budget belt. 


NOVA SCOTIA RESTRICTS VLTS...The first North American 
government-run video lottery program has run into a snag. Following 
a Jan. 20 announcement by Premier Don Cameron, the video lot- 
tery terminals in Canada’s Atlantic province of Nova Scotia will be 
restricted to bar and tavern locations, effective Feb. 8. The machines 
were previously placed in a variety of locations, including corner 
stores, laundromats, bowling centers, rental stores, and restaur- 
ants. Public pressure to limit machine access has been mounting 
in the province. 


In neighboring New Brunswick, where video lottery is a govern- 
ment/private enterprise partnership (coin machine operators), 
Finance Minister Allan Maher told reporters: “‘It’s regrettable that 
Nova Scotia has run into the difficulties they have had. However, 
we feel our system is working quite well.’ He credited New Brun- 
swick’s strict controls for that program’s success. VLTs in both 
provinces are administered under the auspices of the Atlantic Lottery 
Corp., which also administers programs in Newfoundland 
(government-run) and Prince Edward Island (government/private 
enterprise). 


INDUSTRY LOSES TWO...We were saddened to learn that two 
of our beloved industry friends passed away in January, Dick Needle- 
man and David Rockola. Needleman was a man who attracted 
friends, especially in the industry he loved. He was with Atari for 
many years and remained in touch with those he worked with. Rock- 
ola, founder of the Rock-Ola Jukebox Company, passed away at 
age 95. They will be greatly missed. : 


NAMCO BUYS ALADDIN’S CASTLE CHAIN... Namco’s purchase 
of the Bally’s Aladdin’s Castle arcade chain is now a ‘‘done deal,” 
according to Namco-America coin-op vice president Kevin Hayes. 
The acquisition of Aladdin’s 225 arcades gives Namco Operations 
(the company’s operating wing) a total of 275 arcades in 47 states, 
with ‘99 percent of them located in malls,’ he said. 


In this month’s ‘‘News”’ section, we reported that WMS Industries, 
too, was vying for the chain, but its agreement was terminated when 
Namco offered to pay a higher price. 


“The intent at this point is to keep both the Aladdin's Castle busi- 
ness and the name,’ Hayes said. “‘Aladdin’s Castle is headquar- 
tered in Chicago and will remain there. We do intend to join Nam- 
co Operations and Aladdin’s Castle, but that will be sometime in 
the future.’ 


Meanwhile, WMS Industries president/CEO Neil Nicastro said his 
company was interested in buying Aladdin’s Castle because “‘it’s 


different than going into the street business and competing with 
operators for street locations.” As for the possibility of WMS ac- 
quiring another existing arcade chain, should the opportunity arise, 
Nicastro said, ‘‘Il think if a businessman sees an investment that 
could generate a good return, he has to look at it. That’s not limit- 
ed to the coin machine industry; it’s true in any business.” 


ACME BIGGER THAN EVER... The American Coin Machine Expo, 
sponsored by AAMA and Play Meter, has already booked 875 booths, 
surpassing last year’s total of 770. A special feature is Redemp- 
tion City, an area for manufacturers and suppliers of redemption 
equipment and merchandise, which will include 150 booths. For 
information on ACME, contact W.T. Glasgow Inc. at (708) 333-9292. 


AAMA SAYS ‘‘NO”’ TO MAGAZINE, ‘‘YES’’ TO MOVE...AAMA 
president Bill Rickett announced that the AAMA board of direc- 
tors has voted down plans to publish an AAMA-sponsored trade 
publication. ‘‘After considering the pros and cons, the board has 
decided that there are other avenues available to us to promote 
the coin-operated amusement industry,’ explained Rickett. 


The board has asked AAMA’s general public relations/cause-related 
marketing committee to review internal promotional ideas and an 
outside PR firm report and make recommendations to the board 
at its meeting, to be held in March. “A top-notch industry promo- 
tion program is one of our top priorities,’ Rickett added. 


The AAMA board, meanwhile, in a very close vote, opted to move 
the AAMA offices from its current Washington D.C. suburb to Chicago, 
a more central location. There is no date set for the move but it 
should be before the end of the year. 7 


SEGA SETTLES SUIT...Sega Enterprises Ltd. of Tokyo, Japan 
has settled a lawsuit brought by Magnovox and Sanders Associ- 
ates. The two had sued Sega, claiming patent infringement on its 
video games. The patent the companies alleged was an infringe- 
ment became public domain in 1988, but they claimed that Sega 
had violated the patent when it was still in force. Sega will pay $13 
million, while its American subsidiary, who was also named in the 
suit, will pay the remaining $1.25 million of the settlement amount. 


WIEDERAENDERS ESTABLISHES MEMORIAL FUND... Paul 
Wiederaenders of Irem has established the Linda Wiederaenders 
Memorial Fund at Illinois’ Loyola University Medical Center in honor 
of his late wife, Linda, who underwent single lung transplant sur- 
gery there in 1992. The fund will help defray the cost of maintenance 
and medicine for patients who need financial help following trans- 
plant surgery. Donations may be sent to Loyola University Medi- 
cal Center, Development Office, 2160 S. First Ave., Maywood, IL 
60153, Attn: Suzanne Saletta. 


NSM EXTENDS FINANCING PROGRAM...NSM-America was so 
overwhelmed with the response to its ‘0%”’ financing program, 
scheduled to end on Jan. 31, that it decided to extend it another 
month. The program allows qualified operators to finance any number 
of new NSM jukeboxes for 12 months at no interest, 18 months at 
four percent, or 24 months at under six percent. 


TAITO ADDS TO STAFF... Jim Belt has joined Taito as its coin-op 
sales manager. Jim spent 10 years with Bally/Midway, three years 
with Williams, and most recently was with Kaneko. Taito has also 
added Carlos Laguardia to the sales force; he'll be handling North 
ard South Ameficanteritores. 


In addition, Taito has made some key personnel changes: Yoshi 
Nakanishi now serves as vice president of coin-op sales, Larry 
Stalmah as vice president of manufacturing, Anita Platacis as sales 
administrator, John Pipp as distribution and parts manager, Ed Man- 
ning as parts assistant, Paul Torres as technical service manager, 
and Rich Zver as treasurer. Gail Smolen remains involved in coin-op. 


CALL AMUTRONICS TOLL-FREE. ..At press time, Jim Pietrangelo 
of Amutronics, a new redemption manufacturer, called to tell us 
he now has a toll-free number (800) 945-3224. See more about this 
Company in Our Wews secion. # §§§ «sds 


an existing business with existing locations in malls. That’s much 
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pushbutton controls, with horizontal 
mounting microswitches and vertical mounting 
microswitches; fit any wood or metal control 
panels, These made in the U.S.A. microswitches 
provide over 10,000,000 actuations, HAPP 
pushbuttons are made of very durable nylon. 


HAPP also manufacturers quality illuminated 
pushbutton controls, joystick controls, coin/ 
currency controls, power, driving, trackball and 
other electronic controls, You receive finest 
quality, fast delivery, competitive pricing. Call 
or write for FREE HAPP CONTROLS CATALOG. 
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Buying the right game can be a ‘‘make-or-break’’ proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game's staying power. 
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MONTHS MONTHS 
POINT ON IN 

GAME MFG. VALUE CHART TOP 10 
1. Virtua Racing (Sega) 9.86 3 3 
2. Street Fighter Champ. Ed. (Capcom) 9.22 10 10 
3. Lethal Enforcers (Konami) 9.18 4 4 
4. Mortal Kombat (Midway) 9.15 5 5 
5. The Addams Family (Bally) 9.09 11 17 
6. Suzuka 8 Hours (Namco) 8.67 6 3 
7. Mad Dog McCree 33’’/50” (Betson) 8.61 22 10 
8. Time Killers (Strata) 8.40 1 1 
9. Race Drivin’ (Atar/) 8.38 28 er 
10. Fish Tales (Williams) 8.34 5 4 
11. Race Drivin’ Panorama (Atari) 8.20 20 17 
12. Final Lap 2 (Namco) 8.07 24 24 
13. Star Wars (Data East) 8.04 4 2 
14. Street Fighter Il (Capcom) 8.00 23 23 
15. Terminator 2 (Williams) 7.96 19 19 
16. Cue Ball Wizard (Premier) 7.95 3 2 
17. Terminator 2 (Midway) 7.90 16 16 
18. Steel Talons (Atar/) 7.86 Zz 16 
19. Hard Drivin’ (Atar!) 7.85 46 44 
20. Lethal Weapon 3 (Data East) fae 4 6 
21. Mad Dog McCree 25” (Am. Laser) 7.78 4 1 
22. The Getaway (Williams) (07 10 10 
23. Final Lap 3 (Namco) 7.67 2 0 
24. Road Riot (Atari) 7.54 18 16 

Art of Fighting (SNA) 7.49 5 





REDEMPTION 


POINT 




















VALUE VALUE VALUE 
ALLEY BOWLERS SINGLE CRANES (cont.) NOVELTY (cont.) 
1. Skee-Ball (Skee-Baj/) 8.40 4. Challenger 7.20 2. Rock-N-Bowl (Bromley) 8.11 
2. Smart Ball (Smart) 8.25 (Wedges/Ledges) 3. TMNT Pizza (Exit) 8.00 
5. Action Claw (Betson) 6.75 4. Wacky Gator (Data East) 7.85 
SPORTS GAMES 6. Big Choice (Betson) 6.29 5. Cracky Crab (Namco) 7.67 
: 7. Clean Sweep (Smart) 6.08 6. Hop A-Tic-Tac-Toe 7.50 
1. UB- | 
oe eee 8.10 8. Skill Crane (Grayhounc) 6.00 (Data East) 
2. Quik Shot (Design Plus) 7.69 ; 
3. Pop-A-Shot (Pop-A-Shot) 7.14 9. Jumbo Crane 6.00 7. Whac-A-Mole (Bob's Space) TO 
: : , (Grayhound) 8. Bozo Prize (Exit) 7.40 
4. Pitch Hitter (Nat’) Sports) 6.33 
5. Goalpost (Doyle) 6.29 10. Hollywood (Maxwell) 5.19 9. Bank It (Capcom) 7.33 
6. Razzle Dazzle (Doyle) 6.20 JR. BASKETBALL 10. Boom Ball (Meltec) 7.33 
. 11. Pop-A-Ball (Coasta/) 7.00 
12. Big Mouth (Meltec) 7.00 
2. Shoot To Win Jr. (Smart) 8.00 13. Knock Down (Meltec) 6.60 
SINGLE COIN PUSHERS 3. Jr. All American 7.00 . 
é CCI/UETD 14. Ghost Town (Bromley) 6.33 
1. Seabee (Betson) 7.90 (CCI/UETD) 15. Roosta Shoota (Coasta/) 6.33 
2. Starburst (CC/) 5-67 ROLL DOWNS 16. Lippy the Clown (DataEast) 6.25 
1. Spin To Win (Lazer-Tron) 9.00 17. Hungry Hippos (/.C.E.) 6.00 
Sola gana a 2. Clown Rolldown (BayTek) 6.50 18. Skee Toss B.C. 5.75 
1. Rainbow (Rainbow) 7.67 (Betson/Skee-Ball) 


NOVELTY 
1. Feed Big Bertha (Smart) 


2. Maxima Jumbo (Maxima) 7.33 
3. Kramer Krane (Kramer) 7.20 


. Cosmo Gang (Data East) 5.67 
. Bowler Roller (Bob’s Space) 5.00 









PLAY METER 8 FEBRUARY 1993 


QUIPMENT POLL 









VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Street Fighter Champ. Ed. 9.22 592 . CaptainAmerica(Data East) 6.12 531 
(Capcom) . Rim Rockin’ Basketball 6.00 165 
. Time Killers (Strata) 8.40 (Strata) 
. Street Fighter Il (Capcom) — 8.00 . Knights Of The Round 5.94 164 
. Road Riot (Atari) 7.54 (Capcom) 
. Art Of Fighting (SNA) 7.49 . Turtles In Time (Konami) 5.93 167 
. Skins (/rem) 7.09 . Super Baseball 2020 (SNK) 5.93 
. Turbo Out Run (Sega) 7.04 . High Impact Football 5.90 
. World Heroes (SNA) 7.03 (Midway) 
. Sunset Riders (Konami) 7.00 . Clutch Hitter (Sega) 5.86 
. Aero Fighters (McO’River) 6.68 . Fatal Fury (SNA) 5.00 
. Super High Impact (Midway) 6.65 . Baseball Stars (SNK) 5.61 
. Golden Axe-Revenge (Sega) 6.60 . Spider-Man (Sega) 5.50 
. Rai Den (Fabtek) 6.56 . Atomic Punk (/rem) 
. Track-Pak (Leland) 6.54 . Burning Fight (SNA) 
. WWF Wrestle Fest 6.49 . Hook (/rem) 5.43 
(Am. Technos) . King Of The Monsters (SNk) 
. Varth: Operation Thunderstorm 6.43 . Heated Barrell (Fabtek) 
(Romstar) ; . King Of Dragons (Romstar) 
. King Of The Monsters 2(SNK) 6.29 . Mutation Nation (SNA) 
. Final Fight (Capcom) 6.14 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Virtua Racing (Sega) 9.86 164 . Final Lap 2 (Namco) 8.07 1,169 

. Lethal Enforcers (Konami) 9.18 209 . Terminator 2 (Midway) 7.90 882 

. Mortal Kombat (Midway) 9.15 294 . Steel Talons (Atar/) 7.86 858 

. Suzuka 8 Hours (Namco) 8.67 244 . Hard Drivin’ (Atari) 7.85 2,182 

. Mad Dog McCree 33’'/50" 8.61 848 . Mad Dog McCree 25” 7.78 146 
(Betson) (Am. Laser) 

. Race Drivin’ (Atari) 8.38 1,456 . Final Lap 3 (Namco) rect 75 

7. Race Drivin’ Panorama 8.20 893 . X-Men (Konami) 7.47 530 

(Atari) . Stadium Cross (Sega) 7.40 41 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. The Addams Family (Bally) 9.09 695 . The Machine (Williams) 7.46 925 
. Fish Tales (Williams) 8.34 222 . Fun House (Williams) 7.34 Tyee! 
. Star Wars (Data East) 8.04 . Dr. Who (Bally) 6.93 38 
. Terminator 2 (Williams) 7.96 . Hurricane (Williams) 6.85 504 
. Cue Ball Wizard (Premier) 7.95 . Whirlwind (Williams) 6.69 1,231 
. Lethal Weapon 3 7.79 . Elvira (Midway) 6.66 1,369 
(Data East) . Star Trek (Data East) 6.62 463 
. The Getaway (Williams) 7.67 . Hook (Data East) 6.54 365 
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| m sure no one failed to notice 

that January, as usual, was 
devoted to reviewing 1992 through 
TV specials, newspaper articles, 
and magazine flashbacks. 

The events of the year were put 
into perspective, giving us a good 
focus of what was important in the 
world. One particular observation 
stuck out among the many—the 
emergence of country music’s 
popularity. I also noted that no 
one calls it country-western 
anymore; it’s just plain old coun- 
try. 

The reason that I was pleased 
with this turn of events is because 
I started listening to this previous- 
ly unfamiliar sound about two 
years ago. Ironically, the reason 
was that my daughter and I car- 
pooled to work and school and 
neither could stand the other’s 
music. She couldn't tolerate one 
more oldie of Neil Diamond and I 
thought I’d scream if I had to hear 
rap or hard rock. 

Anyway, we compromised. 
Since we both hated country, that 
is what the radio was tuned in to. 
And don’t you know, now we both 
are country music fans. My 
daughter (Mindy is now 17) loves 
Garth Brooks and would go to one 
of his concerts in a heartbeat over 
some of the wilder rock groups. 

As if to prove how popular the 
music is becoming, a night spot 
opened about two years ago that 
was never expected to make it. A 
former K-Mart building was trans- 


pRoM THE EDITOR 


Take me to 
the country 





formed into acountry place called 
Mudbugs (after the nickname 
bestowed upon the tasty crawfish 
so famous here in New Orleans). It 
seemed that all the arrows pointed 
to failure for Mudbugs—huge 
space, presumably high overhead, 
out-of-the-way location, tonamea 
few. 

However, its popularity soared. 
It brought in country singers near- 
ly every week, from Willie Nelson 
to Charlie Daniels. It served steak 
dinners several nights a week and 
offered country and Cajun dance 
lessons to all ages a couple of 
other days. After two years the 
place is hopping nearly every 
night. On weekends it’s the place 
to be. It’s not unusual to see a 
variety of people, from the dapper, 
dressed-to-the-teeth senior citizen 
to the spiked-hair teenager with 
jeans torn in all the proper places. 

What is suddenly so bewitching 
about country music? Maybe 
those of us captivated by its charm 
were looking for an alternative. 
An alternative to rap or heavy 
metal. How much of that can 
anyone really take? Then there’s 
oldies. Still magnetic, but again, 
everyone needs something new. 
Elevator music? Please! If the pop 
music was not so bad, perhaps 
country would not have its appeal 
to such a diverse cross-section of 
people. 

It must be similar to what 
operators are doing when they 
seek alternatives to video games 
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for their routes. Redemption has 
been very alluring, while music 
and pool are favored as an attrac- 
tive alternative to sagging video 
collections. Many operators who 
wouldn't have considered vending 
a few years ago are hungry for 
knowledge about how to get into 
it. Video poker is being considered 
in municipalities that would have 
been out of the question a few 
years ago. Operators as well as 
money-starved local governments 
are seeking viable alternatives to 
higher taxes and dwindling 
federal grants. 

There’s always an alternative— 
a choice. And that’s certainly 
good. I’m happy right now that 
country music is filling a need for 
many people. But if there’s 
something new that I can enjoy as 
much as I did Bob Dylan, The 
Doors, Jefferson Airplane, Neil 
Diamond, The Animals, Big 
Brother and the Holding Co., and 
Creedence Clearwater Revival 
then I'll probably choose that new 
alternative. Just like in our in- 
dustry, who knows what will be 
coming through the window of op- 
portunity a year from now? 


Miriv Logreniedh 


Valerie Cognevich 
Editor 
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Increased excitement means increased isin, 
play...both yours with the Comet from Dynamo. 

Exciting new “glow in the dark” appearance package 

will make this table a sure winner in any location. Speed, excitement 
and long-term player appeal will insure you maximum earning potential. 


Dynamo Corporation. 
* Heavy duty, long-wearing laminate top; ¢ Sturdy, all plywood cabinet 2525 H andley-Ederville Rd_ 
easy to clean e Electronic scoring with digital readout . . 
¢ Player-approved goal size and table ¢ High-impact polystyrene leg system Richland Hills, Texas 76118 
design * Easy access to all electronics and parts Toll Free 800-527-6054 


_« Fastest table on the market; premium 
~ blower and rails 

_ ¢ Centerline for tournament play 

_ * Deluxe mallets and pucks (new, quiet 


Air Hockey is a registered trademark of Brunswick 
_ pucks also available) Bowling & Billiard Corp. © Copyright Dynamo Corp. 1993 


¢ Easy removal of goals for service 


aces ieipeosaitet ate FAX 817-284-7606 
¢ Specifications: Height 31", Wi : ; 
1/2", Length 99 1/2", Weight 590 Ibs. Phone 817-284-0114 
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A really good guy 


I would like to express my feel- 
ings on a good write-up on Mr. 
Bob Nims, his wife Jerri, and his 
business. Speaking from ex- 
perience, I think that he is agood 
man. He’s acredit to his profes- 
sion. He is always well-dressed 
and greets you withasmile anda 
friendly handshake. I met Jerri 
Nims not too long ago and have 
to say that she is one fine-looking 
lady! 

Mr. Nims’ decision to hire Bob 
Boasberg was really a feather in 
his cap. All’s well and I sure know 
who and where to get good ad- 
vice. Without Mr. Nims and his 
staff, we wouldn’t be operating 
pokers in Louisiana. I say every 
operator should be very grateful 





Don't take chances! Dependable 


performance, on time delivery, and 
outstanding service have made us the 


preferred choice of manufacturers, 
operators and distributors for over 
10 years. 


“We very much appreciate all the 
effort that you have put forth to 
meet our unscheduled needs.” 


Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 


John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 


Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
. . everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 






Deltronic 
Labs inc. 


lla 
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for Mr. Nims’ efforts. I know I am. 
Gary Domino 

American Amusement 

Morgan City, LA 


A clarification 
called for 


I have been manufacturing a 
JAMMA Test Card since 1989. 
Frank Seninsky talked of the 
JAMMA Test Board in his Oc- 
tober 92 column and again in the 
December ’92 issue, which I feel 
could be confusing. 

I also think the December arti- 
cle was slanted. I cannot unders- 
tand how, after looking at the 
comparison chart that Frank 
provided, you don't think it is 
biased. 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Ticket Dispenser 
e Push button loading 
e Validation 
e Quick release ticket 
suide for easy 
servicing 























120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 « FAX# 215-997-9506 
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I have honestly advertised my 
JAMMA Test Card to perform a 
technical service in a specific 
manner. It does that service for 
which it was intended. 

To compare my unit to a unit 
that costs twice as much is un- 
fair, especially when Frank uses 
as a point of comparison items 
which don’t exist onthe JTC. We 
never promised those features 
that he seems to think are so 
valuable. The design priority was 
to produce a simple test card that 
would enable to the operator to 
disaster test his wire harness 
after conversions at an econo- 
mical cost. This goal was achiev- 
ed by eliminating some of the un- 
needed bells and whistles in 


(Continued on page 13) 
























e Counts and destroys 
redeemed tickets 








— 


(Continued from page 12) 


which Frank so proudly points to 
as proof that no clarification is 
needed. We took many surveys 
to determine which functions 
were absolutely necessary and 
which ones could be eliminated. 
We proceeded from there. 
Frank goes on to say that on the 
JTC itis “hard to tell which LED 
group is on.” This is completely 
subjective and we have never 
received acomplaint in the three 
years that we have been building 
and selling this (over 500 units 
sold) test device. Point #10 is 
equally ridiculous: “LED leads 
break connection to PCB.” Bull 


F.A.B. ELECTRONICS, ine. 


FAB-U-BALL 


dung! We have never had one 
returned for this reason. Where 
does he get his information? Cer- 
tainly not research or testing; he 
seems to make it up to fit. 
Jim Calore 
Star*Tech Journal 
Merchantville, NJ 


Editors note: After Frank’s 
original article Jim sent us a let- 
ter stating that he had been mak- 
ing a test device since 1989. He 
also said that the one Frank talk- 
ed about could possibly be “a rip- 
off of our PCB.” Naturally, we for- 
warded that letter to Frank, who 


in turn set out to prove that the 
two were not, in fact, alike. It 
seems like that’s exactly what 
Jim is trying to stress also. In ad- 
dition, we consulted our 
technical editor, who agreed It 
was a fair comparison. When 
buying, remember that Jim's tool 
is called the JAMMA Test Card 
(JTC) and the other one is the 
CMOS Puppy JAMMA Test 
Board. Frank mentioned in his 
article that the JTC costs $44, 
while the CMOS Puppy is priced 
at $99. 





REDEEMING VALUES! 












































eee | Redemption Game Tickets 
6’ Mini- 1 Piece Cabinet 
10’ Medium- 2 piece Cabinet IMMEDIATE SHIPPING 
13' Standard- 2 Piece Cabinet » Choice of Copy- 
2 Boxes “ONE COUPON” or 
SOLID STATE ELECTRONICS veouce $107.00 “REDEMPTION” 
* S = PARTS = PARTS =PARTS 4 Boxes $137.00 oo oe | 
a : 5 Boxes | 100,000 | $167.00 | ° 1°/32” X 2" Machine- 
We can also supply you with the following Saane | $ 30.00 Issued 








parts made to fit: 
SkeeBall, Norton, Super-Ball, etc. 


We have the right redemption tickets for your arcade 
machines. Available in 12 different colors, in stock or 


= Green Play Surface ® Netting custom-printed. 
. Target Boards oor TOMS “TICKET EATER” Counter/Shredder 
» Metal Channel -? phil aloe Count & shred 13 tickets per 

Covers 


second. Available with Extra- 


«Switches, bulbs, etc. Large number display! 


Call or Fax Today! 


F.A.B. ELECTRONICS 
1 Vanderbilt Avenue, Pleasantville, N.Y. 10570 
Dhone: (914) 769-5104 Fax: (914) 769-0405 


National Ticket Company « P.O. Box 547 « Shamokin, PA 17872 
ORDER DEPT. 1-800- Riad 0829 e TOLL FREE FAX 1-800-829-0888 
7-672-2900 @ INTERNATIONAL FAX 1-717-672-2999 





TICKET CO. 


OTHER INFORMATION 1 
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Performer-Wall™ 
Series Wall Model 
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Performer-Classic™ 
Series Economy Model 





Performer-Grand II 





The most ativanced, 
totally reliable jukeboxes 
ever made. 


The Performer Series of jukeboxes from NSM. 








So named because of their incomparable level 
of performance . . . by most any measure. 


e Speed of CD change. So fast, delay time 
between selections is almost indiscernible. 


e Reliability. So reliable, it’s not unusual for an 
NSM to operate for years without so much as a 
single service call. 


e Features. So extensive, income can be 
increased significantly by employing even a few. 


And, most importantly, advanced “adaptable” 
technology. The Performer Series of machines 
are -- uniquely -- engineered to adapt to the 
almost certainty of forthcoming changes in digital 
sound reproduction. 


We invite you to evaluate the new Performer 
Series yourself. See your local NSM Distributor. 


! CING! 
INTEREST FINAN 

=m Limited Time 

See your participating 


Offer 
NSM Distributor 
for details! 





For more information and the name of the 
NSM Distributor nearest you, contact: 


NSM 


The Performance Machine™ 





5207 North Rose Street 
Chicago, IL 60656 
312-992-2280 FAX 2289 


© 1993 NSM Companies ¢ Bingen, Germany & Chicago, Illinois 
™ Performer-Grand II, Performer-Classic, Performer-Wall, The Performer Series and The Performance Machine are trademarks of 
NSM e Bingen, Germany & Chicago, Illinois. 





Capcom continues fight with counterfeiters 


Capcom USA has filed 
a federal civil lawsuit 
against Miami operators 
Adolfo Battle (dba/Paler- 
mo Video Inc.) and Carlos 
Guerra, as well as Guer- 
ra’scompany, C&G Elec- 
tronics, according to 
AAMA director of en- 
forcement Bill Kidwell. 
It’s the latest action in 
Capcom’s ongoing battle 
with alleged copiers of its 
hugely successful Street 
Fighter games. 

On Dec. 10, the day after 
the suit was filed, an ex 
parte search was con- 
ducted of the defendants’ 
companies. Copies of 
numerous copyrighted 
works were seized, Kid- 
well says, primarily 
Street Fighter II: Cham- 
pion Edition boards. Also 
taken were game cab- 
inets and documents. 

Said Gary Stiphany, 
partner in the Coral 
Gables, Fla., law firm of 
Concepcion, Sexton & 
Stiphany, which is repre- 
senting Capcom: “There’s 
been a preliminary in- 
junction entered, which 
will last until the case is 
disposed of. It enjoins the 
defendants from selling 
products bearing the 
Capcom trademarks for 
copyright and freezes 
their operating bank ac- 
counts. If Capcom wins 
they get a permanent in- 
junction and possibly 
damages; if they lose, of 
course, they get no injunc- 
tion.”’ 

Stiphany added that 
the complaint will likely 
be amended to include 


other defendants after 
the discovery stage has 
been completed. 

“This is an ongoing ef- 
fort by Capcom USA to 
protect its copyrights and 
trademarks,” Kidwell 
said. “I believe this is the 
fourth civil action Cap- 
com has filed, and others 
are pending. People 
Should be aware that 
Capcom and other manu- 
facturers are serious 
about aggressively pro- 
tecting their copyrights 
and trademarks.”’ 

Kidwell had _ other 
seizures to report: 

e In early December, 
three shipments of coun- 
terfeit Champion Edition 
boards— 18 in all—arrived 
at JFK Airport in New 
York City, only to be 


seized by U.S. Customs 
agents. ‘They were ship- 
ped from Taiwan en route 
to Miami; we don’t know 
who sent them or who 
they were going to,” 
Kidwell said. An in- 
vestigation is ongoing, 
with possible criminal 
charges to follow. 

e Also in early Decem- 
ber, Customs agents in 
Buffalo, N.Y., seized 40 
Champion Edition copies. 
“They were transported 
in a private vehicle from 
Canada to the United 
States,’ Kidwell said. 
Again, Customs is con- 
ducting an investigation, 
and criminal charges 
may be filed. 

e Customs agents, with 
assistance from AAMA, 
conducted a raid on Dec. 


29 in the Southeast. 
About 40 copies of various 
copyrighted games were 
seized; criminal charges 
will likely be filed in early 
February. 

“AAMA’s investigative 
division has been work- 
ing closely with U.S. 
Customs by assisting in 
search warrant raids and 
conducting seminars,” 
Kidwell said. ““The divi- 
sion has also helped 
manufacturers prosecute 
these civil cases. Several 
charges were filed in 1993, 
and more are expected in 
the near future.” 

He added that opera- 
tors who have questions 
about a particular board 
can call him at (319) 
337-9810. 





AAMA compiles “hot game” list 


The American Amuse- 
ment Machine Associa- 
tion (AAMA) initiated a 
program last July to com- 
pile a list called ‘““What’s 
Hot in Coin-Op.” The 
association sends a ballot 
to each of its members 
who also operate games 
and ask them to pencil in 
the top games in each of 
Six categories: conve- 
nience stores, pizza 
parlors and restaurants, 
night clubs and sports 
bars, theaters, and bowl- 
ing and_e recreation 
centers. 

Beginning next month, 
Play Meter will run 
AAMA’s results. “Any in- 
formation an operator 
can get is helpful. Our 
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own equipment poll has 
been in hot demand by 
operators since the begin- 
ning of the magazine and 
I hope that this will be a 
useful addition,” said 
editor Valerie Cognevich. 

For December the video 
games, pinball machines, 
and other pieces that top- 
ped each chart are as 
follows: convenience 
stores—Street Fighter II: 
Champion Edition, Mor- 
tal Kombat, Art of Fight- 
ing, Lethal Enforcers, 
Star Wars, and jukeboxes 
(no specific brand nam- 
ed); pizza parlors and 
restaurants—Lethal En- 
forcers, Mortal Kombat, 
Street Fighter II: Cham- 
pion Edition, Street Fight- 
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er II, Star Wars, and 
Neck-N-Neck; night clubs 
— Lethal Enforcers, Skins 
Game, Street Fighter II, 
Lethal Weapon, and pool 
tables (no specific brand 
named); theaters—Mortal 
Kombat, Lethal Enfor- 
cers, Street Fighter II: 
Champion Edition, Fatal 
Fury, Art of Fighting, and 
cranes (no specific brand 
named); and bowling cen- 
ters—Lethal Enforcers, 
Mortal Kombat, Space 
Lords, X-Men, Art of 
Fighting, Neck-N-Neck, 
Star Wars, Lethal Weap- 
on, Addams Family, and 
air hockey (no specific 
brand named). 
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PAPA gears up for third pinball blowout 


The greatest pinball 
players in the world will 
do battle in the third an- 
nual Professional and 
Amateur Pinball Associa- 
tion (PAPA) International 
Pinball Championships, 
which take place at New 
York City’s Park Central 
Hotel on Feb. 12-14. Over 
500 world-class com- 
petitors, including cham- 
pions from Great Britain, 
Germany, and Canada, 
are honing their skills for 
the $3,000 top prize and a 
chance to be crowned 
‘“World’s Greatest Pinball 
Player.” 

As in the past, PAPA 
founder/president Steve 
Epstein of The Broadway 
Arcade has imbued the 
Championships with a 
strong social conscience. 
This year’s tournament 
will benefit the New York 
Special Olympics, and a 
division for Special Olym- 
pic athletes will be part of 
the weekend schedule. 

Qualifying rounds will 
take place on Feb. 12-13, 
with the final rounds on 
Feb. 14, Valentine’s Day. 
The qualifying rounds are 
open to the public for a 
$15 entry fee. All of the 
pinball manufacturers— 
Williams, Bally, Data 
East, Premier, and Alvin 
G. & Co.—have promised 
their newest machines for 
the tournament. 

A highlight of the event 
will be a PAPA-hosted 
benefit party for the New 
York Special Olympics on 
Feb. 12. It’s expected to 
feature the participation 
of rock star Lou Reed, 


cast members from the 
Broadway musical Tom- 
my, and a host of New 
York sports stars and 
entertainment world 
celebrities. A group of 
Special Olympians will 
play pinball against the 
stars. An auction of pin- 
ball memorabilia will in- 
clude a specially treated, 
3-D Taxi pin prepared by 
famous artist Charles 
Fazzino. 

Key support and spon- 
sorship is being provided 
by AAMA and Alpha 
Omega Amusements. 
Said Bob Fay, AAMA ex- 
ecutive vice president, 
“PAPA is the ultimate pin- 
ball battlefield and a 
great showcase for the in- 
dustry. For the players, 
there is no greater 
challenge. Ifthey’re ready 
to put it on the line, they 
come to PAPA.” 

Alpha Omega head 
Frank “The Crank” 
Seninsky, who. also 
serves as PAPA’s vice 
president of development, 
added, “I’m looking for- 
ward to doing everything 
I can to make PAPA 3 
even better than last year. 
I expect more players, 
more games, more big 
payoffs and, I hope, more 
media.’ 

The media has already 
been a major factor in 
PAPA’s growth. Last 
year’s tournament was 
featured on local and na- 
tional TV stations, CNN 
Worldwide, Entertain- 
ment Tonight, and in 
Sports Illustrated, USA 
Today, The Daily News, 
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and The Associated 
Press. 

Concluded Epstein, 
“T’m very pleased that the 
industry is embracing 
PAPA and competitive 
pinball with such en- 
thusiasm. It reflects the 
affection America has for 


the game. It’s no accident 
that this tournament 
climaxes on Valentine’s 
Day; America loves pin- 
ball.” 

For more information, 
contact Joe Schick at 
Schick Communications, 
(212) 779-1466. 





Time Killers in stereo 


Strata has issued a 
press release for the 
many customers who 
have purchased its much 
talked about game, Time 
Killers, shown at AMOA 
92 in Nashville. Here’s 
what the company had to 
say: 

“One of Time Killers’ 
unique features is stereo 
sound. It has come to our 
attention that some oper- 
ators are not benefiting 
from Time Killers’ stereo 
capabilities, either by not 
hooking up two speakers 
or by hooking up two 
speakers as mono instead 
of stereo. A major part of 
the appeal is the stereo 
sound. Eliminating this 
feature means an oper- 
ator will only get half the 
sounds the game is capa- 
ble of producing, which 
could seriously lower 
earnings. All of our coin 
reports were based on 
stereo sound. 

“If for some reason an 
operator doesn’t want to 
use the stereo capabil- 
ities, the game software 
can accommodate use of 
two speakers in mono, 
but the instructions as 
described below must be 
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followed. The instructions 
are not in the game’s in- 
stallation manual.” 

Here are those instruc- 
tions: if you used the ex- 
isting JAMMA harness 
when installing your kit, 
you may only be hearing 
sound from the left 
amplifier (older JAMMA 
harnesses did not accom- 
modate stereo). This 
means that your cust- 
omers are hearing only 
half of the music and half 
the sound effects. 

If you have two speak- 
ers in the cabinet, the 
simplest thing to do is to 
wire the right speaker up 
to pins 11 and “M’” (see the 
JAMMA harness layout 
on page 21 of your Time 
Killers manual). 

If you have only one 
speaker, then there is an 
operator adjustable that 
sends all the sounds to 
both speakers. However, 
this defeats the stereo 
sound placement. Go into 
operator-adjustables, 
select stereo sound set- 
tings, highlight mono 
sound, press the start one 
button, and exit out of 
operator-adjustable 
mode. 
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WMS terminates transaction 


We announced last 
month that Namco was 
negotiating with the 
owners of Bally’s Alad- 
din’s Castle to purchase 
the assets of the arcade 
chain. 

WMS Industries had 
previously been in nego- 
tiations to purchase Alad- 
din’s Castle, but that 
agreement was termina- 
ted by mutual consent. 
The agreement permitted 
the seller to solicit other 
offers for a limited period 


of time and to elect to ter- 
minate the WMS agree- 
ment if the seller received 
a better offer. 

The seller notified 
WMS of its intention to 
enter into a transaction 
with Namco for a pur- 
chase price substantially 
higher than provided for 
in the agreement with 
WMS. According to 
WMS, the termination 
entitled it to a $1 million 
break-up fee. 





Gillian named IAAPA president 


Roy Gillian of Wonder- 
land Pier, Ocean City, 
N.J., has been named the 
new president of the In- 
ternational Association 
of Amusement Parks and 
Attractions (IAAPA) for 
1993. 

Gillian, a lifelong resi- 
dent and former mayor of 
Ocean City, has operated 
Wonderland Pier for 27 
years. His election to the 
top post of [AAPA is in 
recognition of his leader- 
ship and expertise in the 
amusement industry. 
“Becoming president is 
without a doubt the high- 
light of my career,’ Gil- 


lian said. “It’s an honor to 
be recognized by the peo- 
ple of the industry.” 

Geoffrey Thompson of 
Blackpool Pleasure 
Beach in England was 
named as third vice presi- 
dent. Other appoint- 
ments include the follow- 
ing board members: Bill 
Crandall of Barnacle 
Bill’s, Ruud DeClerg of 
Zeedierenpark, Gasper 
Lococo of Geauga-Lake 
Funtime, Rick Zeckman 
of Myrtle Beach Pavilion, 
Dick Kinzel of Cedar 
Point, and Jim Davis of In- 
diana Beach. 





Valley announces championships 


The Valley National 
Eight-Ball League Assoc- 
iation (VNEA) will hold its 
third annual National 
Junior Championships 
on June 18-20 in the 
Kahler Hotel in Roch- 
ester, Minn. 

This three-day event 
will attract some of the 
finest young pool shoot- 
ers in the world. Competi- 


tion will consist of teams 
in three age groups, rang- 
ing from nine to 20 years 
old, who have competed 
in local VNEA leagues 
throughout the year. 

For more information 
on this event, contact 
VNEA executive director 
Gregg Elliott at (800) 
044-1346. 
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From left: Paresh S. Shah, Richard De- 
Vuono, and Rajesh Shah. 








From left: Peter Folino of Family Fun 
Zone, Richard DeVuono of Leisure Time, 
and Dennis Czarneski of Family Fun Zone. 





Deals sealed at IAAPA 


Leisure Time Con- 
sultants is pleased with 
the two commitments 
made at IAAPA for its 
state-of-the-art miniature 
golf courses. 

Paresh and Rajesh 
Shah of Nishiland Park in 
India shook hands with 
Richard DeVuono of Leis- 
ure Time to consummate 
a deal for the first minia- 
ture golf course going to 
India. DeVuono has also 
been commissioned to 
design a Family Fun Zone 
family entertainment 
center in Norwalk, Conn. 

The prefabricated fiber- 
glass course headed to In- 
dia will feature models of 
famous landmarks, in- 
cluding the Leaning 
Tower of Pisa, the Taj 
Mahal, and Neuswans- 
tein Castle. It will be 
equipped with a sound 
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system that plays educa- 
tional messages when the 
ball drops into a hole. 

The Family Fun Zone 
will feature a talking 
miniature golf course 
with a miniature train 
running through a talk- 
ing Mt. Rushmore. The 
batting cages will be 
custom-designed to look 
like Yankee Stadium and 
will feature scoring, 
special lighting, and 
sound effects. The rest of 
the facility will include a 
roller skating rink, laser 
tag, kiddie rides, a rest- 
aurant, game room, red- 
emption center, party 
rooms, and a sports card 
trading center. The faci- 
lity will be managed 
through a custom-des- 
igned software package 
developed by Leisure 
Time. 
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See “VIRTUAL COMBAT” at The Acme Show 
Mareh 11-13, Booth #216-221. 


1993 VR8 Inc. 








People Postcards in Japan 


ImageWare Software 
has selected Seki Elec- 
tronics Co. of Tokyo, an 
affiliate of Konica Corp. of 
Japan, to manufacture, 
distribute, and operate 
the People Postcards! 
computerized photo im- 
aging booth in Japan. 

The exclusive licensing 
agreement calls for Seki 
Electronics to initially 
test-market 10 booths ata 
wide variety of high- 
traffic and tourist loca- 
tions throughout Japan. 

Marketing of the pro- 





duct will be done in con- 
junction with Konica and 
leading companies of the 
Japanese amusement in- 
dustry. 

People Postcards! is an 
imaging booth that cre- 
ates full-color personaliz- 
ed postcards in minutes. 
Customers’ images are 
electronically superim- 
posed on a Selection of 
site-specific, custom-color 
backgrounds such as 
local landmarks or pop- 
ular attractions at a 
theme park. 





Grayhound enters agreement 
with Dyna Corporation 


@ DYNASTY @ 





Grayhound’s Dynasty game. 


Grayhound Electronics, 
exclusive distributor for 
the E] Dorado and Cherry 
Master ’92 video games 
from Dyna, has been 
named the exclusive 


distributor in both North 
and South America for 
Dyna’s new Dynasty 
16-line adult video game. 

Said Grayhound’s Tom 
Ricci, “It’s games like 
Dynasty that keep this in- 
dustry going. A 16-line 
game with five bonus op- 
portunities is sure to keep 
players coming back for 
more!”’ 

Complete conversion 
kits are also available 
from Grayhound. 

In other news at 
Grayhound, Paul Miller 
of American Slots has 
been named Gray- 
hound’s full-line distri- 
butor in Germany and 
Russia. 

According to Ricci, 
Miller, amajor European 
distributor, will represent 
Grayhound’s full line of 
amusement machines 
and supplies, including 
Grayhound’s new Shark 
pool table. 
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to Arachnid headquarters. 





Darts come to Holland 


Elam Group Electronic 
Amusement in Holland 
has joined the ranks of in- 
ternational electronic 
English Mark Darts dart 
distributors. 

Elam focuses on the 
development and distri- 
bution of amusement 
machines in the Nether- 
lands. Through Elam’s 
sports and gaming divi- 
sion, electronic dart pro- 


motions last 
October. 

Ton van Sambeek, pro- 
duct manager, made a 
trip to the United States 
in December to visit 
Arachnid’s manufactur- 
ing plant. He was im- 
pressed and is pleased to 
announce the success of 
the first dart leagues in 
the Netherlands. 


began 





Bally gaming appoints 
Canadian distributor 


Bally Gaming president 
Alan Maiss has announc- 
ed the appointment of 
The Dion Entertainment 
Corp. as its exclusive 
distributor of gaming 
equipment in Canada. 

Dion will represent Bal- 
ly Gaming with sales and 
service in these areas: 
developing casinos, video 
lottery markets, Indian 
gaming, and manage- 
ment consulting. Dion 
currently is the second 
largest operator of bingo 
equipment in Canada. 

In conjunction with the 
appointment, Dion has 
acquired Bally Gaming’s 
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two Canadian offices and 
staff in Winnipeg and 
New Brunswick. The 
Winnipeg office will be 
under the direction of 
Hugh Enns, who has 
assumed the post of vice 
president of marketing 
and compliance for Dion. 
The New Brunswick of- 
fice will remain under the 
direction of Danny Le- 
Blanc, who is the sales 
and service represen- 
tative. Dewayne Butter- 
field, Dion’s director of 
operations, will work out 
of the company head- 
quarters in Calgary. 





Al’s Garage Band Goes On A 
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RAD ACTION FEATURES FOR ROCKIN’ FUN! 


Al’s earsplitting frenzy starts off with a blast of the C.D. Skill Shot, and turns it up from there on! Loop Shot jets Al’s band from city 


to city to complete World Tours. Run the neck by shooting Metal Monster Ball Popper. Ball slides down neck while ripping out awesome 
licks! Screaming Feed Back Kicker feeds Guitar Mix Lanes. Hit Al’s band members on the Three Bank Drop Targets to light gig 
lock, then lock the gig. Second gig starts 3 Ball Multiball. Jam out a thunderous drum solo on the Video Mode! 


CONTACT US FOR A DISTRIBUTOR NEAR YOU. 


©1992 Alvin G. & Co. ¢ 905 West North Avenue ¢ Melrose Park, Illinois 60160 
USA 1-708-345-9000 FAX 1-708-345-2222 STATE OF THE ART SERVICE _ 1-800-858-FLIP 
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Directors elected in NY 





NSM proud of distributor 


Cleveland Coin’s Bob 
Muniak and Jim Misur- 
aca have made both their 
boss, Ron Gold, and NSM 
very proud by selling over 
1,000 NSM jukeboxes in 
less than 18 months. Gold 
couldn't be happier, say- 
ing, “I taught these guys 
everything I know, then 
they promptly went out 
and proved to me that 
they know a whole lot 
more! Yes, I’m ecstatic 
over their NSM sales, but 
I’m even happier about 


their future sales. Bob 
and Jim are already near- 
ly double what they did in 
NSM sales last year at 
this time.” 

NSM’s John Margold 
said that the company is 
concentrating on proper- 
ly supporting all the units 
being sold. He explained 
that NSM is increasing its 
production to make sure 
customers get all the 
equipment they need, 
when they need it. 


AMOA-NY recently held its annual membership meeting, at which time the following 
were elected: Robert Herman, president; Frank Calland, vice president; Bob Lovece, 
secretary; Howard Preshel, treasurer; Al Mizrahi, sergeant at arms; and Jack Hearn and 
Al Hiller, directors. 





ZIGGY THE TALKING CLOWN Ron Gold 


Cash in on the growing 

children’s market with Ziggi 

the Talking Clown. This low 

cost, high volume toy vendor 

offers years of trouble-free 

profits and these unique 

Mayoni features: 

m Extensive Vocabulary 

@ Self Clearing Anti-jamming 
Mechanism 

m Vend Any Size Egg or 
Capsule 


m@ 1 Year Warranty 


Call Mayoni today for more 
information. 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 





Bob Muniak (|) and Jim Musuraca. 
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Your plush friends from 
Laramie are scamperin' 
to Las Vegas 
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INTERESTS, INC. 





: ACME '93 Booth # 1227 
3635 Willowbend Blvd., Suite 318 e Houston, TX 77054 


— '1-800s82:1-8697. 4. 1-8080.037-5a0 








Former Atari chief 


You may have read 
about the death of Steven 
J. Ross, chairman of Time 
Warner the last week of 
December. Those who 
have been in the coin 
machine business for at 
least 10 years associate 
his name with Atari. 
Ross’s Warner Com- 
munications bought 
Atari Games from Atari 
founder Nolan Bushnell 
in the early ’80s. 

While known as a 
shrewd businessman, 
Ross came under fire 


when Atari's video games 
division collapsed, cost- 
ing Warner $1 billion. The 
consumer games division 
was sold off, but the coin- 
operated division was not 
part of the deal. 

In 1989 Ross struck his 
most grandiose achieve- 
ment with the merger be- 
tween Time Inc. and War- 
ner Communications. A 
reporter called it “the 
greatest spectacle in the 
history of the takeover 
game.” 





WMS Gaming names two 
to gaming division 


Chicago-based WMS 
Gaming has added two 
new executives to its 
marketing and engineer- 
ing department: Ruth 
Tremato, marketing 
analyst, and Wayne 
Rothschild, mechanical 
engineering manager. 

Tremato will be respon- 
sible for collecting and 
analyzing data to deter- 


mine market potential 
and product appeal. She 
will be involved in the 
design and execution of 
market research studies. 

Rothschild will super- 
vise the design and deve- 
lopment of the cabinetry 
and all mechanical as- 
pects of video lottery ter- 
minal production. 





T & M opens new office 


T & M Distributing’s 
Mike Riquier has an- 
nounced the opening of a 
new office in Syracuse, 
N.Y. The new location 
was previously occupied 
by Syracuse Coin Mach- 
ine Exchange. Roland 
“Smitty” Smith was nam- 
ed T& M’s sales manager 
for the Syracuse office. 


T & M, with its home of: 
fice in Danielson, Conn.., 
will become the only 
authorized distributor of 
NSM equipment in west- 
ern New York. Riquier 
and Smith will be travel- 
ing around the area meet- 
ing with operators as 
soon as possible. 
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The redemption com- 
munity’s manufacturing 
base recently increased 
by one. The newcomer is 
Amutronics Inc. of As- 
bury Park, N.J., which is 
putting the final touches 
on a new line of coin-op 
redemption equipment to 
debut in March at ACME 
93. 

Amutronics will be 
guided by industry vet- 
erans Jim Pietrangelo 
(president) and Walter 
Lee (vice president). The 
company is gearing up to 
produce quality games it 
says will afford more 
operators the opportunity 
to join the exciting and 
profitable world of 
redemption. 

Pietrangelo expressed 
confidence in the future of 
Amutronics, saying, “Our 
new products will impress 
even hard industry crit- 
ics. Come see us at ACME 
in Las Vegas and judge 
for yourselves.” 

Amutronics benefits 
from both its manage- 
ment and investor back- 
ground of diverse in- 


Amutronics debuts 
redemption line 





dustry experience. Piet- 
rangelo and Lee each 
have over 10 years of ex- 
perience in designing, 
manufacturing, and sell- 
ing amusement games. 
Pietrangelo was former 
vice president of sales for 
SMS Manufacturing; Lee 
was director of engineer- 
ing for SMS. Most recent- 
ly, Pietrangelo was a 
member of Premier Tech- 
nology’s gaming division 
team. 

Investors include Frank 
Mandia, Pat Storino, and 
Vincent Storino, who 
have made their mark in 
the industry as operators 
of cigarette vending and 
amusement machine 
routes in New Jersey. In 
addition, the Storino 
brothers own and operate 
a number of popular sea- 
shore entertainment com- 
plexes in New Jersey. 

Amutronics can be 
reached at (908) 988-4499; 
FAX (908) 775-3225. The 
address is 405 Munroe 
Ave., Asbury Park, NJ 
07712. 





Seeburg consolidates 


facilities 


Seeburg International’s 
Ed Blankenbeckler re- 
ports that as of Feb. 1, the 
company should have 
completed its move from 
Addison, Ill., to a single 
facility in Chicago. Con- 
solidating manufactur- 
ing, management, etc., 
under one roof “will 
simplify things for every- 
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one,’ he said. “It’ll put us 
in a position to serve our 
customers better and 
meet demand easier.”’ 

The new address is 3129 
W. 36th St., Chicago, IL 
60632. The phone and 
FAX numbers remain the 
same: (800) SEEBURG 
and (312) 247-8484; FAX 
(312) 247-8676. 
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T his is an open thank-you let- 

ter to the operators who took 
the time to fill out the annual 
State of the Industry Survey, and 
to those who continue to supply 
us with game ratings for our 
Equipment Poll. Frank com- 
ments on both of these important 
industry questionnaires help 
keep us focused. 

We get our share of unprin- 
table comments, such as the 
Equipment Poll respondent who 
wrote next to a game title: “Pig 
s?*! award of the year.”’ These 
make us laugh, but underneath 
we know it’s born out of frustra- 
tion with either constant service 
calls or acash box that’s so bereft 
of quarters that even the ap- 
pearance of a slug is encourag- 
ing — at least someone wanted to 
play the game. 

A sampling of other write-ins: “I 
can’t seem to get this game out of 
the shop.” Or: “Great game but 
poor company policies.’ Also: 
“Worst game I ever owned since 
1969.” 

Not all comments are negative. 
Take the operator who reminds 

s: “Rotation plays a very big 
part in the way a game gets 
rated. Even older, non-ballot 
games can score high in the cash 
box if placed fresh.” 

Or the astute operator who 


Vi FRONT 


shared a bit of wisdom by writing 
next to his crane ratings for the 
month of March ’92: “St. Patrick’s 
Day cups pulled collections up 
from a seven or eight rating toa 
solid nine.’ Imaginative ideas 
can help improve your bottom 
line; just put on the old thinking 
cap to draw attention to your 
equipment. 

In answer to the question, 
‘“What’s the current state of the 
industry?’ in our annual survey, 
candid remarks enlightened us. 
Two operators from different 
parts of the country shared the 
same viewpoint on gray area 
games: “Ifit were not for my gray 
games I’d be out of business. 
They are paying for all my other 
new equipment. I cannot pay 
$3,500 for a new video and expect 
to get my money back. Dart 
leagues are my one bright spot 
because they’re profitable!”’ 

From the other side of the coun- 
try: ‘“‘Business is tough. Gray 
games are needed to afford the 
high price of other equipment, 
especially pins (make that over- 
priced).’’ It’s no wonder that 
operators are reluctant to aban- 
don gray games as they fight for 
the possibility of obtaining a 
regulated video gaming system. 

One operator revealed his feel- 
ings on several problem spots, 
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Hearts and arrows 
~ equally welcome 





from adverse federal tax codes to 
insufficient ROI. His advice in- 
cluded diversifying, adding to ex- 
isting leagues or beginning 
leagues, and shopping for the 
best prices and terms. 

It’s a “volatile” business, he 
asserts. Example: “When you 
pay $4,000 (plus) for a new game 
and in three months your pur- 
chase is as popular as yester- 
day’s newspaper, you suffer. If 
you're still in debt for the game, 
the pain is worse and lasts 
longer.” 

Financial worries can be over- 
whelming. Operators from coast 
to coast reminded us of this fact. 
We suspect that no matter what 
the remarks, these operators tru- 
ly love the business or they would 
not have been ready to discuss it 
and dissect it in order to make it 
better. Thanks again for opening 
up the floodgates. We’re happy 
to provide the forum for your 
views. Every segment of the in- 
dustry can use a ‘reality check’”’ 
now andthen. J 


Bonnie Theard 
Managing Editor 


THE ROWE 








CURRENCY FAMILY 





For any application and in 


any configuration, Rowe has a bill 


changer or bill acceptor that is 
designed to meet your needs. 


Proudly made in the U.S.A., all 
are built with legendary Rowe 


quality. 
Rowe Bill Acceptors 
e High-security 


e Better acceptance 

¢ More denominations 

e Interchangeable stackers 
150 to 2,000 bills 

e UL approved 

e 2-year warranty 

e Toll-free service number 


Rowe Bill Changers 


e Advanced electronics 
e Complete diagnostics 


e High-security construction Contact your local distributor 
e High-capacity hoppers or Rowe International 
e Separates denominations (201) 887-0400. 


e Toll-free service number 


ROWE FILLS ALL OF YOUR CURRENCY REQUIREMENTS. 





A 
&) RO WES  —_ 


Rowe International, Inc. 
75 Troy Hills Road 
Whippany, NJ U.S.A. 
(201) 887-0400 Fax (201) 887-2851 
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Lipkin honored for years 


of shuffleboard service 





From left: John McDerm 
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tion vice president; and Phil Skover, Shuffleboard Federation. 


f ever there were two words in 

the coin-op lexicon that were in- 
extricably intertwined, it would 
have to be “shuffleboard” and 
“Lipkin.” Sol Lipkin, that is,a man 
who’s devoted nearly 60 years of 
his life to table shuffleboard. 

The Shuffleboard Federation 
honored Lipkin for his vast con- 
tributions at the North American 
Shuffleboard Championships, the 
premier event of shuffleboard’s 
Grand Slam. The plaque given to 
Lipkin for this lifetime achieve- 
ment award had these words in the 
inscription: “In the future an 
award shall be given to those who 
make extraordinary contributions 
to the advancement of the sport. It 
shall be known as the Sol Lipkin 
Award.” 


His career began in 1934 at 
Modern Art Store Fixtures, which 
later became National Shuffle- 
board Co. In 1938, with Lipkin’s 
help, the U.S. Shuffleboard Assoc- 
lation was formed; it promoted 
tournaments in New Jersey, New 
York, and Pennsylvania. Ten years 
later he organized a regional tour- 
nament in Springfield, Ill., that at- 
tracted over 5,000 players. Nearly 
600 taverns sponsored six-player 
teams, with up to four substitutes. 
The winning team and tavern re- 
ceived $750 and a new shuffle- 
board table, respectively. 

Lipkin moved to the American 
Shuffleboard Co. in 1951, where he 
stayed for the next 41 years. The 
company shipped the first shuf- 
fleboards to the West Coast, he 
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ott, Shuffleboard Federation vice president; Sol Lipkin; Cheryl Collins, Shuffleboard Federa- 


recalled, in the ’50s. Their populari- 
ty was such that a change in design 
was Called for. How so? The regula- 
tion length of a shuffleboard 
playfield was 28 feet at the time, 
but the trucking companies could 
only accommodate a length of 21 
feet. The result: a new standard 
length of 20 feet, 8 inches. 

He saw the game decline from 
the mid-’60s to the early ’80s but 
stuck with it, knowing in his heart 
that shuffleboard’s day would 
again come. Lipkin now watches 
the sport’s progress from Dynamo 
Inc., which he joined in 1992 after 
the sale of American Shuffleboard. 

Play Meter congratulates Sol 
Lipkin, the greatest ambassador 
table shuffleboard has ever 
known. [1] 
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Arachnid Galaxy kit 


upgrades dart models 


rachnid, developer of the first 

electronic soft-tip dart mach- 
ine in 1974, has made a commit- 
ment to maintain and upgrade its 
dart games. Proof of this decision is 
the introduction of the Galaxy 
Conversion Kit, which makes it 
possible to apply all the features of 
the new Galaxy to other English 
Mark Dart models: 6000s, 6200s, 
6300s, even converted 5000s (any 
English Mark Dart model with a 
monitor). 

Included in the conversion kit 
are the Automatic Player Change, 
improved diagnostic capabilities, 
better accounting of game earn- 
ings, and the Smart Target dar- 
thead. The kit, first shown at 
AMOA Expo ‘92 in Nashville, 
Tenn., is now in production and 
available to distributors. 

One of the biggest advantages of 
the Galaxy, and its namesake kit, 
is that dart players can play ina 
league and not have to become 
recording secretaries. They can en- 
joy competing and socializing 
without the hassle of dealing with 
score sheets. Players’ names and 
scores are displayed during league 
play and at the end of each game, 
along with complete player stat- 
istics, team Statistics, and line-ups 
for the next game. 

The feature that sets the Galaxy 
apart is the electronic transfer of 
data through a memory card or 
modem with Galaxy’s League 
Master System and Dartman II 
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The Galaxy Conversion Kit on a mid-monitor style dart 


game. 
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software. No more long hours typ- 
ing statistics into a computer. 
More time can be spent promoting 
the program and working with 
locations to increase profits. 

The Galaxy and the kit track all 
the wins, losses, player feats, 
points, or marks per round, and all 
AMOA-NDA SPRE formats for the 
entire night at all locations. 

Dartman II software offers three 
ways to transfer this information 
to the operator’s computer: by 
operator cards, manually by 
modem, and automatically by 
modem. By using the automatic 
modem collection option, statistics 
from each night of league play are 
waiting in the computer when the 
operator arrives at the office in the 
morning. This means not having to 
deal with late and/or illegible 
score sheets and calculations done 
by hand. The only remaining tasks: 
print and post team standings! 

How are the conversions being: 
accepted? According to Lou 
Manolios of P-N-L Vending in Pitt- 
sburgh, “It looks like a new game 
and the players like it too!’ The 
benefits of the newest technology 
can be brought to existing games 
in the field to give them a fresh 
look. 

Players are happy as well, 
especially with the Top Gun 
Challenge feature: a competitive 
dart ladder that recognizes the top 
player and his/her nine closest 
challengers. Players enjoy com- 


Are You Going to 





For Lost Revenue? 


a Increase Your 
Pin Ball Income 
by 20° or 
MORE! 












36 in. 


Rugged, Non-Slip 
Construction 
Specially Contoured 
to Reduce Fatigue 


$ . Patent Pending 
oo 
for 3 or 
more Installs 
in One 








Minute 


Quantity 
Pricing | 
and Colors as 
Available —n 





spe ee 


GUE 


Shipped 
via 
U-P:S. 


Fits All Current 
Pin Balls! 


Green Games of TN, Inc. 
2560 Overton Crossing Memphis, TN 38127 
Phone (901) 353-1000 * FAX (901) 353-1155 
Call us for ALL your equipment needs 
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peting for the title of ‘“‘house 
Champ.’ Each house champ re- 
ceives a certificate to compete in 
the national Top Gun Challenge 
event at Arachnid’s Bullshooter 8 
in Chicago. 


‘“‘No more long hours 
typing statistics into a 
computer. More time 
can be spent promoting 
the program and work- 
ing with locations to 
increase profits. ’’ 


Arachnid offers a monthly pro- 
motion to reward the Top Gun win- 
ners from each game. Every 
qualified Top Gun becomes eligible 
to win one of five Cricket Master 
home electronic games given away 
each month (provided by Arachnid 
at no charge to operators). A by- 
product of the Top Gun Challenge 
is in-house tournaments that in- 
crease the coin drop after leagues 
or on non-league nights. 

The Galaxy Conversion Kit con- 
sists of a Galaxy main board, 
power supply, league card reader, 
Galaxy-style decals, wire harness, 
and complete instructions with 
templates. It can be purchased 
with or without the new Super 
Spider thin darthead, an optional 
item since may operators have 
already upgraded their games 
with the Super Spider. 

The Galaxy Conversion Kit is 
Arachnid’s latest effort to make life 
easier for operators of their dart 
equipment. Each new model 
release has marked an upgrade to 
previous games, starting with the 
6000 models that feature monitors 
for visibility and scoring ease. 

Arachnid continues to invest 
research and development time 
and energy to continually improve 
its products. 1] 











Ragged-looking games come to new life with the 


Transform your worn-out games into profitable Galaxy games. 


Acknowledged as the electronic dart game of the future, Galaxy conversions 
are more than a pretty face. This conversion kit will upgrade your old game to 
include all of the latest developments in electronic darts. Any English Mark 
Darts game with a monitor (Model 6000 or higher) is a candidate for conversion. 
Top-monitor games can be converted to top-monitor Galaxy games. 


Profits soar with Top Gun Challenge, a competitive dart ladder that ranks the 
top ten players on the screen and declares a "House 

Champ". Top Gun Challenge keeps your 

machine earning strong after 


league play and 
during the 
off season. Ra 
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The Performer Series jukeboxes, (I-r): Performer-Grand, Performer-Wall, and Performer-Classic. 








NSM shines its laser 


light into the future 


ou almost have to be a little 

clairvoyant in the coin-op 
amusement business. Will this 
video game be a hit? That pinball? 
What’s going to stay popular? 
What’s going to die quickly? 

It seems that one of the only 
things you can buy today with any 
confidence is CD jukeboxes, right? 

Wrong. 

Not if what we're hearing from 
NSM is at all correct, anyway. And 
coming from a manufacturer of CD 
jukeboxes—one of the largest, at 
that—operators should listen care- 
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fully. Typically, the last thing the 
manufacturer of any product 
wants to dois chance upsetting its 
sales. But NSM, being atypical, 
gave us a look at where it thinks 
the future of CD jukeboxes is 
headed—in an informative, not self- 
serving, fashion. 

For example, from NSM-Amer- 
ica president Rus Strahan, an 
operator himself for many years: 
“Operators should buy CD 
jukeboxes very carefully. They 
shouldn’t just go all out converting 
their routes from 45 rpm to CD.” He 
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sees changes forthcoming in CD 
technology “that are every bit as 
dramatic and every bit as per- 
vasive as the change was from 45 
rpm to CD.” 

Does that mean today’s juke- 
boxes CD jukeboxes are going to 
be outmoded—or the music itself? 
‘No, but music operators should 
try to stay abreast of CD tech- 
nology and study their CD jukebox 
options very carefully before mak- 
ing huge commitments.” 

First, some basic nuts and bolts 
about CDs, as explained by 
Strahan. They are merely a 


George Haydocy, national sales manager. 


Jurgen Jost, controller. 
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medium for storing a series of 
zeros and ones which, when op- 
tically read and decoded by the CD 
jukebox, are converted to the 
music we hear. Computers also 
store their information in zeros 
and ones, although on a different 
type of medium (magnetically as 
opposed to optically). FAX mach- 
ines and other methods of trans- 
mitting data also use the same zero 
and one code. Information that’s 
stored and/or transmitted can be 


words, photographs, motion 
videos, audio—any kind of 
information. 
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What this means is that techno- 
logy from a lot of different “heavy 
hitting” industries, including the 
music industry, are effectively 
merging. Technological advances 
in the computer industry, for exam- 
ple, now affect the music industry, 
and vice versa. 

Strahan points out that CD-ROM 
(Read Only Memory)is considered 
the advancement of the decade for 
computer users. That’s because 
just one CD-ROM disc—which 
looks the same, acts the same, and 
basically is the same as a music 
CD-—stores more information than 
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and Jorge Irizarry, chief engineer. 


From left: Keith White, national training manager; Mike Jablonski, service manager; 


Fashion Wizard. 





Sue Davis (I), receptionist, and Jenna Ma 








nearly 2,000 floppy discs. Put 
another way, one CD-ROM holds 
as much information as a 60-foot- 
long shelf filled with books! The op- 
tical storage method of CD-ROM is 
nearly 20 times greater than the 
magnetic type of storage used by 
computers. 

So what does all this advancing 
technology mean to jukeboxes? 
First of all, Strahan says it almost 
certainly will mean more informa- 
tion crammed into less space ona 
CD. “It also means that the CD 
medium will be even more sen- 
sitive to scratching, marring, and 
airborne impurities. CD players 
and changing mechanisms will 
have to handle CDs very carefully, 
and/or CD manufacturers will 
have to better protect them with 
some kind of permanent, protec- 
tive packaging.”’ 

To illustrate the blurring lines 
between music and computer soft- 
ware, Strahan cited Sony’s 
Christmas release of a little 2-1/2” 
music CD in a permanent, hard- 
plastic sleeve. It looks almost like 
the 3” diskettes you put in your 
computer. Yet there’s roughly the 
same amount of music on it as 
there is on the 5-1/4” CD albums 
operators use now. 

There are other advances com- 


ing as well, Strahan says. The 
same player that plays the CD- 
ROM discs will also play music 
CDs (but not vice versa). And it’s no 
secret that those same ones and 
zeros can be burst-transmitted 
over cable and telephone lines, 
making the nano-seconds of “Mork 
and Mindy” fame everyday jargon 
amongst CD engineers. 


‘“‘We’re building our CD 
jukeboxes today to take 
into account various 
changes that may take — 
place in CD technology 
and affect NSM 
operators. ”’ 


Now that you're confused, if not 
a bit upset, the question arises: 
what’s a music operator to do? 

“At NSM, we’re building our CD 
jukeboxes to take into account 
various changes that may take 
place in CD technology and affect 
NSM operators,” Strahan said. 
“This isn’t to say that NSM has 
every possible technology base 
covered. But we are—and will 
remain—keenly aware of advances 
in CD technology and will continue 
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to build our equipment with an eye 
toward accommodating them. 

“Let’s take a worst-case scenario. 
Let's say that the music industry 
starts making CDs in square 
cubes. That’s not realistic, but 
anyway, with NSM jukeboxes, 
you'd have to replace our 18-inch 
100-CD changer. You know, 
unplug this box and put in a new 
box. That’s not a nice thought, but 
it’s about the worst that could hap- 
pen from an equipment stand- 
point. And NSM operators would 
still have fully functional CD 
jukeboxes. There are many other 
advances, far more likely ad- 
vances, that wouldn’t require 
anything nearly as drastic with an 
NSM jukebox.” 

Strahan emphasized that NSM 
has always “covered” its operators 
in every way possible, from the 
beginning of the CD technology ex- 
plosion to the present. That should 
serve as a big comfort to NSM 
operators, because the company is 
a recognized leader in CD tech- 
nology. For example, the same 
basic CD changer that’s installed 
in all NSM CD jukeboxes was hail- 
ed as the “cutting edge’’ CD-ROM 
library at the recent COMDEX, 
one of the country’s largest com- 
puter equipment shows. NSM 
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modifies the changer to read CD- 
ROM discs and transmit datatoa 
computer, in addition to reading 
music like it does in NSM CD 
jukeboxes. 

John Margold, NSM-America’s 
vice president of sales and 
marketing, says he now chuckles 
when reflecting on some of the 
“oddball” and “it looks more like a 
computer than a jukebox” com- 
ments he heard regarding the 
NSM CD system several years 
ago. 

“Isn't it funny how things like 
portable telephones and FAX 
machines looked so odd to us at 
first, and now we wouldn’t know 
what to do without them,” he said. 
“The same thing is occurring with 
our CD system. It looked ‘odd’ to 
operators just a few short years 
ago, too.” 

Many operators were skeptical 
when NSM first came out with its 
new “built from the ground up” CD 
system. It didn’t look at all like the 
old 45 rpm system; in fact, it more 
closely resembles a computer com- 
ponent than what we’ve come to 
know as ajukebox sound system. A 
lot of operators naturally felt more 
comfortable with 45 rom systems 
that were revamped for CDs—the 
engineering path most other 
manufacturers took and continue 
to adhere to. 

It was a bold step on NSM’s part, 
a step that now appears to be pay- 
ing offin a big way. The company’s 
sales have skyrocketed, literally 
doubling year after year; there are 
projections for another doubling, 
or close to it, in ‘93. Large-scale pur- 
chases by heavyweight operators, 
combined with smaller operators 
trying a few, has made for record 
growth at the NSM-America facili- 
ty in Chicago. 

According to George Haydocy, 
NSM-America’s national sales 
manager, the company’s CD 
jukebox sales were “ho-hum” when 
first introduced because of the 
high-tech-looking system. He ada- 
ed, “The appearance of our 





Orlando Marrero, parts department. 


boxes—the outer-box cosmetics— 
was lacking, too.” 


That’s changed dramatically. . 


Few operators would dispute that 
the NSM CD jukeboxes of today 
are among the grandest-looking 
ones ever made. Take, for example, 
the recently debuted Performer- 
Wall, a 100-CD, wall-mounted 
jukebox. Apart from its ‘2,000 
tunes on a wall” credentials, the 
Performer-Wall features animated 
laser-chase lighting to illuminate 
NSM’s eye-catching ““Hyperbeam””’ 
insignia. There’s also a deep red 
laser-viewing chamber that allows 
patrons to witness the lightning- 
fast NSM changer do its stuff. The 
visible CD mechanism has become 
an NSM hallmark. 

The Performer- Wall joins its two 
sister machines, the Performer- 
Grand II and the Performer- 
Classic (both floor models), to form 
what NSM calls its Performer 
Series of machines. All employ 
decorative mirrors and multi-hued 
light gels to ‘“‘dance’’ color 
throughout the machine and the 
area it’s placed in. And, of course, 
all are full-featured machines with 
a 100-CD capacity. 

The Performer-Grand II is the 
flagship of the series, with the 
Performer-Classic serving as the 
economy model. The Performer- 
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Wall fills the niche formerly oc- 
cupied by the NSM FireBird. The 
FireBird will be available in- 
definitely, as will another wall 
model, the Old Fashion Wizard, 
which sports a more colorful front 
glass and neon-looking surround 
columns. 

As beautiful as the NSM CD 
jukeboxes are, Haydocy wants to 
make clear that there’s more to 
them than meets the eye. 

“All NSM models are now fitted 
with our ESV technology sound 
system,” he said. “That means a 
speed of CD change that’s even 
faster; a real time clock for turning 
such things as background music 
on and off and locking out certain 
titles at certain times; built-in inter- 
faces for hooking up external 
sound systems; and much, much 
more.” 

Strahan says operators 
shouldn’t stop buying new CD 
jukeboxes to wait for the next 
round of technological advances. 
“Operators would be waiting 
forever,’ he observed. ‘““Advances 
aren't just going to happen all at 
once some day and then be over 
with for 20 years. It’s an ongoing 
process. The point is that operators 
should be cautious in their buying. 
They shouldn’t just convert their 
routes to CD blindly. Don’t simply 
select NSM or any other manufac- 
turer’s product without studying it 
closely first.” 

A CD jukebox’s ability to adapt to 
forthcoming technology changes 
should be one of the prime criteria 
an operator uses in judging the 
equipment available to him, Stra- 
han believes. He predicts that 
operators will see other jukebox 
manufacturers introduce advanc- 
ed systems in the future “‘if they’re 
going to survive.” 

Concluded Margold, “Mark my 
words on this one: the NSM system 
that looked so different to 
everyone five years ago will be the 
standard that other manufac- 
turers will build to in the im- 
mediate future.” (| 
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ater this year, you may be able 
“™ to go to the local mall and 
walk right into a Virtual Reality 
Star Trek Center. The folks at 
Spectrum Holobyte have joined 
together with Edison Brothers 
Entertainment and Paramount 
Pictures. If all goes well they may 
take Star Trek where it has never 
gone before—the mall. 

The group has announced that 
the new Star Trek project will be 
like a store where you may enter 
the future and see a virtual Star 
Trek setting. The participants will 
be able to choose from a number of 
possible settings and characters to 
experience. Some of the attrac- 
tions reportedly will require the 
use of virtual reality equipment, 
such as a helmet, which will let you 
move through the setting as if you 
were really there. 

The scenarios will include a 
recreation of the USS Enterprise 
bridge, holodeck, transporter, 
and engineering sections. There 
was no word on whether these 
would be truly recreated or just 
“Virtualized” through the use of 
the helmet. These Star Trek 
centers will utilize software 
created by Spectrum Holobyte Inc. 
of Alameda, Calif. The company 
holds the rights to create com- 
puterized game and video game 
versions of “Star Trek: The Next 
Generation.” 

Spectrum Holobyte has also 
been licensed by Paramount to 
utilize the Star Trek platform in 
new games for Nintendo’s Super 
NES and CD-ROM, as well as 
Philips’ CD-I interactive systems. 
There are also plans for similar 
games for both the Apple and IBM 
(or compatible) computers. 

CD-ROM news 

On the CD-ROM front, Sony may 
be soon be making the CD-ROM- 
based Super Famicom (the Ninten- 
do Super NES CD-ROM unit). Nin- 
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tendo and Sony spent over a year 
putting the agreement together. 
The time stretched on primarily 
because of Nintendo’s reluctance 
to further enter a slowing world 
market. The most interesting part 
of the agreement is that Sony will 
be shipping the new units under its 
own name. Sony has a huge selec- 
tion of music and game software, 
which should greatly benefit 
Nintendo. The Sega vs. Nintendo 
duel will likely heat up to a boiling 
point this year, with Christmas 93 
telling the tale. 









fain. uff uns 


This past Christmas seemed to 
be Sega’s. They can’t keep up with 
sales of the new CD-ROM game 


unit. According to Sega of 
America, the first 35,000 compact 
disc video game enhancers were 
sold out in 48 hours. The company 
projected sales volume on the item 
to hit 200,000 by the end of the holi- 
day season. Sega has said it will air 
freight the units to retailers as fast 
as they can be made. I wonder if all 
the focus on home games at Nin- 
tendo and Sega will have any bear- 
ing on the performance of their 
games in arcades. 

In any event, it seems that both 
Nintendo and Sega may have 
some new competition from NEC. 
The company plans to sell approx- 
imately 200,000 units of its own CD- 
ROM-based game, the Turbo Duo. 
It’s due to hit the market this April. 

The machine has completed test 
marketing in the Los Angeles area 
and is set to launch a major attack 
on the competition. The unit is a 
16-bit system similar to the Super 
NES by Nintendo or the Mega 
Drive'by Sega. The list of program 
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Dave Stubblefield 


developers includes Lucas Arts 
and Icom Simulations in the 
United States, as well as Signos 
and Loriciel SA in Europe. 
In the arcades 

The arcades seem to be moving 
in many directions at the same 
time. Some of the recent offerings 
have been non-video units like pun- 
ching and shooting games. These 
are well-done, high-tech versions 
that won't be available for home 
game use. 

The market appears to have 
changed significantly with the ad- 


will be like a Store 
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ditions of multimedia, greatly im- 
proved computers, and the loom- 
ing specter of interactive TV. 
Home play possibilities are grow- 
ing. The old pattern of a game hit- 
ting the arcade, becoming asmash 
hit, and moving on to the home 
market is going by the wayside. 
The arcades must look to the 
future. We must have more uni- 
que, stimulating games and 
become more aggressive with the 
new competition. 

The world economic situation is 
precarious, and I don’t think it’ll 
soon change. To compete we must 
keep up with what our competition 
is doing, determine what new 
technologies have to offer, and 
seek to chart new territory in the 
entertainment industry. We needa 
high level of creativity. There are 
only so many dollars to go around, 
and the fight for those dollars is 
getting fierce. The coming years 
will surely be interesting ones. I 
wish you good games and big 
profits. 
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Jerry Carr (I) of Mars Electronics joins Pam Schaeffer and Richard Mines of Asahi 
Seiko. 


G aming has been accepted 


in the heartland,”’ said 
Gordon Stevens, general manager 
of the New Orleans Steamboat Co. 
The gentleman is correct. There is 
no doubt that riverboat gaming is 
a much more palatable gaming 
package for legislators and 
citizens to digest. 

Land-based video gaming on a 
limited scale and full-out casinos 
are much more difficult to sell 
when it’s time to count votes, both 
at the polls and in the Senate or 
House of Representatives. River- 


Smooth sailing ahead 
for riverboat gaming? 


Three members of the La. Riverboat Gaming Commission, (I-r): Louis James, 


Bonnie Theard 








Geraldine Wimberley, and Sam Gilliam. 


boat gaming benefits from the 
romantic image conjured up by its 
name, as well as the less threaten- 
ing idea of a two- or three-hour 
cruise that just happens to involve 
recreational gambling. Put the no- 
tion on shore, however, and the 
whole picture changes. Then come 
the accusations of corruption, 
crime, and compulsive gambling. 
It’s the old double-standard at 
work again. 

At the present time, Iowa, Illinois, 
and Mississippi have riverboat 


gambling (in Mississippi it’s 
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dockside; the vessels do not cruise 
local waters). Louisiana approved 
riverboat gaming in the 1991 
legislative session (due to start this 
year), and Missouri voters approv- 
ed ariverboat gaming measure at 
the polls in November 1992. Eleven 
states are expected to push for 
similar action in ’93, among them 
Virginia, Maryland, Pennsylvania, 
Connecticut, Rhode Island, Texas, 
Alabama, Indiana, Minnesota, and 
Wisconsin. 

Unlocking the secret to what 
makes riverboat gaming attrac- 
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Andrea Schatz of Betstar shows the Giant Twist poker game to John Campbell, at- 
torney for T.L.C. Novelty Co. 


tive, how it has developed in the 
last two years, and what this 
burgeoning industry can look for- 
ward to in the future was the focus 
of the second annual Riverboat 
Gaming Congress & Expo held 
Nov. 9-11 at the Fairmont Hotel in 
New Orleans. The event was co- 
sponsored by Gaming and Wager- 
ing Business, a New York City- 
based publication, and Michael 
Jones & Co., a Chicago-based gam- 
ing consulting firm. 

The Expo featured a slate of 
seminars that covered significant 
subjects and were supported by 
knowledgeable panelists. Some of 
the topics were: “Charting New 
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Courses,” “Surviving the Legis- 
lative Process,’ “Selling the 
Package,” “Choosing the Right 
Developer,” and the closing ses- 
sion titled “Sustaining Growth.” 

The word “growth” is important. 
Watch this industry in the next five 
years. It will be able to capture the 
fancy of the public without anger- 
ing the scores of folks who rise up 
in protest to a limited number of 
video gaming devices in their 
neighborhood taverns and 
restaurants. 

In addition to the seminar pro- 
gram, the agenda included after- 
noon exhibit hours. A total of 1,200 
attendees passed through the 
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Sheila Dellacona of Roger Williams Mint arranges dollar slot tokens in a display case. 


doors for seminars, exhibits, and 
social events. Of the 72 companies 
that exhibited product, those of in- 
terest to the coin-op world were 
game manufacturers and sup- 
pliers of tokens and coin/currency 
counting equipment. The list in- 
cluded Aristocrat, Asahi Seiko 
USA, Bally Gaming, Betstar, 
Brandt, Cummins-Allison, Dixie- 
Narco, GDC, IGT, Nevada Coin 
Mart, Roger Williams Mint, Sigma 
Game, Universal, Van Lock, and 
Wico Corp. 


Summations from three different 
seminars will provide an overview 
of riverboat gaming, a subject we 
are bound to hear more about as 
the year unfolds. 

Charting New Courses 

The panel of experts included Bill 
Eadington, professor in the depart- 
ment of economics at the Universi- 
ty of Nevada in Reno, Nev.; Larry 
Evens, director of domestic marine 
affairs for the Transportation In- 
stitute; Rob Heller, vice president 
of Salomon Brothers; and moder- 
ator Gordon Stevens. 

Stevens explained that pass- 
enger vessels have aclean reputa- 
tion and feel to them, but admitted 
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You’ve just had a hands-on demon- 
stration of how you can cut your 
league maintenance expenses in half. 
For pool and darts. 


Not only that, you’ve just seen how 
you can almost totally eliminate hand 
entry of league scores into a PC. How 
you can dramatically reduce errors, 
avoid the high costs of electronic net- 
working...and, to top it all off, how 
you can have it all and still use any 
manufacturer’s pool tables or dart 
machines. Any make, model or year. 


And that’s just part of our new League 
Machine™ Automated Scoring story, 
the biggest cost-saving breakthrough 
for league operators in literally a 
decade. 
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Stop by our booth at the ACME Show, 
Booth 200, March 11-13, and see our 
new scorekeeper system in action. It 
takes just a few minutes. Bring this ad 
with you (with hole filled in) and you 
could win a new Valley dart machine 
or pool table being given away. That's 
simply our way of doing everything we 
can to get you to look a little closer. 






Now pencil in “Visit Valley 
Booth 200 for 5 minutes” on 
your ACME Show calendar. 
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From left: Murph Gordon of Empire Technologies, Jack O’Donnell of Western Gaming, and Tom Neiman and Jack Charles Tapp (r) of the Louisiana Rivers Development 
Deremer of Bally Gaming. Council in mid-explanation following a seminar. 


Bob McMonigle (r) of IGT and Gary Hunter of the Gold 


Coast Hotel in Las Vegas. 





From left: Mike Maze of Casino Signs and Brian Bulmer and Hugh Peterson of Sigma. Al Abert (r) of Aristocrat welcomes Bart Clark of Video 
Leasing and Management to the S.S. Aristocrat. 
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the downside: maritime safety and 
insurance and operating costs. 
“Remember,” said Stevens, “the 
vessel is a boat first, which has a 
casino on board, not a casino that 
floats. A serious marine accident 
could have a detrimental effect on 
the whole industry. We have a 
great record and must keep aneye 
to safety.” 


Evans discussed developments 
across the country, noting that 
there is much interest between 
North Carolina and Maine. He 
also pondered the question of how 
this new industry will retain the 
benefits of a casino without the 
negative aspects, such as 24-hour, 
wall-to-wall neon and blinking 
lights. 

In regard to Iowa, which has ex- 
perienced vessels leaving for the 
Gulf waters of Mississippi (see 
Play Meter, Oct. ’92, pgs. 52-57), 
Evans opined: “If you want some- 
thing to survive, make sure it’s pro- 
fitable, and don’t overdue the 
number of vessels.’”’ Once neigh- 
boring Illinois commenced river- 
boat gaming with fewer limita- 





After the closing seminar, (I-r): Sen. Denny Jacobs of Illinois and Irene and Bernie 
Goldstein of the Isle of Capri Casino in Biloxi, Miss. 
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tions, lowariverboats lost many of 


their early customers. 

Eadington noted that gambling 
brings out two different attitudes: 
‘‘gambling is a vice to be stamped 
out,’ or “gambling is somewhat of 
a vice to be exploited.” 


a large anchor into its law (and the 
vessels are too far from Chicago); 3) 
Atlantic City will be hurt because 
of its lack of appeal; 4) Louisiana 
may not be able to survive river- 
boats, a land-based casino, and 
video poker with the levels of state 


“Most legislators are reluctant to pass any gaming 
activity without a public mandate. ”’ 


Eadington predicted, “We're go- 
ing to see more competition from 
state-chartered lotteries, mining 
town gambling, Indian gaming, 
and urban casino gambling. It’s ap- 
parent that what we are dealing 
with is a period of rapid change 
without any stabilization. Some of 
these industries will survive, some 
will not.” 

Eadington went so far as to make 
predictions for the next 10 years: 1) 
Deadwood, S.D., will continue to 
suffer from the disadvantages ofa 
bad location and limited stakes; 2) 
Iowa's riverboat industry will 
“float away” because it did not put 
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From left: Louis James of the La. Riverboat Gaming Commission; Barton Conradi 


taxation; 5) Mississippi is vulner- 
able to the future land-based 
casino competition in Louisiana. 

Important elements in the “‘ap- 
peal” for Eadington include an ex- 
otic location such as Monte Carlo 
or Las Vegas and the convenience 
factor (being closer than alter- 
natives). According to Eadington, 
riverboats have been most suc- 
cessful when they are located close 
to population centers, operated at 
lean cost, and don’t limit the in- 
gress and egress of players. As far 
as paying to get on the boat, 
Eadington says, “To a gambler 
that’s wasted money.’ 





b] 


director of the gaming division of the La. Attorney General’s office; and Antoine 
Saacks, New Orleans Assistant Chief of Police. 
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Political consultant Nancy Todd answers questions after the seminar, ‘‘Surviving the Legislative Process. ” 


Although gambling legislation 
may be motivated by tax revenue, 
economic revitalization, and a 
broad application as a tourist 
draw, he warned of disenchant- 
ment: “We cannot all suck off the 
same population centers. The old 
issues will come back and gambl- 
ing may not be able to fulfill all the 
promises it made to get through 
the legislative process.” 

Heller focused his attention on 
the financial aspects ofriverboats, 
explaining, ‘““Gaming has been 
hard to finance because of its 
social unacceptability. Banks will 
want to be paid down quickly, and 
venture capital specialists are 
looking for 40 percent-plus 
returns.” 

He left the audience to ponder 
this question: “How long can it 
(riverboat gaming) continue and 
how well will it perform against 
competition?” 


Surviving the Legislative Process 

Patrick Fahey, president of the 
Delta Queen Steamboat Co., 
moderated the panel, which in- 
cluded Charles Tapp of the Loui- 
siana Rivers Development Coun- 
cil; Rep. Karen Mc Carthy of 





Missouri; and Nancy Todd, presi- 
dent of The Todd Co., a political/ 
public affairs consultant. 

It was acknowledged at the start 
that the legislative process re- 
quires a great deal of organization, 
money, time, effort, and 
perseverance. 


battles held us back,” she admit- 
ted. “As an extra safeguard we pro- 
vided a local option. Only Han- 
nibal, Mo., narrowly rejected it.” 
Rules and regulations are set to be 
completed this summer. Oversight 
is under the Tourism Commission, 
with input from the Department of 
Public Safety. Missouri did not 
limit the number of licenses to be 
granted. 

Tapp outlined some of the major 
requirements to help pass a bill of 
this nature: skill, a sense of timing, 
and luck. ‘““‘The downturn in the 
economy and developments in 
Mississippi were catalysts for Loui- 
siana,’ he said. “We did not go the 
constitutional route, since it says 
the Legislature must define and 
suppress gambling.” 

One of the smart moves in the 
Louisiana process involved com- 
missioning an economic study, 
done by Dr. David Johnson of Loui- 
siana State University. 

Tapp advised meeting with op- 
ponents and trying to get them on- 
board or neutralized. ‘““We went to 
see our biggest opponent early in 
the game,’ he mentioned. “We also 


‘Is gambling a vice to be stamped out, or 
somewhat of a vice to be exploited?” 


Mc Carthy said she hoped 
Missouri’s recent success will in- 
spire others to carry own. River- 
boat gaming passed by a wide 
measure in November 1992. 
“Waterways shaped our state,” 
said Mc Carthy, referring to the 
Missouri River and Mississippi 
River. ‘‘Famous citizens have 
glorified these waters. Major 
population centers developed 
along their banks, and two of the 
most populated cities in the United 
States are in Missouri. We are well- 
positioned.” 

She mentioned that Missouri has 
a very conservative governor and 
that the enthusiasm of the people 


carried the measure. “Regional 
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kept the governor, his staff, and 
legislative floor leaders attuned to 
what we were doing.” In contrast 
to Mississippi, there was no need 
for local referendums. Vessels will 
be limited to a total of 15, divided 
among the five major rivers. They 
must be authentic reproductions 
(for added glamour) and built in the 
state. 

Todd, who conducts campaigns 
all across the country, was in- 
strumental in the local referendum 
success in Mississippi. It was the 
first time I ever ran a campaign 
against God,’ she said, referring to 
opposition from a religious 
standpoint. 

Among her words of wisdom: 
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Insert a coin and the selection screen appears. 
Choose one of the five rounds and begin play. 





After the target appears and the punch pad 
has risen completely, begin straight-punching 
into the middle of the pad. You are allowed 
three punches for each game. When the score 
at the upper right of the screen shows the 
remaining target resistance is zero, you have 
knocked out your opponent. 


If you succeed in defeating your opponent with 
three punches, the winner’s ending appears. If 
you do not, the loser’s ending appears. The 
game ends after three punches regardless of 
the results. 


A record is kept of the 100 best winners for 
that day. Now is your chance to get your name 
in the record list! 


e Make sure you don’t hurt yourself while 
playing! 

e Always put on the attached gloves before 
playing. 

e Never use hook punches, kicks, or 
instruments other than the gloves provided. 

e Never play while eating or drinking. 

e The management assumes no responsibility 
whatsoever for injuries incurred due to use of 
incorrect playing methods not designated for 
this game. 

SPECIFICATIONS: 

1,810 (H) x 700 (900) (W) x 1,330 (D) mm 
Weight: 170 kg 

Maximum consumed power: 

2.76 amperes ‘7/ 95-3651 

© Specifications are subject to change without prior notice. 
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‘‘Most legislators are reluctant to 
pass any gaming activity without a 
public mandate. Write the legisla- 
tion to help it pass and not be self- 
defeating. The public is not as gulli- 
ble as it once was. They want a fair 
share.”’ 


In Mississippi the proceeds go to 
the general fund and a portion 
goes to education. She cautioned 
the audience to watch narrowly 
passed measures—these may have 
trouble later. 

To the question “Why are voters 
opposed to gaming”?”’ she said: 
‘They see the economic growth 
and fear the downside. The great 
challenge is to convince them the 
job issue overrides the other con- 
cern. Those who are opposed to 
your measure are going to go to the 
polls. They have a powerful issue to 
negate yours. All they have to dois 
whisper ‘crime’ and abort your ef- 
fort.” 

The best argument against the 
crime claim, according to Todd, is 
to have astrong regulatory agency 
and specific designation as to who 
can operate the boats.’’This is a 
relatively new issue,” she conclud- 
ed. “Look at the political dynamic. 
You must have a political plan. Be 
on the offensive; don’t always be on 
the defensive.”’ 

Sustaining Growth 

The final session featured Paul 
Dworin, publisher of Gaming & 
Wagering Business as moderator, 
and a list of speakers that included 
John Connelly, chairman and CEO 
of J. Edward Connelly Associates: 
Bernie Goldstein, chairman of 
Casino America Inc.; Steve Nor- 
ton, president of the Gold River 
Casino; and Larry Pearson, 
publisher of Passenger Vessel 
News. 


‘Iowa broke the ice,” said Golds- 
tein. “Sen. Denny Jacobs of Illinois 
kicked the ice away from the 
shore.’ Goldstein expressed his 
concern over rapid growth, saying, 
“T hope it doesn’t go too fast. This is 





From left: Harry Nedoma of Brandt, Robert Lewis and Murray Ancar of the New Orleans Rapid Transit Authority, and 
Daniel Adkins, Robert Buisson, and Larry Morris of Brandt. 





supposed to help tourism. Why go 
if it’s in your own backyard?” 

The positive side of riverboat 
gaming is clear to him: “We sell fun 
at a reasonable price and provide 
economic development and taxes 
for the state. It’s a partnership of 
private enterprise and local 
government. The two must talk to 
each other.”’ 


92) has now made ‘cruises to 
nowhere’ on American flag vessels 
alright. Look for an explosion of off- 
shore gaming vessels as a result. 
Gaming will be coming to coastal 
Cities.” 

In regard to Mississippi: 
‘‘Mississippi continues to see its 
casinos staying full no matter how 
many more open. The growth of 


‘‘We sell fun at a reasonable price and provide 
economic development and taxes for the state. It’s 
a partnership of private enterprise and local 
government. The two must talk to each other. ’’ 


Pearson expressed his opinion 
that “growth is spurred by the 
widespread acceptance of gaming 
as entertainment. There is a 
domino effect in the Gulf South— 
Mississippi caused Alabama to 
look at riverboat gaming; Loui- 
siana has Texas considering it. 

“The rules have changed in the 
coastal areas. Federal law (March 


90 
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this industry will sustain itself. It’s 
on a sustained growth curve 
because the natural progression is 
an upward curve instead ofa 
spike. The future looks bright. The 
most success will be realized when 
it’s located near a major industrial 
area. The growth will continue into 
the mid- to late ’90s.”’ 


Connelly commented: “I’m 
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positive riverboat gaming is a pro- 
duct that has the goods. You have 
to review the past to anticipate the 
future.” 

Norton offered this advice: 
“When considering legislation in a 
new state, look at who will benefit, 
neutralize the opposition, gain sup- 
port, add a strong state oversight 
agency, stress job opportunities 
and economic development, and 
answer the negative questions. 
Many fears are not founded on 
good information, but still persist.” 

Falling in the category of don't- 
shoot-yourself-in-the- foot, he noted 
that lowa put in strenuous restric- 
tions on their riverboats. In addi- 
tion, they are not located near big 
population centers that can sup- 
port the vessels. Together this has 
caused problems in the long term. 


‘“‘How long can it (river- 
boat gaming) continue 
and how well will it 
perform against 
competition?”’ 


“Riverboat casino gambling isa 
viable industry,” said Norton. “It 
will work when properly done.” 
Why is it more accepted? The 
answer: “There are fewer nega- 
tives. You don’t have petty crime 
on riverboats, real estate won't go 
up, and the impact is smaller.” 

Demographics are the key, ac- 
cording to Norton. Consider who 
the players will be and evaluate 
the other attractions in the area. 
When it comes to gaming pro- 
posals, Norton feels that legisla- 
tors and the local community will 
prefer riverboats. “Legislators are 
too afraid of land-based casinos. 
Most cities are not big enough to 
support them and in smaller cities 
it’s inappropriate.” L! 
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The article that follows 
is actually a three-part 
series fused into one 
story. Written by former 
Play Meter editor David 
Pierson in 1978, it’s 
based ona lecture and 
workshop that was con- 
ducted by Dr. John 
Malone at the AMOA- 
Notre Dame Seminars. 
We sent the articles to 
Dr. Richard Priesmeyer 
of St. Mary’s University, 
who conferred with his 
sources at Merrill Lynch 
and sent us back 
updated figures to make 
the information relevant 
to 1993. It is our opinion 
that the story—which 
focuses on return on 
investment, cash flow, 
and location cost 
analysis—will be as 
useful to operators 
today as it was 15 

years ago. 





ANAGEMENT 








The basic question: 





is your operation 


profitable? 


hat’s your return? 
Are you making mon- 
ey or are you just fool- 
_____} ing yourself? This bas- 
ically is the two-sided question 
which prompts an operator to 
analyze the profitability of his 
business: “‘Am I working for 
myself or the bank?”’ 

Of course, as a businessman, you 
are constantly faced with deci- 
sions, and it is how you come to 
terms with those decisions on a 
daily basis that will determine if, in 
fact, you are amoney-maker or just 
another bank employee. 

The decisions come in all forms: 
should you buy that hot new video 
game or should you pass this time 
around? Should you institute a ser- 
vice charge to go with your 50/50 
split? Should you stand firm for 
60/40 on CD jukeboxes? Should 
you drop a location that’s been 
more of a pain than it’s worth, or do 
you really think it’s going to be 
great someday? 

These are not easy questions, 
and no one ever promised you 
there would be any easy answers. 
But if you have a sense of 
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direction—a map to go by, so to 
speak—perhaps you could get a 
better grip on these questions. 
Determining your business pro- 
fitability is the way to get that grip. 

The first step in determining the 
profitability of your operation is, 
obviously, to look at your business 
in terms of money-in, money-out. 
There’s the revenue you generated 
in the cash box, but then there are 
all those expenses you accrued 
while doing it: location commis- 
sions, labor costs, fringe benefits 
for your employees, parts and sup- 
plies, depreciation, interest, 
machine and record/CD pur- 
chases, car expenses, utility costs, 
advertising, rent, building upkeep, 
etc. 

To this point, it’s simply a matter 
of figuring out what you made last 
year and what you spent. The 
result is two figures that every 
businessman has at hand—money- 
in, money-out. It shows if you 
finished in the black, but it still 
doesn’t show if you’ve made any 
headway. 

Now look at the case of the fic- 
titious Shamrock Music Co. (see 


pee 
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Shamrock Music Company 
Operating Statement 


INCOME 
Gross Revenues 


EXPENSES 


Records (4/wk/machine at 75 cents 


Commissions (50/50 split 
Labor 
Fringe Benefits (20%) 
Auto Operating (5 at 1000 each) 
Parts & Supplies 
Office Expenses 
Depreciation — 

(240 machines) 

(5 autos) 

(Bldg. & Furniture ) 
Interest Expense 

($64 O00 with 8% add-on 2-yr) 
Total 


operating statement). The com- 
pany’s gross revenue was $499,200, 
its expenses $487,700. The com- 
pany netted a profit of $11,500. But 
now the operator asks himself, “Is 
that good?” Is Shamrock moving 
ahead of the rate of inflation, or is 
it going nowhere? 

Hence, the second step in deter- 
mining the profitability of your 
business: the profitability analysis 
chart (see diagram). It provides the 
operator with the formula to find 
his return on investment (ROJ), and 
that’s the kingpin in any business 
operation. Additionally, the chart 
gives the operator an excellent 
method of analyzing the financial 
condition of his company. 

What's the purpose of determin- 
ing the return on your investment? 
If you’re not getting what other 
people are getting, then obviously 
your money could be put to better 
use in some other capacity. After 
all,in a cash-precious country like 
ours, you should check what the 
return on your investment will be. 

What’s a good rate of return? 
You should set your sights on 20 





percent. After taxes you will realize 
a return on your investment of be- 
tween 10 and 12 percent. It’s a fair 
return in the sense that if you're go- 
ing to do all the work, then you 
should get at least twice as mucha 
return on your money as you 
would get by investing with some- 
one else. 

It should be pointed out here that 
there is, as in everything else, an 
opposite viewpoint on this matter 
of profitability. Some operators 
maintain that although they don’t 
achieve “textbook” rate of return 
figures, they still have viable 
businesses since they’re making 
all their payments and have some 
positive cash flow. They contend 
that as long as their return keeps 
pace with the rate of inflation, 
they’re doing all right. Their 
business, they point out, provides 
them with a salary and is, in fact,a 
boost to the nation’s economy: they 
create jobs for other workers. It is, 
of course, the alternate view on the 
matter of profitability. 

The argument against this “sur- 
vive but not prosper’ position is as 
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follows: why kill yourself for a 
lousy rate of return when you can 
take all your money and invest it in 
bonds that will earn maybe eight 
percent? Why take all the gambles 
associated with running your own 
business and settle for a rate of 
return that’s less than what you 
can get by investing in something 
else? That way, at least, you 
wouldn't have the hassle of runn- 
ing your own business. And, conse- 
quently, you could spend more 
time out on the golf course. 

You'll note that in the profitabili- 
ty analysis chart there are some 
figures (like “total asset turnover” 
and “‘financial leverage multi- 
plier”) which may mean nothing to 
you other than that they are power 
ratings to help you determine your 
return on investment. You will note 
also that there are other figures 
which you will find have instant ap- 
plication to your business. In fact, 
all the figures on the chart can help 
you analyze your profit structure. 
The profitability analysis chart 
does more than give you a system 
to determine your ROI. It also 
gives you the ability to analyze the 
skeleton of your business. It’s an 
excellent way to chart your strong- 
points and weakpoints. 

Now let’s see how Shamrock 
Music fared. 

According to the company’s pro- 
fitability analysis chart, Shamrock 
registered a rate of return of 5.53 
percent before taxes. That’s a 
modest return when you consider 
that the rate of inflation for the en- 
tire year of 1992 was four percent. 

How about some examples of 
what other businesses are doing 
according to their profitability 
analysis charts? The comparative 
profit strategies chart (see chart) 
provides an analysis of four other 
types and what they did to achieve 
their rate of return—between 10 
and 15 percent. Remember, you 
should be shooting for a return of 
around 20 percent so that you can 
realize a decent return figure after 
taxes. 
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The grocery chain store in the ex- 
ample registered a low return on 
sales (.93 percent), which means 
the store didn’t make very much off 
each sale. But because of the high 
asset turnover in the grocery 
business (for this store it was 6.27), 


cs is Bl 
Profitability 

lysis Chart 
Ana ysis G the store was able to make its 
desired rate of return by getting a 


greater return on each sale (26.0). 
How does Shamrock’s 5.53 per- 


es PROFIT | — cent compare with these? Not well, 
es sate) ii. diclidd obviously, and these other 


. business examples are not ex- 





NET SALES 

x amples of strong business opera- 
Cash coe tions. Of the five businesses, in fact, 
—— ASSETS only the electric utilities company 
ecelv. : TOTAL and the gasoline services company 
— TURN- were able to show appreciable 

[otter] it = returns on the rate of inflation. 
One further note on this com- 
Land & — , parative profit strategies chart: 
Shamrock Music has the lowest 


Equipment financial leverage multiplier of the 


five companies listed (1.18). What 
this indicates is that the owner of 
Shamrock has invested a lot of his 
own capital into the business and 
has very little outside capital work- 
ing for him. 

Generally, the leverage multi- 
plier will be somewhere between 
one and two. The higher the 


ae RETURN 
Ober. ESTMENT 
OTHER ahd 
ASSETS 


FINANCIAL number, the more of your own 
LEVERAGE . . . 
MULTIPLIER capital you have in the business. 


What this indicates is that you are 
not necessarily ahead of the game 
if you don’t owe any banks. After 
all, if you can borrow cheap and 
use very little of your own capital, 





AN EXPLANATION OF THE R.0./. CHART: 

Net Sales—/ncome derived from all your operations; Cost— All expenses 
(both direct and indirect), including interest and depreciation; 
Cash—Cash on hand, in the bank, deposits, savings accounts, 
securities, etc.; Accounts Receivable—outstanding location loans; 
Inventory— The trade-in value of all your equipment (machines, parts, 
and supplies); Other— Any other assets; Land & Bldg. —If you own your 
own Office, etc., then the appraised commercial value of it; 
Equipment— Office equipment, shop equipment, test fixtures, trucks, 
and cars; Other— Other assets; Accounts Payable—Invoices and bills 
due and payable within the year; Notes Payable — Usually a fixed amount 
on equipment purchases, usually varying from one to three years; 
Other—Debts that are due and payable in less than three years; 
Mortgage Payments—Debts payable in more than three years; 
Preferred, Common, Retained Income— Division of capital which can be 
distributed to stockholders and owners or can be retained for future 
expansion; Other— Escrow accounts for future acquisitions. 

NOTE: Pay special attention to the mathematical functions (add, 
subtract, multiply, and divide) which are inserted in the formula. 
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you stand to make a lot of money. 
If, however, you can’t return on 
that capital what you're paying on 
borrowed capital, you're a victim 
of reverse leverage. 

How does this all translate into 
the English language? How does 
allthis apply to your specific set of 
circumstances? It depends upon 
how you fared on the profitability 
analysis chart. If there is some- 
thing amiss with the profitability of 
your business, it will show up on 
the profitability analysis chart. 
The chart has a way of pinpointing 
your problems and, with that ac- 


BETSON ENTERPRISES 
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complished, you can plan a proper 
course of action. Here are some 
examples: 

1. If your net sales are low, you 
can pick that up by improving the 
pricing on your games or increas- 
ing your volume by decreasing the 
playing time on your machines. 
Another way to increase your 
volume is, obviously, to get newer 
games on your route. 

2. If your cost is too high, you 
could bargain for a better commis- 
sion split (you might try going ona 
more liberal split for yourself until 
you've netted a certain amount of 
cash on each machine). You could 
also opt for a weekly service 
charge (maybe $2 to $5 per loca- 
tion), or you could cut expenses by 
reorganizing routes or collecting 
every two weeks instead of every 
week. 

3. If your asset turnover is low, it’s 
probably because you have made 
too many location loans or you 
have too many bad debts owed 
you. These accounts receivable tie 
up needed cash that you could put 
back into the business. 

Whatever your financial picture 
is, there are countless ways to 
remedy the situation. It’s up to you 
to isolate where your problems lie 
and determine the proper course of 
action. 

A lot of two-bit locations that 
aren't carrying their weight would, 
of course, be adding to the cost of 
your operation and holding down 
your net profit. By dropping some 
of these marginal spots, you might 
even be able to cut back on your 
manpower with a corresponding 
increase in profits. 


| etermining your cash 
flow 

There’s arare bird call- 
_}| ed ‘extra money” that 
we sometimes think flies around 
only in the mansions of people like 
Donald Trump and Ted Turner. 
But according to Dr. John Malone, 
a professor of marketing at Notre 
Dame University, it’s quite possi- 








How Shamrock fared 


11.5 
NET PROFIT 


2.04 
TOTAL ASSETS 
TURNOVER 
245.1 


TOTAL ASSETS 


37.0 
TOTAL DEBT TOTAL ASSETS 
208.1 
208.1 
NET WORTH 


ble you have such a bird flying 
around your office somewhere. If 
so, then it’s in your best interest to 
catch the darn thing and put it to 
work for you. 

"Extra money?’ you say witha 
disbelieving laugh. “ J have extra 
money?’ 

As strange as it may sound, it’s 
very likely that you do. Extra 
money, as it turns out, isn’t as rare 
as the whooping crane; there have 
been many sightings. 

The reason you may have some 


1.18 
FINANCIAL 
LEVERAGE 

MULTIPLIER 





extra money on hand and not even 
know it is that you have probably 
never determined exactly how 
much money you need on hand to 
run your business on a daily basis. 
As aresult, your checking account 
is probably swollen with idle cash 
that could be put to better use 
elsewhere. 

If you're like most people in this 
regard, you figure it’s not really im- 
portant to get too specific with how 
much cash you should have on 
hand. So you keep a nice round 


Comparative Profit Strategies Chart 
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figure in the bank to cover your 
tracks for that rainy day. 

What you need is a system to 
determine exactly how much is 
enough cash on hand, and then put 
the excess cash to work for you. 
The way to determine exactly how 
much is enough is by keeping a 
record of your cash flow, prefer- 
ably on a daily basis. Charting 
your cash flow on a weekly basis is 
a viable alternative here, but it 
won't be as accurate as a daily 
cash flow analysis. 

In the case of the mythical 
Shamrock Music Co. (see Sham- 
rock’s daily cash flow chart), the 
operator has calculated his cash 
flow on a daily basis for one year of 
workdays, 260 days. His daily 
average for cash-in is $962; cash- 
out is $808. 

What the Shamrock operator 
did next was calculate his stan- 
dard deviation so that he would be 
able to see how much variance (up 
or down) he had from his daily 


average. 

The formula he used to find his 
standard deviation looks 
forbidding: 

az 
N-1 


But it’s not really that com- 
plicated. With the use of a hand 
calculator that performs the 
square root function, you should 
be able to determine your standard 
deviation by following this step-by- 
step procedure: 

1. Add or subtract from your 
average each daily figure to find 
out what your deviation is on a 
day-by-day (or week-by-week) 
basis. For instance, on Day 1 for 
Shamrock Music, the actual devia- 
tion from the cash-in average was 
$62. For Day 2 it was $77 off the 
average; for Day 3 it was $1,089 off. 
(Note: it doesn’t matter if it’s $108 
more or $108 less for the purposes 
of this calculation. What matters is 
that your actual cash collections 





Shamrock’s Daily Cash Flow 
Daily Cash (In) Daily Cash (Out) 


Daily Average 

Standard Deviation 
95% Confidence Limits 
Worst Combination 
Minimum Cash Balance 
Present Cash Balance 
Excess Cash 


for that day were $108 off the 
average of $962.) After you have 
done this for cash-in, do the same 
thing for cash-out. 

2. Now that you have the daily 
deviations for both cash-in and 
cash-out, you have to square each 
one—that is, multiply $62 by $62, 
$77 by $77, $108 by $108, and so 
forth. IMPORTANT: do not total 
all the deviations together and 
then multiply; this will give you the 
wrong answer. You have to square 
each figure individually.) 

3. Add all the squared totals from 
cash-in together and, in a second 
grouping, add all the cash-out 
squared totals. Divide both figures 
by one less than the number of 
days (or weeks) you're using in 
your sampling. In the case of 
Shamrock Music, for example, 
since he is working with a sampl- 
ing of 260 workdays, he would 
divide by 259. 

4. The final step is easiest if you 
have the calculator with the 
square root function. Press the 
square root button and get your 
final cash-in and cash-out figures. 
That is your standard deviation. 

Shamrock Music’s standard 
deviation was 120 for cash-in and 


200 for cash-out. By the way, if you 
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$962 


1208-722 = 


were testing yourself on the stan- 
dard deviation by using Shamrock 
Music’s numbers, you would not 
get 120 and 200 as your answers. 
The reason is that you're missing 
the other 254 daily samples. 

Now that you have the standard 
deviation, multiply it by two. This 
will show you the average range 
youcan be reasonably sure the dai- 
ly cash flow will vary. With 
Shamrock Music, the operator’s 
variance could be as much as $240 
(either high or low) of the daily 
average in cash-in and as much as 
$400 (again, either high or low) of 
the cash-out average. 

Therefore, the worst possible 
combination, according to the 
standard deviation, is that collec- 
tions would be $240 below average 
and cash-out would be $400 more 
than anticipated. For Shamrock 
Music, this would mean that on a 
bad day, according to standard 
deviation figures, the operator 
would have cash-in of only $722 
and cash-out of $1,208. That means 
he would have to have $486 on 
hand to cover that worst 
combination. 

However, we find out that 
Shamrock Music keeps $5,000 on 
hand for daily cash failings such as 
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this. He’s courting around that 
strange bird called “extra money” 
to the sum of $4,514. All he needs in 
the checking account on any given 
day is $486, but it turns out the 
operator, to feel extra safe, is carry- 
ing over $4,000 in insurance on a 
daily basis. 

He could put that $4,514 to work 
for him in new equipment pur- 
chases, outside investments, 
countless revenue-producing 
means, but he has squandered it by 
keeping it in the bank for defensive 
purposes. 

According to Malone, if you have 
such a bird in your cash flow, 
“you re wasting valuable income- 
producing power. In a day when 
cash is precious, don’t leave it idle.” 

Of course, cynics will point out 
that this formula only promises 
you a 95 percent confidence rate, 
that you are still not protected 
against those really bad days. But 
Malone’s argument is that by mak- 
ing hay while the sun shines with 
that extra money, you'll come out 
ahead of what you're going to be 
losing in a loan to cover your worst 
day. It’s not a gamble; it’s called 
business sense. 

After all, you expect your 
employees to be as efficient as 
possible, and maybe you have 
gone to some extremes to get them 
as efficient as possible—time cards, 
schedules, location reports, etc. 
Well, why not make your money be 
as efficient as possible? 

Besides the obvious ways of 
reinvesting your money—buying 
new equipment, etc.—you might 
want to investigate the possibilities 
of short-term investment media 
(see chart). This can improve your 
return on idle cash and give it 
back to you in case you need it on 
short notice. It should be noted 
that these percentages are not ac- 
curate. They are constantly chang- 
ing, but they give you an indication 
of what the short-term investment 
looks like. It doesn’t give a big 
return, but it’s better than the zero 
interest you were getting in the 


Short Term Investment Media 


90 Day Treasury Bills 
180 Day Treasury Bills 
360 Day Treasury Bills 


Certificate of Deposit (3 mos.) 
Certificate of Deposit (6 mos.) 


Certificate of Deposit (1 yr.) 


Source: Merrill Lynch 1/4/93 


checking account. For treasury 
bills, the minimum purchase is 
$10,000. Certificates of deposit re- 
quire a minimum purchase of 
$1,000; there’s a $25,000 minimum 
for commercial paper. Check out 
these options with your banker. 
Time value of money 

It’s an easy thing to overlook the 
time value of money. But like the 
ostrich, itselfnot so rare a bird, you 
cannot avoid the problem of duck- 
ing your head in the sand. Whether 
you like it or not, money has atime 
value—inflation and interest rates 
affect this. And its effect can be 
damaging to your business if you 
choose to ignore it. However, 
recognizing the time value of 
money can keep you earning at 
your projected rate of return. 

To illustrate, let’s take the exam- 
ple of an operator who is planning 
to invest $60,000 in a project, pro- 
bably a large equipment purchase. 

The estimated life of this project, 
he figures, will be six years, and 
after that period the machines will 
have no further value to him. Ac- 
cording to his present earnings, he 
figures the purchase of this new 
equipment will yield an annual 
cash flow of $15,000. That looks to 
be an annual rate of return of 25 
percent on his investment—$15,000 
a year for six years on an initial in- 
vestment of $60,000. He’s about to 
jump, because a 25 percent rate of 
return is OK with him when he 
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remembers that the value of his 
money won't be as valuable then 
as it is right now. 

He wants to know, by today’s 
standards, how much earning 
power that $15,000 annually will 
mean to him two, three, four, five, 
and six years down the road. So he 
consults a business management 
book and finds a table designed 
specifically for this (“The Present 
Value of $1 Received Annual For N 
Years’). That table, which appears 
in Management Accounting by 
Bob Anthony and published by Ir- 
win Publishing, has been reprinted 
in several business management 
books and is also reprinted here. 

First, the operator calculates the 
ratio of the cost of the project to his 
anticipated annual return on that 
investment. Since an investment of 
$60,000, in this instance, would net 
$15,000 annually, the project costs 
represent four times the an- 
ticipated annual return. This 
means that the operator will have 
to invest four dollars now to get 
back one dollar each year for six 
years. 

Refer now to the chart. The 
operator follows down the left- 
hand column until he comes to the 
correct number of years for his pro- 
ject, in this case six. Then he 
follows along this line until he 
comes to the closest figure to four 
dollars. It falls between 4.111 and 
3.889. By referring to the top of the 
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Table B 
PRESENT VALUE OF $1 RECEIVED ANNUALLY FOR N YEARS 


10% | 12% | 14% | 15% | 16% | 18% 24% | 25% 


0.870 | 0.862 
1.626 | 1.605 
2.283 | 2.246 
2.855 | 2.798 
3.352 | 3.274 


0.847 0.806 | 0.800 
1.566 1.457 | 1.440 
2.174 | 2. : 1.981 | 1.952 
2.690 2.404 | 2.362 
3.127 2.745 | 2.689 


0.909 
1.736 
2.487 
3.170 
3.791 


0.893 
1.690 
2.402 
3.037 
3.605 


0.877 
1.647 
2.322 
2.914 
3.433 


3.020 | 2.951 
3.812 | 3. 3.242 | 3.161 
4.078 3.421 +} 3.329 
4.303 3.566 | 3.463 
4.494 3.682 


4.355 | 4.111 3.498 
4.564 
4.968 
5.328 


5.650 


3.889 
4.288 
4.639 
4.946 
5.216 


3.784 
4.160 
4.487 
4.772 
5.019 


3.685 
4.039 
4.344 
4.607 
4.833 


4.656 3.776 
4.793 3.851 
4.910 3-912 
5.008 3.962 
5.092 4.001 


5.234 
5.421 
5.583 
5.724 
5.847 


5.029 
5.197 
5.342 
5.468 
5.575 


5.453 
5.660 
5.842 
6.002 
6.142 


5.937 
6.194 
6.424 
6.628 
6.811 


4.033 
4.059 
4.080 
4.097 
4.110 


6.974 
7.120 
7.250 
7.366 
7.469 


6.265 
6.373 
6.467 
6.550 
6.623 


5.954 
6.047 
6.128 
6.198 
6.259 


5.669 | 5.162 
5.749 |. 5.222 
5.818 | 5.273 
5.877 | 5.316 
5.929 | 5.353 


et et et 


chart, the operator’s suspicions are 
confirmed. The project would not 
give him a return of 25 percent, but 
rather a return of between 12 and 
14 percent—or, more specifically, 
13 percent. 

This 13 percent return is before 
taxes, which means it will be cut 
maybe in half before he gets to 
realize any of his investment. 
What this should tell the operator 
is that the investment will yield a 
poor return. An investment that 
will net him only a 13 percent rate 
of return before taxes will fall short 
of his target rate of return. 

Remember, you should be 
shooting for a rate of return 
somewhere around 20 percent 
before taxes. Of course, each 
operator has to figure out exactly 
what his taxes would be; perhaps 
taxes wouldn't take that big a bite 
out of your return. 

But by considering the time 
value of money, you can determine 
beforehand what your return will 


5.384 4.121 
6.359 | 6.011 | 5.410 4.130 
6.399 | 6.044 | 5.432 4.137 
6.434 | 6.073 | 5.451 4.143 
6.464 | 6.097 | 5.467 4.147 


6.687 
6.743 
6.792 
6.835 
6.873 


6.312 | 5.973 


4.151 
4.154 
4.157 
4.159 
4.160 


6.906 
6.935 
6.961 
6.983 
7.003 


7.105 
7.133 


6.491 
6.514 
6.534 
6.551 
6.566 


6.118 
6.136 
6.152 
6.166 
6.177 


5.480 
5.492 
5.502 
5.510 
§.517 
6.642 | 6.234 


5.548 4.166 


6.661 | 6.246 | 5.554 4.167 





be on a certain investment. This 
will allow you to make sound cash- 
planning decisions and keep you in 
line with your target rate of return. 
Getting a good return on your in- 
vestment, it turns out, doesn’t 
come with luck. It comes with 
sound financial planning. 


ocation cost analysis 
There’s a sacrilege in 
this industry. It has to 
do with giving up or 
passing on locations. It goes 
against the grain of most ag- 
gressive operators who think the 
purpose of any business is to ex- 
pand. How, these aggressive oper- 
ators argue, can your business ex- 
pand if you’re willing to drop loca- 
tions or pass on the new ones? 
The basic problem with this 
thinking is that the purpose of any 
business should not be directed 
primarily at expanding but rather 
at making money. That’s the 
reason you got into business in the 
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first place. And if those two 
purposes—expanding and making 
money—should happen to cross 
paths, the progressive business- 
man is not the one who opts for ex- 
pansion, but rather the one who 
holds fast to a sound money- 
making operation that produces 
for him at his desired rate of return. 

Expansion, after all, isn’t 
necessarily synonymous with 
making money; quite often it can 
mean just the opposite. Yet still it 
stands, almost as if it were the 
Eleventh Commandment: “Thou 
Shalt Not Give Up a Location.” 
And woe to the operator who goes 
against the edict, for that is the 
Great Operator Sacrilege—damn- 
ation on the spot. 

But as Dr. John Malone is quick 
to point out, maybe that’s not the 
case. Never one to preach 
sacrilege (after all, he teaches at 
the famous Catholic college, Notre 
Dame University), Dr. Malone 
argues that operators should think 
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Shamrock Music Company 
Location Cost Analysis 


DIREC T:-COSTS 
Records (4X52X75-cents) 
Service Costs 





INDIRECT COSTS 


Other Salaries 51,600 
Parts 12,000 
Miscellaneous Expenses 13,600 
Interest Expenses 4,400 
Building 1,500 

86,400 


TOTAL COST. 





Annual Return 
Annual Expenses 


Cash Flow Required 
Weekly Take Needed (1208/52) 


a little harder about violating that 
Eleventh Commandment. It’s not 
as sacrosanct as you may think. 
More people ought to be sinning 
against it, he says, because there 
are extenuating circumstances 
which dictate going against the 
decree. 

So, with that, we enter into an 
area of analyzing the profitability 
of each location. This should be an 
operator’s first consideration 
when debating about whether or 
not a location is worth the bother. 

Using the fictitious operation, 
Shamrock Music Co., Dr. Malone 
illustrates how an operator can go 
about analyzing the cost and 
potential profitability of a location. 

The first step in analyzing the 
profitability of a location is to 
determine what your costs will be 
for that location. In the case of 
Shamrock Music, the operator is 


Routemen 54 000 
Auto (3X1.8/yr.) _5,400 
59 400 


Service Cost/Locations (59,400/240) 





Indirect Cost/Locations (86,400/240) 


CASH FLOW REQUIRED TO RETURN 20% 





$156 




















t44 







considering adding on a new loca- 
tion that wants a jukebox. So, to 
help him make up his mind on the 
matter, he undertakes a location 
cost analysis. 

As illustrated in Shamrock 
Music’s Location Cost Analysis 
Chart, this analysis takes into ac- 
count both direct and indirect 
costs. The reason for this is that the 
operation should analyze every 
location critically, making sure 
each one pulls its fair share. 

In determining his direct costs, 
the operator of Shamrock Music 
estimates that his record costs for 
the phonograph would total $156 
over the course ofa year (his gauge 
for this is four record changes per 
week at 75 cents per record). Next, 
he figures out what his other direct 
costs for that location will be. 
There are the salaries for the 
routemen, their fringe benefits, 
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and auto expenses. 

Since these expenses are not 
isolated to this one location, but 
rather are spread over all his loca- 
tions, he divides that total ($59,400) 
by the number of locations (he has 
239 locations right now; this new 
step raises the total to 240). These 
two totals are then added together 
to determine what the total direct 
cost of that location would be. In 
the case of Shamrock Music, the 
direct cost of adding that location 
would be $404 per year. 

Next, the operator of Shamrock 
Music has to figure in all the other 
expenses of his operation—his own 
salary, the salaries of his office 
help, miscellaneous expenses, rent, 
parts, and all the other operating 
costs of his businesses. Then, as he 
did before, he divides this cost by 
the number of locations and comes 
up with an indirect cost for the 
location. 

That total then of direct and in- 
direct costs represents the annual 
expense this location will mean to 
the operator. 

The next step the operator under- 
takes is to figure in his projected 
rate of return. Though Dr. Malone 
has repeatedly stressed that to- 
day’s operator should be shooting 
for a 30 percent return before 
taxes, Shamrock Music’s operator 
is satisfied with a 20 percent return 
on his investment. 

The operator figures that a new 
$1,600 phonograph for the location 
will probably last him seven years, 
according to his present operating 
standards. So he consults Table B 
(“The Present Value of $1 Received 
Annually for N Years’) to find out 
how much his yearly return should 
be. 

He follows down the left-hand 
column until he comes to seven 
years, since that is the estimated 
length of time of the investment, 
then follows across the chart until 
he is under the 20 percent column. 
The result, according to the chart, 
is 3.605. He then divides $1,600 by 
this figure and comes up with how 
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much his phonograph must make 
annually in addition to his 
expenses. 

He then totals his annual return 
from that phonograph ($444) and 
his annual expenses ($764) and 
divides that by 52 weeks. For the 
Shamrock Music operator, the 
phonograph must earn $23.23 per 
week for him. Now, if the operator 
is on a 50/50 split with the location, 
that means the machine will have 
to earn $46.46 per week. 

Of course, if the operator is arm- 
ed with a figure such as $23.23, he 
can then negotiate much better 
with individual locations. If he 
assesses the location as being a 
good money-maker, maybe he can 
afford to give away even more of a 
split, as long as he is assured a cer- 
tain return on his piece. If the loca- 
tion doesn’t look to be that big an 
earner, that’s still no reason to 


write the location off. Maybe the 
location owner will settle for less 
than 50/50. And that way you both 
win: he gets his phonograph and 
you get your projected return on 
investment. 

If you keep this in mind and 
remember that everything is 
negotiable, you're going to have a 
better handle on the Eleventh 
Commandment. 

Rent vs. buy decision 

Another frequent decision 
operators are confronted with is 
whether it is better to rent or buy. 
According to Dr. Malone, figuring 
your projected return into every in- 
vestment you make can also help 
you make up your mind when it 
comes to buying or renting your 
equipment—whether that equip- 
ment be cars or amusement 
machines. 

In this illustration, the operator 
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of Shamrock Music is debating 
whether or not he should buy five 
new compact cars for his routemen 
and the maintenance man. The 
total cost of this outlay would be 
$25,000 for him, and the estimated 
life of the cars would be five years. 

This he weighs against his other 
option, which is to lease the same 
equipment. The cost of leasing five 
cars, he finds, is $6,000 per year. So 
he is faced with the question of in- 
vesting $25,000 to save $6,000. 

To figure what his return would 
be for buying the cars, he has to 
determine the ratio of spending 
$25,000 to save $6,000. This he ac- 
complishes by dividing the cost of 
the project ($25,000) by the amount 
of money he would be saving 
($6,000). The result of this calcula- 
tion is 4.16. 

Armed with this figure, he refers 
again to Table B and checks out 
what his return would be for that 
ratio of 4.16. In this case, the project 
would run for five years; so the 
operator follows across the line for 
five years until he comes to a 
number that closely matches 4.16. 
That number, though not appear- 
ing on the chart, falls between six 
and eight percent on the five-year 
line, which means his return on in- 
vestment in this case would be 
seven percent. 

The operator decides, with this 
information, that a seven percent 
return on his investment is too low. 
In this case, it’s not worth him buy- 
ing his own cars if he can get a 
favorable leasing deal. 

Of course, Dr. Malone concedes, 
there will be a little tax effect in- 
volved in the rent vs. buy decision, 
but he downplays this considera- 
tion, saying that the tax advan- 
tages of either alternative would 
not be substantive and would not 
make up for such a low return on 
investment. L] 
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which is why we ordered our second. 
I'm calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees ... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


‘It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
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“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 
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Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 
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Though he no longer 
operates, New York EA 
(federally licensed tax 
accountant) Jeff Rosen- 
thal still has the 
industry in his blood. Up 
until recently his 
involvement consisted 
of tax, securities, and 
insurance consultation 
(he’s a licensed agent 
with H.D. Vest Invest- 
ment Securities Inc.). 








"| ut that’s changed with the ad- 
vent of the Amusement and 
Vending Advocate. The organiza- 
tion, which is aligned with the 
American Small Business Associa- 
tion, is designed to provide oper- 
ators with a host of services—all 
from under one umbrella. Rosen- 
thal discussed the AVA and other 
matters important to operators, 
such as depreciation and the vex- 
ing 1099s. 

Let’s start with the Amusement 
and Vending Advocate: its gene- 
sis, the benefits of membership, 
the cost, etc. 

During the 11 years that we 
operated up and down the Nor- 
theast, we had zillions of questions 
about support services. But we 
were never able to find a single 
source or a single association 
within the industry to meet our 
needs. Like everybody else, we had 
to struggle to create our own net- 
work of professionals and services: 
accountants, lawyers, insurance 
agents, payroll services, pension 
plans, health and dental in- 
surance, and so on. We couldn't 
get all that under one roof. The idea 
was born then. 

The goal was to bring it nation- 
wide, rather than just on a regional 
basis, and address the needs of all 
operators, though with a heavy 
emphasis on the small operator. 
I’m talking about mom-and-pop 
small, the guy who’s working out of 
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his garage and station wagon. He 
needs much more help than the 
giants in our industry. Whether or 
not he'll be here in the next three to 
five years is questionable, but a 
profitable company—big or 
small—run by a professional 
operator is in the best interests of 
everybody. Our goal is to help the 
legitimate operator stay in 
business and compete fairly. 

The cost of membership to our 
association is $90 a year, which 
opens up a whole plethora of 
benefits. The services include ac- 
counting, audit, payroll, legal, risk 
management in terms of in- 
surance, compensation programs, 
and defined benefit pension plans, 
among other things. We also have 
a long list of discount services 
available, such as discount office 
supplies, FAX machines, cellular 
telephones, express mail, long 
distance service, eye glasses, 
prescriptions, hotels, and rental 
cars. These are things that we all 
utilize, to one extent or another. 
We know that companies signifi- 
cantly larger than us are getting 
price breaks, and we could com- 
pete more fairly if we did, too. 

How does the AVA fit in with ex- 
isting state and national coin-op 
associations? 

Well, the rationale behind form- 
ing our own organization was very 
simple. We took a look at the ex- 
isting associations within the in- 
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dustry, and although many have 
made tremendous contributions, 
they don't really have the member- 
ship base we need to provide the 
benefits we would like. 

The publisher of a vending trade 
magazine recently said to me, “A 
20 percent membership of the en- 
tire industry in the associations is 
good.” But I think that 80 percent 
non-membership is bad. That’s a 
real lack of involvement. It hurts 
what we're trying to do, and it 
hurts all the other associations. 
The associations that are here now 
can’t walk into a major health in- 
surance carrier and say, “Look, we 
have 10,000 or 20,000 members: 
let’s negotiate the best rates possi- 
ble.” They can’t do it because they 
don’t have the membership. 

We're supportive of the other 
associations, because they have 
done some significant work and 
made genuine contributions to the 
industry. But we stand to serve the 
industry better by being indepen- 
dent of them. The AVA can work 
cooperatively with the associa- 
tions, where they will allow us to; 
that’s certainly our intention. 

So for $90 a year, operators are 
lending their voice to create a 
much larger voice, thereby giving 
them more clout and ultimately 
more savings. 

Yes. One of the things we did was 
form a joint venture, if you will, 
with the American Small Business 
Association and H.D. Vest Invest- 
ment Securities. The ASBA repre- 
sents small business owners and 
already has 150,000 members. 
Whatever we add to that figure 
will only bring us better benefits. 
We can walk into Airborne Ex- 
press and say, “We have 150,000 
members and would like better 
overnight mail rates.” Wecan say 
to the Infinity Long Distance Net- 
work, “We have 150,000 members 
and are looking for better long 
distance rates,’ and be successful 
in negotiating that. 

Our affiliation with the broker- 
age firm H.D. Vest rounds out the 


complete picture of professional 
and management services that we 
can provide. They ultimately make 
the bottom line of any business 
more profitable, whether it’s a big 
distributor who also operates or a 
small operator working out of his 
garage. If the services that we all 
purchase and subscribe to are 
cheaper for us, but of the same 
quality as those for the Fortune 500 
companies, then we can compete 
more evenly and more fairly. It’s 
then just the strengths and 
weaknesses of your business that 
will decide your market share. 


trying to push any associations out 
of the way; rather, my goalis to be 
complementary. 

I think it’s important that the 
owner/operator has better bene- 
fits than he does now. | also believe 
we have a long list of legislative 
needs—both on a national and 
local level—that must be address- 
ed. It’s not our intention to reinvent 
the wheel. If they’re doing a good 
job, we'll roll up our sleeves and 
lend support. If we can do a better 
job, we'll ask them to do likewise. 

The bottom line is this industry 
has long been a house divided, and 


“‘We need a defense fund to take on these govern- 
mental agencies, because we’re going to have in- 
creased audits over the issues of depreciation and 
1099s. There will be more Tax Court cases and 


more litigation. ”’ 


We have the infrastructure and 
the benefits programs in place. We 
have the licenses required to 
operate in all 50 states. In addition 
to that, our affiliation with the 
ASBA gives us access to the three 
full-time lobbyists they employ in 
Washington, D.C. They’ve agreed 
to take a portion of their time and 
dedicate it to vending industry 
issues. We're not only coin mach- 
ine operators; we’re also small 
businesses. Our concerns as both 
will be looked out for by the ASBA 
lobbyists, whether the legislation 
concerns the dollar coin, copyright 
infringement, jukeboxes, cigarette 
machines, payroll taxes, invest- 
ment tax credits, and so on. 

Have you received any feedback 
from the other industry trade 
associations—positive or nega- 
tive? 

I think the general tendency of 
human nature is to resist change, 
to resist newness. Certainly some 
of the associations are looking at 
us as being in a competitive situa- 
tion. For those who think that, I 
would only point to my record of 
advocacy for this industry. I’m not 
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that doesn’t serve anybody well. 
The fact that AAMA and AMOA 
are working cooperatively toge- 
ther is in the best interests of this 
industry, but we need more work in 
that area. There’s been too much 
focus on political correctness and 
being negative, where it should be 
on addressing important issues. 

Our purpose isn’t to pick fights 
with anybody. It’s to get the job 
done and help this industry, and I 
hope the existing associations are 
willing to work with us. To that end, 
we are asking all associations, na- 
tional and local, to formulate a 
defense fund. It will be funded ona 
voluntary basis, to the tune of $50 
or $100 per year, per member. 
Those who don't want to par- 
ticipate, for whatever reason, 
won't have prejudices held against 
them. 

What will the money from the 
fund be used for—to fight amuse- 
ment machine taxes, the cost of 
audits, legal fees, etc.? 

All of those things and more. The 
fund could be used to fight 
negative jukebox legislation or at- 
tempts to outlaw cigarette mach- 
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ines, for example. We need this 
defense fund to take on these 
governmental agencies, because 
we're going to have increased 
audits over the issues of deprecia- 
tion and 1099s. There will be more 
Tax Court cases and more litiga- 
tion. A single operator trying to 
handle this fight alone could face 
costs of $30,000 or better. That’s an 
enormous amount for anyone— 
even the largest operator or 
distributor—to bear. If the industry 
can bear the costs more evenly 
we ll all be better served. We might 
be able to put up a good fight and 
win a few issues for a change. It 
would be nice. 


son is proceeding with an initiative 
to obtain a letter ruling from the 
IRS on depreciation. We're going 
to try a similar method, albeit a 
slightly different version of it. If 
either one or both of our methods is 
approved, the industry will be bet- 
ter served. We will provide support 
for his initiative, and I’m confident 
that he and AMOA will do the 
same for us. We're looking to bring 
out what’s best for this industry 
and cultivate it. 

How can you offer 85 services for 
$90 per person, per year? 

Basically the services come to 
you in a menu format. For exam- 
ple, being a member gives you ac- 


“The existing industry associations don't really 
have the membership base we need to provide the 


benefits we would like. ”’ 


Ultimately, if operators join the 
other associations for all the fine 
things they've accomplished and 
also join the AVA for all the 
benefits we provide, we will all be 
better off. Someone asked me if we 
were trying to be all things to all 
people. The answer is no; there’s no 
reason to be that unfocused. We 
have avery clear focus as to what 
we want to accomplish. We cer- 
tainly don’t wish to step in and do 
damage to any long-standing rela- 
tionships that are good. 

Our association offers 85 profes- 
sional services, though not every 
one will be for every single oper- 
ator. It’s possible to pick and 
choose from a whole menu of ser- 
vices, provided to you by an in- 
dustry insider. I was an operator 
for 11 years, and I know what it’s 
like to deal with multi-state issues, 
sales tax authorities, sales tax 
audits, property tax assessors, IRS 
audits, etc. We've represented 
many operators across the country 
in our accounting practice, and 
we ve been active in obtaining 
some precedent-setting court 
legislation on 1099s. 

(AMOA president) Craig John- 


cess to me and an outstanding H.D. 
Vest publication called The Vested 
Interest. The magazine is designed 
for financial planning and busi- 
ness management. It gives you an 
idea of what other businesses are 
doing to stay profitable. 

One of the things we've always 
looked for was a national publica- 
tion designed for small businesses. 
INC. magazine came along under 
the guise that it would do that, but 
anyone who’s read INC. must 
wonder who it’s written for. It isn’t 
for the truly small among us. The 
ASBA has a fantastic magazine, 
ASBA Today, that tells you the 
how-to’s, why’s, and what-have- 
you’s of business. As well, we will 
have our own newsletter and 
reprints of articles that we’ve 
previously authored. AVA mem- 
bers also have access to our list of 
benefits; that’s easy to obtain at 
$90 a year. 

In addition to the lower tariffs, 
one of the things that we looked for 
in our discount telephone service 
arrangement—which should be 
finalized with FCC approval by the 
time this goes to press—was the 
ability to get rebates. The more you 
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use the phone service, the more of 
a rebate you get. The rebate should 
cover the $90 yearly dues if you're 
a modest business user of long 
distance services. Also, a portion of 
the rebates will be sent directly to 
the ASBA Scholarship Fund. It'll 
be a self-funding operation at no 
cost to anyone. There are other 
scholarship programs within the 
coin-op industry, of course, and we 
salute them. We as an industry 
can’t do enough in this area. 

You touched briefly on 1099s 
earlier. Do you have anything new 
to report on this issue? 

The 1099 controversy was ad- 
dressed in the precedent-setting 


Manchester Music case, wherein 


they alleged a position we'd 
espoused a year earlier, that of 
joint venturism. If you have a joint 
venture relationship with your 
location, it’s been our position that 
1099s are not required. Under the 
rules at the time, neither was a 
partnership tax return. The chief 
district court judge agreed with our 
position and held for Manchester 
Music, giving us our first success 
story in litigation. We were very 
proud to be a part of that. 

But the accolades are all over; we 
still have a tough fight ahead of us. 
The IRS was very upset with that 
decision. They had originally in- 
tended to appeal it to the Supreme 
Court, but ultimately what they did 
was even worse. They decided to 
issue aregulation which would re- 
quire companies that take advan- 
tage of the joint venture concept to 
now file a partnership return. It’s 
my position that Congress set out 
that particular chapter in the Inter- 
nal Revenue Code, and the IRS 
cannot unilaterally change that 
without a vote of Congress. I think 
the IRS has acted illegally in this 
case. 

So we're advising operators to 
continue with the issue of joint ven- 
turism, where it applies, and to not 
file a partnership return or 1099s. 
There are some specific and nar- 
row circumstances under which 
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this concept applies; they’ve been 
mentioned in previous Play Meter 
articles. But it’s an option that can 
be taken advantage of. 

One of the things that’ll be hap- 
pening, whether we like it or not, is 
the IRS’s “Project 2000.” They’ve 
already siphoned off 10 percent of 
the audit force—and substantially 
more than that in support staff—to 
go after the non-filers and under- 
reporters. This will almost 
guarantee that at some point we 
will be targeted on the issue of 
1099s. Across the country, we as an 
industry will be seeing a swarm of 
auditors and their support staffs. 
That represents a substantial 
number of IRS employees coming 
after operators and asking for 
1099s to their locations. Operators 
need to speak to qualified profes- 
sionals in their state to see if their 
fact situation might offer joint ven- 
turism as an option. 

Isn’t it risky for operators not to 
file 1099s based on a concept that 
the courts haven’t finished with 
yet? Wouldn’t they be better off fil- 
ing them until the matter has been 
totally resolved one way or the 
other? 

Certainly the position of joint 
venturism is not for the faint of 
heart. If you’re squeamish at all 
about dealing with the govern- 
ment, then you stand a much bet- 
ter chance filing the 1099s and not 
having any problem. Some of us, 
perhaps naively, would like to 
believe that if you wake up in the 
morning, dot all the i’s and cross all 
the t’s, that the IRS will never come 
knocking on your door. That’s not 
the case! 

The IRS isn’t coming after us to 
come after us, per se. They’re not 
saying that we cheated them or 
that we failed to report all of our in- 
come. In fact, as near as I can tell 
from published reports, the IRS 
holds the vending industry in very 
high esteem. But they are going 
after our stops, our locations, and 
using us as leverage. That provides 
a public relations problem or a 


public relations challenge, depen- 
ding on how you view things. If 
you re faint of heart, file the 1099s; 
if you're more of a fighter, I say 
take them on. That’s why we’re 
asking for a national defense fund, 
because the issues are going to get 
worse before they get better. 

What does an operator do when 
the IRS agent comes calling, as 
you say he likely will before long? 

Besides going out and buying 
bottles of Maalox and aspirin 
when the IRS audits you, the thing 
you must do is hire competent 
counsel to represent you. It has to 
be someone familiar with the in- 
dustry, the issues, and your state’s 
law. We have consulted with many 
companies across the country and 
will continue to do so. 


In a capitalistic society, govern- 
ment shouldn't be pushing any 
business around, let alone an en- 
tire industry. It’s important to have 
Our issues articulated and 
ultimately dealt with, one way or 
the other. 

Do you have anything new to 
share with operators on the subject 
of depreciation? 

We've had some regional suc- 
cesses, but we've also had cases 
that didn’t work out as well as we’d 
hoped. One of the things we’re 
looking for is uniform adoption ofa 
three-year method of depreciation 
on amusement machines. Craig 
Johnson has done an extensive 
amount of work in this area on 
behalf of AMOA. He’s proposing a 
letter ruling that will basically use 


“In a capitalistic society, government shouldn't be 
pushing any business around, let alone an entire 
industry. If we don’t challenge them we have 


tyranny. ”’ 


One of the problems we have in 
taking on the IRS is that accoun- 
ting, by and large, is aconservative 
profession. For the few among us 
who tend to take avery aggressive 
position, this is new and controver- 
sial. Accountants challenging the 
IRS directly is not a normal situa- 
tion; most are timid and don’t want 
to lock horns. They worry, “Oh, 
what ll happen if I do or don’t do 
this?” That position, from an in- 
dustry point of view, is very damag:- 
ing to us. I'm not saying they’re un- 
professional or unqualified; I’m 
saying they're too conservative. 

In 1933 the Supreme Court hand- 
ed down a landmark decision for 
tax advocacy. Essentially, it said 
that to avoid taxes by whatever 
legal means available is your given 
right as a U.S. citizen. To evade 
taxes is criminal. So avoidance is 
legal, evasion is not. To challenge 
the government is OK; if we don’t 
challenge them we have tyranny, 


we have them pushing us around. 
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the income forecasting method. 
Were proposing a new classifica- 
tion: “amusement machines.”’ 
Right now we only have one 
Classification for “vending equip- 
ment.” The classification we’re 
seeking would have a three-year 
life under the ACRS rules. 

Will either initiative be suc- 
cessful? Each has a better than 
good chance of success, and each 
should be approved. If either in- 
itiative is approved, the industry is 
better served. We've really achiev- 
ed a success if both are approved. 
On the other hand, if neither is ap- 
proved, we may have dealt a 
decisive, damaging blow to our in- 
dustry. If we get a letter ruling that 
goes against us, we may be damag- 
ing the industry for some time to 
come. But we believe the issue 
needs to be clarified, and we’re go- 
ing to take that challenge. AMOA 
believes, as I do, that it’s about time 
for a final decision on the subject. 
So there’s no positive news or 
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THERE IS A WIN IN THAT WIN- | 

DOW, EACH LINE TAKES 1/4 DIFFERENT CHARMING STRIP 


BONUS AND PLAYS’ FEVER GIRLS. ANY OR ALL CAN BE 
GAME TWICE. SWITCHED OUT. 


KEVIN SHARP ENTERPRISES 


264 River Rock Blvd., Ste. B © Murfreesboro, TN 37129 


1-800-6 CHERRY « 1-800-624-3779 
(615) 895-9099 ¢ Fax: 615-895-9184 
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negative news to report, but there 
is reason to be optimistic and 
hopeful. 


“Our goal is to help the 
legitimate operator stay 
in business and com- 
pete fairly. ”’ 


What are the most common 
mistakes made by operators that 
result in their paying needless tax 
dollars? 

The biggest thing that happens is 
people don’t have complete and 
full accounting and bookkeeping 
records. They make up expenses to 
give them deductions that they 
think they should have. It’s been 
our experience, and the results 
from several national polls, that we 
tend to cheat ourselves by failing 


Billiard 
Cloth 
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ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK— 212-475-4960 


FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South ¢ New York, N.Y. 10010 





to properly document. 

The national surveys analyzed 
people who thought they had 
cheated on their tax returns by 
making things up. When closely 
examined it turned out they did 
cheat and make up deductions, but 
if they had removed the deductions 
that were fabrications and added 
the ones that they could have, they 
would have paid less in taxes. So 
the best advice we can Offer is to 
have full and proper bookkeeping 
and use a qualified professional, 
one who’s familiar with business 
returns and the coin machine 
industry. 

Any parting pearls of wisdom or 
comments about the AVA? 

We hear at every state and na- 
tional association meeting, time 
and time again, to participate. 
Were told to be active in meetings 
of the associations that promote 





e Redemption 
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Fire up 


WITHOUT GETTING BURNED! 


FEATURES INCLUDE: 


e Deltronics Electronics # Hundreds of Balls Per Minute 
e Attract Mode 
e | to2 Players 


Ry 
z 


The Way People Play. 
Alter Enterprises 


the industry. If we are all actively 
involved with the associations, as 
well as the Amusement and Ven- 
ding Advocate, we'll all be better 
for it. We'll be able to challenge 
some of the legal onslaughts that 
come our way and ultimately have 
a more profitable business and a 
happier business environment. 


“Certainly the position 
of joint venturism Is not 
for the faint of heart. ”’ 


This isn’t Disneyland; it isn’t a 
simplistic approach to doing 
business. It’s the only approach to 
doing business. [| 


your Arcade 








¢ Completely Operator Adjustable 







e Technical Support 






Call today, and get your Arcade fired up! 


On) BIBT 


FAX (201) 616-1415 
210 West Parkway, #7 Pompton Plains, NJ 07444 
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AS — 30 Inch Stand Height | + See 
— Triple Chrome Plating j ee - 
— Guaranteed NO RUST BASE | th 

—— Shock Absorbing Tube Mount 

— Tube will not break at Base or Flange 
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On the production 
line, assembling 
Player’s Choice units. 


alk into any legal gaming 

market in the world and you 
will likely see machines bearing 
the name of International Game 
Technology, the Reno, Nev.-based 
manufacturer of video lottery ter- 
minals/video gaming machines, 
the S-Plus spinning reel-type slot 
machines, and wide-area pro- 
gressive products that include 
Megabucks and Quartermania. 
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lGT—known quantity in 
gaming machine markets 


From Nevada to New Jersey, 
Louisiana to Rhode Island, and 
Australia to Canada, IGT is a 
leader in the market. It is no sur- 
prise to discover that IGT’s R& D 
staff numbers 155, or that the 
department will spend over $10 
million on product development in 
1993. A work force of 2,200 emp- 
loyees are in engineering, manu- 
facturing, operations, service, 
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and marketing. The Reno head- 
quarters is a 328,408-square-foot 
facility. 

All video gaming devices on loca- 
tion today had their roots at IGT, 
where founder William S. “Si” 
Redd pioneered the idea of elec- 
tronic video gaming. Started as A-1 
Supply in 1975, the company 
became SIRCOMA in 1979, then 
the publicly traded IGT in 1981. 

Last year IGT provided 70 per- 
cent of the legal slot machines in 
the United States and 35 percent in 
Australia. It has a50 percent share 
of Nevada machines, 80 percent of 
riverboat machines, and 80 per- 
cent of the Colorado market. 





“Don’t be afraid of the 
accountability system; 
it becomes your friend, 
not your enemy. ”’ 





Although the corporate office is 
in Reno, worldwide sales and 
marketing are handled through 
Las Vegas. Additional sales and 
service offices are located in Lake 
Tahoe, Laughlin, and Elko; satel- 
lite offices serve other gaming 
outlets and Florida cruise ships. 

At the helm is Charles Mathew- 
son, chairman and chief executive 
officer. Other executives include 
John Russell, president and chief 
operating officer; Peter Dickinson, 
president of IGT North America; 
Robert McMonigle, executive vice 
president of sales; Raymond Pike, 
senior vice president, general 
counsel, and secretary; Bob Bitt- 
man, vice president of marketing; 
Michael Brown, vice president of 
operations; G. Thomas Baker, vice 
president of finance/chief finan- 
cial officer and treasurer; Dean 
McClain, vice president of public 
gaming; and Robert Luciano, vice 


Charles Mathewson, chairman. 


John Russell, president. 


Bob Bittman, vice president of marketing. 
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president of engineering. Kerry 
Reppert is manager of video sales 
for the United States. 

The wider public acceptance of 
gaming in the United States, com- 
bined with proposed legislation in 
numerous states, means IGT and 
other video gaming device manu- 
facturers are going to come under 
close scrutiny. What products does 
each one offer? Where are they 
licensed? Are customers satisfied 
with the games and the follow-up? 
Do coin machine operators figure 
into the equation? 





‘‘We’ve chosen to get 
out of some lucrative 
casino business oppor- 
tunities to concentrate 
on providing gaming 
machines and 
systems.” 


(SS 


Considering IGT’s place in the 
growing gaming markets (the com- 
pany produced 52,000 machines in 
1992 alone), it is time to find out 
more about the company that has 
been awarded three recent central 
computer system contracts for 
electronic video gaming (Mani- 
toba, November ’91; Oregon, 
March ’92; and Louisiana, July ’92). 

At present, IGT’s products for the 
video lottery/video gaming arena 
include the Player’s Choice Combo 
Classic, Player’s Choice Arcade, 
and Player’s Choice Slant-Top. A 
variety of these machines (7,194 as 
of January 1) are found in Loui- 
siana, Oregon, Rhode Island, 
South Dakota, Eastern Canada, 
and Manitoba. 

We talked about the present and 
future of video gaming with Bob 
Bittman, vice president of 
marketing. 
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IGT has carved out a real niche 
for itself in the casino world. In 
terms of video lottery/video gam- 
ing, does IGT see any new 
movement? 

There’s plenty of growth on the 
horizon. We’re very optimistic. 
Now that this election year is 
behind us, we expect to see ac- 
celerated legislation on all fronts of 
gaming, including video gaming. 

The way the South Dakota 
populace voted overwhelmingly 
against last November’s referen- 
dum to repeal video lottery is pro- 
of of the sustainability of these 
programs. 


ferent from the next. Each state 
has unique situations and, depen- 
ding on how those situations work 
themselves out, IGT wants to supp- 
ly machines. We want to provide 
the best machines with the best 
service to our customers. 

Could this notion of a single- 
source be prompted by a fear of 
communications problems? 

I don’t think you can eliminate 
communications’ difficulties. 
Everything is measured in degrees. 
With a single vendor you ve reduc- 
ed some of the variables. As this 
new industry evolves, communica- 
tions problems (single-source or 





In mechanical engineering, staff members review computer-aided designs. 





There’s been a lot of speculation 
about the possibility of a single- 
source vendor in West Virginia 
(one supplier of the central com- 
puter system and all games on 
location). How does IGT feel about 
that? 

IGT does not advocate any par- 
ticular approach to video gaming. 
When you think about it, there 
haven't been any two states taking 
the same path—each one is dif- 


multi-vendor) will be reduced each 
time. 

Every jurisdiction has its own 
specifications. Whether it’s our 
machines or other machines, you 
can’t move them to another juris- 
diction and have them work. There 
are vast matrix possibilities. The 
more jurisdictions that come on- 
line, the more possibilities are 
covered, and the easier it is to start 
up a gaming system. 


80 
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Manitoba’s video lottery utilizes 
IGT as a single-source. How is that 
working out? 

The Manitoba Lotteries Founda- 
tion has chosen to date to go with 
IGT only. The lottery is satisfied 
with the game diversity we can 
supply, the machine reliability, 
and the ongoing service that our 
company provides. 

As the supplier of three central 
computer systems, what has IGT 
learned about effective com- 
munications systems? 

Besides what we've learned 
about ourselves, we ve learned 
that it’s critical to get the local 
telephone carrier involved in the 
process very early on. It’s also im- 
portant to have machine repair 
technicians trained prior to im- 
plementation. 

The biggest lessons come on the 
machine side. A lot of things are 
blamed on the system that aren’t 
the system's fault. You also have to 
look at how the machine and the 
telephone lines were installed. 

When IGT personnel talk to coin 
machine operators, what kinds of 
questions do the operators ask? 

Questions can be grouped into 
three categories. 

1. Operators want to know how 
their existing business will im- 
prove or suffer. Two different sec- 
tors are affected. Vending mach- 
ine, pool table, and jukebox reve- 
nue improves because of the in- 
creased traffic generated by the 
video gaming devices. Video and 
pinball revenue can be affected 
negatively. 

There are a lot of adjustments 
that have to be made: how the 
business will be run, how capital 
dollars will be invested, and how 
the service team will be retrained. 

2. On the political side, besides 
the quest for funds, there is a 
misconception that IGT supports 
state-run video lottery. We do not 
100 percent advocate any par- 
ticular approach—we leave it to 
each state to come up with what 
works best for them. It varies from 


For more 


information contact: 


William T. Glasgow, Inc. 
Show Management ; 
16066 South Park Avenue Sponsored by: 
South Holland, IL 60473-1500 The American Amusement 
Phone: (708) 333-9292 Machine Association and 
FAX: (708) 333-4086 Play Meter Magazine 
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IGT headquarters in Reno, Nev. 





state to state. We have a respon- 
sibility to our shareholders to meet 
various market needs; therefore, 
we simply want to provide the in- 
dustry’s best products and service 
to our customers. It’s not ap- 
propriate for us to lobby for sole- 
source with any state. That would 
be foolish business. 

3. There are Some common ques- 
tions on the machines themselves 
—what they do in the system— 
more of the physical aspects. 
There’s confusion as to the percen- 
tage payback. If an operator has 
any experience with gray mach- 
ines, what he called “hold percen- 
tage” differs greatly from what’s 
called “hold percentage’”’ in legal 
gaming. The concepts of gray gam- 
ing and regulated gaming are like 
night and day. 

When discussing a hold percen- 
tage, youcan be talking about how 
much of the cash put into the 
machines was retained as the 
machine’s win. That’s one type of 
hold percentage. The other type 
depends on the rules for legal 
gaming—it has to do with the 
theoretical hold percentage, or 
payback percentage that incor- 
porates all of the replayed credits 
on the machine. That’s a very dif.- 
ferent calculation than the percen- 
tage of cash. 


Here’s where the problem comes 
in. Operators ask about the 
percentage. That’s up to the rules 
and regulations, which tend to run 
around 90 percent. Operators 
think of the 90 percent as applied to 
the cash, but it pertains to all of the 
credits paid to the player. The 
language (hold percentage) is the 
same and it creates a lot of 
confusion. 


manufacturers, are learning from 
this experience. One of the most 
compelling lessons to be learned is 
that operators must be avery well- 
organized group with a wide coali- 
tion of support from various in- 
terest groups within a particular 
state. 

They should select a spokesper- 
son who reflects the image they 
feel is needed, and properly com- 





“Select a spokesperson who properly 
communicates the operator’s position with 
credibility and professionalism. ”’ 
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Unless a machine is going to be 
played night and day, the best way 
to maximize the earnings is for it to 
be as liberal as possible in its 
payback so it’s truly an entertain- 
ment device. That comes from our 
experience in all the facets of gam- 
ing in which we participate. 

As a manufacturer, what does 
IGT see as the strong points and 
weak points of operator drives for 
video gaming/Vvideo lottery legisla- 
tion. What advice does IGT have to 
offer? 

Operators, like the states and 
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municates the operator’s position 
with credibility and professiona- 
lism. 

There’s a saying here in Nevada 
that applies—gaming is a privilege 
and not a right. Manufacturers 
may become the scapegoat if 
something doesn’t turn out the 
way it was expected. But the direc- 
tion must come from within the 
State. 

Is the term “‘video lottery” really 
appropriate? 

In all of our product literature we 
call our machines “video lottery 
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Player's Choice Combo Classic 


Player’s Choice Arcade 








terminals/video gaming mach- 
ines.’ It’s really a case of 
semantics—it’s the same machine 
and the name depends on the 
model that’s used in the state. 

We get wrapped up in a lot of dif- 
ferent terminology: VGMs (video 
gaming machines), VGDs (video 
gaming devices), and VPMs (video 
poker machines). In Queensland, 
Australia, where gaming is not run 
by the lottery, reel spinning mach- 
ines are the most common mach- 
ines. They are electronic gaming 
machines; only 20 percent of the 
games there are video. 

What about the riverboat gam- 
ing market? Does IGT have an in- 
terest in any vessels? 

We've refocused in the last year 
and made the corporate decision to 
not operate riverboat gaming ves- 
sels. We have sold off our areas of 
operation, including our stake ina 
riverboat. Our emphasis is on sup- 


plying machines to our customers | 


in all the emerging markets. 


expenditures are not meeting its in- 
come. Something has to be done 


‘Government requirements for expenditures are 
not meeting its income. Something has to be 


done. ’’ 


We do not want to compete with 
our customers. We've chosen to 
get out of some lucrative casino 
business opportunities to concen- 
trate on providing gaming mach- 
ines and systems. 


Expanded gaming activities ap- 
pear directly tied to government’s 
need for increased revenue in 
recessionary times. Will there be a 
saturation point? 

Government requirements for 
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and new taxes are never political- 
ly palatable. 

Weare so early on the curve that 
it’s premature to talk about satura- 
tion. A case in point: Nevada and 
Atlantic City continue to grow, 
even if it’s modest in certain 
months, while other gaming areas 
have opened up. The fact that 80 
percent of the adult population of 
the United States has not beenina 
casino says a lot about gaming ex- 
pansion being able to create new 
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IGT’s silkscreen facility. 





customers. 

Las Vegas has seen the hand- 
writing on the wall (competition) 
and taken steps toward changing 
its image from an adult playland 
to a destination for all family 
members (theme parks, water 
slides, etc.). Will the new gaming 
choices hurt established gaming 
areas such as Las Vegas? 

The Nevada business communi- 
ty wouldn’t be constructing billion 
dollar properties if it didn’t believe 
there was a market out there to 
continue to go after. Las Vegas us- 
ed to be table game-oriented and 
would market itself to high-end 
table game players. The video 
gaming device has brought in a 
broader base of customers. 
Casinos realize they have an ap- 
pealing product to offer these 
players. 


Has IGT seen any preference in 
machine models (13”’ or 19” 
monitor, casino-style or upright)? 

We're noticing that the type of 
location means a lot. If there is no 
limit on machines and there is a lot 
of traffic, it meets the old formula of 


square footage. Smaller machines 
mean you can fit more of them in 


the available space. 


What could be better than enter- 
tainment where you can actually 
win money? People are buying 


‘Operators must be a well-organized group with a 
wide coalition of support from various interest 


groups within the state. ”’ 





In a typical tavern where there 
are often machine number limits, it 
makes sense that a larger machine 
is more appealing. The player has 
more of his own individual space in 
front of the machine he’s playing. 
Those are trends we’re seeing. The 
data to support them can be con- 
flicting. We’re still sorting through 
the information. 

What’s the next technological 
stop for IGT? 

Let’s just say we’re entirely focus- 
ed on machines and systems. 
We're spending over $10 million 
this year on R&D. 

How do you view this new breed 
of video gaming device? 
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time and in effect paying taxes 
through an entertainment vehicle. 

The liberal payback percentage 
and the entertainment value of the 
device itself all come together. If 
programs in the machines aren't 
the most liberal percentage allow- 
ed by law, operators could be mak- 
ing a big mistake. When players 
recognize that the machines are 
more liberal, they'll play them 
more often. 

One closing comment: Don’t be 
afraid of the accountability 
system; it becomes your friend, not 
yourenemy. (J 
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In compliance 
with FCC rules 





Tic-Tac-Toe gives operators the full spectrum 
of redemption games to capture the players 
imagination no matter what his age! 


Tic-Tac-Toe is designed to add profitable 
diversity to your operation. It is colorful, 
exciting and challenging, with outstanding 
graphics and a four independent channel 
sound system for maximum audio impact. 


State-of-the-art electronics makes Tic-Tac-Toe 
virtually service free. The controller is an easy 
in, easy out unit. Almost all service parts are 
standard off the shelf items. 


Skee-Ball games incorporate challenges that 
test player skills and provide them with the 
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Tic-Tac-Toe 
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opportunity to win upgraded awards which is 
the true promise of the redemption concept. 


Tic-Tac-Toe is available in sizes of two or more 
player stations, side by side. If you’re looking 
for player appeal, easy serviceability, and 
stunning sound and graphics, it’s Tic-Tac-Toe. 


Maximum Height: 84 inches 

Width of 3 stations: 78 inches 

Depth: “92 inches (includes seating area ).” 
Electrical: 2 amps per station 

Weight of 3 station unit: 750 Ibs. 


Developed in conjunction with Quick Silver 
Development Co, of San Leandro CA 
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The Game They Keep Coming Back To BX 


Skee-Ball, Inc., 121 Liberty Lane, Chalfont, PA 18914 e Phone (215) 997-8900 @ FAX (215) 997-8982 
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ESOPs: 


jump right in 








Irving Blackman 


the tax water’s fine 


W elcome to the wonderful 
world of ESOPs. At first 
glance, ESOPs often seem complex 
and intimidating. But the basic 
concepts are not difficult, and 
when you learn how ESOPs work, 
it’s like owning a powerful new 
strategic and economic tool. 

What, then, is this thing called an 
ESOP? Basically, an ESOPis a tax- 
qualified employee benefit plan 
that’s designed to invest primarily 
in stock of the sponsoring employ- 
er (your company). Probably the 
easiest way to understand how an 
ESOP works is to think of it as a 
traditional profit-sharing plan with 
afew delightful tax twists. As with 
a profit-sharing plan: 

1. Contributions that you make 
to an ESOP are deductible. 

2. Income earned by an ESOP is 
exempt from tax. 

3. And participants in an ESOP 
do not recognize any taxable in- 
come when employer contribu- 
tions or earnings are allocated to 
their accounts. 


The critical factor that distin- 
guishes an ESOP from other types 
of employee benefit plans is that 
the funds of an ESOP are invested 
primarily in the stock of your com- 
pany, rather than investing in 
stocks and bonds of other com- 
panies like other typical employee 
benefit plans. 


your company stock is not current- 
ly taxable) if: a) the ESOP owns at 
least 30 percent of the stock of your 
company immediately after the 
sale; and b) the sale proceeds are 
reinvested in stocks and bonds of 
other U.S. corporations. 

2. When your company’s ESOP 
borrows money to buy the stock, 


‘‘In recent years, Congress has created a host of 
major tax incentives designed to encourage 
employers to create ESOPs.’’ 


In recent years, Congress has 
created a host of major tax incen- 
tives designed to encourage 
employers to create ESOPs. As a 
result, ESOPs have been called the 
“big winner” under tax reform. 

Here’s how you can use these in- 
centives so that you and your com- 
pany can become a tax winner: 

1. Youcan sell stock of your com- 
pany toan ESOP on a tax-deferred 
basis (your profit on the sale of 
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the corporation is entitled to 
deduct both the interest and the 
principal payments on the loan, in- 
stead of being limited to an interest 
deduction only, as is the case with 
a conventional corporation loan. 
Wow! 

3. In addition, the bank making 
the ESOP loan can exclude from its 
taxable income 50 percent of the in- 
terest received if the ESOP owns 
more than 50 percent of your com- 
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pany’s stock. As a result, interest 
rates on loans to such ESOPs 
usually are pushed lower than the 
rates on typical commercial loans. 

4. Dividends paid in cash on 
shares held by an ESOP are deduc- 
tible by your company if: a) they 
are passed through to the par- 
ticipants in the plan; or b) they are 
used to pay off a loan taken out to 
finance the purchase of your com- 
pany stock. 


What does a second 
tax opinion cost? 

The hustle and bustle of gambl- 
ing casinos seems to be amagnetic 
draw for annual trade association 
conventions. For some reason, sav- 
ing taxes and gambling go 
together; I often get invited to 
Nevada to do one of my tax-magic 
seminars. 

Well, recently I was in Reno fora 
three-hour presentation on my 
favorite subject, “How to Win the 
Transfer/Succession/Estate Plan- 
ning Game.” As usual, my talk was 
sprinkled with how-to-rip-off-the- 
IRS-but-only-legally advice. And, of 
course, I told many true tax war 
stories involving second opinions, 
stories where business owners who 
thought their transfer/estate plans 
were done saved huge additional 
tax dollars by using my second opi- 
nion tax techniques. 

Toward the end of the question 
and answer period, one of the 
business owners in the audience 
asked, ‘Irv, how do you charge for 
a second opinion?” What’s so in- 
teresting is that it’s not anew ques- 
tion. Readers of this column have 
called and asked me the same 
question dozens of times. 

OK, here’s the answer. I ask you 
to send me some information 
about you, your company, and 
your family. We call it a ‘‘con- 
sulting package.” One of my staff 
members or I look it over. If we 
can't help you we send the package 
back, free of charge. 


If we can help, the tax-saving pro- 
cess and charging clock start to 
run from the instant we open the 
envelope. But your cost will never 
exceed your tax savings. 


And don’t forget, the employee 
gets hit for the same amount. Let’s 
see, that’s $5,529 for each employer 
and employee, or a total of $11,058 
for each top-earning employee per 


‘“‘An ESOP is simply a tax-qualified employee 
benefit plan that’s designed to invest primarily in 
stock of the sponsoring employer (your 


company).”’ 


Social Security 
costs soar 

What has entered outer space 
and is still climbing? Social Securi- 
ty costs. Employers and employees 
alike are hit with the burden of pay- 
ing a tax that’s gone out of sight. 

Here are the facts for 1993; read 
slowly, it’s complicated. The Social 
Security wage base (used to com- 
pute the FICA tax) moves to 
$57,600, up from $55,500 in 1992. But 
here’s something most people 
don’t know: the Medicare tax is a 
component of the FICA tax, and 
that wage base is truly on its way 
to Mars. 


year. Compare that to the total top 
cost of $2,808 in 1979 and you begin 
to realize how far out in the 
stratosphere Social Security/ 
Medicare tax costs are. You would 
think that modern technology 
could stop this runaway tax 
spaceship. 

Are you self-employed? The 
results are a tax disaster. You, and 
you alone, must pay the entire tax. 
For example, the tax for a self- 
employed business owner (not in- 
corporated) earning $135,000 or 
more is $11,058 ($5,529 x 2). Like I 
said, out of sight! There is one ray 
of sunshine in all this: you can 


“Employers and employees alike are hit with the 
burden of paying a tax that’s gone out of sight: 


Social Security tax.”’ 


How much for 1993? Try $135,000, 
up from $130,200 in 1992. There’s 
one slight blessing: the rates are 
the same for 1993 as they were in 
1992—7.65 percent for FICA (actual- 
ly, 6.2 percent is for Social Security 
and 1.45 percent is for Medicare). 
What's the exact damage to the 
employer for each employee earn- 
ing $135,000 or more? Here’s how 


you make the unhappy 
computation: 
$ 57,600 x 7.65% = $4,407 
77,400 x 1.45% = 1,122 
$135,000 $5,529 
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deduct half of the Self-Employment 
tax. Tell your professional to see 
Section 164(f) of the Internal 
Revenue Code. L1] 


Irving Blackman is a senior tax 
partner in Blackman Kallick 
Bartelstein, a CPA firm specializ- 
ing in closely held businesses. He 
has agreed to consult with readers 
of this column; his Tax Hotline 
number is (312) 207-1040. 
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uppose, just suppose, that I’m 

recognized as the best, smart- 
est, and most brilliant tax expert 
around. You ask me to prepare 
your tax return, and I do. The pro- 
blem is, I goof, and the IRS wants to 
assess a negligence penalty. You 
say, Irv didit!” Can you get offthe 
hook? 

Here’s an it-really-happened- 
that-way-in-court story. George 
Brown was a musician with the 
group Kool and the Gang. In 1982 
the group’s accountant, Morris 
Pliskow, prepared George’s tax 
return. George testified that he 
didn’t remember reviewing the 
return and may have signed a 
blank return that Pliskow filled in 
later. At best, he only glanced at 
the return. 

What was the problem with 
George's tax return? A little deduc- 
tion of $195,000 for ‘production 
cost’ as a ‘tour promoter.” When 
the IRS started to ask questions, 
George readily admitted he was 
not a tour promoter and that the 
deduction was improper. The 
deduction reduced his income to 
under $10,000. The IRS not only 
wanted the underpayment of tax 
plus interest, but a negligence 


penalty as well. George had a sin.- 


ple defense—‘“‘Pliskow did it.” 

In its wisdom, the court noted 
that it’s not negligence to rely on 
the tax advice of an expert. (And 
that’s really the lesson I want every 
reader to learn.) On the other hand, 
it is negligence to take no interest 
in your return, even if prepared by 
an expert. The result: the court 
nailed George for the negligence 
penalty (Brown, TC Memo 1992-15). 


Irving Blackman 


First, some basic gift-tax law: you 
can give $10,000 per year per donee 
(the person receiving the gift) free 
of gift tax. If you’re married, double 
it to $20,000. This is called the “‘an- 
nual exclusion.” What most people 
don't know is that you only get the 
exclusion if you give a present in- 
terest. (“Here's $10,000, son. Keep it 
or spend it as you choose.’’) Give a 
future interest and you blow the 
annual exclusion; this $10,000 is a 


‘‘Most people don’t know that you only get the 
annual exclusion (a gift of $10,000 tax-free) if you 
give a present, not future, interest. ’’ 


Grandma leads way 
to tax victory 

Do you have children or grand- 
Children? Some wealth? Who 
would you rather see enjoy your 
wealth—the children and grand- 
children or the IRS? 

When I do tax planning with the 
owner of a family business, the 
owner Often asks, “Irv, what can I 
do with the assets I own outside of 
the business?” Well, a recent Tax 
Court case opens a new tax-saving 
door to help us whip the IRS. 
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taxable gift. (“Here, Mr. Trustee, is 
$10,000 for the benefit of my son. 
Use it for his college education.”’) 

Now that you know the rules, 
apply them to this real-life tax case 
(Cristofani, T.C., 3/23/92). You be 
the judge. 

Here are the facts. Maria 
Cristofani set up a trust for her 
children, Frank and Lillian. Both 
could receive income, or even prin- 
cipal, for their support, health, 
maintenance, and education (un- 
questionably, a future interest). At 
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Tax advice can 


protect you from 


IRS penalties 


Maria’s death, the trust was to be 
distributed to Frank and Lillian, or 
if either died before Maria, his or 
her share was to go to his or her 
children (Maria’s grandchildren, 
ages five to 13). 


In 1984, and again in 1985, Maria 
transferred $70,000 of property to 
the trust. Frank, Lillian, and 
Maria’s five grandchildren could 
each withdraw up to $10,000 from 
the trust within 15 days after the 
$70,000 transfer to the trust was 
made. None of them exercised 
their right to withdraw, even 
though the trustees notified the 
grandchildren of the transfers, as 
required by the trust. 

The IRS allowed the $20,000 ex- 
clusion total for Frank and Lillian, 
but turned thumbs down on the 
$50,000 exclusion total for the five 
grandchildren. How do you rule? 
Does Maria get the $50,000 in 
exclusions? 

If you said yes, you agreed with 
the Tax Court. This is a big victory 
for our side. Simply put, you can 
put money in trust for anyone you 
choose either as a current bene- 
ficiary (like Frank and Lillian) ora 
contingent beneficiary (like the 
grandchildren) who absolutely 


have a future interest. But get this: 
by giving them notice and 15 days 
to take their $10,000, you convert 
the future interest into a present in- 
terest. The result: no taxable gift. 
Sounds logical to me! 


Kids can buy out 
dad without cash 

You've had it. After years of 
building your business, you want 
out. More than that, you want 
some of those nice assets out of the 
family corporation. Some of the 
assets—excess cash, investments, 
land, building—are no longer need- 
ed in the business or could be own- 
ed outside of the business and 
rented to the corporation. And one 
more thing: the kids are ready to 
run the business and want to buy 
it. You're willing to sell it, but the 
kids have no real money. 

What to do? The best way to 
show you how to solve this puzzle 
is by an example. Joe Success, who 
is married to Jane, owns 100 per- 
cent of Go-Go Inc., which is worth 
$2,740,000. Go-Go has 2,740 shares 
of stock, which are worth $1,000 
each. Joe's son and daughter—Jon 
and Jan—have really been running 
the business for the past five years. 

This is the five-step plan the Suc- 
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cesses put into effect. Step 1: Joe 
gives 40 shares (worth $40,000) to 
Jon and Jan—20 shares each. Step 
2: Jane joins in the gift tax return, 
making the $40,000 gift tax-free. 
Step 3: Joe sells his remaining 2,700 
shares to Go-Go for $2.7 million. 
Step 4: Go-Go pays for the shares 
with $200,000 in cash, $500,000 
worth of real estate, and a $2 
million note payable over 15 years, 
plus interest at a half percent over 
prime. Step 5: Joe resigns. He’s 
retired. 


What’s the result? Jon and Jan 
now own 100 percent of Go-Go, 50 
percent each. Joe collects three 
things from the corporation: rent 
(for the real estate), interest, and 
principal on the $2 million note. Joe 
pays only capital gains rates of his 
stock profits and only as he collects 
the principal. 

The above scenario is very flexi- 
ble and can be changed in many 
ways to fit the exact objectives of 
most family businesses. One warn- 
ing: no attempt is made to cover 
every tax rule, exception, or trap. 
Get acompetent tax expert to help 
you. L] 
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he soaring costs of employee 

benefits are causing business 
owners to look in new directions 
for affordable answers to retire- 
ment planning. To fill this need and 
enhance tax planning, many 
businesses have turned to 
qualified retirement plans. A 
qualified plan involves a tax 
deduction for the year the money is 
put into the plan. 

Businesses have discovered, 
however, that qualified plans are 
very costly and involve restric- 
tions. Most notably, qualified plans 
require that contributions be made 
to all eligible employees, making 
the costs associated with these 
plans too high for the average 
business Owner. 

Statistics for 1990 reveal that 
total benefits in that year equaled 
38 percent of wages and salary for 
the average worker. The numbers 
also show that these costs are 
growing faster than related pay in- 
creases. Small business owners 
face the dilemma of offering “all or 
nothing” with qualified plans, and 
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they simply cannot afford to pro- 
vide for every employee. 

Qualified plans also impose 
limitations on the deductions 
employers can claim for contribu- 
tions. Finally, qualified plans re- 
quire annual reporting to keep 
them in compliance with ERISA 
and current tax laws. This can 
cause annual administration ex- 
penses to rise sharply. 





Jeffrey Rosenthal, EA 





employee 
benefit costs 





business until the money is actual- 
ly paid out to the employee. 

Even though nonqualified plan 
contributions are not immediately 
deductible, nonqualified plans of- 
fer several important benefits to 
employers and their’ key 
employees. 

1. They can be offered to 
employees on a Selective basis. 
There is no requirement that non- 


“More and more companies are turning to non- 
qualified retirement plans. ”’ 


There may be easier and less 
costly ways for businesses to offer 
retirement benefits to employees. 
More and more companies are tur- 
ning to nonqualified retirement 
plans as an alternative or as a sup- 
plement to qualified plans. 

Under a nonqualified retirement 
plan, an individual forgoes current 
compensation and bonuses in 
favor of retirement income. Con- 
tributions to a nonqualified plan 


are not tax-deductible by the 
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qualified plans cover all eligible 
employees. This provides an im- 
portant cost-savings benefit. 

2. They can easily be established 
individually for the owner or the 
owner and any key employees. 

3. They allow the money to re- 
main accessible to the business. 
These plans never restrict distribu- 
tions because of death, disability, 
or separation from service. 

4. They provide protection to the 
family of the covered employee(s). 
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POT O' GOLD is the first hit of Meltec’s new 
“Roll O' Round” game system. This system will 
allow operators to easily interchange play fields 
for endless profitability. 


POT O' GOLD combines the fun and skill of a 

ball roll game with the action of a pinball machine. 
Players roll balls up and around the colorful 

ramp playfield and aim for high score. Hit the 
"Triple Score Hole” and watch the tickets pile up. 


Features 
Infrared Scoring 
Digital Voice and Sound 
Easy Access "Works in a Drawer” 
Deltronic Ticket Dispenser 
Multi-Ball Reservoir 
Progressive Ticket Feature 
"Triple Score” Hole 
Fully Operator Adjustable 


* POT O' GOLD has a "Super Ticket Bonus” display (not pictured) that 
allows up to eight games to be linked together to offer a 
progressive ticket bonus. 


Specifications 
Length 74 Inches Weight 450 lbs. 
Width 31 Inches Power 4 AMPS @ 115 Vac. 


Height 68 Inches 


For more information contact your local distributor or call Meltec Inc. 
1550B Las Plumas Ave., San Jose, CA 95133 (800) 356-4777 
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Since these plans are typically 
funded with cash value life in- 
surance policies, the death benefit 
from the policy can be used by the 
business to hire a new key 
employee or to provide additional 
benefits to the employee's family. 

5. The future deductibility of 
payments is another advantage. 


Once benefits are paid to an 
employee, they are tax-deductible 
to a business. They are also tax- 
able to the employee when they are 
actually paid. 

In the next column we will 
discuss one nonqualified plan that 
does provide a current tax deduc- 
tion to the employer. [1] 


Tax accountant Jeffrey Rosen- 
thal, EA, is also a registered 
representative and licensed in- 
surance agent with H.D. Vest In- 
vestment Securities Inc., 433 E. Las 
Colinas Blvd., Third Floor, Irving, 
TX 75039, member SIPC and 
NASD. He can be reached in 
Brooklyn at (718) 265-1234. 
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Phone: 


(313) 562-6360 Ext 3 


Outside of MI: 


| (800) 875-BEAT 
Fax: 


(313) 562-5060 


The Legal Answer (or Solution) for those Locations 


rere 2 BOKER/SEOT Games are Not Permitted! 


Sects We se Cay 





MAIN GAME THREE LINES SPIN GAME WITH ANIMAL 
A 5 CARD GAME, WITH ONE JOKER- HAS DRAW GRAPHICS. 
01 Ons [@)\ nn] = O10) R@)- Ne) els] Pa 40) \icn=)\E mee 
MEANS SUIT, THE SYMBOL ON THE BALL 


MEANS THE NUMBER. ANd HAGE watts Aa ee werd 
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SHIN  I5x50 





W-UP GAME MATCH THE WHOLE ANIMAL BODY AND 


COMPARE WITH "7"-- 7 YOU WIN. 5TH WIN WIN POINTS-- DOUBLE UP FEATURE. 
GETS 50X BONUS. | | 


With these games Nothing is Illegal and Nothing is NOT Allowed. 
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Bal: BOARD W \& T 
2706 S.W. 8TH STREET =MIAMI, FL 33135 U.S.A. 


1-800-800-3903 | | 
Phone: (305) 541-5070 Fax: (305) 541-4090 


AX TIPS 





IRS targ 


1099s 


hat’s probably going to be 
the largest tax issue affect- 
ing the coin-op industry this 
decade? In my opinion, it will be 
1099s. The two different 1099 issues 
are the payments to locations and 
the use of independent contractors 
in place of employees. 

The IRS has announced “Com- 
pliance 2000,” wherein they intend 
to vigorously go after non-filers 
and under-reporters. They have 
already announced that 10 percent 
of the IRS auditors nationwide will 
be reassigned to this most am- 
bitious project. Reports from IRS 
insiders indicate that the number 
will be much higher than 10 
percent. 

It is more than safe to assume 
that one group to be targeted will 
be location owners who receive 
money from coin-op amusement 
games, video lottery terminals, 
vending machines, and pay tele- 
phones. The easiest way for the 
IRS auditors to go after this group 
is to go after you, the owner/oper- 
ator. Despite widespread displea- 





Jeffrey Rosenthal, EA 





sure by owner/operators with the 
1099 requirements, you can be 
assured that within the next 24 
months you will hear from the IRS. 
In fact, toward this end the IRS an- 
nounced the designation of “‘in- 
dustry specialist’’ among the 
auditors. Another way to look at 
this is to call them a strike force. 
The “entertainment industry’ has 
already been officially targeted. 


from state to state—of joint ven- 
ture. The position was upheld ina 
U.S. District Court in the Man- 
chester Music case. 

If you have written location 
agreements, they must be review- 
ed by a competent business at- 
torney licensed in your state. The 
label that categorizes the relation- 
ship between operator and loca- 
tion is critical. A relationship of 


‘‘The easiest way for the IRS auditors to go after 
location owners is to go after you, the 


owner/operator. ”’ 


As you know, I have advocated 
an alternative, painless method of 
doing business that would reduce 
your exposure to IRS liability and 
take you out of the conflict be- 
tween the IRS and your accounts. 
My position is that it’s not our 
place to be in the middle of this con- 
troversy. This position utilizes the 


individual state laws—which vary 
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joint venture or revenue-sharing is 
essential. Words like “‘rent,”’ 
“lease,” and “commissions” will 
clearly block proper use of this 
alternative. In absence of a written 
agreement, the facts and cir- 
cumstances may also justify this 
position. 

By definition, in order to have a 
joint venture, profit-sharing is 
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essential, but not necessarily the 
sharing of losses (Internal Revenue 
Code, Section 761). If you can suc- 
cessfully make an agreement and 
relationship that you will merely 
share machine revenues, and do 
not make a payment, you've got 
the essentials you need to proceed 
(assuming you never use the terms 
“rent,” “commissions,” or “lease 
payments’’). 


Let me stress that the IRS does 
not like this alternative. It strong- 
ly disagrees with Chief U.S. 
District Judge Juan Perez-Gime- 
nez in the Manchester Music case. 
Proper documentation and flaw- 
less implementation are absolute- 
ly essential. 


“The IRS does not like 
the alternative of joint 
venturism. Therefore, 
proper documentation 
and flawless implemen- 
tation are absolutely 
essential. ”’ 


Under ideal circumstances, if 
you don’t have a written agree- 
ment, upon the opening of the coin 
box you would make acash split on 
the spot. This argument is dimi- 
nished, but not totally eliminated, 
if you take all the cash and either 
issue or mail a check to the 
location. 

In arguing that you have a joint 
venture, you have by definition a 
loosely formed partnership. Accor- 
ding to IRC Sect. 761, “A partner- 
ship includes not only common law 
partnerships, but also syndicates, 
groups, pools, joint ventures, etc., 
through or by means by which any 
business, financial operation, or 
venture is carried on, and that do 
not classify as trusts, corporations, 
or estates.” A joint venture can ex- 
ist by and between corporations, 


partnerships, and sole proprietor- 
ships. 

If a joint venture is a pseudo- 
partnership, can you avoid being 
treated as a partnership for federal 
income tax purposes? The answer 
had been a clear “‘yes.”’ However, 
due to the Manchester Music deci- 
sion, the IRS has issued a Revenue 


PLAY METER FEBRUARY 1993 


95 


Ruling that now says “no.” Again, 
I am on record as being strongly 
opposed to this position. It is, in my 
opinion, an obvious attempt to 
otherwise nullify Judge Perez- 
Gimenez’s decision. Further, to my 
knowledge no public hearing was 
scheduled on this Revenue Ruling, 
nor has Congress changed the In- 
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ternal Revenue Code as it relates 
to this matter: 

“An unincorporated organiza- 
tion may, if all its members con- 
sent, elect to be excluded from be- 
ing treated as a partnership for 
federal income tax purposes ifit is 
availed of: 1) for investment pur- 
poses only and not for the active 
conduct of business, or 2) for the 
joint production, extraction, or use 
of property, but not for the purpose 
of selling services or property pro- 
duced or extracted. 

“The exclusion may apply only if 
the income of the organization's 
members can be adequately deter- 
mined without the computation of 
partnership taxable income. ” 


If you make this classification in 
the relationship with your location, 
each of you has aresponsibility to 
report income separately, without 
regard to the other entity. Both of 
you have this responsibility 
separately. That’s the way it 
should be; we should not be unpaid 
government informants. Because 
the IRS cannot properly ensure 
compliance, it’s using you as an 
informant. 

Obviously, ifeveryone paid their 
true fair share it would reduce the 
burdens on those who are always 
compliant. I guess my principal ob- 
jection is this: the IRS can’t do the 
job properly, and rather than im- 
prove themselves they've taken 
the easy way out by deputizing 
you, the owner/operator. Any 
volunteers? 

For the majority of you who can't 
be bothered with this game of 
semantics, or choose not to lock 
horns with the IRS, I should restate 
the 1099 requirements. According 
to Internal Revenue Code Section 
6041, ‘“Anyone who makes pay- 
ments totaling $600 or more in the 
course of his trade or business dur- 
ing a calendar year, to any non- 
corporate recipient, is required to 
report those payments to the reci- 
pient.” This requirement only ap- 


plies to annual payments of $600 to 


non-corporate entities or 


individuals. 





They have done so in an attempt to 
minimize labor and benefit costs. 
The problem with such a designa- 


“Many businesses, big and small, have chosen to 





utlize in 


fependent contractors instead of 


employees. They have done so in an attempt to 





In addition, recipients of large 
amounts of cash (more than 
$10,000 in a single transaction, 
even if in multiple payments), by 
virtue of their trade or business 
operations, are required to file in- 
formation returns also. 

You must make this report no 
later than Feb. 2 to the recipient 
and no later than March 2 to the 
government. If you don't you are 
subject to a penalty of $50 for each 
return not filed, with a maximum 
for any calendar year of $50,000. 
The government also can assess 
an additional penalty for inten- 
tional disregard or negligence. 


mize labor and benefit costs. ”’ 


tion is that these contractors are 
rarely independent. If the contrac- 
tor is not free to pursue business 
from other sources, or if the 
employer has full control to set 
hours, then the claim of in- 
dependence is false. 

I don’t believe the IRS really 
cares one way or the other, except 
that if they were able to reclassify 
an independent contractor as an 
employee, then the penalties to a 
business for failure to pay the 
payroll taxes and file the returns 
would be substantial. It’s called a 
“revenue-rich”’ item. 

Federal and state payroll taxes, 


“The problem with the independent contractor 
designation is that these contractors are rarely 


independent.”’ 


Larger operators who are re- 
quired to mail out 50 or more 1099s 
in any one year will be additional- 
ly required to supply this informa- 
tion to the IRS on “magnetic 
media.’ Procedures have been 
published for doing so on 5-1/4” 
data diskettes (Rev. Proc. 86-32 IRB 
196-32, 61). 

Many states have laws similar (if 
not identical) to the federal law, 
which could easily double your 
potential liability. 

The sticky issue of 
independent contractors 

Many businesses, big and small, 
have chosen to utilize independent 
contractors instead of employees. 
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federal and state unemployment 
insurance, health insurance, and 
pension costs can roughly add one- 
third to a company’s payroll. This 
is clearly the reason for many 
businesses to follow an improper 
independent contractor path. In 
the fiscal year that ended Sept. 30, 
1989, the IRS reclassified 76,000 
workers from independent con- 
tractors to employees, most of 
whom were small company work- 
ers. It also handed down $98.3 
million in proposed assessments. 
This bargain hunter’s find is 
fool’s gold. Many small companies 
feel that by escaping these escalat- 
ing costs they increase their 


Voice of the ... Coin-Operated | 






Amusement & Music Operators Association 





Providing Industry Leadership with... 


e-Kffective Government Relations 
¢largeted Industry Promotions 
eContinuing Education 

¢eTimely Communications 
eIndustry's Largest Trade Show 


And don't forget the industry's 
DOLARCMOouiiicimsviclin 


Conference, May 16-18 in — 
Washington, D.C. and Expo '93, 
October 21-23 in Anaheim! 





For more information contact: 
Amusement and Music Operators Association, 401 North Michigan Avenue 
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Direct Line: 312-245-1021 Fax: 312-321-6869 
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chances of survival. However, 
should they get caught up in the 
IRS dragnet, just the penalties 
alone could easily devour them. 
This obviously tends to occur to 
small companies that can ill afford 
the costs ofa protracted fight with 
the government. 








We sales will SOAR when you 
choose Great Lakes Darts! Our high- 
quality product line is known for its 
craftsmanship and maximum perfor- 
mance. With an in-house machine 
shop, printer and leather goods oper- 
ation to offer you unlimited design 
options for your most discriminating 
customers, Great Lakes Darts sup- 
ports today’s demand for “Made in 


The rules are arguably vague 
and leave much to the discretion of 
the auditor. The IRS cites 20 com- 
mon law factors in determining if 
an individual is truly independent. 
These are available in an IRS Form 
SS-8. And just for the record, the 
tax law and the insurance have dif- 
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Great Lakes Darts' products! Call 
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WEST ALLIS, WI 53227 


1-800-225-7593 


UPS Second-Day and Next-Day Service Available 
VISA, MasterCard, American Express and Discover Card Accepted 
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ferent criteria for determining who 
is an employee. In these gray area 
cases, even if you get the IRS to 
agree that the individuals are not 
employees, the insurance auditors 
will clearly agree that, in fact, they 
are. This will require you to pay 
workers’ compensation and 
disability insurance. 


“A joint venture can 
exist by and between 
corporations, partner- 
ships, and sole 
proprietorships. ”’ 


An unscientific analysis of my 
clients shows that the majority are 
improperly classified as indepen- 
dent contractors. They are not free 
to set work hours and conditions, 
nor do they do the same work for 
other companies. So unfortunate- 
ly, in my judgment, the IRS is cor- 
rect: most independent contrac- 
tors are wrongly classified. 

Should you get caught up in 
either or both of the issues I’ve 
discussed, be aware that the costs 
of professional representation are 
very expensive. Amounts ex- 
ceeding $30,000 are not unusual, 
and this does not include any 
money to the government. Seek 
out competent representation and 
clearly decide now what you will 
do. A failure to recognize this pro- 
blem today is guaranteed to haunt 
you later. LJ 


Tax accountant Jeffrey Rosen- 
thal, EA, is also a registered 
representative and licensed in- 
surance agent with H.D. Vest In- 
vestment Securities Inc., member 
SIPC and NASD. The address is 
433 E. Las Colinas Blvd., Third 
Floor, Irving, TX 75039. He can be 
reached at the offices of the 
Amusement and Vending Ad- 
vocate, (908) 536-2608. 
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Wisconsin’s Tom Tanberg had a very successful regional, including first place in Pro 


Singles. 


rachnid’s 1993 BullShooter 
dart tour stopped in Minn- 
eapolis on Nov. 6-8 for the Min- 
nesota Regional, a tournament 
that drew over 450 players from the 
state and surrounding areas. The 
eight-event qualifier was co- 
sponsored by Arachnid and its 
Minneapolis-based distributor, 
Lieberman Music Co. 

Tom Tanberg of Kenosha, Wis., 
had a big tournament. He finished 
first in the Pro Singles event; se- 
cond in the High Noon Shoot; se- 
cond in Open Doubles Cricket with 





James Ludgate of Minneapolis; 
and third in Mixed Doubles 
Cricket with Darci Tanberg. 
Dave Hunt took first place in four 
events: the High Noon Shoot; 
Men’s Doubles and Open Doubles 
Cricket with Bill Miller of Omaha, 
Neb.; and Mixed Doubles Cricket 
with Lois Piepkorn of Brooklyn 
Center, Minn. The trio also teamed 
up and placed third in the Mixed 
Triples event. Piepkorn captured 
the Women’s Singles crown and 
finished second in Women’s 
Doubles with Bonnie Brooks of 
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Arachnid dart tour 
visits Minnesota 








Arachnid A-Team member Sally Selner with Dave Hunt (|) and Bill Miller. 


Richfield, Minn. Tim Tegel of 
Kenosha, Wis., won the Men’s 
Singles division and finished first 
in Mixed Triples with partners Jeff 
and Jackie Procknow of St. Louis 
Park, Minn. 

All players placing first through 
third qualified for the BullShooter 
World Championship, held in 
Chicago over Memorial Day 
weekend. Over $60,000 in cash and 
prizes will be awarded there. 

For more information, call 
Arachnid at (815) 654-0212 or (800) 
435-8319. LJ 
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Shuffleboard tourney 
neld in Las Vegas 


Over 150 players competed for $60,000 in prize money at the North American Championships. 





| he Sands Regency Hotel/ 
Casino in Las Vegas once 
again served as the backdrop for 
the North American Shuffleboard 
Championships, held Nov. 9-15, 
1992. Over 150 players from the 
United States and Canada com- 
peted on 16 tables provided by 
Dynamo Inc. The 10-event tourna- 
ment boasted more than $60,000 in 
prize money, including $7,000 add- 
ed by the Sands. 

The week was highlighted by the 
NASL Mixed Team event. The 
teams consisted of six players, two 
of whom had to be women. NASL 
competition is played under the 
handicap system developed by The 
Shuffleboard Federation for 
amateur league and tournament 


play. 


Two special awards were handed 
out during the championships. The 
first was presented to Sol Lipkin for 
his many years of service to the 
sport (see the accompanying 
‘News Feature’). The second went 
to George and Donna Wilber, 
publishers of The Board Talk, shuf- 
fleboard’s national newsletter. 

Among the winners were: 

Pro Singles: 1st: Sam Summers, 
Oklahoma; 2nd: Bobby Voorhis, In- 
diana; 3rd: Fred Thuman, 
California. 

Pro Doubles: ist: Bill Melton, 
Oklahoma, and Dave Williams, 
Texas; 2nd: Billy Melton, 
Oklahoma, and Bob Shaw, Texas; 
3rd: Rick Boyer and Jody Slack, 
Colorado. 

NASL Team: ist: The Houston 
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Gang, Texas; 2nd: The Balloon Inn, 
Colorado; 3rd: No Name, Texas. 

Legends Draw Partners: ist: 
Terry Smith, Illinois, and Larry 
Barthel, Texas; 2nd: John Wiggs, 
Texas, and Jimmy Kumpula, 
Michigan/Florida; 3rd: Bjerne 
Sunde, Michigan, and Carl 
Guidici, Nevada. 

Division I Singles: 1st: Diana 
Hagen, Texas; 2nd: Mark Foust, 
Oklahoma; 3rd: Johnny Ballard, 
Texas. 

Division II/III Singles: 1st: Dale 
Williams, Texas; 2nd: Mary 
Koteras, Texas; 3rd: Charlie Busch, 
California. 

Division I Draw: ist: Andy 
Brorsen, California, and Denny 
Busch, Nebraska; 2nd: Bjerne 
Sunde, Michigan, and Gwynette 
Orsi, Nebraska; 3rd: George 
Ostrum, Colorado, and Mark 
Foust. 

Division II/III Draw: ist: Jane 
Johnson, New York, and Charlie 
Busch, California; 2nd: Rollie 
Westerhoff, Colorado, and Slick 
Parrish, Michigan; 3rd: Jim Filkins, 
Nebraska, and Dick Smedberg, 
New York. 

Division I Doubles: 1st: Dave 
Cowan and George Cowan, Col- 
orado; 2nd: Mark Foust and Sam 
Sweatt, Oklahoma; 3rd: Bob Lewis 
and Bill Thomas, Arizona. 

Division IT/III Doubles: 1st: Leroy 
Burkhart and Butch Robinson, 
Oregon; 2nd: George Main and 
Steve Luttrell, California; 3rd: Al 
DiBella and Louise Freer, 
Pennsylvania. (1 
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Air hockey tourney 





Action from the Colorado 
Air Hockey 


Championships. 


he 1992 Colorado Air Hockey 

Championships, held recently 
in Littleton, Colo., awarded $3,500 
in cash and prizes to the sport’s 
best players. It was sponsored by 
Dynamo, FunPlex, and a host of air 
hockey locations around the state. 
FunPlex is a large, free-standing 
family entertainment center that 
features numerous coin-op games, 
indoor miniature golf, roller 
skating, and laser tag. 

Winning the tournament for the 
third straight year was Houston's 
Tim Weissman (when's the last 
time this guy lost?). Fellow Housto- 
nians Owen Giraldo and Don 
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held in the Rockies 





James finished second and third, 
while Californians Chris Hagg- 
berg and J. Hilton Reed placed 
fourth and fifth. Kara Klyn, also 
from California, captured the 
eighth spot, arare achievement for 
a woman in a major tournament 
(she also won the women’s event). 

Other winners included Ken 
Kern, Houston, expert division; 
Tony Engle, Denver, top amateur; 
and Amy Wood, Denver, top 
novice. 

For more information on air 
hockey tournaments and events, 
call Mark Robbins at Dynamo, 
(800) 527-6054. 
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Mia Gutierrez, Sunshine Classic Women’s Singles winner, with Bob Wiles. 
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Gannon. 


Keystone Women’s Doubles champs Linda Spratley (I) and Rosie Richard flank Mike 








Merit tour stops In 
Florida, Pennsylvania 


erit Industries recently kick- 
ed off its 1992-93 World 
Series of Darts season with the 
$10,000 Sunshine Classic, held in 
Tampa, Fla. The tournament, 
which served as the first of seven 
North American regionals, at- 
tracted more than 750 entries from 
across the United States and 
Canada. 
The action took place on 40 new 
Scorpion Stinger machines, which 


drew favorable responses from 
players for the Solo Challenge and 
Bonus Spin features and an over- 
head LED display. In fact, a group 
of overzealous darters tried to 
smuggle one out the back door, on- 
ly to be nabbed by the long arm of 
the law. 

This tournament marked the 
debut of dart supplier Great Lakes 
Darts Distributors as a co-sponsor 
for the season, as well as the use of 
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Merit’s ‘““Tournament King” com- 
puter program for heightened 
efficiency. 

Here are some ofthe results from 
the Sunshine Classic (all winners 
from Florida unless otherwise 
noted): 

Open Singles 501 Cricket: 1st: 
Jeff Fletcher, Tampa; 2nd: Tanks- 
ter, Rockford, IIl.; 3rd: Peter Mills, 
Largo; 4th: Ralph Wagner, Or- 
lando. 
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shine Classic, with Bob Wiles (r) of Merit. 


Women’s Singles 301: 1st: Mia 
Gutierrez, Indianapolis; 2nd: Paula 
Murphy, Jacksonville; 3rd: Alice 
Lott, St. Petersburg; 4th: Kim Gar- 
side, New Port Richey. 

Draw Doubles 301: ist: Walter 
Spach, New Port Richey, and Jim 
Osborne, Vernon Hills; 2nd: 
Jeff Fletcher, Tampa, and Bob 
Schmeer, Kissimmee; 3rd: Gary 
Mawson, St. Catherine’s, Ontario, 
and Stan Trim, Tampa; 4th: Thom 
Johnson, Tampa, and Marty Fay, 
Tampa. 

Mixed Triples 501 Cricket: 1st: 
Jimmy Sullivan, Theresa Bush, 
and Jerry Driskill, all of Orlando; 
2nd: Tankster, Rockford, II1., 
Laurie Philippi, Shawno, Wis., and 
Joe Beecroft, Algonquin, IIl.; 3rd 
(tie): Bryan Carroll, Patty Arden, 
and Larry Deckard, all of Tampa; 
3rd: Cal Brown, Nicey Rizzo, Steve 
Diaczyk, all of St. Petersburg. 

Open Doubles 501 Master Out: 
1st: Wayne Roewer, Crystal Lake, 
Ill., and Tom Tanberg, St. Paul, 
Minn.; 2nd: Tankster, Rockford, II1., 
and Joe Beecroft, Algonquin, III; 
3rd: John Mielcarek, Popano, and 
Jeff Fletcher, Tampa; 4th: Bill Gay, 
Quincy, Ill., and Ray Terronez, 
East Moline, III. 

Women’s Doubles: ist: Brenda 
Wilson and Theresa Bush, Orlan- 
do; 2nd: Carolyn Mauldin, Vero 
Beach, and Sandy Belland, Stuart; 
3rd: Laurie Philippi, Shawno, Wis., 





Jerry Driskill, Theresa Bush, and Jim Sullivan, the Mixed Triples champs from the Sun- 
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Merit’s Mike Gannon (I) with the Keystone Classic Four-Person champs, (from left): 
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Mike Maracle, Walter Pankow, Wayne Spratley, and Joe Jakubowski. 


and Alice Lott, Tampa; 4th: 
Linda Schmeer and Lu Lacey, 
Kissimmee. 

Merit wished to thank Bob 
Clark’s American Vending for 
helping to ensure a smooth- 
running tournament. 

A week after the Sunshine 
Classic, Merit paid a visit to Butler, 
Pa., for the Keystone Classic. Dart- 
ers from the eastern United States 
competed for $7,500 in prize money 
on Scorpion Stinger games. The 
Keystone State Dart Association, 
headed by Bob Slifer, co-sponsored 
the event. It’s very active in pro- 
moting darts in the Greater Pitts- 
burgh area. 

Among the Keystone Classic 
winners were: 

Open Singles 501 Cricket: 1st: 
Greg Jones, White Haven, Pa.: 2nd: 
Jerry Umberger, New Philadel- 
phia, Pa.; 3rd: Thom Johnson, 
Largo, Fla.; 4th: Joe Futima, Lee, 
N.H. 

Women’s Singles 301: 1st: Rosie 
Richard, Raymond, N.H.; 2nd: 
Marge Lasher, Pittsburgh, Pa.; 3rd: 
Linda Spratley, Newark, N.Y..: 4th: 
Kathy Hoge, Indianapolis, Ind. 

Draw Doubles 301: 1st: George 
Ordel, Indianapolis, Ind.,and Dave 
Brock, Tonawanda, N.Y.; 2nd: 
Mark Potter, Buffalo, N.Y.,and Joe 
Futima, Lee, N.H.; 3rd: Norm Horn- 
ing, Sturgis, Mich., and Tim Fend, 


Butler, Pa.; 4th: Tim Burkett, Erie, 
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Pa., and Lou Yeager, Pottsville, Pa. 

Women’s Doubles 301: 1st: Rosie 
Richard, Raymond, N.H., and Lin- 
da Spratley, Newark, N.Y.; 2nd: 
Janice Galloway, Tonawanda, 
N.Y., and Alice Lott, St. Petersburg, 
Fla.; 3rd: Mia Gutierrez and Marit- 
za Kessinger, Indianapolis, Ind.. 
4th: Francine Ginder, Lansdale, 
Pa., and Maria Fricker, Ottsville, 
Pa. 

Open Doubles 501 Master Out: 
Ist: Terry Brown and Steve Ruff, 
Indianapolis, Ind.; 2nd: Jerry 
Umberger, New Philadelphia, Pa.., 
and Mike Kutz, School Haven, Pa.; 
3rd: Mike Maracle, West Valley, 
N.Y., and Ron Sadler, Buffalo, N.Y.: 
4th: Walter Pankow, Lackawanna, 
N.Y., and Wayne Spratley, 
Newark, N.Y. 

Four-Person 501: ist: Joe 
Jakubowski, Buffalo, N.Y., Walter 
Pankow, Lackawanna, N.Y., Mike 
Maracle, West Valley, N.Y., and 
Wayne Spratley, Newark, N.Y.: 
2nd: Jerry Umberger, New Phila- 
delphia, Pa., Mike Kutz, School 
Haven, Pa., Walter Spach, New 
Port Richey, Fla., and Thom 
Johnson, Largo, Fla.; 3rd: Lou 
Yeager, Jim Gordon, and Charlie 
Breisch, Pottsville, Pa., and Roy 
Yeager, Port Carbon, Pa.; 4th: Tom 
Brooks, Terry Brown, Steve Ruff, 
and George Ordel, Indianapolis, 
Ind. U 
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Greg Reeves, 
Ray Hepburn 





Two steps in the 





right direction 





Greg (I) and Ray thoroughly enjoy the competition in Sega’s ultra-realistic deluxe sit- 
down driver, Virtua Racing. 


veryone involved in the video 
game industry knows that 
graphics technology is racing 
toward realism. In the early ‘80s, 
games were released and played 
solely because nothing like them 
existed five years earlier. 
Players didn’t actually think they 
were climbing a building to savea 
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Ray samples SNK’s Viewpoint for Neo-Geo. It features unique perspective, sound, and 
advancing enemies. 


girl from a cute barrel-throwing 
ape, or eating dots as they ran from 
multi-colored ghosts. Originality 
and appeal were present in abun- 
dance but the level of realism was 
low. 

Through the last decade players 
have experienced all the cuteness 
they can stand in video games. 
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Now they want to be in the game, 
to feel (by deceiving the brain) all 
the turns, jumps, and falls depicted 
in the simulation. The advance- 
ment of polygon technology 
toward virtual reality is one way to 
accomplish that feeling. Improved 
bit capability is another. The 
following games take a step in that 
direction. 
Virtua Racing 

Clearly the most advanced 
simulation game to date, Sega’s 
Virtua Racing displays the often- 
used formula car race competition 
in anew light. Veterans of coin-op 
will recall each game through the 
years that stood out above all the 
other titles, and attracted a crowd 
due to its superior visuals. Sega 
has the vote this time. 


“Players have seen all 
the cuteness they can 
stand. They want to be 
in the game. ”’ 


Virtua Racing is simple to play 
and uses a steering wheel with an 
optional seven-speed manual shift. 
As with other modern simulation 
games, up to four dual cockpit 
games can be linked together to 
allow eight people to challenge a 
track. 

The dual cabinet alone can ac- 
commodate two players on the 
same track, or two players on dif- 
ferent games entirely. For further 
realism, a one-player environmen- 
tal cockpit is available with a 
larger screen and appropriate 
cabinet effects. Both styles have 
speakers mounted in the seat 
behind the player’s head. 

Once credits are accepted, the 
player is allowed to choose either a 
manual or automatic transmis- 
sion, the type of track, and the time 
for an additional competitor to join 
in. The Big Forest, Bay Bridge, or 


Acropolis tracks are presented as 
beginner, medium, or expert level, 
respectively. Each has its own 
characteristic land features, ap- 
propriate twists and curves, and 
on-road obstacles. Loss of control 
is momentary because the player 
is placed back on the track im- 
mediately following a crash. 

The really unique aspect of the 
game is the four-button view op- 
tion. Button One (cockpit) literally 
puts the player in the driver's seat. 
As he watches his own arms turn 
the wheel, he sees the on-screen 
arms turn the wheel. 

Button Two (follow) allows the 
player to see his car as he is alittle 
behind and above it. It is easier to 
judge distance among other com- 
petitors by using this view. 

Button Three (float) places the 
player in a good heightened posi- 
tion to anticipate upcoming 


Purchase 
your used 
equipment from: 


New Orn:eas 
Novenry Co. 


@ /n business for 50 years! 


@ International reputation for 
selling the finest used videos. 
flippers & amusement games 
available anywhere. 


Each and every game 
beautifully refinished like new 
by experts. All games authen- 
tic. Legal factory models. 

@ Get on our mailing list for our 
latest price bulletins or call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX (504) 888-3506 
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curves. Button Four (fly) presents a 
spectacular aerial view of a good 
portion of the track. This perspec- 
tive takes a little realism out of the 
play, but allows no upcoming sur- 
prises for the driver on the track. 

Any one of these buttons can be 
used at any time or in any Se- 
quence, owing to the superior 
technology of the game. In fact, 
every aspect was so impressive 
that we wanted to pay just to see 
the attract mode! 


‘“A unique aspect is the 
four-button view option 
that provides a choice 
of perspective. ”’ 


Viewpoint 

The newest entry into SNK’s 
enormous library of Neo-Geo 
games is Viewpoint, a well-done 
3-D shooting space game by Sam- 
my. 

In Viewpoint, the player uses an 
eight-way joystick to control the 
movements of a small fighter plane 
that’s equipped with normal 
shooting capabilities and a special 
wave-like bomb. The objective is to 
penetrate several fortresses, which 
can be located in space, under 
water, or in the forest. On their way 
to the “boss,” players encounter 
tanks, cannons, and metal fish. 

What kind of firepower is at 
hand? The fire button can be held 
down to charge up a super shot, 
and released by relieving the but- 
ton of pressure. The on-screen 
perspective is identical to that of 
Sega’s Zaxxon, but with modern 
graphic capabilities. The sound- 
track includes digitized voice and 
synthesized music to create a hip- 
hop song. This is a multi-location 
game and deserves space in any 
Neo-Geo cabinet. 1 
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Jim Schelberg 


Ritchie has a tale to tell 


W hen rumors of the subject 
matter for Mark Ritchie’s 
Fish Tales surfaced at the AMOA- 
IFPA tournament in Milwaukee, 
the common comment was, “Nah... 
couldn't be. Someone’s just foolin’ 
around!” When the game was spot- 
ted on test people said, “Wow, they 
were right, it’s a fishing game!” 

Fishing is one of the world’s most 
popular sports and no stranger to 
pinball, as shown in Nip-It, for ex- 
ample. Mark and the rest of the 
game's design team have gone all 
the way with a rod handle ball 
launcher, a mid-playfield wooden 
boat, full-size fishing reel, and a 
life-size walleyed pike thrashing 
above the backbox. 

I went to Mark Ritchie and the 
game's programmer, Mark Pena- 
cho, to find out how to play Fish 
Tales. Mark began by explaining 
how the idea for the game was 
born. “It started on a fishing trip 
three years ago,” Mark began. 
“Tony Kramer, Python Anghelo, 
Mark Johnson, and I started out in 
a boat for a day’s worth of fishing. 
However, we didn’t get very far 
because of the weather. We ended 
up in the harbor catching perch. 


“We had plenty of time to talk 
and the idea of making a game 
about fishing was inevitable. The 
fact that every fisherman is known 
to tell tales about the size of his 
catch helped us decide that fishing 
lies should be tied into the game in 


what became the Stretch Truth 
feature.” 

Penacho began the game des- 
cription by describing the opening 
skill shot: “You start the game by 
pressing the button on the pole 
handle. The ball is then shot 
around the playfield and feeds to 
the left flipper. If you then shoot in- 
to the Caster’s Club on the right of 
the playfield you get the Fast Cast. 
This award starts at two million 
and goes up one million for each 
time it’s awarded.” 


If you max out the three 
Jackpots, you're in a special mode. 
The Captive Ball in the center of 
the game is lit for Super Jackpot. 
For the rest of multi-ball, hitting the 
Captive Ball scores 100 million. If 
you get one Super Jackpot the 
whole sequence will reset and you 
will start back at the beginning, ex- 
cept every value is doubled. Not 
very many people have done this 
yet. The game is programmed to do 
the whole sequence six times, en- 
ding with a 600 million Super 


“Tony Kramer, Python Anghelo, Mark Johnson, 
and | started out in a boat for a day’s worth of 


fishing." 


The ball locks and you get 
another ball. If you lock the next 
two balls you go into multi-ball. In 
multi-ball there are three lights 
located above the flippers labeled 
Tropical, Fresh Water, and Deep 
Sea. Each time you get a Jackpot, 
you light the next one. The Caster’s 
Club is the Jackpot multiplier and 
the left spinner loop to the eject 
hole scores Jackpot. 

The Tropical, Fresh Water, and 
Deep Sea lights carry over from 
multi-ball to multi-ball. You build 
your own set. If it takes you five 
multi-balls to get to Deep Sea it is 
just as good as getting it on one 
multi-ball. 
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Jackpot shot. No one has done that 
yet. 

‘When designing the game,” Rit- 
Chie added, “we thought a fishing 
trip wouldn't be complete without 
a boat. So there it is, located in the 
center of the playfield—a double- 
ramped, crisscrossed wire ar- 
rangement mounted to a real 
wooden boat with multiple 
features.” 

Port and Starboard boat shots 
advance the School Bonus from 
500,000 to three million points. 
Scoring the three million com- 
pletes the string, which is located 
at the bottom of the playfield, and 
lights the Monster Fish Hurry Up 
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Bonus at the left spinner, which 
starts out at 20 million. If the se- 
quence is repeated the ramp will 
start the timer at 30 million and 
then 40 million, but time down 
faster. 

There are four big Fish at the bot- 
tom of the playfield and four Fish 
Tales. Ifyou get three hits on either 
target bank you will light up a Fish 
and the Stretch Truth shot at the 
upper left spinner. Hitting the spin- 
ner lets you lie about the size of the 
fish you just caught. 

The Long Cast shot advances the 
Captive Ball awards. The first is 
Video Mode. How many times 
have you been out on a boat in the 
still of the morning only to have 
some jerk on ajet ski buzz you just 
for fun? Here is where you can get 
sweet revenge by blasting water 
and jet skiers out of the water as 
they speed by your boat. If you 
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blow enough of them out of the 
water, you just might see a big 
“EB” float by. Shooting this will 
award you an Extra Ball. 


Alvin G. on tour 
Since Alvin Gottlieb announced 
the formation of a new pinball com- 
pany at Pinball Expo ’91 in Chic- 


"Fishing is one of the world’s most popular sports 
and no stranger to pinball.’’ 


Ritchie said he felt very fortunate 
to have some of the best talent in 
the industry working on the team. 
Besides Penacho, there were Scott 
Slomiany (graphics), Pat McMa- 
hon (art), Chris Granner (sound 
and music), Jack Skalon (mecha- 
nics), and Python Anghelo (concep- 
tual support). 

Said Ritchie, “I hope everyone 
out there has as much fun playing 
this game as we had making it.” 
From the response we’ve seen so 
far he’s getting his wish. 
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ago, I have been excited and anx- 
ious to see what the results would 
be. 

In early 1992, Alvin G. and Com- 
pany produced its first game called 
A.G. SoccerBall. Marketed over- 
seas aS A.G. Football, it is a two- 
sided, two-player game. 

The primary objective of the 
game is to out-score your oppo- 
nent. Another goal is to spot letters 
in the word “goal” and be rewara- 
ed with a replay. Letters are spot- 
ted by beating the opponent. It’s a 
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game-to-game carry-over feature, 
explaining why a game may start 
with G-O-A already lit. 

This game also has a replay 
value and players can earn a free 
game if they score enough points. 
Many people, for practice, like to 
play against the computer side 
(red) instead of against another op- 
ponent. During game play the com- 
puter actually talks to the player 
(the computer’s opponent) trying to 
entice and intimidate. The game is 
not easy to beat. 

Designer Jerry Armstrong ex- 
plains further, “We designed the 
game so it’s hard to beat the com- 
puter. Most of the time with one 
player, we want the red team to 
win, but we want it to be close. If 
you are beating the computer with 
30 seconds to go, we make the red 
team better. For instance, your 
goal keeper stays down longer, 
while the other team’s pops up 
quicker. We want players to walk 
away saying, ‘Rats! I know I can 
beat it next time,’ and put in 
another quarter.’ 


This is a game of skill and 
strategy. The smartest thing to do 
is to keep your opponent’s goal 
keeper down. This can either be 
done by a direct hit or by com- 
pleting your opponent’s three- 
bank drop targets. 

The first time each player’s three- 
bank is completed, the correspon- 
ding goal keeper goes down for 15 
seconds. If there is no scoring in 
those 15 seconds, the next time the 
bank is completed the goal keeper 
is down for 20 and then 25 seconds. 

If the target behind the three 
bank is hit, the Jackpot sequence 
starts. Four values will light con- 
secutively and strobe faster as 
time goes on. Pressing the flipper 
button to “catch” the light on one 
million is the goal. If the player 
waits, a random value will be 
awarded. 

Jerry explained about the uni- 
que way the Corner Kick is ac- 
tivated. “This is one of the times the 


GREAT GAMES 




















Sidewinder 





We give you: 


Money making 
games 


Redemption 
Centers 


Redemption 
Systems 
Design 

Services 


1 and much 
more. 





Bob’s Space Racers, Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 


Since 1970 ©Bob's Space Racers, 1992 
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VAN BROOK. 


Phone (606) 231-7100 + FAX (606) 231-7108 





PLAY METER FEBRUARY 1993 


108 





Switch-Flipper is great. The Corner 
Kick is lit when a player hits all 
three of the opponent’s flippers. 
The Switch-Flipper not only knows 
that they have been hit, but which 
player hit them. This device also 
helps keep the scoring correct. The 
computer software will know 
which flipper made the shot and 
will award a score to that player. 

“The Corner Kick on this thing is 
deadly. There’s a gate that opens 
up, allows the ball in and shoots it 
out like a rocket towards the mid- 
dle of your opponent’s goal. The ex- 
perienced player will learn to raise 
a flipper as a defense; beginners 
are caught sleeping!” 

A.G. SoccerBall’s a multi-ball 
(Soccer Madness) feature is ac- 
tivated when a ball lands in the 
Header Shot up-kicker or at ran- 
dom times during the game. 


Defense is important and the 
shot to raise your goal keeper is a 
good one to practice. Once a goal 
keeper is down, it’s a fairly easy 
shot straight down the playfield to 
score. 

It’s a timed game with two 
90-second halves. At the end of the 
second half the buzzer goes off and 
the flippers die. In the event there is 
a tied score, the game will keep 
playing in ‘“‘sudden death over- 
time.” A buzzer sounds, the music 
changes, and the first player who 
scores Wins. 

The game is simple, yet challeng- 
ing. The art is uncluttered so it 
doesn’t intimidate players. Direc- 
tions and instructions are printed 
in plain, bold print to help players 
clearly understand the game. 

Alvin Gottlieb, Michael Gottlieb, 
Jerry Armstrong, and company 
have produced a very interesting 
first game, but it’s only the beginn- 
ing. At AMOA ’92 show, Alvin G. 
and Company showed its first 
traditional pin game, Al’s Garage 
Band Goes On A World Tout. It is 
currently being produced and the 
company reports that interest in 
all three games is fantastic. U 


N YEARS AGO 





|: 


Videos and violence: a defense 


ur good friend Louis Boasberg 

of New Orleans Novelty wrote 
a guest editorial on the subject of 
violence in video games. Coin- 
cidently, that very subject seems to 
have made a comeback 10 years 
later. 

Boasberg said, “There is hardly a 
man alive today who, in his 
childhood, did not play with (toy) 
soldiers. There was nothing wrong 
in playing at war games. However, 
today there is criticism by the 
media that video games that 
simulate war and violence are a 
bad influence on youngsters and 
should be banned.’’ 

He added, ‘Why confine this ban 
to video games? Why not ban ‘Star 
Wars, ‘Raiders of the Lost Ark,’ 
and the thousands of other movies, 
stories, and books that have war or 
violence for a theme? Reformers 
never know when to stop reform- 
ing. They approach their subject 
too ill-equipped to attain their ob- 
jective. The publicity given to video 
games naturally has increased the 
objector to the games. However, 
for every objector there has sprung 
up a thousand new players. Are all 
these players sick people or are 
they merely seeking fun, entertain- 
ment, or escape from the woes of 
this life?”’ 


The Amusement and Vending 
Machine Distributors Association 
(AVMDA) made combating restric- 
tive legislation its number on 
priority. AVMDA president Ira 
Bettelman pointed to some of the 


major concerns within the in- 
dustry. He complained of oper- 
ators who provided locations with 
lopsided commission arrange- 
ments and those who did not legal- 
ly license the equipment they had 
on location. He also chastised 
manufacturers for their part in 
oversaturating the marketplace 
with video games, insufficient or 
non-existent field testing, closeout 
sales, and demanding blind orders 
from distributors on new equip- 
ment. 

Making headlines in the news 10 
years ago: California and Penn- 
sylvania were considering a tax on 
games, believing that operators 
were making tons of money; seven 
arcades in Buffalo remained open 
thanks to a temporary reprieve 
from a state Supreme Court judge 
as their attorneys prepared for 
more battles with the city’s licens- 
ing director, who ordered the seven 
shut down; for the first time a 
Japanese court ruled a video game 
maker to be in violation of Japan’s 
copyright statute when ING Enter- 
prises violated Taito’s copyright of 
Space Invaders; Michigan oper- 
ators succeeded in defeating a pro- 
posed four percent tax on amuse- 
ment collections for the second 
time in less than a year; and the 
surgeon general, C. Everett Koop, 
issued a statement saying that 
video games are hazardous to the 
health of the nation’s youth. 


Home video games were also 
claiming a prominent place in in- 
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dustry discussions. Silco, Bally, 
and Data Age entered into the first 
agreement whereby a home video 
game was licensed for the coin-op 
industry. 

In other news, AMOA was con- 
sidering taking up the concerns of 
cigarette vendors; video game 
operators in Boston won an 11th 
hour victory, saving more than 
2,000 games from banishment; 
Larry Kruckenberg of Interna- 
tional Vending became the first 
video game pirate to be given a 
prison sentence; Kansas was ex- 
periencing serious problems with 
gray area games, when a judge rul- 
ed that video card games did not 
violate gambling laws; Si Redd’s 
IGT received over $2.5 million ina 
settlement of a suit against Bally; 
and Bally received $545,000 from 
Fable Toy for infringing Midway’s 
rights to the Pac-Man logo. 

The top video games in arcade 
locations, according to Play 
Meter’s equipment poll, were 
Super Pac-Man, Joust, Jungle 
Hunt, Moon Patrol, BurgerTime, 
Pengo, Satan’s Hollow, Ms. Pac- 
Man, Donkey Kong, Galaga, Pole 
Position, Mr. Do!, and Turbo. The 
top videos in street locations were 
Super Pac-Man, Joust, Burger- 
Time, Jungle Hunt, Moon Patrol, 
Donkey Kong, Ms. Pac-Man, 
Galaga, Donkey Kong, Mr. Do!, 
Q*Bert, and Time Pilot. Play 
Meter’s equipment poll did not in- 
clude pinballs. [1 


ECHNICAL TOPICS 








ecently, I was invited to visit 

Taiwan by well-known power 
supply manufacturer Peter Chou. I 
have written about Peter in 
previous issues of Play Meter, as 
you may recall. I find Peter to bea 
genuinely charming individual as 
well as a brilliant and dedicated 
engineer. This was an offer I 
couldn't refuse. I’d like to share my 
visit with you. 

Sixteen hours after leaving San 
Diego, I arrived in Taipei City, 
Taiwan. Peter whisked me out of 
the airport on a whirlwind tour of 
the island nation for the next six 
days. Talk about a great host! We 
drove all over the place, including 
a two-day trip to the eastern side of 
Taiwan that found us hugging the 
very edge of acliffroad, chiseled in- 
to the side of a mountain made of 


Peter Chou shows Randy Fromm the beautiful Taiwanese countryside. 





solid marble. 

We went to Buddhist temples, 
traditional Chinese markets 
(where you can stock up on severed 
goat heads if you're running low), 
outdoor bazaars, and a place call- 
ed Snake Alley where live snakes 
are hung up on strings while their 
blood is drained for consumption 
as a ‘vitality potion.” No thanks. 

I eventually got around to 
visiting the Peter Chou power 
supply factory, which is actually 
spread out in several different loca- 
tions in crowded Taipei City. Space 
is really at a premium here. Peter 
pointed to his small, enclosed car- 
port and mentioned that the going 
price for this precious postage 
stamp of land was $40,000! Yes, 
that’s forty thousand U.S. dollars! 

I had always imagined Taiwan 
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Randy Fromm 


Visiting Taiwan with Peter Chou 


as a land of huge factories, with 
long assembly lines. Actually, just 
the opposite is true. Factories tend 
to be small, due to the constraints 
of space. I saw an entire transfor- 
mer manufacturing plant that con- 
sisted of a tiny ground floor garage 
(more of a stall, really) with two 
guys sitting on stools in front of 
wire winding machines, chain- 
smoking cigarettes. That was it! 

Peter does his engineering work 
in a basement lab beneath his 
home. Here he is outfitted with the 
test equipment and computers 
necessary for developing new pro- 
ducts and refining the design of his 
existing power supplies. 

Power supply assembly is ac- 
complished in another building, 
just a short walk away, across a 
road and a couple of alleys. Taipei 





Just a few of the assemblers at the Peter Chou power supply factory. 
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It's the next best thing to 
being there! 








ANON GROMS 


ARCADE 






Now you can attend Randy Fromm's Arcade School 7 {SCHOOL 
without taking a week off the route. This videotape VIDEOTAPE TRAINING SERIES 
series covers éach subject as presented during the live Recorded Live ot Randy 


class. All you miss are Randy's famous "hands-on" labs! , Fromm’'s Arcade School! 


All-You-Need Beginning Electronics for Operators 2 tapes — $ 79.95 


Basic Videogame Troubleshooting — —— — —--—————— G 49.95 
Diodes, Transistors and other semiconductors 2 tapes — — $79.95 
Easy Pinball PC Board Repair ———— ——— —-—-——~—-— — $49.95 
Videogame Monitor Repair Made Simple 35 Tapes ————— $109.95 
Switching Regulator Fower Supplies —————————-—— $ 49.95 


For personal, hands-on training Join 
us at the Randy Fromm's Arcade | Nenelulu hevthat alte 
School L All c| - Orlando March 29 - April 2 
are taught by Randy Fromm. Las Vegas — May 10-14 





Ne ee 


Randy Fromm’s Big Blue Book of 


Using a Digital Multimeter — — — — $39.90 

Linear Power Supplies — — — — — $4995 ee) Keally Great Technical Information 
X-Y Monitors — —— — — — — — $9095) oe eis This popular book is full of useful informa- 
Videogame Conversions — — — — $4996 1 tion, including troubleshooting shortcuts, |] 


sa i parts sources etc. Includes schematic 
7 — diagrams for monitors and power supplies. 
$39.95 (add $4.00 Shipping & Handling) 
Disponible en Espanol Pricio el mismo 










Remember to add $4.00 Shipping & handling to 
all USA orders. Foreign deliveries add $10.00 for 
surface mail. $35.00 for air express delivery. 

C.O.D. orders okay! Sorry, no plastic. 


Cinta de Vdeor Ly Lsvarol 


Lo Basico en Electronica Para Maquinas de Video Juegos —— —— 449.5 
Entendiendo los Diodos y Transistores ——-——-—-—-—— GAI.95 
{) Encontrando los Problemas comunes de Video Juegos $49.95 






















. Reparacion de Fuentes (Tipo Peter Chou) —— — — $49.95 
J) Reparacion de Maquinas de Pinball 2 Cintas — $79.95 
 Maquinas de Williams Pinball Sistema WPC — — $49.99 


No hablo Espanol! muy bien. Por favor FAX solamente. Gracias. 


For RUSH Delivery or a FREE info package 
(619) 593-6131 FAX 593-6132 


Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 
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City is riddled with such alleyways. 
In fact, the alley numbers are part 
of the street address in Taipei City. 
It’s here that the power supplies 
are assembled and tested. About 
2,500 power supplies are built and 
shipped each week to customers 
all over the world. 

Anyway, it was a fascinating ex- 
perience. But if you ever visit 
Taiwan, remember these words of 
wisdom from Don Shimel of J-S 
Sales: “Don’t eat the soup.” 

How I got ripped-off 

As youmay know, [have always 
had a liberal ‘free repeat” policy at 
the Arcade School. If you have at- 
tended one of my classes, you may 
repeat the class at any time, in any 
city, absolutely free of charge. 
Even if you attended class back in 
1980, you are welcome. 

I make this offer for several 
reasons, but the most important is 
that I want you to learn to fix 











If each vendor on 
this rack sold only 
4 capsules per day, 
your gross sales 
would be $270.00 
per month, and 
your gross profit 
before commission 
and expenses 
would be $194.00. 
That adds up toa 
yearly gross profit 
of $2,328.00 per 
rack, per year 
before commission. 











CALL US TODAY! 


A&A Co. / Parkway Machine Corp. 
Mailing Address: P.O. Box 277, Dept. PM 


Street Address: 1930 Greenspring Drive 


(410)252-1020 © 1-800-638-6000 © Fax: 1-800-800-1110 or (410)252-7137 


games. It’s just that simple. The Ar- 
cade School packs a lot of learning 
into a week. If you want to pick up 
the things you have missed, I want 
you to feel free to return. Heck, I’ll 
even give you the latest copy ofthe 
textbook (a $40 value if purchased 
separately). 

In October of 1991, an East Troy, 
Wis., operator named Tom Hein 
(operating under the names 4 Aces 
and Dixieland Novelty) sent his 
employee, David Rudolph, to my 
annual class in Chicago. 

Just before I returned to Chicago 
in 1992, I got a call from Mr. Hein 
telling me that David Rudolph 
would be returning to the class 
under my free repeat policy. I told 
him that it wouldn’t be a problem. 

Here’s how I got ripped-off. He 
sent a different employee, using 
Rudolph’s name to gain entrance 
to the class without paying. 
Although I didn’t recognize this 

















) 








Timonium, MD 21094-0277 USA 






Timonium, MD 21093 USA 
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bogus “‘Rudolph”’ I never thought 
to challenge him. It never occurred 
to me that anyone would pull such 
an underhanded con job on me. In- 
stead, I doubted my own memory 
and handed him his classroom 
supplies. 


When I got home, I compared the 
class photo from 1991 with the 1992 
photo and realized I’d been 
conned. 

I have never been ripped-off like 
this in my entire life and I’m mad! 
I’ve turned the case over to the 
District Attorney’s office in 
Chicago for prosecution. By the 
way, Mr. Hein sent another stu- 
dent along with the bogus David 
Rudolph. Claiming each day that 
he “forgot to bring the tuition 
check,” he managed to attend the 
entire week of class without pay- 
ing. Again, my trusting nature 
prevented me from seeing the 
deception at work. 

The unfortunate result of this 
operator’s action is that I will now 
require all repeating students to 
provide identification at the time of 
enrollment. Also, tuition must now 
be prepaid in full before the start of 
Class. There will be no exceptions! 

I have written this in the hope 
that you will all understand the 
reason behind my actions. It’s un- 
fortunate that a few rotten apples 
have to mess things up for the rest 
of us. 

More on monitors 

On to the technical side! This 
month, your troubleshooting flow 
Chart is for the Wells-Gardner 
K4900 series. Just look at your 
monitor symptom and start at the 
top of the page, following the ar- 
rows and the instructions in the 
boxes. 

Remember, if you get stuck ona 
monitor repair I’m usually just a 
phone call away. Youcan also call 
Aubrey Jones at Zanen Electronics 
for help or to order monitor ‘“‘Get 
Well Kits.” His telephone number 
is (806) 793-6337. [1 
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ICKET TECH 








‘“Ticket Vic’’ Fortenbach 


How to eat your tickets 


perating a redemption prize 

center has its drawbacks— 
stocking the prizes, taking inven- 
tory, counting tickets, displaying 
the prizes, and destroying the 
redeemed tickets. It’s a big job! 

Deltronic Labs to the rescue. 
Deltronic manufactures the ma- 
jority of the ticket dispensers used 
in redemption games. Thanks to 
Deltronic, your job just got a lot 
easier. Gone is the job of counting 
tickets by hand. No more will you 
have to destroy redeemed tickets. 
(Whole redeemed tickets can and 
will be dug out of the trash by your 
‘“‘customers’’ and be redeemed 
again and again.) 

What is this miracle device— 
drum roll please. It’s the Ticket 
Fater from Deltronic Labs. It eats, 
counts, and destroys redeemed 
tickets very quickly. At 13 tickets 
per second, it’s quick! 

Operation of the Ticket Eater is 
very easy. Just place the tickets, a 
long run or ticket singles (both will 
work equally well) on the input tray 
and slide the first ticket into the 
eater. AS soon as the ticket is 
detected by the opto-sensor, the 
motor is activated and the ticket is 
pulled into the eater. As the tickets 
are pulled in, they are counted by 
two more opto-sensors and then 
sliced longways right down the 
middle. 


After the ticket is sliced in half, 
it’s dispensed out of the bottom of 
the Ticket Eater into a waiting 
trash receptacle. Because of the 
Ticket Eater’s two opto-sensors, 


cheating it by pushing a ticket into 
and quickly removing it will not get 
that ticket counted. The ticket 
must be completely “consumed’”’ 
by the Ticket Eater before it’s 
counted on both of the counters. 

One of the Ticket Eater’s 
counters is a one-inch, high-red 
LED display. It’s mounted to the 
top corner of the Ticket Eater, 
allowing the attendant and the 
customer to see how many tickets 
have been counted and destroyed. 
A reset switch located behind this 
display will reset this display to 
0000. There is also a larger six-inch 
LED display available to make 
viewing the redeemed ticket count 
easier. This new larger display is 
easily connected to the Ticket 
Eater and mounted on the wall 
above. 

The second counter is an LCD 
counting module. It’s mounted in- 
side the Ticket Eater and can only 
be viewed by the location manager 
or attendant who has the round 
key to open the Ticket Eater 
enclosure. This counter is a self.- 
contained unit with a built-in bat- 
tery to retain the lifetime ticket 
count for at least five years. Inside 
the Ticket Eater is a safety 
switch—much like the interlock 
switch on the back door of many 
video game cabinets—so the motor 
and blades will not operate with 
the cover open. 


Two fuses protect the Ticket 
Eater motor and its electronics 
against power overloads. The 
blade that does the actual cutting 
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of the tickets is covered by a metal 
guard for complete safety. This 
blade is easily replaced, should it 
become dull. The Ticket Eater is 
small enough to be placed on a 
rear counter for use by the atten- 
dant. Use by the customer is NOT 
recommended! The Ticket Eater is 
all-metal construction that can be 
mounted with four bolts to the 
redemption counter. If there is no 
room for the Ticket Eater on a 
redemption center ledge, or you do 
not want to cut a hole for the expell- 
ed tickets, an optional stand is 
available from Deltronic Labs. 

Counting 2,000 tickets at one 
time still takes some time, so en- 
courage your customers to redeem 
tickets earned for that day and 
print a voucher. Print a voucher, 
you ask? Once again, Deltronic 
Labs to the rescue. A printer can be 
connected to the Ticket Eater. At 
the push of a button the number of 
counted tickets will be printed ona 
paper voucher. This two-part 
voucher—one part for your records 
and the other for your customer— 
can be preprinted with your logo or 
other promotional information. 

In addition to the number of 
tickets, the printer also will print 
the date and time. Instead of dum- 
ping 2,000 tickets on your counter, 
your customers can simply hand 
you several vouchers for the cor- 
rect tickets needed for the prize. 

Deltronic Labs is located in Chal- 
font, Pa., and can be reached at 
(215) 997-8616. 


HATS NEW 








Laser Karaoke Autochanger 


Pioneer Laser Enter- 
tainment introduces the 
LC-V200 automated disc 
changer that’s capable 
of playing a variety of 
laser formats to respond 
to a wide array of enter- 
tainment demands. 

The autochanger com- 
bination player holds up 
to 50 discs, including 8” 
and 12” laser discs, 5” 
CDs, and 5” CDVs. The 
50-tray design features 
an additional tray as an 
added convenience. 
Storing this quantity of 
discs means the soft- 
ware investment is pro- 
tected from possible 
damage through 
handling. 


In addition, there are 
two built-in playing 
heads that ensure zero 
wait-time between songs 
and videos. Up to eight 
songs can be selected 
for sequential play; the 
unit handles up to four 
autochangers for special 
applications. An 
RS-422A computer con- 
trol interface makes the 
LC-V200 completely 
compatible with most 
PCs. 

For more information, 
or distributor referral, 
write Pioneer Laser 
Entertainment Inc., 2265 
E. 220th St., Long Beach, 
CA 90810; (310) 816-5111; 
FAX (310) 816-5990. 
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Super Size Gumball Machine 


Hazeco International 
believes that “bigger is 
better” and takes steps 
to prove it with two 
models of its Super Size 
Gumball Machine, the 
next generation of bulk 
vendors. 

Definitely eye- 
catching, the units are 
suitable for placement 
in grocery stores, gift 
shops, arcades, 
restaurants, discount 
stores, bakeries, malls, 
movie theaters, fast-food 
outlets, even barber 
shops. 

These super-sized 
machines can vend 
gumballs (13,800 at full 
capacity), candy, or pro- 
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motional capsules. They 
require no electricity to 
operate and the dual 
coin mechs are tamper- 
proof. An inner-ball 
design creates a full ap- 
pearance; proper weight 
distribution relieves 
pressure at the bottom. 

Model 7300 measures 
7’3” tall (46”-diameter 
floor space); Model 5600 
is 56” tall (82”-diameter 
floor space). 

For more information, 
or distributor referral, 
write Hazeco Interna- 
tional Inc., 140 E. Univer- 
sity, Suite 500, Mesa, AZ 
85203; (602) 827-0377 or 
(602)641-1493; FAX (602) 
827-0355. 


HATS NEW 











Clay Shoot, Quarter Mile 


Bromley has 
developed two new 
redemption games: Clay 
Shoot, a one- or two- 
player skeet shooting 
game, and Quarter Mile, 
a fast-action one-player 
driving game in an 
upright cabinet. 

Clay Shoot challenges 
players to shoot as 
many clays (pigeons) as 
presented. Two clays oc- 


cur in each round. A 
perfect score offers ex- 
tended play and double 
extended play, which 


are operator-adjustable. 


The game comes com- 
plete with two ticket 
dispensers. 

Quarter Mile asks 
players to skillfully 
“drive” their own coin 
down the playfield, us- 
ing a Steering wheel to 
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control the action. Suc- 
cessfully maneuvering 
the coin to the bottom 
results in an operator- 
selectable jackpot 
award. Players have 
from two to 30 seconds 
to achieve the goal: a 
single ticket dispenser is 
standard. 

Both games share 
these features: 100 per- 
cent solid-state elec- 
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tronics, easy access to 
game components, low 
ticket indicator light, 
and a BSMT 2000 ad- 
vance stereo system. 

For more information, 
or distributor referral, 
write Bromley Inc., 3231 
W. Victoria St., Chicago, 
IL 60659; (312)267-6030: 
FAX (312)509-9508. 
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Classic Watch Crane, Smartball Gas Plasma Display 


Smart Industries 
debuts its newest crane, 
the Classic Watch 
Crane, and the advanc- 
ed technology of a gas 
plasma display in the 
Smartball skill alley for 
1993. 

The Classic Watch 
Crane offers an im- 
mense viewing area, 
along with a unique 
Halogen lighting 
system, beaded black 
playfield floor for con- 
trast, mirrored shelving, 


$1/$5 bill acceptor, coin 
mech, small claws, 
credit/timer digital 
readout, channel rope 
lights, and action sound 
system. It is available as 
a single or double 
model. 

Smartball’s gas 
plasma display inten- 
sifies game play by ad- 
ding a ‘win extra ball”’ 
feature, progressive win 
jackpot, and match 
score for free game. The 
one- to four-player 
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Smartball includes 
100-point bonus pockets, 
‘high score to date” pro- 
gram, super voice action 
sound system, and new 
audit program with ex- 
ternal printer. 

Standard features in- 
clude a single coin mech 
with locking cash box, 
ticket dispenser, winner 
light, clear right-hand 
channel cover, and 
target board lighting. 

Among the options are 
an extra-large ticket 
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box, Lexan front cover 
net, thermal dot-matrix 
printer, and custom 
display panel upon 
request. 

For more information, 
or distributor referral, 
write Smart Industries 
Corp. Mfg., 1626 
Delaware Ave., Des 
Moines, IA 50317; (800) 
553-2442 or (515) 265-9900; 
FAX (515) 265-3148. 
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Bankroll, Noah’s Ark 


Coastal Amusement 
Distributors debuts 
Bankroll, a skill roll 
down game with a pro- 
gressive jackpot feature, 
and Noah’s Ark, a ball- 
popping redemption 
game with an adjustable 
award feature. 

Bankroll offers larger- 
than-life graphics ona 
25” monitor while 
players roll to increase 
their “ticket bank” and 
avoid going bust. Also 
included: an individual 
game bonus jackpot, ad- 
justable ticket awards, 
full audio package, 
ticket dispenser, and 


platform seat. An op- 
tional linked progressive 
jackpot enables a bank 
of games to rack-up con- 
siderable points. 

The game’s linked pro- 
gressive system is a 
state-of-the-art, tri-color 
dot-matrix display that 
is “message capable’”’ 
and can be used as a 
point-of-sale advertising 
center. Game dimen- 
sions are 78” high, 24” 
wide, and 82” deep. 

In Noah’s Ark, players 
deposit a coin, then 
watch three balls 
bounce into the air and 
randomly land in one of 
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25 target holes featuring 
five different animal 
characters. Players can 
selectively move one 
ball at a time until they 
achieve the best winn- 
ing pattern or the 
machine recognizes a 
winning combination. 
The game includes an 
individual progressive 
jackpot feature that’s 
operator-adjustable. By 
adding a progressive 
jackpot sign, multiple 
games may be linked 
together to encourage 
challenging and 
repetitive game play. 
Noah’s Ark has family- 
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oriented graphics and 
realistic animal sounds. 
Pricing and ticket 
awards are operator- 
adjustable. Dimensions 
are 30” long, 26” wide, 
and 73” high. A ticket 
dispenser with double 
stack capacity is stan- 
dard, along with sound 
and attraction features. 

For more information, 
or distributor referral, 
write Coastal Amuse- 
ment Distributors, 601 
Prospect St., Lakewood, 
NJ 08701; (908) 905-6662; 
FAX (908) 905-6815. 
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Warriors of Fate 


Capcom gives players 
the opportunity to step 
into the past and 
become a warrior from 
ancient history in War- 
riors of Fate. 

The game is available 
as a three-player 
dedicated piece or two- 
player, three-player, or 
four-player kit. Warriors 
of Fate affords players 
an opportunity to use a 
variety of weapons as 
they fight through time. 

Swords, giant ham- 
mers, and a powerful 








bow and arrow can be 
used to stop the enemy’s 
progress. The proper 
sword movement can 
literally slice opponents 
in half! Battles occur at 
castle gates, ina 
woodland setting, and 
on mountain roads. 

For more information, 
or distributor referral, 
write Capcom USA Inc., 
3303 Scott Blvd., Santa 
Clara, CA 95054; (408) 
727-0400; FAX (408) 
496-5720. 
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Hot Shot Basketball 


Midway Mfg. has 
created a novelty 
basketball game, Hot 
Shot Basketball, that’s 
based on a Milton 
Bradley action game. 

A simple set of button 


controls are used for ser- 


ving and shooting mini- 
basketballs. The court 
playfield is fully-lit and 
the basket automatical- 
ly moves. There are five 
game modes: 3-Point 
Line (two points for 
every bucket, three 
points for long-range 
scoring), 4th Quarter 
(two points per score un- 
til the last 15 seconds, 
then three points per 
score until the final 
horn), Repeat-A-Shot 
(points increase after 
making five consecutive 
baskets), Around the 
World (every basket 
represents a different 
country), or Push Back 
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(from two points up to 25 
points per shot). 

Hot Shot Basketball 
features a durable shaft 
drive that controls 
basket movement anda 
reliable optical sensor to 
ensure accurate basket 
scoring. The dot-matrix 
display affords split- 
screen viewing of the 
graphic animation se- 
quences and scoring 
totals. 

In addition, it has a full 
range of options, such as 
collectible card or ticket 
dispenser capability, 
and even the ability to 
link multiple games for 
head-to-head 
competition. 

For more information, 
or distributor referral, 
write Midway Mfg. Co., 
3401 N. California Ave., 
Chicago, IL 60618; (312) 
267-2240; FAX (312) 
267-8435. 


HATS NEW 





W 


Rock ‘N Roll 


Pitco Manufacturing 
introduces Rock ‘N Holl, 
anew action game that 
tests player skill and 
reflexes. 

The object of the game 
is torollaballona 
playfield under clear 
plexiglas without dropp- 
ing it into a loser hole. If 
the ball drops into the 
yellow hole, the player 
receives a small prize. If 
the ball drops into the 
red hole, he wins a big- 
ger prize. 

Standard features in- 


clude plywood construc- 
tion, plastic laminate, 
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two win lights, and two 
buzzers. Options in- 
clude a keyswitch, spare 
parts kit, signs, custom 
colors, and meters for 
the number of wins. 

The game is acom- 
pact, countertop size, 
measuring 14-3/4” wide, 
16-1/2” deep, and 5-3/4” 
high. 

For more information, 
or distributor referral, 
write Pitco Manufactur- 
ing, 12494 Path Valley 
Road, Willow Hill, PA 
17271; (717) 349-2858; 
FAX (717) 349-2806. 
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Around the World 


Upper East Tennessee 
Distributing has taken a 
backyard game and 
brought it into the 
redemption arcade with 
Around the World,a 
basketball game spor- 
ting five baskets. 

Around the World 
challenges players to 
score each of the five 
baskets, in sequence, 
within 30 seconds. After 
completing this se- 
quence, if time remains 
on the clock, players 
continue shooting 
baskets in sequence to 
score more points and 
qualify for overtime. 

The overtime round 
tests shooting skills of 
bank and finesse shots 
in a 20-second time 
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frame. An arrow lights 
over a basket, allowing 
four seconds to score. 
Then the arrow random- 
ly changes to another 
basket. 

The game includes a 
Deltronic-design pwb, 
power supply, and ticket 
dispenser. Look for dual 
coin mechs and sound 
by Clever Devices. Tim- 
ing, coinage, and ticket 
thresholds are operator- 
adjustable. Maximum 
ticket output and bonus 
features are available. 

For more information, 
or distributor referral, 
write Upper East Ten- 
nessee Distributing, P.O. 
Box 8607, Gray, TN 
37615; (615) 477-4619; 
FAX (615) 477-4495. 
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Comic book 


Following on the heels 
of its smash video game 
hit, Mortal Kombat, 
Midway Mfg. has releas- 
ed a full-color, collector’s 
edition Mortal Kombat 
comic book. In addition, 
limited edition T-shirts 
are also available for 
fans or operators in- 
terested in prizes when 
staging Mortal Kombat 
tournaments. 

The comic books are 
$3 each, while the T- 
shirts sell for $9.95 plus 
$2.50 for postage and 
handling. Sizes are 
medium, large, extra 
large, and double extra 


large (for $2 more). II- 
linois residents must 
add six percent sales 
tax; international orders 
carry a $10 additional 
charge. Delivery is six to 
eight weeks; size re- 
quirements must be 
specified. 

Checks or money 
orders should be made 
payable to Midway Mfg. 
Co. and sent to Mortal 
Kombat, 1340 W. Irving 
Park Road, Suite 414, 
Chicago, IL 60613. For 
other information, call 
Roger Sharpe at (312) 
267-2240. 


Service database 


Star*Tech Journal has 
created a complete 
database of game ser- 
vice information, listed 
by manufacturer, model, 
or type. It’s a user- 
friendly program with a 
pop-up window system 
for ease of use and on- 
line help screens. The 
multi-search locator 
function lets you find 
what you need and print 
it out, or a query form 
can be printed out and 
mailed/FAXed to STJ 
for reprints of missing 
articles. 

Every article ever 
published by STU is in- 
dexed in this self-loading 
database, from the first 
issue in Volume One 
(March 1979) to present. 


Updates come every 12 
months, with the first 
one free upon return of 
the registration card. 

The price of the STJ 
article index database 
(v2.0) is $69.95, plus $4.50 
shipping and handling. 
System requirements: 
IBM and compatible 
computers; a minimum 
384K memory; DOS 3.0 
or above; MGA, CGA, 
EGA, or VGA graphic 
video system. Specify 
5-1/4” (360K) or 3-1/2” 
(720K) disk. 


For more information, — 


contact StarTech Jour- 
nal, P.O. Box 1065, Mer- 
chantville, NJ 08109; 
(609) 662-1080; FAX (609) 
662-0537. 
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Coin chute 


Monarch Tool and 
Manufacturing in- 
troduces the vertical fif- 
teen coin chute, a varia- 
tion on the basic vertical 
eight format. It was 


developed at the request 


of operators who've 
created free-standing 
mechanical machines, 
which vend at more 
than the $2 maximum. 
The vertical fifteen has 
been modified to accept 
two quarters in each of 
seven slots, while the 





eighth one still accepts a 
single quarter. The 
chute can be set to ac- 
cept up to $3.75 in 
25-cent increments. All 
other features are the 
same, allowing it to be 
fitted to equipment that 
takes a coin chute. 

For more information, 
contact Monarch Tool 
and Manufacturing Co., 
P.O. Box 427, Covington, 
KY 41012; (800) 462-9460 
or (606) 261-7403; FAX 
(606) 261-7403. 


$ Coin counter 


ABC Coin Sorting & 
Counting Co. has unveil- 
ed a low-priced coin 
counter—the manual or 
electric Model 
SC25—that will count 
1,500 coins per minute. 
The electric model 
comes with a crank so 


that it can be used 
? manually. The counter 
% uses variable coin width 


and thickness gauges, 
which allow 
coins/tokens 0.55 to 
1.25” in diameter and 
0.04 to .13” in thickness 
to be counted. 

Model SC25 weighs 16 
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pounds and has a die- 
cast frame with all mov- 
ing parts made of 
hardened steel. The 
outer case and top tray 
are made with tough 
ABS plastic. The tray 
has a folding leg to hold 
the weight of about $500 
in coins. 

Other features include 
a built-in bag holder; 
four packaging tubes 
(one-, five-, 10-, and 
25-cent):; a resettable, 
five-digit pushbutton 
meter; and a ‘reverse 
jamming” switch. 






AMOA Jukebox Top 30 


FOR MONTH ENDING DECEMBER 1992 
COMPILED FOR THE AMUSEMENT & MUSIC OPERATORS ASSOCIATION'S 
JUKEBOX PROMOTION COMMITTEE 


TITLE ARTIST 
SONGWRITER(S) LABEL/DISTRIBUTING LABEL 





LATINO Jukebox Top 30 
FOR MONTH ENDING DECEMBER 1992 










x x NO. Tw x 


ACHY BREAKY HEART BILLY RAY CYRUS 
D. VON TRESS (BMI) MERCURY 866522-7 


FRIENDS IN LOW PLACES GARTH BROOKS 
D. BLACKWELL, E.B. LEE (BMI/ASCAP) CAPITOL 44647 


NOVEMBER RAIN GUNS N’ ROSES 
ROSE (ASCAP) GEFFEN S7-19067 


SHAMELESS GARTH BROOKS 
B. JOEL (BMI) CAPITOL 44800 


BOOT SCOOTIN BOOGIE BROOKS & DUNN 
R. DUNN (BMI) ARISTA 12440-7 


BOHEMIAN RHAPSODY QUEEN 
F. MERCURY (ASCAP/PRS) HOLLYWOOD 7-64794 


THE THUNDER ROLLS GARTH BROOKS 
P. ALGER, G. BROOKS (ASCAP) CAPITOL 44727 


COULD’VE BEEN ME BILLY RAY CYRUS 
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R. NIELSEN, M. POWELL (BMI) MERCURY 866998-7 MEXICAN HOT HITS VOL. 1 COMPILATION 
WHAT SHE’S DOING NOW GARTH BROOKS 
P. ALGER, G. BROOKS (ASCAP) LIBERTY 57733 TE VES BIEN BUENA... BANDA VALLARTA 
| FEEL LUCKY MARY CHAPIN CARPENTER 
M. C. CARPENTER, D. SCHLITZ (ASCAP) COLUMBIA 38-74345 ESA CHICA ME VACILA BANDA VALLARTA 
JUMP KRIS KROSS 
1 1 MAULDIN (ASCAP) Garena seaaia? 16 SUPER CUMBIAS SONORA DINAMITA 
IF YOUR HEART AIN’T BUSY TONIGHT TANYA TUCKER 
IZ T. SHAPIRO, C. WATERS (ASCAP) LIBERTY 57768 BATCHA ROSA J.L. GUERRA 
LAYLA ERIC CLAPTON CIELO DE TAMBORES GRUPO NICHE 
13 E. CLAPTON, J. GORDON REPRISE 7-18787 
UNDER THE BRIDGE RED HOT CHIL] PEPPERS UENTA CONMIGO JERRY RIVERA 
14 A. KIEDIS, M. BALZARY (BMI) WARNER 7-18978 
MY NEXT BROKEN HEART BROOKS & DUNN DOS TIEMPO DE UN TIEMPO’ G. SANTA ROSA 


15 14 D. COOK, R. DUNN, K. BROOKS (ASCAP/BMI) ARISTA 12337 
CRAZY PATSY CLINE 

15) WILLIE NELSON (BMI) MCA 53525 

NEON MOON BROOKS & DUNN 

17 16 R. DUNN (BMI) ARISTA 12388 
HOTEL CALIFORNIA EAGLES 

18 20 D. FELDER, D. HENLEY, G. FREY (ASCAP) COLL 45085 
YOU’VE LOST THAT LOVIN FEELIN RIGHTEOUS BROS. 

| 19 17 MANN, WEIL, SPECTOR (BMI) CLASSIC 871880 
San | oe WHEN A MAN LOVES A WOMAN MICHAEL BOLTON 
24 C. LEWIS, A WRIGHT (BMI) COLUMBIA 74020 

STROKIN CLARENCE CARTER 

19 C. CARTER (BMI) ICHIBAN 108 


PARENTEMENTE TONY VEGA | 
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00 % LATINO BANDA SHOW 
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OMANCE LUIS MIGUEL 





2 EN VIVO ANA GABRIEL 
HAVE YOU EVER NEEDED SOMEONE SO BAD DEF LEPPARD 
COLLEN, ELLIOT, LANGE (ASCAP) MERCURY 864136-7 Pel 3 ICON AMOR ETERNO PANDORA 
STRAIGHT TEQUILA NIGHT JOHN ANDERSON 
23 30 K. ROBBINS, D. HUPP (ASCAP) BNA 62140 4 46 EXITOS MARISELA 
SHE IS HIS ONLY NEED WYNONNA 
ne D. LOGGINGS (ASCAP) MCA S7-54320 Go ? THE BEST ANA GABRIEL 
PAPA LOVED MAMA GARTH BROOKS 
25 27 | K WILLIAMS, G. BROOKS (ASCAP) LIBERTY 57734 Go 4 |siLUETA ANA GABRIEL 
RODEO GARTH BROOKS 
a | L. BASTAIN (BMI) CAPITOL 44771 7] = | AGUA NUEVA CRISTIAN 
| CAN’T MAKE YOU LOVE ME BONNIE RAITT 
27 M. REID, A. SHAMBLIN CAPITOL 44729 af NADA SE COMPRA CONTIGO ALVARO TORRES 
UNCHAINED MEDLODY RIGHTEOUS BROS. 
28 ZARET (ASCAP) COLL 4214 OTRO DIA MAS SIN VERTE JON SECADA 
TWO OF A KIND GARTH BROOKS 
29 B. BOYD, W. D. HAYNES, D. ROBBINS (ASCAP) CAPITOL 44701 10] 9. EXITOS GLORIA ESTEFAN 
PLEASE DON’T GO BOYZ || MEN SAMPLING BY THE LATIN JUKEBOX, GARDEN GROVE, CA. 
18 N. MORRIS (BMI) MOTOWN 2162 BASED ON ACTUAL JUKEBOX PLAY REQUESTS. 





NATIONAL SAMPLING BY RECORD SOURCE INTERNATIONAL (RSI) BASED ON BOTH 
45 RPM AND CD POPULARITY. 


© 1993 AMOA 
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Play Meter’s classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply 
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is 
usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send ad orders: Play Meter 
Magazine ¢ P.O. Box 24970 « New Orleans, LA 70184 or FAX (504) 488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA (504) 488-7003 


If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints. 


WE SPECIALIZE IN 
POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 

Jay’s Vending Service 
Sales-Service-Parts 
Distributors For Leading 
Coin Machine Factories! 


| North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 


READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 
phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
mutli-complaints about. 


PLAY METER 
MAGAZINE 


“Rebuild” 
your old 


KLOPP. 
at the gage 


MANUAL 
OR 
ELECTRIC 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


ony Found At... 


= «| © Steel Coin and Bills Door (All money securely locked) 

e Mars Bill Acceptor with Stacker (Best Security!) 

¢ Electronic Coin Comparator 
| ee “ (Stops Stringing - No Coin Switches to Break) 
mn vu d — = ¢ Power Supplies and CPU Boards 

. Located in Back of Cabinet (Simple to Service) 

| ; ¢ All Books & Test Functions Behind Lock and Key * Large Square Easy to Use Buttons 
RCT na emcicemeaaceacm mcs} © Wells Gardner Monitor (With Front Controls) ¢ User Friendly Monitor Angle 


Games Available 
W-7 Skill Chance — Pool Points « W-8 Bonus Chance — Progressive Jackpots * W-10 Lucky Gold — Skill Stop 
W-11 ssid Star — Progressive Jackpots « W-15 Lucky Bell — Hold Reels 
; Lucky Gin — Strip Poker Fun 
Lucky Bingo — Spell Lucky & Win the Jackpot 


DREVZ 


120 Southwest Drive « Spartanburg, SC 29301 
Telephone (803) 574-0162 ¢ Fax (803) 574-7680 
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The Board Repair Company 


MS PACMAN, GALAGA, EARLY 
BALLY, WILLIAMS, AND STERN 
MPU’S REPAIRED 


$49 


PRICE INCLUDE'S PARTS AND LABOR 


WILLIAMS AND DATA EAST 
“ALL IN ONE BOARDS" 


$69 


PRICE INCLUDES PARTS AND LABOR 
BALLY 6809 MPU’S 


$59 


FREE ESTIMATES ON DAMAGED OR INCOMPLETE BOARDS 


CALL FOR PRICES ON BOARDS NOT LISTED 
WE REPAIR ALL PIN AND VIDEO BOARDS 


Absolute Amusements 
1078 N.E. 43rd Street 


Oakland Park, FL 33334 


305-561-8285 


Machines 


Super Deal--Super Quality 
85¢ worth $1 (6"-9") 
Jumbos -$1.25 


CBMC>. Best Mfg. Co. 
1-800-962-4486 


414-547-5051 e Fax 414-547-0905 
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LIL FORTUNE 


WEIGHS ONLY 
15 LBS. 

H - 11/2" 
W - 12" 

L - 13 1/2" 

























Optional $1-$20 DBV 


e PROVEN EARNINGS e COINLESS 
¢ PORTABLE ¢ BOOKKEEPING 


This unique machine allows the player 
3 exciting games 
PULLTAB ¢ SLOTS ¢ BINGO 
EXPORT - This machine can be used anywhere in the 
world, no matter what currency is used. 
Introductory price $895.00 
Distributors wanted, call for details: 
A.S.K. DISTRIBUTORS, INC. 
(813) 888-VEND 
FAX: (813) 888-9873 


WANTED 


Cigarette Route in East Tennessee. 
Buying Bill Mate’s and Other Bill Acceptors 
for National Cigareete. Will Buy or Trade 
for Dixi-Narco Can Soda Model 300 to 600. 


FOR SALE 


$ 550.00 
850.00 
1,450.00 
700.00 
300.00 
300.00 
200.00 
100.00 
700.00 
700.00 
























Rowe Changers Bc-9 
Rowe Changers BC-20 
Rowe Changers BC-12 
National Cold Food FM-72 
National 314 Cup Drink 
National 614 Coffee 
National MM 72 

National HCM 72 Soup 
National ICM Ice Cream 
Rowe Cold Food 447 












Contact: Knox Vending Co. 


Knoxville, TN 37917 


or) 523-4144 


ask for Bob Baxter 
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EXPORTERS 


Q CALL 


| 
2.) tHe EXPERT 


Frank "The Crank" Seninsky 
President 


\LPHA OMEGA SALES, ING. FINANCING AVAILABLE TO 


VIAN SIs 
6 Sutton Place, Edison, NJ 08817 QUALIFIED CUSTOMERS IN 
(908) 287-4990 NJ, NY, PA TRI-STATE AREA 


FAX # (908) 287-3079 


SUPER SPECIAL - MAD DOG MCcCREE - $5495 


Steel Talons s/d - $6995 Terminator Il - $3095 
F-15 Strike Eaale - $2895 Street Fighter II CE $2295 


"CRANK" SPECIALS: 







Great Deals on New Novelty 
& Redemption Equipment. Try 
us first!! We represent most 
manufacturers: Baytek/Betson/Bob's Space 
Racers/Bromley/Coastal/Coin Concepts/ 
Design Plus/Doyle/Exidy/ICE/Meltec/Natl. 
Sports/Skee Ball/Smart/Vari Tech. 
Call for complete list. 
We also sell tokens. 


fe Po 





































Addams Family 2695 Hard Driving s/d 5195 Space Gun 2299 
Aero Fighter 1395 Knights of Round 1695 Spiderman 1390 
Afterburner s/d 3995 Pit Fighter (ded) 895 Street Fighter | 1895 
Capt. America 1495 Race Driving s/d 6495 Super System 1595 
Capt. Commando 1495 Rad Mobile s/d 6495 Turtles Il 1195 
Cisco Heat (Twin) 4995 Rad Mobile 1995 Vendetta 1495 
Cisco Heat (Deluxe) 5995 Relief Pitcher (ded) 1495 Wrestlefest 1295 
Dragon's Lair II 1495 Road Riot s/d 6495 Xmen 4 player 1699 
GP Rider s/d 4995 Simpsons u/r 895 Xmen 6 player 3295 
VIDEO GAMES Rowe BC 25 MC........... 1795 “Smash: TV .ccisdccssstecrsevvess 295 REDEMPTION NOVELTIES 

ATCh: RiVGle si caccsesssasatedence 595: (Rowe: BC 35) icccsssesecesens 2395 Strike Force..........ccceceeeees 195 

PEI sa tuccinncinnndae: SOS. SiC Mrciciuviincstuilseccdasaiae FOG). TVINGT vasissenssasvnniectuanccvavenoses 95 Bank-lt.... eee veteeeneess Call 
Beast. Busters..:s....s04.00 VE95  “Smiash: TVeesccccenceoascrsases TIS ME Boallsssicevssentadeinabinnteun, g5 Basketball-Smart-sin......1495 
Chase H/Q.........ssscscseee 1295 Steel Gunner..............5 2995 World Soccer Finalist....... 295 Big MOuth..........eeeeeeeeeeees Call 
Carrier Air Wing............+ 795 Strike Force........ccceeceeees 595 Wrestlefest..............cccseee 495 Big Bertha............-- eee Call 
Continental Circuit (u/r)....695 Stun Runnet...............+. TAOS: WAVE iocc viccdcevaesacsevecsnccacess 995 Bozo Basketball............... Call 
Desert Assault...ccccsccs 1195 Sunset Rider..............06. 1395 Buddy Bear...:..0ss.sesccron Call 
ES Wasi re istcdinctaceatecentenss 495 Super Off Road............. 895 PINBALLS Cosmo GangSiicisnessavecs. 3995 
Fifial BlOWcsscessvsncscanoceens 495 Total Carnage (ded.)......... W695. ‘Car Hopiccdcssesaccocssad 1195 Cracky Crab................06 Call 
Final FiGhtiveiccescvstanawesaee BOS. WO ssidevascancrsentenenvdeciversak: 495 Cyclone............----+++++++- 1295 Crane-Big Choice........... 1195 
GeLOG Mf Fcscsiccdenntvacsennns 1995 Turbo Outrun mini......... 1595 Fish Tales.....ccccccececeeee 2395 Crane Triple Betson....... 3495 
Golden AXGx.i2ccccidseceonesce AOS: AWNUP:, scsssteeteorerencseseosions B95 Getaway ivecsssscssasessotiese 2095 Crazy Clown................. 2895 
GP Rider U/r.........sss000 2995 GOR cscs setaciesteroresceaca tee: 1895 9% Card Draw............... 1795 
High Impact..........s00000 1195 PC BOARD & HEADER Weslee eon oe a ews ei pwc 995 Fantasy Island............... 2395 
Pll TNS NCS isetcvecwcnecscacwsece BID: PUK woke cdcacdsanssstaiwtenwoess 195 Leathal Weapon......... 2395 Five in Lines-Skillo........... S95 
lmay Halts. cs ccccesaciosiesicnns 1695 Crime Fighters....cs..sce0se.- 95 Police Force........sceceee: 1095 Game Plan Slots............. 695 
Gis ccnsusiccsesentudeateoracantnavs 395: Desert Assaults csscndecsesese 295 Pool Shark...cccccccccceceees 995 Hungry Hungry Hippo....... Call 
Magic SWoOrd........ssccsscees 595. Final Fightwvicccseverssapsseces 495  Simpsons..........cceeeeeeeeeeee 1095 Klondike pusher............... Call 
WAGE OS as cosivavavnevsattansincihniies 495 Gates of Doom............... 295 Super Mario...............0+ 2095 Low Boy Crane............... 995 
RAR C waicsccchacpineoctarerneccanans AGS: Wax oscasctscassdtansandensonte 95 Surfin’ Safari................ 1795 Pop-A-Slots..............05. Call 
Ninja: CIOWAS:...sncsscisassen. A95 Magic Sword.is.sccsscovseses 395 Terminator Il...........0..00- 2295 Rolldowns..................-eeeee 750 
Niija: TUrtleS.cisicsescsorsenveus 795 Moonwalker...........:sseseeeeeeee 145 = Turtles......ccccccccececeececees 1295 Silver SKi ...........00eecsoee 7995 
OP Thunderbolt......::..5.s+ 895 Neo Geo Games........ AS COUP ~ VOCS cidesicsicssaceadentasteats 1095 Skee Ball 13' (1991).....2495 
OURO ccccccsceradssaswecies 1695: PiGOUE sscccesesatovesananssennaniests 195 Whirlwind..........0cceceeeeee 1595 Skill Dozer..................000 895 
PG Gl Gic.ckrsteucdedpcomcecssbaentas 395 Pit Fightelsssicccciscercsscceees 295 Super Pro Q'Back Jr........ 1995 
PIGS liissicseusgoesinessnicacast 49S. RaMmpaMtyscscccassesescnsaneodves 295 Treasure Island............. 1295 
RAaMpPart-DeOG. csescscasssoaeic 795 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 
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Monitor Board 
Replacements 
with one year warranty 


$99.°5 
| * Inlots of 3 * 


(109.95 - single) 


e EYGOCHASSIS are available for most monitors 
including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 


EYGO MONITORS are available in 13 inch, 19 
inch, 25 inch, 27 inch, and 33 inch 


e EYGO POWER SUPPLIES are available in 7A, 
12A, and 15A. 


CL seonienpiinsepasieniorasnedarmsasiniainste'sae 


EYGO COMPANY, LTD. 


Phone (214) 721-0258 
Fax (214) 721-0363 


‘‘New Business Opportunity’’ 
‘‘National Accounts Available’’ 
KIDDIE’s® 


Merry Go Around Horse 
COIN OPERATED KIDDIE RIDES 


Call for your nearest sales office 
1-800-543-3437 
(809) 897-3180 

Fax (809) 897-3377 
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"Your Building Blocks 
To The Future" 


Call The So Called Wholesalers 
Then Call Us 
And We'll Pay For It, With Our 
New Toll Free Number 


1-800-653-5897 


Low Cost - fice Return Pay Phones 
Local-Long Distance-Multi Coin 


Prices So Low We Don’t Want To Embarrass The Others By 
Printing Them. So Call Them, Then Call... 
Independent Technical Service 


Toll Free 1-800-653-5897 
FAX (717) 779-4419 


BILL 
Prices Too Low To Print! 


1-800-338-7031 


CHANCE 


ee 
fr. 


é 
change 


Rowe BC-3500 Hamilton VN-1 Standard SC-90T | 


SERVICE 


on 
Rowe, Mars, Dixie Narco 
Hamilton, Standard, Ardac 


COINTROL E. 


398 Commercial St., San Jose, CA 95112 
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Now at our 
New Address-- 
To Serve YOU 

Better 





V |& 


uke #'9 


istributing 


Buy-Sell 





Trade 
Call us Now !! 


410 Woodbine St. e Nashville, TN 37211 
Phone (615)256-7748 e Fax (615)256-5924 





x Always Available « 


Tonmny ‘Gates Wl” Cx en isis dodeiesncgoencnace $950.00 
Klopp Coml COUMLCIS ihacicasscesteeenul uta sxacnctassisunes 650.00 
DBV=65) VOM Giciikan eanccerrcnceirietetiuataaveucs 299.00 
CBY. 1-2-0-10-20-50- LOO wsicscccvemaccecamsicecands 279.00 
FSO) aco Aitecen ce seienminenenabomevdmroncersuuyeinestonen: 200.00 
DBZ G vcascnentiocchorenciensvencesewmlseonaeiiendnadgsetes 175.00 
a eer enn Teter Ter Pree nerr a Tone 320.00 
5h! C15 See ee one Serve REN NT eee ney Te eee nee 340.00 
WE IVI=15 We STACI OE in shaisrcde dscusssuensereniatetereassesonns 440.00 
9 SEED TONILOLS sesindrparic tritcriecingnGiaeeumesds 215.00 
LS SHAED TONIWOT S voacsciecaundedes ieaeleaes sis 205.00 
LO WellS-Garcgner IMONIOL sexi cisusasceravsaaierancoes 235.00 
ES WellS+Gardnmer MOMIWOL, 43 <.i«snscladeaeiavrdes 220500 
Empty Cabinets 1o"- 13 C/U ic caccsessccccessssssesarenns 250.00 
New & Used Pool Tables/Dynamo & Valley....... CALL 
New & Used Jukeboxes All makes & models.....CALL 
Pokers=-GIl, Turbo, Foxtronic, SMS icccccciscosnees CALL 
PUVA WG aig St B01 oo aa ab, 6 aan oe orn 295.00 
Lucky & Wirt Tames ix. xiscncstrnsieatsreeiedas 38.00 
Lucky 6 BvtGi SOUS. xicocankansiutanarsanatersedseents 24.00 
POW ET Ol PDMS. .c.ss:cazaomabiaddalapbaeencettaemenmmmens eS 
POOL Table Sup pies s.siscscsceoraderedhcesiensapeagenancates Call 
A SOCAN CIS au waiesssnmreiedsdeecninieenetn denied 4.00 
ISOPALION  “TPIANSIOTINGTS iiniscdivadsivstiusstationdinesiedes 12.95 


« Lucky 8-Lines” « 


U/R-19" & 18", Mini, Cocktail, 
Countertops 9" & 13" with or 
without stackers. 
Blonde, Dark, or Pecan 
Woodgrain. 


Prices starting at 


+] 195 Oy /DBA 


Kit Prices: Starting aL. ssscessseaess 250.00 
Board Prices starting at............ 150.00 


W-7, W-8, W-11, W-15, 

Jolly Lines, Lucky Girl, Treasure Island, 
Magical Odds, Victor 5, Lucky Bingo, Pull 
Tabs, Alladin, W-6, W-4, F-5, F-99, 
Jumbo, Double 8-Line, Lucky 75, 
Cherry Master 92, Dynasty 


WE’RE BUYING 
Pool Tables, Flippers,CD’s, Top Draws, 


Rivieras, Omegas 903’s, Shuffle alleys, 
SMS Draw 80s, Used Dedicated 8-Lines 


CALL US NOWS! 








New Foxtronic Pokers w/DBA..................ccceeecces 1550.00 
SMS Draw 80s w/DBA...................cccceeeees 1500.00 
Reconditioned Lucky 8-Line PCB........ Starting @ 125.00 
Jolly Lime PCES .s ascasansakusvecccusscauverccdvvaves weawuns 335.00 
Mapical OGG Kits. [oO ic ccissccctsctiibcskedidevensiassvees 595.00 
Treastire [sland PCB Sic viiciiasecvecetiwccnacescsxcckonsdseces 410.00 


Phone (s l 9) PAs lone 7148 e Fax (615)256-5924 
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LOMONACO 
IMPORT- 
EXPORT 


YOUR RELIABLE DISTRIBUTOR 
IN ARGENTINA 


If you are a major manufacturer or distributor 
with quality products to sell, ranging from the 
smallest components to the largest and most 
modern complete machines and pinballs, we are 
definitely interested in you. 


Why? Because we have the facilities and the know- 
how to place your goods through a network of 
more than 500 clients and friends, from North to 
South and East to West of the Argentine territory. 


Exclusive representations at a national level will be 
most welcome. 


You won't regret it. Just contact us and start 
selling. 


FAX (54-1) 786-1747 






—<_ The Easy To Use Computer Co 4 


-CD TITLE STRIP PROGRAM 


The CD TITLE STRIP PROGRAM is two programs in one. 144, 


You can print your own CD Title Strips AND inventory , 
all your CD's and jukeboxes with your personal computer. \, 
ro, 







Print Your Own CD Titles and Songs On ¢ ONtINUOUS gga 
Form Tractor Feed CD Title Strips — Complete CD ° a, 
Inventory Control— Jukebox Inventory — Bullet Fast 
Full Color —Store And Print All The Information _— 
About Each CD Including: Title, Artists Or Group, Com 
All Songs, Cost, Quantity, Manutactures Code, Re- aD 
lease Date, Label Name, Number Of Copies In Storage, x a 
Number Of Copies On Location, nes: The Type Ot e. LS 
Music — Select Your Own Unlimited Number Categories New) 
For The Type Ot Music — Print CD Title Strips and Block <Z 
Out Those Tunes You Don’t Want Listed On The Strip C 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip — Store Information On Each Location 
Frack The CD's “In And Out” Time On Any Jukeboxes At Any 
Locations — Track The Number Ot Plavs Ot Each CD — Make Notes 
On Each Location — Print Lists And Reports For The Jukeboxes And 
The CD’s — List On The Screen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD — List Or Print What CD‘s 
Are In Any Jukeboxes At Any Locations — List Or Print CD's By 
Music Type, CD Identification Number, Artists Name, OrCD Title 
Supports Bar Code Reader Via Kevboard Port — Free Title Strips 


eae With The Program — One Year Support — 10 Dav Money Back 
emg rater OVER 175 FEATURES AND FUNCTIONS, 
s Most Completed With ONLY 1 KEYSTROKE!!! For IBM And 
Ef 100% Compatible Computers With Dot Matrix Printers 
Requires Hard Disk and 512K Memory. ONLY $395 
SP ‘TITLE STRIP COMPANY sn ay 
, Reais 


Post Office Box 333, Riva, Marvland 21140 
en od 


=e Toll Free Orders (Voice or FAX): 1-800-950-5853 





a, Intormation: 301-956-5856 301-261-7781 
ger ea = ood 
) rol GS I = 
a3 ee oa 


¢ 
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CRANE OPERATORS 
CHECK THIS OUT‘ 


REPLACE YOUR WORN OUT CRANE MECH. WITH THE 
BEST. UNITS CAN BE WIRED TO OPERATE WITH MOST 
RELAY BOARD CONTROLS. DO YOU HAVE A 
CRANE YOU CAN'T GET REPAIRED??? 
INSTALL OUR KIT FOR RELIABLE OPERATION. 


MANUFACTURED IN THE U.S.A. 


CRANE MECH. |; CRANE KITS 
$299.00 $649.95 


NYLON GEARS SWITCH SELECTABLE 
BRONZE BUSH. FOR JOYSTICK OR TWO 
CHROME SHAFTS BUTTON CRANE, COIN 
CABINET TOP RAIL UP. TIME OF PLAY, 
SPACING IS 21 5/8° OUTPUT FOR TICKET OR 
RUNS ON 1/2" RODS BASEBALL CARDS. HAS 
OR METRIC RODS ERROR CODE DISPLAY. 


KITS INCLUDES 
JOY STICK, LED DISPLAY, CRANE MECH, COM- 
PUTER BOARD, COUNTERS, WIRE HARNESSES, 
POWER SUPPLY AND TRANSFORMERS. 


JUMBO KITS--NOW AVAILABLE 


OMNI PRODUCTS 
41'7-485-7505 





STEP-N-ROLL” 


; i Y A Division of J.E.R.M. 
Enterprises 


Patents Pending — 


_ @ Saves 
one-person ; time & 


operation money 
Prolongs table life Fast! 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll" way of moving pool tables 
Safely, easily. Call or write for more information today! 


STEP-N-R@LL" DOLLY 
TOLL FREE: 1-800-634-6157 or 216-652-1251 
FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 
c= Quantity Discounts Available! =— 
(a ) Distributors Wanted! i | 
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Used Pinballs 


CY GIONG. icaisssesdesineictexeses 995 
NOE ce cicccdccnscnsnscesoswuewe 1395 
Pool Shark..............00008 1095 
Roller Games...............+. 1395 
Mousin Around.............. 1095 
Police Force................:. 1195 
Shalt TO Kisccisicevenetianiceews 2095 
Whirlwind.................... 1495 
FOG K scvanccsacasanuenccecccuviens 2095 
Super Mario Bros........... 2095 
Game Show.............0.0008: 1095 


Sit Down Games 


Hard Drivin.................... 5995 
Road Riot..................008. 6895 
Final, LAG Unscisccsccsvecsensss 8495 
Steel Tallons................. 6995 
GP Rider................000000s. 4995 
GrandPrix Star............... 7995 
Stun Runner...............+.. 1495 
Exhaust Note................. 8995 
Top Landing.............00000 2795 
||| C] ee eee 2595 
Air Inferno..................05 1495 


Star Burst...............0.00+ 2995 
Clown n Around............. 3495 
Pop-A-Ball..............00000 2995 
Pot O Gol@iescscscscesesencees 1449 
Triple Crane w/DBA........ 2495 
Bell Ringer..............s0s0s 1995 
Cosmo Gang............:000: 5495 
BAI Wcecctwnsnciatianasaeecce 2895 
Awesome Rat................ 1995 
Super Boxing.............. 5995 
Egg Machine...............00+ 495 
Balloon Machine............. 595 


New Factory Kits 


Bad Rap Boys.................. 495 
Capt. America-2 or 4 pl....495 
Relief Pitcher................... 295 
Guardians of the Hood......895 
Super McCross................ Call 


NEO-GEO 1 slot w/art of Fighting. Call 
NEO-GEO 2 slot w/rata Fury 1!...Call 


Steel Gunner Il............... 1395 
Silent Dragon.................+ 395 
We WlO Nas sacenswseeutaacaeneateutes 895 


Used Games 


Team Quarterback-2pl.....895 
Battle Shark-2pl.............. 895 
720 degrees-2pl.............. 595 
Block Out-2pl.................. 195 
Arkanoid-2pl................++. 195 
Superman-2pl..............++ 195 
Cheyenne Guy-2pl............ 195 
Showdown Gun-2pl.......... 395 
Skyshark-2pl............0s000 395 
Twin Eagle-2pl................ 295 
Fighting Golf-2pl............. 195 
Ninja Gaiden-2pl............. 395 
Tecmo Knight-2pl............ 395 
Street Smart-2pl............ 1095 
Altered Beast-2pl............ 395 
Tri Sports-2pl..............00+ 895 
RIANA Z Olossissiscesissnviensentavews 295 
Rough Ranger-2pl............ 195 
Sky Soldiers-2pl.............. 395 
Bloxeed-2pl.......cscescesceeeees 195 
Devastators-2pl............... 295 


Vindicators-2pl................ 295 
Sky Fox-2pl.............::0s000 195 
WWF Superstars-2pl........ 595 
AA 20 icecnpstacsarsesccieans 495 


Used Kits (Good Buy) 


Final Fight..................... 395 
Street Fighter.................. 695 
Escape Robot Monsters.....99 
Double Dragon.................. 59 
TINT Ur tlOS. icsicsiccscccncscnans 99 
Bottom of Ninth................. 99 
SNOW BYOS..........cscceeeeeeees 195 
Super Buster Bros............ 250 
Pte ca cuicsictnewneyeeidedidnnwauunns 50 
PW wcccaiinacecccevsstcesedeusauncs 50 
APN OV: docscnsccceneecscadvisswsanses 50 
Xenophohe.............cscscesceees 50 
AIK ANOIG viciscscnestswnvecsoetatas 100 
SU | ee 250 
ASV ANAK, vi cccsitinaetewievecctans 195 
CU a = | [eee 99 
Ninja Gaiden.................... 149 


DISTRIBUTING 


7811 E. Admiral Place 
Tulsa, OK 74115 


1-800-678-7665 


918-835-1166 
Fax 918-835-1266 
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Parts For Sale 


Black Jack plexiglass 19" 
Eldorado plexiglass 19" 
Eldorado plexiglass 13" 

PCB Eldorado 


Good prices! 
We Want to Remove From 
Stock Koom to Make 
Space for New 


Merchandise! 


Call for information 
Ask for Darlene Velez 
Sales Manager 


(809) 257-1000 


BELITA Il 


PORTABLE 
COIN ied 


“~ 


Electric or 


e anette stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

¢ Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 


1 Fulton Ave. e Hempstead, NY 11550 


Tel.: (516) 292-2670 
Fax: (516) 486-0957 
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Kiddie Rides 
< Refurbished Like NEW -- in stock> 


Sandy Pony Trigger 
Rodeo Pony Boats 
Cow Pony Cars 


Elephants 
Twin Ponies 
Trains 
Carousels 

Dynamic Amusement Equipment Mfg. Inc. 


Refurbishing Division 
P.O. Box 596 e Grapevine, TX 76099 


817) 481-3273 800) 773-0656 





Champion Horse 


GENERIC JAMMA CABLES: 


IMMEDIATE 
DELIVERY! 







Custom wire harnesses made to your 
specifications. 






Custom electro-mechanical assembly 
(prototype and production) 







Engineering and design assistance 
available 





Supplier to industry giants 


cALL Now! (708)678-9520 
PARTEC INC. 


10517 United Parkway 
schiller Park, IL 60176 


FOX /08-678-9546 







FEBRUARY 1993 


RED BARON BOARD EXCHANGE 


6540 West Central-Toledo, Ohio 43617 
800-331-3766 


VALID IN ALL 50 STATES, MEXICO & CANADA 
FAX (419) 841-6484 


All PCB's listed below are 
AVE-TIFcle)(- Mm lame: Mexelanle)(-3¢-MUlalhZ:l acy-], 


‘o-Yolfer-h¢cYe Mer-lelial:) om larervrellare B11 
role) elal(ex-wmm co) ae-lame-lololit(elar-|Me-tel 010m Ole 





WHEN YOU THINK OF BUYING A VIDEO GAME PRINTED CIRCUIT BOARD...THINK OF RED BARON BOARD 
EXCHANGE. WE DON'T HANDLE DEDICATED GAMES, PINBALLS, PARTS OR JUKEBOXES, BECAUSE OF THIS 
SPECIALIZATION, WE OFFER THE LARGEST SELECTION OF VIDEO GAME BOARDS AT THE BEST PRICES! 


































































LE eee ene ee ee BIG | DAGON Sabre.ciicccecicce. 710 | PlO WV vscivicwiacd cscs ivabencees 
After Burner................ 360 | Drift Out.......................400 | Prehistoric lsle......00...0... 
PAD BUSTER cccscscivacereads 200 | Dynamite DUX....6.566...-270. | RT yO@icieceesesitscieosesvecens 
PAN feshasstuideassteceniticn 220 | Fighting Fantasy....:...185 | R-Type Il...........:.....0.. 
Alien Storm.................... WWD | GONAGE:. : csccccecsaiense TOS IP FRAID OMe cidsscsencastvencsanas 
Altered Beast.................. 229. | Gil. JOC icicccissiessecae 44D | Rally Bik@ is ccicuiciccesccacs- 
Arabian Fight............... Call |] Golden AX@...c.ccccan.279 | RODOCOD...<...0<5.c000e0ia: 
Arabian Magic............... Call’ | ‘Gui FOre@ isn. sicciccsscvn S40 | ROBOCOD Ul vcicescselcacsoossss 
PSV AMA sesicscwssnsersteeaehcess 125 | GunFrontier...................345 | Saboten Bombers...... 
Bad DUGSS a. siissccesnssnarnas 95 | Hacha Mocha Fighter...235 | Sand Scorpion.......... 939 
Bells & Whistles............ 390 | Halley’s Comet........... 225 | SecretAgent..............0.... 95 
BIOOd BLOS) wisiescncccsaiers 395 | Hammerin’ Harry...... 225 | Shogun Warrior...... Call 
Bubble Bobble............... 299 | Heavy Unit..........00000... 185 | Silent Dragon............. 045 
BUSIC! BYOS: ji sicscvsscvies 210: | Image FIGK..c.sisceesnecees 185 | Sky Soldiers................ 109 
Cadash (kit).........00..000... 200 | Karate Blazer................. 400 | Snow Bros.................. 245 
Captain America......... 495 | King of Dragons....... $10 | SOMC BOOM ss ciicscescces cc 
Captain Commando.....860 | Knights of Round...... 875 | Space Harrier................ 2/0 
Cosmo Gang@g............. 745 | Legionnaire.............. 900 | Spinal Breakers....... 185 
CHUIMIS CY. vicccnene tus sie ticoen se 2/0 | Magic Sword (kit)........ 445 | Splatterhouse......... 340 
Crime Fighter................ 225 | Master of Weapon......270 | St. Dragon..........00....0... 125 
Crude Buster.................. 225 | Midnight Resistance....195 | Strato Fighter.............. 2/70 
Dark SOA... .dccssiesencedees S60: | MUSTANG. sisi cacns sou 225 | Street Fighter.............. 395 
PCI OW iitisnadsYastaciscaseine 295 | Mutant Fighter............ 395 | Street Fighter ll......... 7758 
Dead Connection........ 860 | New Zealand Story....235 | St. Fighter, C.E........ 995 
Desert Assault (kit).....295 | Operation Thunderbolt...195 | Street Smarts.............. 
Double Dragon........... 185 | Pac-Mania.................. 340 | Sunset Riders............. 
Double Dragon ll..... TOO | TaN) ccckaGrwennetectcouacs Super Formula............. 270 
Double Dragon Ill....... 185 | PitFighter...........00000000. Super Pinball................. 21s 


Sports Game Boards 






BEST BUYS OF THE MONTH: 






Wrestlefest (Factory Kit)........... $299 | ee 
street Fighter II: C.E..... 995 | Bottom of Ninth (Kit)............ 175 
Street Fighter Il... 775 | Champion Wrestler....195 
Football Champ.............. 860 

Mortal Kombat (Factory Kit)............... Bi he lee co 570 
Hot Shots (Tennis Kit) ...... 1735 

a Perfect Billiards............. 185 

Driving Game Boards Relief Pitcher (Kit)............ 345 

FUN MWCO Utah de sauddaradtspactiatixsnadivsealpsaatans 360 | Super Volleyball................. 195 
PHNOM: 5 95s dcr chcsexachunenteaeoseletcadiantursantiatwoeetees ZION HB Actin tas sestenesienaxtunincnnsncbie 95 
MONACOGIANG PHK soiiasnssicssaiconssoaresxevadioanvtscnes 360 | World Cup ;90.........0.00000... 270 
OIG: F OSINOMIN:oia:gacesseuseiseal sensi dioTessesebstcisswssdaans 255 | WWF Superstars................ 2/95 
SIDER TOU G5 sols onccrastivedeststninaa teens buleidonan Calwaneednenens 185 | Wrestlefest....0.000. ee. 395 
Super Hang On FAs Gel dhs dua acd sliced eb ieob ised aabew canton gars 360 | Big Event Golf.......00000....... 225 
SUNSR SOM es secSichcced rtd nesaanacaseadielevedeuatsmwsndaes 2/70 | USClassic.......................... 185 
Call easirecb.aniech ehthid hide Saadunadad eatnnnierbedoasndeaadniens 445 Golfing Greats................... 625 
WA Masa aiaaatceentangeactactcewsinodecauaieue wang tsucecdeeses: 360 Major Title..........cccccccccccccece, 620 
WVGC LC IIGINS ooo ca iodcwsdacadenddccadtsanukaacddsausuntates ones 2/0 Major Title ad ratty gt bd sk CALL 








TANK FOre....5.cccsccedsees, 340 
Task Force Harrier....... 210 
Thunder Cross............... 220 
Thunder Dragon............. 319 
TRUNGEr FOX... ciscciscsss. 400 
Thunder Zone...;.....:....: 430 
Thundercade................. 195 
WOM icc cote eodestadaiass 270 
Top Secret...........00.... 145 
TOMI ss icicdensevtsweQceessnas 229 
TUNGOD cad ses di sidediiuialed, 259 
TUMDIC POD ii icccisiseceuenen 295 
Turbo FOree...: 602.5 c00.s05: 445 
WN CS os SicaXncei od cue eis 95 
TWIN Bale. ..ncsviscccessccee 195 
TWIN Hawk....0......... eee. 145 
WITFAMAMN Le. sccdssencesss 185 
Undercover Cops...... Call 
WS CHASSIC vives Sesccateseies 185 
OS. NOVY. cicsedisesasseenankc 605 
WAU sjcncxtaihewincesneauwes 830 
VEADCH acess de dscaess cove 675 
VUNG ici scasikescsascvincss 400 
Violence Fight................ 315 
Where's Wally............... 665 
Wizard Fire........0..000.000.. 330 
LOVING cis ianidveaiadeons 220 








Block Out 
Bloxeed 


Revenge of Doh 

Super Zix 

1 4 | | ee a 245 
Volified 





Pipis & Bibis.........00.00..... 395 
PUZZIMG ss icisiedsnszvacdniaaseonss 185 
I PIGSI vesiaunerscdsdvabentuadeeds Call 
Super Pinballl.o.cicicscdasc: 275 


We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 


30 day warranty on all boards @ Repair service available @ Trade-ins welcome 





PLAY METER FEBRUARY 1993 


131 





WANTED 
Vintage 
PINBALL Machines 
Literature & Parts 


Bob McConnell 
P.O. Box 291 
Urbana, OH 43078 
(513)362-4092 PM 
FAX (513)652-2147 


Your full line, 
full service 
Compact Disc 
one-stop. 


reat Selection! 
reat Service! 
reat Prices! 


SOUTHWEST 
WHOLESALE 


records & tapes 


Over 90,000 titles 
including Spanish! 
Title strips are available 


Call Today! 
800-275-4799 


LHS 


Louise's Harness 
Shop, Inc. 


WIRE CUTTING-SKINNING-TERMINATING-MARKING 


Wire cutting/skinning/terminating service available for custon needs. Wire AWG 12 
thru 22 in wide range of colors. Terminating performed as required. Hot stamp 
wire marking available. All services under Quality Control. Call for estimates. 


"HARNESSES OF QUALITY" 
Amusement and Industrial 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 * W-6 * W-8 
CONVERSION MADE SIMPLE WITH INTERFACE BOARDS 


8-Line Conversion Kit Plugs Directly Into Existing Cabinet Harness 

Double Male Interface Board with JAMMA Pinout One Side & Choice of Either 
28/56 or 18/36 Female on Other Side 

Nintendo Monitor Color Conversion PCB 


We specialize in custom manufacturing all types of amusement wiring harnesses. 
Each harness made to your specifications. Price quotations based on quantities. 


712 County Road 58 | Prattville, AL 36067 


800-365-1941 @ 205-365-1841 @ Fax 205-365-4435 


Prices subject to change without notice ® Duns #62-628-6702 


V4) American mave quaury 


MODEL 2000 
AS LOW AS $16.78 
SHOWN WITH 825 HASP 


SERIES H-10 


AS LOW AS $11.96 
SERIES 700 


AS LOW AS $13.75 

SERIES 702 Master Lock 
AS LOW AS $12.56 NO. 1 AS LOW AS $5.69 
NO. 3 AS LOW AS $4.83 
a nae poet CF \. - NO. 5AS LOW AS $7.17 
an? ©, NO. 7 AS LOW AS $4.13 

%" CAM LOCK 

AS LOW AS $3.22 

1¥a" CAM LOCK 

AS LOW AS $3.43 


HASPS 
(iar =a 825 AS LOWAS $4.61 
ee gigi 875 AS LOW AS $2.99 
= 885 AS LOW AS $3.17 
Ca ep Ce 4 525 AS LOWAS $4.25 
535 AS LOW AS $4.25 


SECURITY BAR HASPS 
42" AS LOW AS $1.27 
12” AS LOW AS $2.45 
16" AS LOW AS $2.55 
24” AS LOW AS $3.25 





ALL MADE IN U.S.A. 


PATT SUPPLY CORPORATION TOLL FREE 1 (800) 621-4418 
1335 S. MICHIGAN AVE. CHICAGO, IL 60605 ALL PHONES: (312) 939-7616 





M & P AMUSEMENT 


(Phil) 


658 West Market St. - York, PA 17405 


Se Habla Espanol 


(Terry) 
(Mike) 


(717)848-1846 Fax (717)854-6801 


February savings-$50.00 prepays freight on any video game in continental U.S. ($80.00 on sitdowns) 


Wanted 


Hang On Ride On 
Big Choice Triple Crane @ Rock n Bowl 
Merlin Magic @ Klondike 
Road Riot s/d @ Rad Mobile 
Wacky Gator @ Super Hang On s/d 


Music Specials 


NSM Concert 240 w/bill.................. 995 
Rowe: R-S8 (wi Dillscsccassiedsscsswccevecceas 995 
Rowe R-90) WIDW i iosccsssacienssccactsccecs 1350 
Rowe. R-S1 Combo wcsisccccssscccccsssices 2195 
Rowe: A-91 Wi Dilsciiscsccisasscscdeconseses 1450 
Rowe R-92. COmb6 nc cssscccscinssccctenes 2095 
Rowe R-93 Combo vis sscccscccsscsccccsees 2195 
Rowe R-94: CoOMmbo viccisscsccevcsniciceces 2295 


Super Specials 


Bank: 1. (USO): sisssecaid cccciasedccssccevnes 3095 
Capt... AMERCE  Kikiscccascntiscvanesndesaasacc 550 
CisGo POG S10 socks casacnsacessacvsevesobees 4995 
Clown Roll DOW siccssssscccssicccscacess 2500 
Computer SPACE isisssssincccnissnsecveswase. 800 
COSINO: GANG iiviscicesssssicceadinccieseasesces 2995 
Dragons Lair Il Kit w/player.............. 595 
Dragons Lait UW s.isccccssessssccssscsscenasen’s 995 
Fed. SIG: cus daicvecotciensecwsiguntionsveswalwandeness 3295 
Fantasy [sland ccscscscccccdecasincceawes 1495 
Fine Ap: S/d rcntievessensvanenvossaasaanes 4995 
GP RIGGE SIG jvciccscuseassaveceesesessonsnes 4995 
GI DOO: Ritiscwcsvacisccacscawancaccadgenstessencee 795 
Hard Drivitt S/d ivccicecssncsacsnscsccsvsdionncs 4995 
Jumbo Skill Crane (w/$1&5 bill acceptor)..995 
Lazer: GHOS tic. saciid cincisc vad enactinincsdeseess 2495 
New York New York................e0ee- 3995 
OB WO ve ccidccieccsa ss caungisvvexsewtawasnnwassncc’ 595 
Penny FENG ccs cesivcesciacsuapeverivaneaeasseas 1495 
POD: A Baiccusssncacascndacsaaedsandvedasiesics 2750 
Rad MODS: Wi iswcssvssshavectanss cacanaccts 2195 
Skee: ‘Ball’ V3 Fiivassarcicesintescectanseawn 2500 
SUG FOS vcscikcsccacnvdseesenssccnsadsvessvawes 1795 
SMS Poker Roll w/ticket................ 1495 
Star BUS biiscavesccetssvascesiisisessscaceiveds 2795 
Super Monaco GP 9/d......cssesseceoseese 3995 
TMG TRAVGISH oiccccciccisccdnascseavans 1595 
Terminator Gun (Used)................... 2595 
WORMSS: PUN si dcciincieceiisevsesnersetieeencens 1550 
Vendetta (Ded) iiscisicsscsecisccenceeisxes 1500 
Wrestietest: (Ded) issecssacsivasraccnecaies 1595 


Pinballs For Sale 


AGGOINS. PANU is visiccvidsieccsassxceexenss 2795 
SS SCION anes ke ceccacciweccuccdsencavcrseceuacvans 2195 
BIG - GU iiss sancccurcndectecdasasssoceaasadsavenasas 795 
Black Knight ZOO. visiccscccccecccccvses 1095 
BONG BUGIS gvidncissccisscvasseesiaveiedeness 795 
Bride .OF PinbOGassccosecesicsccssserses snes 1795 
CONC Csi saiccidenacdsiaasinceeccndesicemenssaiwecs 595 
CY GIONG wiriiiccwisinnccscassarsinarscrenecdieneusspes 1150 
DIN OT is sseuessecicasdacoeenrerdueecssuveancreaeees 1295 
Di. DUGG vs sccccdiccarsecsacescdsacseuscteactecs 1495 
EAPtis Gk GF iccawncxcencrakinccaiiekusanacienves 1495 
Eight Ball ChaMPpicsicicceicccccesssccsscssscs 495 
BIVG Gis catkins dindacesiindccacxsaccosvastensaasesee 1595 
Fo Uc aiwcccdsceendnsnebniveceversmsemacnenanekatees 595 
FP Gicwucuicedeaiensewdeesictee sh vdestnveseGaacsadsane 695 
FU, TOU SG cc siidensisdcseccctscseecsevasavaweind 1995 
GAME: SWC W sssvssinsscs cacaswvessuvstssasises 1195 
HOOK os sissinweedasonse sancoktuseoseecoun 2195 
MOUSIN: AOUNG. ccscssccsseccscsascecsivaccss 1195 
POLICE: POrnCOxsoseiisecssisdeciscneveceteoccduns 1195 
Roller Gaivie $isccc cee cescivisccedceccvecwssess 1395 
SOPRnCOlGl sc iiowetsesccnwiteawegiredseieesoes 550 
SAR. TOG icvts casks satecnceectaedtasaeeees 2095 
WE Miscvsccdsioateusccasntbecadmetnsewberessscacwtees 995 
TOrminator -Pitisiciscscvcacdsascesnesesensase. 2395 
THE SIMPSONS ic vssstcisewieraduwadsncrssesdene 995 
PUCGOS. PiUMacasstsvandscevcavissasedsacu Sones 1550 
WVPIWING Go cicvnccrcvsdavssceccusssnsccaseusses 1395 
Videos For Sale 
AZO DOQCCOS iiccisisosastrsesaaGusetaxansans 395 
Ptter BuUPnel: Gi vidsiicdevscccsvsascswnsenssestanasas 795 
POY MAStOl iscicsiccssessrcciessanartaatiesnetiveass 295 
ATGCITAVEL: icc scccccvessessdusscsusdvscceesecowasnccesia 495 
BOG: EBS iiss cccsccctecaseciiccsessaceawsncessvcaces 795 
BOASt BUSTS icssecdcsiccsvecincsscccsnvicederesaveus 1595 
BiG RO Micnsinsssccsivwnsinrensesscussvanevcuvonncenebesdas 1550 
Blades Of Steel isvcivisccccdcesdndorensnanecedacedsan 395 
BUGGY: ChANGNGC ssiccscsvcciwstccavenadecnisnitndeed 450 
Captian AMGNCAZS” svsicsccicnscicccssssenssssvans 1295 
Championship Sprint..cccscsseccsecaseccecssiocace 595 
CHASE TO ia chnisecistecdvensacecersccecsscensiowsbeseass 1295 
EnGUrO: RACGP cssccscccencccicvesvesvsasneczserenanens 750 
GOlAGS iis sis dcwinaiss Saves ncucincankansineicccveddsncestes 550 
FMSBG) ‘OWinccnrssseanedsrasctaat ccassaadssagenaos 750 
Heavywieght Champ.................665 550 
Paper BOy.......<0.. Aenea nad aacmneare caabanee een 450 
OPCratlony Wlolisssecscsvcscsedvcdsesenessacsvannoun 595 
Oat Rei eiicickstansraiecsccrteninasneleOo 
PADEL BOY ievcssscnessncnadacusstiederaivevacseasaeesnnen 450 
Pit FIG CO Ps Secinicsk us ectindavncewdpesrdatavansensars 995 
Pale: Position: Use sesceewoesssnsedkawanascdarchocoues 795 
POWOE DUC iis ccvscasacadcacseventasscesceenssssans 1550 
PreStOric. (S10 .c.ciis.ccccccicccseeaees saewesevce 395 
HOSGDIASTO6 6 ciissecdeneviececcsssccnswepedeneasseoees 695 
SPOCE: Gu Wisssecsisvancrcccentaciscricccdecessedains 1995 
SHGOG: BUGGY sciivescccidccccnecesadssevsurcucaeswece 795 


SUPE|F- HANG OMissssnssccdsistssccvisserseevccsesade 1395 
Super Off Road w/Track Pack.............. 1295 
SUDEE SHU Giexicscecicrsavesesateotriadssnsaeneaces 795 
POAT OUSItEl BACK iisscsecisancsncsdasaansasavaeisnc 595 
Phunder BIAGE: Wi cscscscccsaeccsiassdaceaasesssein 795 
THGNGSr?. BIGIS SI acidissssicsscvsiaassscssovsate 1295 
VGNEY: BONE scsssvessactacsiesecwtomusnrasmnasdeawvws 395 
WWF SUDCISTOIS assssccicsacssesscicessnvesdscasiens 395 


Dedicated PC Boards 


with used accessories 


All Amc. FOOD ON iisicincssctscnscsewadsecsuaets 100 
PACCM BORG iiiicxciiexcxastendisvssewcscvadwateses 100 
Capt. AMONiCe vcicciivsscinvrscncrsecametiasases 550 
Capt... COMMONS i vii sinieidisicnssveacinesiedsses 595 
COMDGUIDES i csaiiceditetcsccseieeatvadvasasnees 100 
CONTA eo viscaisisacactencuies teen tcecriveusemeceeaccaness 100 
Cline: (ONY sa sescsusnccvecassdhccvenmciercenmwieeees 100 
Crime” Fight inxisscccinstsecasccecasiecdesaaccveds 100 
Double . DIAGON cs, cise cdotwnsercesdeeeesscecdsae 100 
Dougle Dragon Wl vsscnvvsvesancuscovssansseeres 245 
ENDING (GCULY a. cscsccassacnevecciescessermenncsase 100 
ESCADE: . PIANC Gisiniudsndratncandsesectenisccacs 100 
ESUV AN wcscsctvtnabaseci dis scdauscdsadatatewedeusss 100 
RIGA PIG ci svenvceccasentieeestacxnsseccassecsens 350 
GAtés. Of DOOM isssissescdivassissssccscencsexes: 100 
Gauntiot: Uh isicscicsesiadeddeosp eaten iedbesese seeks 100 
Sl) JOO si incnicsancssiveecaswarets Chaveasinnixanes 795 
GROSt BUuStGl Sec iasccscicesviendecccdsesdeecss .100 
GOlGGN. AXO sks cactiuviedvcvctouets teninadeetans 195 
GONGG: NANO eiscisscwcsccadcaventhawns sme weees 100 
GUCTING — WWOP sscineciks cdewasensdvehanicedecdeveune 100 
FIOMSO: SNOGS sissies bvciveed svicspousenenecneresecs 195 
Mung, “Fe Mast tis cisctcccccconnncteccswecsonees 50 
MAGIC SWOlG cidececsecsieseaenSrasannvexvexents 295 
WIGHT: EVONG: cideciccacvecxsecrstscintiorerconsines 95 
NISC MOM Oi iisdicecssscsacccdcesessadavcicnessawaes 75 
NINA GODS Miss ccscectoncccccsassacessueeve chases 100 
PIG! So IW ives snece Sets sunvasevaneasesieceiesetcens 150 
PIC; FIGNCOPisicacenrsconiscctscaniadeisnscvaineieansas 250 
QUGTTEID OOK vi sisussnenedecedarescssntstianawsiens 150 
REMbpOrt. (NOW )iiciccccssasecassccewscateansaces 150 
PROSLON osinedacnacdccecccassatessccs sustmeredes weenede 100 
PRIN. SHOCK pica piarcpatinaletentscannsngimenalnee bated: 595 
BODO COB sawiessanciccssiaseeee css dammcsearnastens 150 
MOUGN:: RONGOFs csacciivivsaswdccesiaseasiesnencenks 100 
SMUG Ol isadcscsacevevamaskewcss ona eas wedeeawesiates 100 
SNOGE- OUG: sss csviscccecscndsansencsacanccnwaradiwes 95 
Skull -& Crossbones wos cc ccsecceesseasssiasvs 100 
SUMP S OMS scisis ccrcesuidencsdnscsaescksdaceewocereaen 325 
SIV, SPV iirsssttav sen secsminahaweccesamenesseamaves 100 
SSS i FV css ceciskcvsimisienseciantereisetasmepecs 395 
MV Teva tavcun ceed iektenpude seninanmcensnenewdeeaasas 100 
WOO! CRUODG vapecncscdsiewincardncensscshsecnsestnas 100 
W..WF i “SUB GPS ses ccs cccacsatawcssawonceseds 250 
WVGRIG. SOMES iscnidaeiaunaiutreseesveutiucwsnnaens 100 


(717)848-1846 Fax (717)854-6801 
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WANTED TO BUY: 
NEW JERSEY SHORE ARCADE 


FOR SALE: 


Treasure Island Rotary 
Hamilton Change Machine 
Terminator 2 Pinball 
space Shuttle 
Superman Pinball 
B.S.R. Bowler Roller 

5 Units, coin-op, compressor incl 
superstar Recording Studio 

2 Booths & All Equipment 
Video Game Cabinets 
Auto Photo Booth 

Color, 4-print, bill acceptor 


Call Dan 


914-967-0981 





We Carry A Full Line of Video, Pinball, 
Billiard and Dart Supplies... 
Call Us With All Your Needs, It's Free!! 


Prestige 2 or 4 Player Cabinet 
Complete With 25" Wells-Gardner Monitor 
$995.00 


Aero Fighter Kit Rim Rockin B-Ball Kit 595 


595 
Art of Fighting Cartridge 295 | Time Killers Factory Kit 1695 


Captain America Street Fighter II CE Kit 1095 

New Factory Kit 495 | Street Fighter II Kit 795 
Mortal CombatFactory Kit 1695 Sunset Rider Kit 795 
Neo Geo 1 Slot Kit 695 | Super High Impact Kit 595 
Neo Geo 1 Slot peb World Heroes Cartridge 275 
w/Fatal Fury 2 945 | Wrestlefest New Factory Kit 450 
Neo Geo 2 Slot pcb 895 | X-Men New Factory Kit 795 
Neo Geo 4 Slot pcb 995 


We Accept Trade-Ins & Purchase 
Your Obsolete Factory Pcbs! 


Call For Complete Inventory Listings 


1 (800) 456-7277 


International & Domestic Fax Line: 


(313) 542-5452 
















AUCTION 


SAT., February 13th 
SAT., March 6th 


AMUSEMENT SALES INC. 
STARTS AT 11:00 A.M. 
Open for Inspection at 9:00 A.M. 
* VIDEO GAMES * JUKE BOXES 
* POOL TABLES * PINBALLS 
Novelty Items 
Consignments Welcome! 


1-313-334-1480 
1-800-676-7204 


Auctioneer: Chief Silver Tongue 
12670 Inkster Road 
Redford, MI 48239 


1-96 1-96 


}}eqga|pplW 
ydeubaje; 








Plymouth 





The Latin’J ukebox 


"The Operator's Latin Music Connection 


We're Here For You... 

All Year Long... 

Fulfilling Your 

Latin Music Needs. 

With the Industry's Most 
Complete Latin Music Catalog 
Featuring over 1,600 

Compact Disc Albums. 


Title Strips For All Jukebox Brands 
Wholesale Pricing to the Trade 


1-800-LATIN-CD 











California Games, Inc. 


4715 Brooks e Montclair, CA 91763 e FAX: 714-629-4090 


(77 4) 482-4434 AFTER HOURS (714) 949-3499 


GUARANTEED BEST MARKET PRICE!!! 


SPECIALS ON: NEO GEO SYSTEMS: 
POR sete tactscentleati casein ieten. $599 
Street Fighter {| Champion Edition & BEST eae sd crngeeinmna ian cacisnietetaimieeeaaeiedeas a 
NEO-GEO 1-Slot Fatal Fury lo BO Lncisesncraveverapete pete eeeeeeeeee eee es 
NEO-GEO 2-Slot Fatal Fury ll MARKET Includes Marquis & Overlay 
NEO-GEO 1-Slot Art of Fighting #« PRICE NEO GEO CARTRIDGES: 
Including Marquis & Overlay aia a suc dteciadstoveeede lane: gi 
aseba AIG neti icchaloceneeickes 
| Baseball Stearic. osc iwiicsdiciccccdes 2139 
}| Aero Fighter Robo Any. eee: 100 
Blood Bros. ALWAYS CALL US| | \tian z 
ie VGN WY cca uce ade pitimaailandetsiccuatian 89 
| aia BEFORE BUYING Baten Mer aheieeead mcneetesn We 
ASOD all... ..iccccsccenccsaseexcesaaes 
aca 3 FROM SOMEONE Sagar Sescdduuh sustained. ve 
ELSE!!! te 
! OO cle hee tease eeas debe aie ates 159 
ae Alpha Mission Il.........cc:cccccece000e-. 149 
| TT LOSE IROSOMN, tcvipsenncrtvsrteeaanearearconn 79 
Raiden..... NEW 25 Games Thrash Rally... sce. 175 
Sunset Riders Mutation Nation....................0.. 99 
| ani 4 Soccer Brawl............c..cccccce0ee. 125 
iB ; g King of Monster Il.......0.00 1235 
| Final Fight (B) Street Fighter HT VVOFIG FICO CS.iiieccssccececcscecccseesecacs 175 
: og: PAPE OF PICMG s oosccccasxeudsvceinestcants “mS 
Champion Edition Fatal Full SPECIAL 


Only 
$2149.00 CALL US FOR 


ch Quantity 
Complete 25" -Men . 
System Cabinets only Discount 
$1945.00 
Specials! 


(714) 482-4434 


$945.00 MONDAY TO FRIDAY 
Call AFTER HOURS 





25" Wells Gardner (714)949-3499 
neabioce 
Red/Black Call MORTAL KOMBAT 
Black/Grey Call for Delivery GREAT PRICE 


1 Year Parts & Labor TO DAY!!! vy 
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DARTS 
Arachnid 
Super Six Plus Two 


Great Shape -- Street Ready 


$1375.00 


Super Six 
$1075.00 


Just A Few Left 


Blow ‘Em Out 


4500 & 5000 Models 


$295.00 
Stansfield Vending, Inc. 


P.O. Box 157 LaCrosse, WI 54601 
Call Max 


608-782-7181 
















"Don't be Cruel" 
Make Big 
Profits with 
MONEY MAKER 


Two Hot New Games previewed at AMOA 
Double 8 Lines 


Animal Match 


ONLY $349.00 Each 
(Original PCB Only) 


Also available: 
buttons, harness, and power supply 


Call Today Toll Free: 800-972 -3222 
or Fax us: 615-226-4377 


407 Gallatin Road 
Nashville, TN 37206 





<7, Money Ma BB 
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FREE '” $50 Value 
[st Edition 
of 


Operators 
Price Guide 


Current Market Value of: 


Video @ Snack e Jukebox 
Pinball e Kits e Redemption 
Pokers @ Shuffle Alleys 


For More Information---CALL 


$00-§52-5487 


**FOR SALE** 


Mad Dog McCree II 
Space Pirates 
Who Shot Johnny Rock?! 


Only Used One Season! 
50" Screen Model with Software 


ONLY $11,999.00 


Used Fireball Redemption Game 
Only $4,999.00 


Alter Enterprises 


210 West Parkway Unit #7 
Pompton Plains, NJ 07444 


201-616-1111 


USA FAX: 800-72-ALTER 
Intl. FAX: 201-616-1415 
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DIGITAL DISC 
AMERICA 




























Golden Age Nostalgia 
This jukebox has classic all- 
aluminum cast-metal trim (24 
pieces); it’s hand-polished with 
“¢ triple-plated chrome (optional 
& 14-karat gold trim). Other 
% features include eight bubble 
& tubes, simple push and flip title 
selection page holder, built-in 
disc management, and 200 
watts of power!!! 



















The talk at the 1992 AMOA Show 
in Nashville, TN, is our new 
dedicated jukebox called "The 
Cheetah." Like the animal, this is 
the fastest MUSIC to MUSIC 
jukebox in the world! It does things 
that other manufacturers can only 
dream of. This phonograph has (2) 
two phillips player heads allowing 
no delay in music! While one song 
is being played, the other CD is 





All Digital Disc jukeboxes come with a full 
one-year — on electronics and 


MeCNQNISMS. 
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DJ 2000 Hideaway or “The Cheetah" 


anxious to get started as soon as the 
other fades down. Also it can be 
operated in split mode--where you 
need two different types of music in 
two different rooms! 

The DJ 2000 on both models is 
available in a hideaway or upright 
cabinet. Other features include auto 
and “smart card" disc management, 
full audit data, twin amps, clock 
timer, and dual volume controls. 


Digital Disc America 


5617 Business 50 West 
Jefferson City, MO 65109 


Phone: (3814)893-8497 


Fax: (814)893-3601 
CALL for details for the Dealer nearest you!!! 


For 1993, we now have 
the following: 






Super Cougar 
This jukebox has a cabinet 
designed with no horizontal 
surfaces, keeping customers 
from placing food or drinks on it. 
Features include two easy-access § 
front doors, motorized flipping 
pages, four-position light con- 
trols, 200 watt amplifier that has 
pulsating blinking lights thru the 
sounds of six way speaker 
system. This cabinet is available 
with or without a DDA kit. 








Title Page Kit 
100 CD selections, fully motor- 
ized, displaying 6 CD artists and 
titles at a time. Designed to fit 
Rock-Ola models "490" and up 
and most Rowe "R-81" and up 
and some NSM. Physical dimen- 
sions are 24x6x1/ 1/2 inches 


Bobcat Wallbox 
This wallbox features a 100 
selection, fully motorized flipping 
pages, and a Mars $1/$5 400 bill 


stacker. All our DDA products are 
capable of handling up to (16) 
sixteen wallboxes 
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Dre-Spring Arcade 


Clearance 
From Shotmakers 
(2) 13° Skee Ball (with all options) (1992) Call 
(1) 7° Valley Pool Table (brand new/in box) Call 


Captain America (Ded.).......:..<0csc0 $1,495 
Shinobi 


Dragon's Lair Il (Ded.).............000.00... 1,594 


Operation Wolf 
Arch Rivals 
World Wrestling 
Crane (single) Sega 
Rockola-4300 
(used 4 months) (100 CD)...... 3,200 
Pit Boss 
BGP ESCA w a: cocivetadeuvcsaeccacceoareweossbvauset 1,350 
Boat Kiddie Ride 
(used last summer)................ 1,350 


Allin perfect working condition. 
Call Jack 


(401) 322-7941 





Set 


The 
Standard } 


iia & For 
|| Excellence! } 


Model M1A 
$1 and $5 acceptance 

1600 Bulk Coin Capacity 

Optional Floor Stand 

Optional $10 and $20 Acceptance 


Model M2 

$1 and $5 Acceptance 

3200 Bulk Coin Capacity 

Optional Header/Footer 

Optional $10 and $20 Acceptance 
120 Southwest Drive 


[ as a 
DREVA Spartanburg, SC 29301 


Telephone (803) 574-0162 ¢ Fax (803) 574-7680 


See Your Drews Distributor Today! 
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The SOF TWARE 
for VIDEO 
GAMING OPERATORS 


If keeping track of 
video gaming income 
is important to you, 
you need this software. 


The Pioneer in the Industry 


Video Lottery 
SOF TWARE 


Cc O M 1 


A Division a 
Business Specialties Company 


(605) 331-5575 


Fax: (605) 331-5574 ¢ Sioux Falls, South Dakota 





Quality/Service | 


Less Problems! More Profit! 


GET ONE FREE! 
With Any Products Purchased 
In Lots Of 12 


W-4, W-6, W-7, W-8, W-11 (Lucky Star), W-15 
(Lucky Bell), Bingo, Cherry Bonus |, Il, Ill, Treasure 
Island and New Dynasty 


Full Parts & Sewice 
Fast “Jurnaround on Goard Repairs 


Toll Free 800-659-1999 


Call Now for Prices and Policy Information! 
You'll be Pleased with the Results. 


Sdiithland 


Prennearace 
RENE. 





FAX 919-343-0084 
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START THE NEW YEAR WITH SOUT HLAND DISTRIBUTING 


You can’t Duy Quality 
and Service for less 
than at Southland 
Distributing, so take a 
look at our. wide 
selection of products 
and let us satisfy your 
game and_= coin-op 
needs for 1993. 









Here at Southland 
Distributing we quar- 
antee quality not only 
in our products, but 
in Our service as well. 
We provide’ service 
factory trained techni- 
cians as well as a full 
parts inventory. 

























































GAMES STARTING AT 
00 





W-11 face ates 
W-15 (Lucky Bell) 
/ Bingo 


Cherry Bonus I, 1 & mt 








Treasure Island 


Re New Dynasty 


Pee bet eres 8 i ae eee of a 
GET ONE FREE! 
Additional Products Available: 


Pioneer CD Jukebox * Merit * U.S. Games * Wurlitzer * Arachnid * Alvin G. 
& Co. * Irem * CBV * Eagle * Ram Star * Ecomms * Grayhound * Tornado 
Cooper * Leisure * Hamilton 


- FOR YOUR EXPORT NEEDS CONTACT DIEGO EGAS ° 


















CALL TOLL FREE 
SERVICE 800-659-1999 or 919-343-8200 
FAX 919-343-0084 
1611 Castle Hayne Koad, Building B 
DISTRIBUTING Wilmington, North Carolina 28401 






For Amusement Only. Not intended for sale in states and municipalities where such games are not allowed 





~ STREET / 
FIGHTER II 


$895 


REGULAR 


$645 


| MANY OTHER ORIGINAL 
BOARDS - BEST PRICE 


ADD $25.00 FOR HEADER, BEZEL 
AND AUX HARNESS 
X-MEN, TETRIS, MERCS, ETC. 





VIDEO VEND, INC. | 
cat: (808) 842-5155 


Za Fax: (808) 848-2748 «XN 


4 We Can save you money 
Ne ig Why pay to repair, when you 
can simply replace 


Pcie: urine 9" Monitors 


tx New Zenith Monitors & Chassis 
vx For Arachnid Dart Boards (6000 Series) 
tx 12 Volts D/C 


SPECIAL 
$109 each 


REGULARLY $315.00 


Used PC Boards 
P.O.W. — $100 Klax — $100 
TMNT — $150 Attax - $100 

ROBO COP - $119 


Phone: (713) 489-3233 
FAX: — 


17009 WELLS PEARLAND, TEXAS 77584 
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USED KITS 
Caveman Ninja (H) ......... 299 
Desert Assault (H) ......... 399 
Final Fight {A) 2.83 «4% bass & 399 
Spinal Breakers (H) .......... 99 
WWE Wrestlefeast (H) ...... 599 
Ao Wan 4 FUCA) 6 2 aww wa We 1199 
USED GAMES 
After BUIRGE- s<:é 2 4a ee Ke ws 899 
All American Football ....... 799 
Battleshark. «.5%464640% 8 1099 
Captain America.......... 1299 
CombatribeS: 6.46.6 8.6 %6 eee 4 399 
Double Play «4.4 x aeneca he 4Gcn 199 
Dragon's Lair ll ...4s44%54%< 1099 
WIGKC Sd oe ed Sh sd acl wee 899 
Nis.PAGMAN: <4:4. 44-4. 83 fo eS 499 
Operation Wolf 2.4666 4664 68 699 
PICHONGEE 0: «.4-6 we 8 ot oS eR 999 
SIMPSONS: 6.654 4s s.are- pe ee as 1299 
Space GUA sek. aeons oe 1899 
Street Fighter Il .......... 1599 
SETIKG ZONE: <4: dae aed aS as 199 
TANGNGT : oho b ead He ed wees 999 
WEB AN Gio nw ee a be oe ee 299 
DELUXE SITDOWN(USED) 
BO Vo 2%. 0a oe te aS 6999 
G06: a. 6 6h. He ar ek 4999 
GP RIGGED <i 6c ue Se Se 3999 
Grand Prix Star 454 46.%% <<: 7999 
Night Striker sss 0beheiawe 999 
Rad Mobile’ «.4..2%440%%. 8999 
Spy HURT 40d Sed ede ea 699 
Star Blade «i664 0446 See us 6499 
Stee! Talons: «66.0% 9 6S waa 6499 
REDEMPTION 
Can Crusher (New) ......... Call 
Cosmo Gangs (Used) ...... 4999 
Dyno Bop (Used) ......... 1199 
Ghost Town (Used) ....... 2499 
Lasertron (Used)......... 12999 
Neck & Neck (New) ........ Call 
Perfect Landing (Used) ..... 1499 
Rock & Bowl (Used) ....... 2999 
Street Basketball (Used) ..... 999 


The Game Exchange 
P.O. Box 09598 
Columbus, Ohio 43209-0598 


(614) 258-2933 
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QUALITY 
TECHNICAL 
SERVICE 


800-678-7393 
505-298-3536 
1624 Eubank NE 

Albuquerque, NM 87112 


SAVE MONEY! 


Switching 
Power Supply Repair 


$12.00 


6 Month Warranty 










Extended Warranty 
Now Avatlable! 


Additional 
$3.00 


Extends Warranty 
One Full Year 


AMERICAN COIN MACHINE EXPOSITION 


MARCH 11-13 
| Thursday, Friday 
& Saturday 


Sands Expo & © 
Convention Center 
Las Vegas, NV 


For Information 
Call 


William T. Glasgow 


Show Management 


| 708-333-9292 
FAX 708-333-4086 
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Kiddie Ride Refurbishing 
<We Turn Junk Into Beautiful, Reliable, Money-Making Equipment. > 
Don’t Get Rid of Your Already Paid For Equipment. 
Let Us Take Care of Your Returbishing Needs. 


Specializing In Rides Manufactured By: 
Utec, Altech, Paul Hawkins, Bally, and Tusko 


Call For Your Free Catalog: (800) 7793-0656 


Dynamic Amusement Equipment Mfg., Inc. - Refurbishing Division 
P.O. Box 596, Grapevine, TX 76099 


817) 481-3273 


HI-LO DOUBLE-UP JOKER POKER 


Available in: 
13" Monitore 19" Monitor 


e With Double Up 


Also Available: 
$1-5-10-20 
Bill Acceptor 
(As Shown 

in Picture) 


e Eye Catching 
Graphics 


e Super Realistic 
Sound Effects 


e Sturdy Cabinet 


Leisure Entertainment, LTD. 
25 Hutcheson PI.eLynbrook, NY 11563 


516-593-5050 . Fax 516-593-5896 


Outside NY - 800-645-2162 
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Amusement Video Games « Pinball Machines 
Auction =x Crane Games * Redemption Games 


m—~ Pool Tables « Darts * Kits # Kiddie Rides 
=> Our 12" Year! nae Collectible 





For further information contact: 
Auctioneer: Bill Hughes, ¢ P.O. Box 4819 « Louisville, KY 40204 * 502-451-1263 
Licensed by Div. of Licensing, Ohio Dept. of Commerce and bonded in favor of 
State of Ohio, OH/1A4065, OH/AC2208; in Florida, FL/AU882,in Penn, 
PA/AV002644; in Kentucky, KY/P1597; m | acc IN AUO08700280; in 
California, A-2586; and in Texas, TX1017 


Sales Manager: Jeff Schwartz Ric Stephen 
502-456-1600 812-335-9939 
24 hr. Fax: 502-897-7771 











— February - - ream - 
20th - Tampa, Florida 28th - Louisville, Kentucky 
— March - — September - 
20th - Costa Mesa, Cali. 11th - Chicago, Illinois 
21st — Costa Mesa. Cali. Pinball Expo Collectors Auction 
Collectors Auction 18th -— Columbus, Ohio 
27th- Columbus, Ohio 25th - Indianapolis, Indiana 
28th - Columbus, Ohio — October — 
ener eee 2nd - Atlanta, Georgia 
— April - 16th - Tampa, Florida 
Srd —- Philadelphia, Penn. 30th - Indianapolis, Indiana 
17th - Indianapolis, Indiana 30th - Costa Mesa, California 
24th - Orlando, Florida — November — 
— May - 6th - San Jose, California 
Ist - Dallas, Texas 20th - Columbus, Ohio 
15th - Columbus, Ohio — December — 
— June — 4th - Orlando, Florida 
Sth - Indianapolis, Indiana 11th - Indianapolis, Indiana 
Auction Information To consign games for sale: bring to the 
¢ All auctions begin at 10 am local time. auction site on the Friday before the 
¢ Removal of all equipment by auction between 9 am and 9 pm. 


Saturday, midnight. 
e Inspection: Saturday 9-10 am. 
e Please, no cigarette or candy machines 


Terms & Conditions 
Terms: Full payment day of auction: cash, cashiers check, or 
company check only with current bank letter of guarantee. 
older than 2 years. No exceptions. 3.5% surcharge for VISA and MasterCard. All 
State sales taxes will apply unless you provide a copy of cur- 
rent sales-and-use tax permit. 


JENNINGS SLOT 
MACHINE BOARD 
REPAIR 


A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


715-398-3677 


The Original. Best °and Lowest Priced!" 


MONEY MACHINE 


For the last 10 years the 

greatest promotion ever! 

¢ Blows money and/or 
coupons. 

e Your patrons try to catch 
as many as they can. 


(309) 788-0135 






LOW COST 
HIGH RETURN 
DESK TOP 
COIN PHONES 





BEST WHOLESALE PRICES 
IN THE US... 
WE WILL NOT BE UNDERSOLD! 
FORGET THE REST, 
CALL THE BEST! 


G-TEL 
713-550-5592 









LUCKY EGGS = GOOD MONEY! 


¢ Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


800-344-7467 


FAX (417)358-1849 


° 


HO ZO =mBCOname? 
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Mfg. 


Capcom 
MicroProse 
Atari 
Sega 
Konami 
Taito 
Taito 
SNK 
Sega 
Atari 
Atari 
Sega 
Namco 
Capcom 
Konami 
Konami 
Williams 
Sega 
Technos 
Sega 
Konami 


Bally 
Bally 
Williams 
Bally 


Dynamo 
Dynamo 
Greyhound 
Star Mfg. 
Betson 
Dynosoft 
Atari 

Imag. Leis. 


McO’'River 
Sega 
Midway 
SNK 
Konami 
Konami 
Konami 


CUT) INNOVATIVE 


INDUSTRIES, 
INCORPORATED 


2605 Grand Ave ® Carthage, MO 64836 


Machine Name 


Video Games 

Captain America 

"F-15" (Upright) 

Final Lap (Sit down) 

GP Rider Twin Ride On Cycles (sit down) 
Lethal Enforcer (New) 
Operation Wolf 

Operation Thunderbolt 

Neo Geo (single software) 

Rad Rally (sit down) 

Rad Rally (up down) 

Road Riot (sit down) 
Spiderman 

Steel Gunner 

Street Fighter Champion Edition 
Sunset Riders 

T.M.N.T. 

Terminator 2 (video) 

Time Traveler 

Wrestle Fest 

Virtua Racing (twin sit downs) "New" 
X-Men 


Pinballs 

Addams Family 

Pool Shark (Special price) 

Terminator 2 

Transporter the Rescue (Special price) 


Novelty 


Air Hockey (New w/o overhead score) 
Air Hockey (Used) 

Basketball (Used) 

Beat the Pro w/bill (Putting Golf Game) 
Crane (with bill acceptor) 

Pusher w/hopper & w/ticket dispenser 
Pop-A-Shot (Shooting BBs at balls etc.) 
Super Bowl Bowler 18’ 


Video Kits 

Aero Fighters (New) 

Golden Axe 2 (New) 

Mortal Kombat (New) 

Neo-Geo (New) w/Ssingle software kit 
Simpson (Used kit) 

T.M.N.T. (Used kit) 

Turtles in Time 





Price 


$ 1,995.00 
$ 3,895.00 
$ 3,895.00 
$ 7,995.00 
$ 3,195.00 
$ 895.00 

$ 1,495.00 
$ 1,995.00 
9 9,895.00 
$ 2,295.00 
$ 5,595.00 
$ 1,895.00 
$ 3,995.00 
$ 8,695.00 
CALL 

$ 995.00 

CALL 

$ 2,495.00 
$ 1,795.00 
$15,000.00 
$ 3,695.00 


$ 2,795.00 
$ 1,295.00 
$ 2,495.00 
$ 895.00 


$ 2,695.00 
$ 1,995.00 
$ 1,395.00 
$ 3,995.00 
$ 1,795.00 
$ 3,995.00 
$ 1,995.00 
$ 5,995.00 


$ 1,499.00 
$ 1,645.00 
$ 1,445.00 
CALL 
$ 195.00 
CALL 


816-542-3142 
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ADVANCED AUCTIONS 


1993 NATIONWIDE SCHEDULE 


VIDEO GAMES@ PINBALLSeREDEMPTIONe SUPPLIES | KITS 











FEB I3 @ CHICAGO, IL 


INLAND MEETING & EXPO CENTER 
400 E. OGDEN 





WESTMONT, IL : MARCH 6 a! oe 
CONTACT: 708-850-7000 
(20 MINUTES WEST OF DOWNTOWN ae or ra UCTION 
OFF 290 EXPRESS WAY) 
DAYSTOP MOTEL 708-969-5200 SAN DIEGO, CA 
FEB 20 e LOS ANGELES, CA ant anaae 
LOS ANGELES CONVENTION CENTER LAS VEGAS MAY 29 
1201 S. FIGUEROA ST. 
LOS ANGELES, CA (NOT AN AUCTION) CHICAGO, IL 
CONTACT: 213-741-1151 : 
HOLIDAY INN 800.628.5240. APRIL 3 
(ASK FOR GREAT RATES) SAN JOSE, CA JUNE 5 
FEB 27eMIAMI, W. PALM BEACH, FL LOS ANGELES, CA 
SOUTH FLORIDA FAIRGROUNDS APRIL 10 
9067 SOUTHERN BLVD. DALLAS, TX 
WEST PALM BEACH, FL JUNE 26 
CONTACT: 407-793-0333 
(45 MINUTES NORTH OF MIAMI ON HWY 95) APRIL 17 MIAMI, FL 


DAYS INN MOTEL 407-686-6000 





* FUTURE AUCTIONS «x 

































LOS ike CA 
























* CONSIGNMENTS WANTED * 


TO CONSIGN GAMES FOR SALE, BRING TO AUCTION SITE FRIDAY BEFORE 
THE SALE 10AM-9PM._ ALL AUCTIONS ARE ON SATURDAY AND BEGIN 
AT 10AM LOCAL TIME WITH INSPECTION FROM 9AM-10AM. UC#A2609. 
3 SURCHARGE FOR VISA & M/C. PAYMENT IN FULL DAY OF SALE. 10% PREM. TO HAMMER PRICE. 
TERMS-CASH, CASHIER'S CK., COMPANY CK. WITH CURRENT BANK LETTER OF GUARANTEE. 
ALL EQUIPMENT MUST BE REMOVED BY MIDNIGHT, THE DAY OF THE SALE. 


NO EXCEPTIONS. INDUSTRY RELATED SELLER'S PERMITS REQUIRED FOR NON TAXABLE PURCHASES 


CALL THE ADVANCED HOTLINE 
FOR INDIVIDUAL AUCTION INFO 
INCLUDING EVENT DIRECTIONS 
TELEPHONE NO'S & OTHER INFO 


ASK ABOUT THE ADVANCED AUCTION 
FREQUENT FLYER PROGRAM 
"COME & SEE THE DIFFERENCE" 





0040000 
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RAM STAR 


CUSTOM HARNESSES 





SUPPLY SAMPLE OR 
SPECS FOR 
QUOTE 


FAX 303-737-2443 
fF 800-228-0958 


DRAGON’S LAIR 
SPACE ACE 325 
CLIFF HANGER 19S 
COBRA COMMAND 19S 
BEGAS BATTLE 39S 
ASTRON BELT 17S 
GALAXY RANGER 17s 
INTER STELLAR 295 
BAD LANDS 39S 
STAR RIDER 29S 
MACH III 275 
FIRE FOX 


C&P DISTRIBUTING 
TEL: 219-256-1138 


FAX: 219-256-1144 (<= 


















QaQaaSF Beaeade 










(10) Philadelphia 
Tobogan 
kee Ball Machines. 


Mechanical with ticket dispenser. 
Good conition. 


$3000 


100 Video Games 
$1000 


(2) Zamperla Punching Bags 
Cash and Carry 


Jax Phonograph Co. 


(904) 396-7721 


1437 San Marco Blvd. 
Jacksonville, FL 32207 
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MUNCIE NOVELTY CO. 
PH. 800-428-8640 
GOOD QUALITY—LOW PRICES. 





FROM LEISURE 


Model # HSV-300 Gold Series 


Simply the BEST $1-5-10-20 Bill Acceptor 
on the Market TODAY! 


e Simple one piece unit 

e Simple installation 

e Simple to use-accept 
bills in any direction 


e Same day shipping 

e Prompt service 

e Quantity prices 
available 


Distributor and OEM Inquires Welcome. 


Leisure Entertainment, LTD. 
25 Hutcheson PI. e Lynbrook, NY 11563 


516-593-5050 eFax 516-593-5896 
Outside NY - 800-645-2162 
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SELECTION OF 
| “vr f AMUSEMENT 


REBUILT EQUIP. 1/2PRicey “"™™ 


@ COIN-OP KIDDIE RIDES*WStisitie Popes Tere Serene yy 
Y, 
@ ARCADE NOVELTIES & SPECIALTIES ‘teidouns:Sasketal Thy Rage! 


Bowlers - Strength testers - MUCH MORE 
Ais! 
iO 
po 
» 









@ CASINO EQUIPMENT pases Wheel: clipe Cates 


AT ~ 
Fun Mi - Gas Pumps - Traffic Lights - ' : 
@ DECOR ITEMS Neancisca fimo Gporseqspment: P. Cs) Ay 








LOTS MORE! oo 
@ CARNIVAL & AMUSEMENT PARK eG atic ™ 
RIDES A # 
EXCHANGE, INC, “ht 
& PARTY EQU | PMENT 1203 5th Avenue, Rock Island, Illinois 61201 


: TEL: (309) 788-0135 FAX: (309) 788-0148 
(Everything except jukes, pins, videos, 


Syalios  POPMaeS) Fly In And See For Yourself! 
We'll Help Pay For Your Airline Ticket! 
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BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 


WANTED 
Used Coin-Operated 


Kiddie Rides 


Call 1-800-448-6888 
FAX 303-771-7567 


FOR SALE 
(11) Hollywood Cranes 
(5) Nintendo PlayChoice 


Contact: 
Jim atter 56 PM 


To Order Call: (404) 925-7708 “al 
616-245-8235 Aw 


Kiddie Rides U.S.A. 


¢ 55 Acceptance 
¢ Solid state, self-diagnosing computer 


e Installs in minutes 





Wanted 
Mechanical 
Bulls 


(will pick-up anywhere and 


Birmingham Vending 
Your One Stop Shop For Coin-Op 









Kit Specials — 
pay top price) Skins Game ca. _ Nintendo PlayChoice Kits 
(309) 788-0135 Aliens $295 Your Choice 
Aurial $99 $59 00 
Bowl-O-Rama Update $99 : 
Combatribes $99 Call For List 
D. D. Crew SOC5 
Game of Doom $195 ’ 
Guardian of the Hood $595 S.N.K. Software _ Hardware 
Golden Axe I cALL Used Paks Starting at $100 
ITS TIME TO CALL hes eige__ All Software Available 
Merit Solo Challenger CALL Fatal Fury Il In Stock 
RAMw STAR ea $395 2 Slot and 1 Slot Available 
$800-228-09588 One Slot Neo Geo CALL 
Two Slot Neo Geo CALL i a 
FOR Relief Pitcher $495 Parts Specials 
8 LINES KENO pip all dal oe Poolball sets $25.99 (lots of 4) 
PULLTAB POKER ae ol Valley Cue Sticks $6.95 ea. (lots of 36) 
ilent Dragon $295 ii) 19D-ae. packed 
MACHINES Superman $99 epi een roi 












Turbo Champion St. Fighter CALL $15.95 yd. by 1/2 bolt 
Turbo St. Fighter Update CALL Sharp 19" monitors-New-$215.00 ea. 


Rowe BG12 and BC 35 Component Special 
Transport head, control board and power supply 


All For Just $300.00 
Reconditioned CD 100 Laserstar Jukeboxes - Fully Updated 











OPERATION T BOLT 
BUSTER BROS. 
SUPER BUSTER B. 
TURTLES 

MOON WALKER 
DESERT ASSAULT 
X MULTIPLY 
TWIN HAWK 
CYBERBALL 

MS PACMAN 
RAMPART 

BOTTOM OF THE 9TH 


Call BVC for all your equipment needs. We are fast, friendly and reliable 





Proudly serving operators since 193] 
Birmingham Vending Co. 


Established 1931 


P 
Cc 
B 
Oo 
A 
R 
D 
S 


General Office Florida Division 


540 Second Ave. N. @ Birmingham, AL 35204 4542 L.B. Mcleod Rd. @ Onando, FL 32811 
(205) 324-7526 @ SE-800-238-8363 (407) 425-1505 @ FL-800-330-1233 


National Toll Free 800-2 88-7635 @ Fax (205)322-6639 


C&P DISTRIBUTING 
TEL: 219-256-1138 


a FAX: 219-256-1144 
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COMPUTER SOFTWARE 


$1.59 PER DAY! 


(AVERAGE COST) 





Let it help you manage 
and control 
your business! 


THE "SILENT PARTNER" 


WOULD YOU PAY $1.59 A DAY to know where your equipment is, where it has been, 
what its lifetime income is, what its year-to-date income and weekly average is? 





Do you have any idea what your best location is (income-wise)? 
Do you have any idea what location brings in the best cash-flow? 
Do you have any idea what location you have the most money invested in? 


Can you compare each location monthly or weekly for the last 3 years...are they 
up...are they down? 


Can Me compare technician 1 to technician 2 to see how many service calls each 
one did’ 


How would you like a report the first of each month on all birthdays, anniversaries & 
other personal data on each of your locations? 


How would you like to compare your route collectors to one another for refunds, short- 
ages or overages? 


For $1.59 per day, you can have SILENT PARTNER managing you route! 


IT'S USED WORLDWIDE! 





They use it in Australia, Canada, Finland, Mexico, South America and 47 U.S. states! 
You've seen it at every AMOA and ACME show since 1985. 





HERE IS OUR GUARANTEE: Not 30 days 365. That's right! Put the 
SILENT PARTNER to work for you in the next 365 days. If you find something 
faster and better, we'll also purchase it and DOUBLE your money back. 






CALL OR WRITE FOR FREE INFORMATION: 


The "SILENT PARTNER", INC. 


3441 South Park ¢ Springfield, IL 62704 


Phone: (217) 793-3350 ¢ Fax: 217-793-1842 
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COINS or BILLS ox *RAM STARX 


Count/Sort/ Wrap _ : : 
Free Catalog! NIT: Une says, Thank you. 
rost We appreciate your 


business." 

Call us for POKER, KENO, 
8 LINES & PULLTAB: 
24hr. SERVICE ON OMEGA 
BOARDS (in most cases) 
800-228-0958 


PARTS— 
S—REPAIRS FAX 303-737-2443 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 


(2) 13’ Skee Balls 1988 model 


$2000 each 
Fantasy Island 
$2000 


Dynamo Soccer Table FROM LEISURE 


$4.50 
ALL For $6000 MODEL # DBV-261A 


304-624-9666 
SIMPLY THE BEST $1 BILL ACCEPTOR 
ON THE MARKET TODAY! 


eee 


jor force in the industry 


, 


ry frustration that comes inanew 
| mith 


velofsuccess you create. Chicago based 


e SIMPLE ONE PIECE UNIT e SAME DAY SHIPPING 

e SIMPLE INSTALLATION e PROMPT SERVICE 

e SIMPLE TO USE-ACCEPTS eQUANTITY PRICES 
BILLS IN ANY DIRECTION AVAILABLE 


DISTRIBUTOR and OEM INQUIRIES WELCOME. 
Leisure Entertainment, LTD. 


25 Hutcheson Place e Lynbrook, N.Y. 11563 


516-593-5050 . Fax 516-593-5896 
Outside N.Y. State 800-645-2162 


WANTED.- “Ball of Fire” 


----We re looking for someone who has the enthusiasm and ambition that can take a brand 


new kiddie ride company to the top. Someone who can make us ama 


on a shoestring budget. 
----Experience & age are far less important than attitude, ethics, and work habits. Be 


prepared to invest many overtime hours. Be prepared to manage, sell, help construct marketing 


plans, sweep floors...whatever it takes. Be prepared for eve 


Start-up. 
---- You'll be backed by one of the largest, most respected companies in the coin-equipment 


business. And you'llbe compensated based on the le 


opportunity. 
----Send resume, salary history, and a brief explanation of why you feel this opportunity may 


fit you to: P.O. Box 492, Lakeville, Minnesota 55044. 





PLAY METER 150 FEBRUARY 1993 





"THE HIGH QUALITY 
AND LOW PRICES OF OUR VIDEOS!" 


Our New Mini Is Perfect For Dedicated Games and Kits Avail- 
Those Tight Places! able: W-4, W-6, W-7, W-8, W-11, 
Dimensions W - 19 3/4" W-15, Treasure Island, Eldorado, 
D - 24" Dynasty, Cherry Bonus III, and all 
H - 54" the popular Cherry games! 
— e Advance 
Warranty 


Replacement 
on all parts 


e Free Delivery 
over 10 states 


e Great technical 
support staff 


e Board repairs- 





Don’s Video- 
“= aoe Fast Tumaround 
Great Cabinet Styles To Choose From 
+4 Sibi ee CALL THE BEST 
2) Flattop 3) Mini TOLL FREE! 


3) Walnut Upright 6) Counter Top 


Used Equipment Featured 1 ~ 8 OO -45 6 ~ 6 S 82 
Valley’s 3 1/2 x7 995 Up GAMES 


Getaway P.B 2850 

Merit Dartw/monitor 1495 

Kapaa pa oan OF TENNESSEE 
Atari 720 895 

Turtle in Time 1595 1220 West Jackson 
Capcom Bowling 1095 Shelbyville, TN 37160 


sca et Fax: 61 5-685-01 44 
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LIGHTING SPECIALISTS: 
Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 
Belt Lighting, Crystal Belt, 24V 
Sparkletrack, Bendable Neon-Like 
Products--Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 


How Much Is It Worth? 
If you are selling or buying used equipment, this should interest you. There's a 
new quarterly publication call Amusement Research. It lists fruit machines, video 
card games and kits, redemption games, cranes, etc. Extensive research is 
involved to keep operators informed and current on "as-is" and reconditioned 
equipment values. 


For more informaton on subscribing --Contact 


Amusement Research 
P.O. Box 1256 . Lavergne, TN 37086 


(615) 355-9614 


























SHOESHINE 
VENDING 


SUPER 8 LINE 


Available in: 
13" Monitor e 19" Monitor e Space Saving Mini Cabinet 



















eh y LINES 
| 


O-SUN COMPANY 


(20 YEARS EXPERIENCE) 


(414) 242-6200 
FAX (414) 238-1647 





> i j j 







e With Double UpStrip 
Action Feature 











Cd $495 con) @ 








Put 4 Games in One Also Available: 
JAMMA Cabinet With e Eye Catching = 91-5-10-20 
4-PLAY By FREE ENT:! Graphics B Bill Acceptor 

(As Shown 
(716) 838-3038 e Super Realistic in Picture) 





Buffalo Bill Johnston 
11 Greenfield St., Buffalo, NY 14214 
FAX (716) 834-3233 





Sound Effects 





e Sturdy Cabinet 








P.C.B.’s 
* 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 





10,000 BOARDS 
CALL FOR LIST 











Leisure Entertainment, LTD. 
25 Hutcheson PI. eLynbrook, NY 11563 


516-593-5050 « Fax 516-593-5896 
Outside NY - 800-645-2162 
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ASK For THE PUCK STOPS HERE sy NAME 


The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE AND AUSTRALIA 


e ARCADE TESTED 
e DOESN’T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 


CURRENTLY IN USE AT: 
e PUTT-PUTT® GOLF ’N GAMES 
e MALIBU CASTLE ¢ GREAT AMERICA 
e FUN FACTORY © GREEN GAMES 


x IMAGINATION LEISURE »* DYNAMO x _ U.S. BILLIARDS 


e Increased player appeal! e Ask your distributor for “‘THE PUCK STOPS 

© Demand the 9-inch shields with the angle! HERE” by name! 

e Made from virtually indestructible space age ¢ Insist on the original or call direct and save the 
material! sales tax! 

e Increase Revenue ... Decrease lost pucks and e When your customers’ safety and your liability 
expense from downtime! are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 
(903) 757-0543 —rongview 1x75008 1-800-933-0145 

















Kiddie Ride Refurbishing 


<We Turn Junk Into Beautiful, Reliable, Money-Making Equipment.> 


Don’t Get Rid of Your Already Paid For Equipment. 
Let Us Take Care of Your Refurbishing Needs. 


Specializing In Rides Manufactured By: 
Utec, Altech, Paul Hawkins, Bally, and Tusko 


Call For Your Free Catalog: (800) 7793-0656 


Dynamic Amusement Equipment Mfg., Inc. - Refurbishing Division 
P.O. Box 596, Grapevine, TX 76099 


817) 481-3273 















How Much Is It Worth? 
If you are selling or buying used equipment, this should interest you. There's a 
new quarterly publication call Amusement Research. It lists fruit machines, video 
card games and kits, redemption games, cranes, etc. Extensive research is 
involved to keep operators informed and current on "as-is" and reconditioned 
equipment values. 


For more information on subscribing --Contact 


Amusement Research 
P.O. Box 1256 « Lavergne, TN 3/086 


(615) 355-9614 


i 
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Put this REVOLUTIONARY SAFE 
inside your best games for maxi- 
mum security. (Replaces all 
other game doors.) 

No bars are needed when 
using the A-1 SAFE. 


Complete with $ 
coin mechs... 


All Models Include a Cash Vault 










A do-it-yourself model 

ithout coin mechs and § 
a tae 
A-1 PRODUCTS 
Phone TOLL FREE: 1-800-STANS A-1 


OR 1-800-782-6721 
PHONE OR FAX 1-919-728-5311 


Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 





















To keep vandals out of your games, Stan is your MAN 





Kramer HS-2000 


Heart & Stress 
Machine 


P.C. Boards 
NEW-400 pieces 


(407) 834-8994 


See you in 
Las Vegas 


March 11-13 
ACME 93 















“REDEMPTION i= 
TICKETS rs 

CO 

k CO 
ik 

MUNCIE NOVELTY CO. oS 





PH. 800-428-8640 
GOOD QUALITY—LOW PRICES 


MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help 
with your monitor problems. All kits 
come with instructions and are easy 
to install. 























WICO DISTRIBUTES GET WELL KITS 






Kit #101: For Electrohome GO7-CBO 
19' color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13' color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 

Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 

Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 

Kit #301: For Nintendo Sanyo 19" 
color monitor. 15 parts. $6.95 ea. 
Wico #36-0245 

Kit #401: For Atari Disco 19' color 
monitor. 17 parts. $6.95 ea. | 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabi- 
nets with non-Nintendo game boards. 
17 parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


























DISCOUNT! Buy ten kits and take 


$1.00 off each kit. Money back 
Quarantee. We pay S&H. 






Electrohome Flyback #A29951-B..... 
BO COO Ss is dae Paced aun wasecewedtcr nic daentolis 






ZANEN ELECTRONICS 
806-793-6337 


We buy JAMMA Boards 
CALL FOR PRICES 















How Much Is It Worth? 
If you are selling or buying used equipment, this should interest you. There's a 
new quarterly publication call Amusement Research. It lists fruit machines, video 
card games and kits, redemption games, cranes, etc. Extensive research is 
involved to keep operators informed and current on "as-is" and reconditioned 
equipment values. 

For more information on subscribing --Contact 


Amusement Research 
P.O. Box 1256 . Lavergne, TN 37086 


(615) 355-9614 

















Voice of the ... Coin-Operated 


Amusement & Music Operators Association 






SAE LAE EE ARLE HM SES IML 12 os IE a 


Providing Industry Leadership with... 





-Effective Government Relations 
-Targeted Industry Promotions 
¢Continuing Education 

¢Timely Communications 
eIndustry's Largest Trade Show 








REE EESTI 8 ESTATE STIG ARE 5 2 EE TD SES CAP AADC REO SEG BT OIRO: 


And don't forget the industry's 
1993 Government Affairs 
Conference, May 16-18 in 
Washington, D.C. and Expo '93, 
OFei (0) 0.) A PTET TNE 






For more information contact: 
Amusement and Music Operators Association, 401 North Michigan Avenue 
Chicago, IL 60611-4267 
Direct Line: 312-245-1021 Fax: 312-321-6869 


AJJSNpPU] SUIPUIA 2 dISNyA ‘JUsWIOSNUTY 
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Cleveland Coin Machine Exchange 
17000 S. Waterloo Rd.e Cleveland, Ohio 44110 


216-692-0960 


Livonia, MI 
Indianapolis, IN 
Orlando, FL 


FAX: 216-692-0085 


Branch Offices 


313-458-2646 
317-895-4270 
407-345-2992 


FAX: 313-458-2692 
FAX: 317-895-4279 
FAX: 407-345-2981 


Your Equipment Dealer in the Midwest 


For Equipment * Parts * Service 
USED EQUIPMENT SPECIALS 


VIDEOS 





Amer. Tech. Wrestlefest 
Atari Pitfighter 

Atari Cyberball 4 pl. 
Atari Final Lap u/r 

Atari Pole Postion s/d 
Atari Pole Position u/r 
Atari Road Riot 

Atari Stun Runner 

Atari Super Sprint 
Capcom Streetfighter CD 
Capcom Final Fight 
Capcom Streetfighter Il 
Capcom Streetfighter 
Data East Apache Ill 
Jaleco Big Run u/r 

Jaleco Cisco Heat s/d 
Konami Bottom of the 9th 
Konami Simpsons 
Konami T.M.N.T. 

Konami Sunset Rider 
Leland Super Off Road 
Leland Team Quarterback 
S.N.K. Mechanized Attack 
Sega Altered Beast 

Sega Super Monaco GP u/r 
Taito S.C.I. 

Taito Oper. Thunderbolt 
Williams Narc 

Williams Smash TV 
Williams Terminator 2 


NATIONWIDE NUMBER 





1-800-776-6699 
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PINBALLS 
$1,695.00 
1,195.00 Bally Bugs Bunny 1,895.00 
1,195.00 Data East Back to Future 1,295.00 If 
2,895.00 Data East T.M.N.T. 1,695.00 
795.00 Data East Robo Cop 1,095.00 
495 00 Data East Star Trek 2,195.00 
1,995.00 Premier Vegas 1,795.00 
1,695.00 Williams Earthshaker 1,395.00 
895 00 Williams Slugfest 2,195.00 
2,195.00 Williams Roller Games 1,295.00 
695.00 
1,495.00 
595.00 
995.00 REDEMPTION 
1,395.00 
5,995.00 Betson Top Choice w/dba 1,495.00 
395.00 Coastal Pop-A-Ball 3,095.00 
1,295.00 Doyle Hoop Shot 1,995.00 
995.00 Skeeballs, 1988 13 ft. 1,795.00 
1,595.00 Smart Shoot to Win 1,095.00 
1,195.00 
995.00 
ae KIDDIE RIDES 
1,295.00 
1,295.00 Carousel Sr. 4 Horse 2,995.00 
995.00 Gino Rondina Race Car 795.00 
795.00 N. Amer. Red Airplane 795.00 
995.00 N. Amer. Battle Star Galactica 795.00 
3,295.00 R.J. Newborough Squirrel 795.00 








2° Big Coin Machine Auctions 


* JUKE BOXES * FLIPPERS 

* VIDEOS * PINBALLS 

* BINGOS *CRANES 

* POOL TABLES *MUCH MORE 


SATURDAY, February 20, 1993 - 11:00 A.M. 


NATIONAL GUARD ARMORY - WINSTON-SALEM, NC 
2000 SILAS CREEK PARKWAY - TELEPHONE (919)76 1-222 










SATURDAY, March 20, 1993 - 10:00 A.M. 


KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 
525 HENLEY STREET - TELEPHONE (615) 544-5371 









FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 


bXO05}29.0D) BD) DN KOROOSVFNIRIN GR ACI OGF URE 
* *& *& *& TOLL FREE 1-800-551-0660 xneaex 










Classified Ad Order Form 





Frequency: Deadline: 15th of the month (Example: Aug. 15th for 
September Issue) Ads received after the deadline will be placed 
in the next issue unless you are otherwise notified. 

Please print ad copy clearly in space below. 











BILLING INFORMATION 


NII Company 


Address 
a 


City State Zip 
Phone Fax 





METHOD OF PAYMENT 


Check MasterCard 








Casd: No). Expiration Date ee ee 
Cardholder name Signature 








Send to: Play Meter Magazine, P.O. Box 24170, New Orleans, LA 70001, Attn.: Carol Lea, Phone (504) 488-7003, or FAX (504) 488-7083. 


eee 
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FA 








Fatal Pury OU iiccsazcse, $345 
Art of fighting......... $149 
World Hero............ $149 
Football Frenzy....... $129 
Soccer Brawl.......... $129 


King of Monsters II..$129 
Baseball Stars II.....$129 


System Hardware 








1 slot $549 
2 slot $699 
A slot $899 


Add just $99 for our full kitll 


Ninja Commando, Last 
Resort, Top Players Golf, 
Mutation Nation, Robo 
Army, Thrash Rally, Alfa 
Mission II 


Fatal fury, Baseball Stars, 
Baseball 2020, Burning 
fight, Eight Man, Senguko, 
Blues Journey, Puzzled, 


Crossed Swords, Ghost 
Pilot, League Bowling 


Cyberlip, Nam 75, Ninja 
Combat, King of the 
Monsters, Magician Lord 


) TRADING POST 





g otreet Fighter Champion md....$945 & 





g Street Fighter II...................0... $699 § 
Be IGG iecarsensstecdestesesveawaseenia $449 I 
B Golden Axe [ecacsicceenariseieccts $995 Ef 
@ Atomic Puri Woved.cnwseaseetevssere $599 E 
B Super High Impact...........000000.- $399 E 
g Aero Fighters... $350 - 

S.C./I. (Driving PCB).........00..6. $429 » 
me WECSUICICS I ntpintoisenpnsietaieunneateaaas $279 y 
me Undercover CoS) sassdaveeesaesescees $599 g 
B Bucky O Har 6 vive cescsssssvcascsssavess $625 I 
Beate - Bartel, oo siscsasiverscvektetarss $649 Ef 
BE MCU iracasscecsnutherscomigntsncvosnasan $795 fi 
BSunset Riders......00000.....cc0eeeeee. $649 


ee 
MAKE ANY PC BOARD INTO A FULL KIT FOR ONLY $99 


Kit includes our attractive high quality header, bezel, overlay, 
and labels; along with all the necessary buttons and harness. 












Guaranteed!! 
We are commited to your 100% satisfaction! 
30 Day Warranty 
7 Day No Questions, Return Policy 


Try it and Like it or Send It Back...No Hassles 
(Except Special Orders) 






GREAT SAVINGS 


Tank Force: Great Tank Strategy Game *COMPLETE KIT* $299 
Gallop: Horizontal Flying/Sci Fi theme *COMPLETE KIT* $289 
Rim Rockin Basketball: Horizontal, 2 pl. JUST A FEW LEFT $299 
Mutant Fighter: 2 pl. Fighting Game *COMPLETE KIT* $329 


Thunder Dragon: Vert. Flying Game (sleeper, don't miss this one!) $229 


Also: Castle of Dragon $129, Task Force Harrier $149, Twin Eagle $119, Double Dragon $19, Double Dragon II $49, Mat 
mania $39, Rough Ranger $29, Breakthru $79, MVP w/ Header $99, Pipe Dream $59, Boot Camp $49, Robo Cop $59 


Great Western Inc. (@& 


1300 Mohawk Blvd. OR 97477 





Phone 503 726-1 81 3 or Fax (503)726-7413 
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How Much Is It Worth? 
If you are selling or buying used equipment, this should interest you. There's a 
new quarterly publication call Amusement Research. It lists fruit machines, video 
card games and kits, redemption games, cranes, etc. Extensive research is 
involved to keep operators informed and current on "as-is" and reconditioned 
equipment values. 


For more information on subscribing --Contact 


Amusement Research 
P.O. Box 1256 « Lavergne, TN 37086 


(615) 355-9614 


Mortal Kombat 
$1200 


Missouri Coin Op 
816-542-3142 





| RAM STAR 


IS THE PLACE 














TO GET 
POKER  KENO 
8 LINES For The MOST SENSATIONAL 







___PULLTABS EASTER Product You Have Ever 
Seen, Call: 





Vi 
EXPERIENCE THE 


V 
prizes DIFFERENCE! 
1-800-992-2388 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 ¢ 45 RPM Box Holds 200 e 
Both Are Triple Thick Front/Back Walls ¢ 
Double Thick Side/Bottom Stackable « 
White Color ¢ 200 Lb. Test « 





Corrugated « Lift Off Lid * Tote Grips « 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX ¢ 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 


Capsules For Your Cranes 
Only $ .12 Each 


(case lots of 960 pcs) 
Vv 


f Higher 
Zesi — Profits 


pry 


FOR SALE 


G-Loc Deluxe 
$5000 


New Orleans, LA 


304-887-2929 





See you in 
Las Vegas 
March 11-13 
ACME 93 
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End Ball Juggling Forever! —— - OR SALE 


“The Original Lane Retainer” 


0 2 Bingo Style Pinballs 


Keeps the balls 
where they belong. | ow eee ieee 
VIRTUALLY ELIMINATES /?7° $2) WR eee se esse Malibu Beach 
¢ Balls crossing into other lanes. a, . 5 
¢ Left-hand plavers rolling’ balls into ee sree q Mystic Gates 
right-hand lanes. a . iy A LL LEEI II 
¢ Plavers taking tickets from the VY > er in “Y a 
wrong dispenser. # | Pal mM Beach 
INCREASE REVENUE AND. . . Aa nt Me ee 
ae if, Ce | 2s Miss America 
Decrvase expenses by reducing downtime { We / 
Via es | and MORE 


Space age material... Virtually 
indestructible! 


LIFETIME REPLACEMENT , a Ly : Te 
pees 00 ; Professionally 
7 aoe From $200-$2,000 


PLASTITECH PRODUCTS, INC. J ee ae 
DY, “seityours 803-744-2983 


P.O. Box 2387 ¢ Longview, TX 75606 | | | 
prices! 


CALL TODAY: 1-800-933-0145 





8-LINE NEEDS 


WE HANDLE ALL TYPES OF BOARDS, PARTS 
SUPPLIES, HARNESS, BUTTONS, PLEXI, 
POWER SUPPLY, MONITORS, DOLLAR BILL 


WANTED 
VALIDATORS, CABINETS. WE BUY, SELL, 


TRADE..NEW AND USED. WE OFFER 


B ET S O N C RAN E S QUALITY SERVICE, QUANITY DISCOUNTS 


(Doubles , Triples and Jumbo Only) AND LOW PRICES.. 
CALL US...WE LOVE TO EXPORT 


AND ARDAC CHANGE MACHINES (Se Habla Espanol) 


A.S.K. DISTRIBUTORS, INC. 


8 13-888-VEND 
AMUSEMENTS 


FAX 813-888-9873 
1-800-458-2523 





2015 East Riverside Drive Austin, TX 78741 
CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 * 45 RPM Box Holds 200 ¢ 
Both Are Triple Thick Front/Back Walls ¢ 
Double Thick Side/Bottom Stackable ¢ 
White Color ¢ 200 Lb. Test ¢ 
Corrugated ¢ Lift Off Lid ¢ Tote Grips ¢ 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX ¢ 1-800-950-5853 


Title Strip Co. 


Shamokin, PA 17872 
P.O. Box 333, Riva, Maryland 21140 


717-672-2900 
800-829-0829 


Toll free Fax: 


@ 
Nation 
C oO 800-829-0888 





ric KET 
See you in 


Las Vegas 
March 11-13 
ACME 93 
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WANTED 
Used Play-Port 


Contact- 


Now There Is A Powertul 
Machine Behind The 


Ate Yon Amusement And Vending 


903-630 =0115 


Industry. 


Introducing the Amusement and Vending Advocate. join Ava today and 
make your voice heard. AVA is a division of the American Small Business Association, 
representing the special interests of vending operators nationwide. As a member, 


KITS AVAILABLE 
FOR ALL GAMES 


you receive the full benefit of a national discount program for business services, health 
care, travel, payroll tax services, financial services and more. Call today for free 
information. 1-800-621-6394. Jeffrey Rosenthal, Director. 


J\Y\ MHD VESTM “2% 


Micro Manufacturing FINANCIAL SERVICES 


1-800-277-6136 


AC TIONMATITC LTD 


Your Source for... 


phone 219-256-1138 
Fax 219-25$6-1144 


PROGRAMER 
AVAILABLE 


19S 


P. O. Box 326 
Chatham, Ontario 


N7M SK4 


DISTRIBUTORS 
WANTED 
Some states and 


countries open 


TALKING VENDORS® 


All types of small bulk ifems. 
Coinage Size up fo 1.25" (32mm) 
Machine Size - Height 25° (63.5cm); 


Width 8° (20.3cm); 
Depth 8: (20.3cm) 
Custom Sounds - Can have 
your own record made to say 
anything for 5 seconds. 
Up to 4 different sayings on 
each side. 


Talking Vendor (REG.) Trade Mark 
Canada No. 266520 


1.3" Capsules 
(Mixed Colored Tops 
with Clear Bottoms) 

Filled or Empty 


Rings in Holders 
Bulk or Assembled 


* Mixes 

* In-Capsule-ltems 

“Rings & Holders- 
Bulk & Assembled 


te Colours— 
250 


Sse Gold 

. Red 

Blue 

Green 

Yellow 

= White 
Our All New 
2.3" Round 

Clear Capsule 


Both Halves Same for 


$1.00 Items 
50 Items 
.25 Feature Items 
Cranes, Etc. 





2.3" EMPTY CAPSULES 
Canadian Dist. for Beaver Vendors 


(519) 351-2181 


Fax (519) 351-7304 


: U.S.A. No. 1221 491 
See you in 


Las Vegas 


March 11-13 
ACNE 93 
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NEW GAMES 
ARRIVING DAILY... 


CALL FOR PRICING 
a tetetetetetetes 







VIDEOS - KITS 
PINS New and Used 

JUKES 
Many used makes 

















wow: & models 

pork ¢0 of all kinds 

BN Pe Net euAa eS) Air Hockey - Darts 
. See Countertops 
& Cranes 
SHUFFLES 






SIT DOWNS 


FUE ay fo) (3 
Exhaust Note 

Final Lap Il s/d 

Final Lap | u/r 

G Loc s/d . 

G.P. Rider s/d 
Galaxy Force Il 

Hard Driven del c/p 
ar leom Olah Ua merelial of- [er 
‘Race Drivin del c/p 
Race Drivin compact 
Road Blaster s/d 
Star Blade s/d 
Star Blade s/d 
Stun Runner 
Turbo Outrun c/p 
Virtua Racing twin 


$9,850 
8,995 
9,200 
2,250 
5,550 
4,990 
5,250 
5,400 
3,450 
6,500 
4,250 
1,550 
5,450 
4,995 
1,475 
2,275 
13,995 


new 
TEST=T | 
used 
EY =To | 
TET =To | 
EST=T | 
used 
used 
used 
used 
TEST =F | 
used 
used 
ETT | 
ETT | 
used 
new 






























ALL TYPES OF 


REDEMPTION EQUIPMENT 
¢ Roll Downs « Pop-A-Balls * Rock N Bowl 
¢ Kiddie Rides * Skeeballs * Wacky Gator 
¢ Knock Downs * Cosmo Gangs 
¢ Boom Balls * Bozo Basketballs 
¢ Pop-A-Tic-Tac-Toe & Hop-A-Tic-Tac-Toe 
* NOTE: Free delivery on four or more items 
East of the Mississippi 










Royce & Jan 
will be at the A.C.M.E. Show 
and can be contacted at the 
Las Vegas Hilton 


PLAY METER 


















































USED PINBALLS 






































































































Addams Family $2,750 © 
Bad Girls 775 |B 
Back to the Future 1.250 

Banzai Run 995 i 

Big Guns 900 i 
Black Knight 2000 1,175 
Bone Buster 8795 Pay 
Cyclone 1,150 

Farthshaker 1.595 

Fire 745 

Fishtales 2.8679 Cc 
Game Show 1.245 

Getaway 2,250 © 
Gilligan's Island 1.8795 i 
Hook 2,050 

Lethal Weapon 3 2.575 Py 
Lights Camera Action 1.075 

Operation Thunder 1,995 MACHINE 
Phantom of the Opera 1.495 

Police Force 1.195 DISTRIBUTORS 
Roller Games 1.495 INC. 
Simpsons 1.445 BR ae 
Slugfest 1.9795 Myrtle Beach, SC 29° 9 
Star Trek 9195 Pua ee 
Super Mario Bros 2.500 an Tor oye.’ 
Te 2.499 2560 Overton C. 
Taxi 1,195 Memphis, TN 
The Machine 1895 MRC EES Ca 
T.M.N.T. 1.450 Aek for Jo 
Vegas 1,250 

Whirlwind 1.495 chaste 


Jackson, MS 39212 
(601) 371-1000 FAX 27" * 
Ask for Jay 









We Give High Trade in 
value for your old pins. 
















We are looking for PEACH STATE 
; COIN MACHINE EXCHP ! F. 
Harley Davidson, T-2, and 1040 Boulevard Sf 
Addams Family Atlanta, GA 3021* 


(404) 622-4401 FAX®” . 97. 


Availability Changes Dauly Ask for Riley 


ANNUAL SOUTH CAROLINA COIN OPERATOR'S SHOW FEB. 26-28 
GREEN COIN'S ANNUAL COIN MACHINE AUCTION 
Friday, February 26 at 10:00 a.m. 
National Guard Armory, Bluff Road, Columbia, S.C, 
Complimentary Refreshments Provided 
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Peper ities cremeetrren ts sare = ctemmemtnceanaenbelay 


~ ) CHERRY 


Micro Manufacturing 
1-800-277-6136 











HELP! Old Game Parts 


WE CAN REPAIR OR REPLACE MOST COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 


Conversion Items--Video Game PCBs-Over 400 KInds-Call for price list--Electronic 
pinball parts-All makes-Used playfields--Backglasses & Electronic Components-- 
Laser Disck games-Players, disks & PCBs--Monitors-All sizes: color, B&W-all 
XYs--Manuals,--schematics and other service data--Tubes-New, rebuilt & used-- 
Multi-game Systems-3-in-1, 4-in-1--Video Arcade Analyzer: 

Test Fixture for Monitors-NOW ONLY $225 


25" Retrofit Kits -- $349.95 complete 


These kits give you everything you need to quickly turn your old Williams, Atari or 
other cabinet into hungy 25" money-grabbing quarter-gobblers! 

Kit includes patented steel mounting frame, 25" color monitor and misc. hardware. 

Monitor Brack w/hardware available separately. 


Eldorado Games Ltd. 


7031 Marcelle e Paramount, CA 90723 


310) 630-3300 @ Fax: 310-630-1566 















Bay Coin Distributors, Inc. 


132-10 Jamaica Ave. @e Richmond Hill, NY 11418 


ottce & Sales: (718)291-5757-8-9 @ Partsyservice (718)526-8383 @ Fax: (718)739-3805 


WE WELCOME EXPORT CUSTOMERS...SE HABLA ESPANOL 
_USED PINBALLS. NEW KITS: "Brand New" |. USED PBS 


Street Fighter Il Champ w/update..Call 
SF Il Champ. Updat Cal ° , 
hala ai | 20 Video Game Cabinet | sunset rider 


Addams Family 
Terminator Il 


ody Street Fighter II 
w/ sliding draw & JAMMA | Wrestlefest...cccccncccnrennnnnnne 375 


Super Mario Bros Shogun Warrior Captian America 
Lethal Weapon 3.00... Warriors of Fate 

Mortal Kombat 

Quiz Dragons 


Silver Slugger Neo Geo 2 Slot w/Fatal furry Il...Call Used CD-100 


Check Point Neo Geo 1 Slot w/Fatal Fury Il...Call 
Cal 


USED S/T DOWNS: | 


Steal Talons Atomic Punk 


Moto Frenzy Aero Fighter $50 PCB's 
Race Drivin 
USED NEO GEO Superman Contra se # Round 
ee it 
CARTRIDGES Cadash Crime Fighters | otal Carnage 


Fatal Fury 


Mutant Fighter 


Rowe R-84, 85, 86, 87, 88, Guardians of Hood 


89, 90, 91,92 Vinyl 
Rowe R-91, 92, 93, 94 Combo...Call 


Spiderman 


Cabal Klax Street Fighter li 


King of Monsters Shinobi Two Crud Strike Force 
USED REDEMPTION: \ $e" | | i 


Lippy the Clown 


Alien Syndrome _— Ataxx 
Gates of Doom Bad Dudes 


Bozo Basketball..........sscssssssssssesseeseeees ; | 
Ban acsiastn sereee ceca ok We accept PCB trade-in Combatribes & Many 
\The Ball... against purchases. Double Dragon || More DAVID OR COREY 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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Kevin Sharp Enterprises Inc. 
264 River Rock Blvd. Suite B, Murfreesboro TN 37129 


S800-6CHERRY (622-3779) 


Contact: Bart or Kevin 
615-895-9099 or FAX 615-895-9184 


Announcing Factory Direct Financing 
Let the games pay for themselves--Take up to 6 months to pay 
Call for details on all Pokers and 8-lines 


The only place to shop for all your Lucky 8-Lines and Poker needs 
Complete games start at $1245 


Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, 
New 150 watt computer power supply, Top front cabinet entry 


Hottest Game in the Country--NEW Double 8-Line 


**® CALL FOR PRICES ** FULL LINE REPAIR SERVICE 


DBA's Cabinet Style 
Mars 19" Upright 
CBV 13" Mini 
Tebilt 13" C/T w/stacker 


Monitors 9" C/T w/ stacker 
19" Slant Top 





















Boards 





W-4, W-6, W-7 
W-8, W-11, W-15 
Alladins, Black Jack, Bingo, 


Cherry games, Eldorado, 

Double 8, Treasure Island, 

Dynasty, Pokers, and the 
All New Fruit Bonus 


New Poker Master 


Convert Cherry Master into ALL NEW 
Double-Up Poker Master with Strip Feature 


Call for Conversion Prices 


Wells Gardner 


13" - 19" Dark or Light Woodgrain 





HSV.....300 
1-5-10-20 Bill Accepters 
$200.0 





Call for quanity prices 





Misc. Parts 


Meee yn tye INET RONG OOD 25.00 All New Slot Game 

Tint sas eoucecpece Ta? Animal Match 

aot a aE CE Call for Information 

Speakers 2 ce arma neta auaNanieadacieeNses 3.85 

Meter nscrntseth 8.00 Contact Us---We repair and refurbish 
fA ld an ALL types of Equipment. Give us a call for 
Iso Transformer........cccsceceeeess 10.95 a Free Estimate! 





Our Cabinets are not hot glued and stap/ed--they are precision cut to size--screwed 
and doweled together--3/4 inch wood all around--with plywood bottoms in all. 


All games come in 19" Upright, 13" Mini, 13" & 9" cocktail with stackers 


NEW -- 19" Cal-Omegas 905 & 903 -- Call for Prices 





SATAY a releallicelam=Jiimavere=)e)ce)mOvAl\ |) (ON Mo /-mOrrl-r-| (10h O7.\ a 
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VIDEOBOX | ¢ 
For Sale - Great Price Pachinko 


Will Sell Laser Disc Players Direct from the Ginza in Tokyo, 


and Laser Discs and Other 
Parts Separately 


the authentic Japanese pachinko 
machine. These are completely 
reconditioned original commer- 
cial machines actually used in 


1-800-484-8868 pachinko parlors. In this classic 


(Code 5647) game of skill, flashing lights and 
sound effects abound as you flip 
balls though wheels and a maze 
of pins to hit the jackpot. 
Machines will vary slightly. 


Dealer Cost 


looking to Buy--- $99° 


Air Inferno 


super Hang On Pachinko Place your pachinko machine in 
Operation Wolf CABINET SPECIAL a beautiful light walnut color 
Terminator 2 video game ¢ 39 95 finished cabinet 


8 d 6-542-3 142 Republic Industries 


11440 N. Central Expwy., Dallas, TX 75243 e Since 1951 


tel: (214) 368-1359 . Fax (214) 692-0914 


YOUR GAME SOURCE 


COMPLETE GAMES 


Almost 2 ft. by 3 ft. 




















©) 


50th STATE 
COIN-OP 












50th State 
Coin-Op 


BOARDS/KITS 


































COMPLETE GAMES ARS 






























































































Aliens $ Pit Fighter $ 949 Getaways 1943 $ 99 
Assault $ 295 Play Choice 10 $ 195 Hook $1,995 Aliens § 199 
Battle Shark > 995 Quarterback S$ 395 Lethal Weapon 3 Call Altered Beast $ 99 
Blasteroids $ 195 Rampart $ 795 Police Force $ 795} | Ataxx $ 99 
Cabal $ 495 Space Gun $1495 Simpsons $1,195 Bermuda Triangle $ 25 
Captain America $1,295 | | space Lords Call | | Slug Fest $1,795 | | Bottomofthe Ninth $ 149 
Crackdown $ 549 Siecbemat $ 395 Star Wars Call Cadash $ 175 
Crime Fighters $ 395 Turtles $1,350 Golden Axe >. 125 
Cyberball 2072 oe ns Mercs $ 195 
Dessert Assault ea005| |e pes PE REDEMPTION Mutant Fighters $ 395 
Devastator $ 195 vane ini aoe Bank-lt $2,695 Quiz & Dragons Call 
Escape Bog | |). UES Me Be Bingo Reno $1,995 | | Rampart S 195 
Eswat Cyber Police  $ 395| | Vendetta $1,195] | Lotto Fun $ 695 | | Silent Dragon $ 595 
Nights of the Round $1,495 |_| Vindicator S$ 295] | Mountain Climber  $ 395} | Superman $ 199 
Night Striker $ 895] | Wrestlefest $1,195 | | Sidewinder $1,995 | | The Simpsons $ 349 


Operation Wolf $ 495 X Men (6 player) $3,095 


Twenty-One Varth 


— New and Used NINTENDO PC10 SOFTWARE Available » NEO GEO CARTRIDGES Available | > 
_VISA On Location Throughout The United States * Immediate Availability While Supplies Last 
——~" Many Others Available! * A FREE call is all it takes to SAVE money! ye eienaice 


4% Surcharge 






Prices do not include shipping and handling. 


Call 50th State Coin-Op Toll Free 1-800-424-5050 or 808-682-4561 or FAX (808) 682-4789 To Find The Game Nearest You 
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RELIABILITY 
+ QUALITY 


+ PRICE 
=BETSON a 


aad eee 


PINBALLS | VIDEOGAMES ~ a 


MUSIC 

















OF MUDD nisuiein seruivenaeianas $699 
Gata cenginaniinnltadsensunaupargs 199 
(Sudineabbtabiacsiarecgaoseneaay 1099 
jiiet diadeaperaidamdoiaciea: 1199 
Faipeumapateresucmeatencadn 1599 
einayacnae Paauabaltaieaeeenaes 1499 
Ph catuanteaiieantbenenneua 1799 
WMRE WIND iastisccsaincunabizeciss TO77 MWIRESILEFES | aasassiosencivetins WOOF? WP Ovshvsimucstatstaermemeieen 1599 
WO crisuitdopatesteveneneiainepansenss 1099 KING OF DRAGONG.......... NOT? WP OC Divas ctasgsinsaccaisvndiaan’s 2099 
ELV Uy Aceciniaanssidaiewaneceiensabenniaaes LFF “DIV SONS span ccapusssanonnadtents 
Li UIE shatavexawarsineiendusnss MOG? INAIRG vineivstininenaadyoeeucbasetavons 
THE AWIAGHINE..eiacadarsnauauess 2299 HIGH IMPACT (4PL) 
PAU ZINE ca svineasanpeignivesans 1899 SUPER OFF ROAD (3PL)........ TOD FINAL LAP Wscisssssssaseoseevees, 8499 
KITS 
VIN icszcubadisracssannswiawacessis 1999 OPER. STEEL GUNNER.......... 699 GRAND PRIX STAR............. 1199 
OMAN TREK saccsassnnecedstrasedaciees, 29D RELIEF PUCHIER ssssstesesnsancnes O99 SPEED BUGGY icscpeidnsvaiiants 1o79 


OTHERS AVAILABLE UPON REQUEST SUPER MONACO GbP......... 4999 


¢ ALL PRODUCTS RECONDITIONED 
BETSON ENTERPRISE ¢ DISCOUNTS FOR COMPLETE & WORKING CONDITION 
DIV. OF H. BETTI IND., INC, SES ¢ FREE CRATING 
303 PATERSON PLANK ROAD ¢ LARGEST INTERNATIONAL EXPORTER 
CARLSTADT, N.J. 07072-2307 * CONVERSION KITS AVAILABLE 


Phone (201) 438-1300 Fax (201) 438-4837 * REDEMPTION SPECIALIST 
TOLL FREE 1-800-524-2343 ¢MC/VISA 


; : e SE HABLA ESPANOL 
Ask for Chris at Extension 316 *|F YOU DON'T SEE A PRODUCT, CALL! 
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' EPROMS - 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


er 


Kiddie Rides 
For Sale 
Excellent Condition 
Night Rider $975 
Boat $495 
Truck $495 


318-856-6322 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight ¢ Durable ¢ Weatherproof ¢ American 
made replacement parts ® Universal base for all rides © High-security 
coinbox ® Heat-treated strips for construction 


SPACE SAVER RIDES 

These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 

This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 
P.O. Box 939 @ Florence, MS 39073 
601-845-7501 © 800-647-6460 


WHOLESALE GAMES, INC. 


519 Madison St., Shelbyville, TN 37160 
"Games at Wholesale Prices 


800-526-4723 (Toll Free) or 615-685-0505 
ASLOWAS $1295.00 INT ana 


Complete Games with Wells Gardner 19" Monitors, 
Power Supply, Coin Mech, and Mars VFM-5 Bill Acceptor 


Our Service Dept. is always ready to help. Board & Bill 
Acceptor Repair other than warranty--Done in Shop 


Try The New 


Want to Buy 


or Trade for Boards 


Jukeboxes, 
Pool Tables, 
and Flippers 


W-4 CBIIl 
W-6 CM 
W-7 Treasure Island 
WAT cM olel(ae] M@Le (oi 
W-11 GTI Poker 


Mystic Poker 
& Ole Sol Solitaire 


Amusement Only Videos 





WE WILL NOT BE UNDERSOLD--Call Brian, Troy, or Debra 
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Play Meter Magazine 


March 1993 


ACME Show Issue 
Classified Deadlines 
Feb, 15th...Reservations & Raw Copy 


April 1993 
show Wrap Up 
HARLY Classified Deadlines 
March 10th......Reservations & Raw Copy 


Do that AD before you leave 
for the ACME Show 
Contact: Carol Lea 


(504) 488-7003 or rax:(504)488-7083 


eT tt tt ee dd 


PETER CHLOPEK 
















SA-20 PROGRAMER 














695 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 




















* USED KITS * 


100 Clams or Less! 


$004 






Gamemasters 


(504) 924-6111 


GRRE SE Se eee 
eee eee eee eee 








Annuncia... Announcing... 

Su Gran Apertura de The Grand Opening of 
American Gaming American Gaming 
y Entertainment & Entertainment 
224 S. Crossen Ave. 224 S. Crossen Ave. 

Elk Grove, IL 60007 Elk Grove, IL 60007 


(708)593-7553 Fax (708)593-7822 


anuanmnmnmot OC LITKOCCOCMOS @ @~ a@ ew ew ew ew wm eae | let ae eee eee ee eee VVC ULI] @@ ee ee eee 






Carjetas Nuevas y Usadas... Palancas... ; . 
Botones... Switches... Monitores... Puertas de New and Used Machines... Joysticks... 
Monedero... Refacciones Completas... Nuevas y Buttons... Switches... Monitors... and More... 
Nuevas... Maquinas de Video Juecos de los 
Mejores Manufactureros en este Negocio Fast and Friendly Service 






Surtimos con Especial Mexico and Central America 
Atencion a mexico Sur y Centro America 







‘ : ; Your Business is Important to us !! 
Siempre con los Mejores Precios 


WIELLAME AHORAT!! IWNCALL NOW!!! 





PLAY METER 167 FEBRUARY 1993 








MATCH FIVE 


MATCH FIVE is a promotional accessory that can be 
added to your music box or any game. 


Change machine: The customer inserts $5 and gets 
tokens such as in an arcade situation. With M5 connected 
to the machine a match cou allow extra tokens. 

Cash registers: M5 can be mounted on the wall and 
connected to as many as five cash register such as a fast 
food restaurant. M5 tells you wich register wins. Match 3 
for a soft drink; 4 for a french fry; 5 for a hamburger. 

Video games: M5 can be connected to 5 pokers for master 
jackpot; five arcade games; cranes: etc. 

There are multiple uses for this unit and these are just a few 
suggestions. Match Five can be adapted to these uses with 
different interfaces. | 


MATCH FIVE does this for you. Join the club of 
successful owners. Don't waste time-order yours now! 


BEAVER STATE ELECTRONIC CORP. 


I-BO0-488-3644 






























NEW FUN SHUTTLE VENDER 
Science fiction graphics and 
the versatility to vend most 
product sizes keep our new 
Fun Shuttle performing. Call 
today for more information. 


= High Visibility Graphics 
= Battery Operated Voice 
= Convenient Size 

= Extra Large Capacity 


= Trouble Free All 
Mechanical Operation 


=» Made in the U.S.A. 


(800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 


With Voice 
Attraction 





Kits, Kits, Kits..............!! Boards, Boards, Board............! 
ALL US FOR ALL YOUR NEEDSIS 
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Leisure Tsiiaiiiiaamil: LTD. 
25 Hutcheson PI.e Lynbrook, NY 11563 
916-593-5050 e Fax 516-593-5896 Outside NY - 800-645-2162 
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MICRO MANUF 


535 Old Nashville Hwy. Lavergne, TN 37086 
(615)793-5510 Fax: (615)793-5512 


Call Toll-Free 1-800-277-6136 
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BRING HOME 
THE BACON! 


Giant GUMBALL Machine 


eee eee 0.K. Manufacturing 
*49 inches in diameter to order call 
1-800-748-5480 


*79 inches tall 
J Phone 801-225-7288 


Fax 801-225-7288 


* Attract attention! 
158 S. Statee Orem, UT 84057 


*Nostalgic look and appeal 














* Great for Promos New-Exciting 
| Small 
* Most dynamic money Giant Gum Machine 
maker of the 90’s Stands 5’ 5" 
Holds 
6,000 pieces of gum 





* Holds 16,000 pieces 
of gum! 
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VibEO CONNECTION 1150 INDUSTRIAL PL. #110, DIXON, CA 95620 


100% COMPLETE - FACTORY KITS 


Mortal Kombat (2 pl. #1 Hit Kit)..00000 0. CALL Arch Rivals (2 pl. Hot Basketball Action)................. $295 
Street Fighter Il Champion Ed. (2 pl. Top Earner)...CALL Shadow Dancer (2 pl. Superb Kung Fu Action)........ $295 
NEO GEO (One Slot Hardware w/ Fatal Fury II).Reduced Air Buster (2 pl. Classic Airplane Shooter)............... $295 
NEO GEO (Two Slot Hardware w/ 1 free cartridge).CALL Two Crude (2 pl. Post Nuclear War Battle)............... $295 
Road Riot (Hot Racing with Steering Wheel).......... $1550 Fire Shark (2 pl. Airplane Shoot 'm Up).................... $295 
X-Men (2-4 pl. Superb Comic Action)....................... $950 Crime Fighters (2-4 pl. Street Punks Battle It Out)...$295 
Sunset Riders (2-4 pl. Wildwest Shoot-em-Up)........ $850 Gun Force (2 pl. Excellent Mechanical Attack)......... $295 
Cool Pool (New Strip Tease Mode).......................... $895 Toki (King Kong Size Collections)....................000..... $295 
Super High Impact (Football Masterpiece)............... $695 MVP (2 pl. Baseball's Greatest)...000000....0000.ooococecceen. $295 
King of Dragons (2-3 pl. Medieval Battle)................. $695 Relief Pitcher (2 pl. Excellent Baseball Play)............ $295 
Capcom Bowling (Top Bar Piece)............................ $650 Superman (2 pl. Man of Steel)... cccccceceeeee. $250 
Captain Cammando (2-3 pl. Excellent Battle Action)$650 Rampart (2 pl. Medieval Fortress Strategy)............. $250 
Areo Fighter (2 pl. Vertical Air Force Pilot)............... $650 Super Buster Bros. (2 pl. New "Panic" Model!)......... $250 
Spiderman (4 pl. Marvel Comic Heros).................... $650 Snow Bros (2 pl. Bubble Booble Style Teaser)......... $250 
Captain America (2-4 pl. Heroes Battle Evil Forces).$595 Crime City (2 pl. Super Inner City Combat).............. $250 
Gals Panic (2 pl. R-Rated Bar Piece)....................... $595 Arkanoid (Complete with Paddle Controller)............. $250 
Guardians of the Hood (2-3 pl. Digitized Action)....... $550 F-1 Dream (Super Race Car Thrills-fits tables)......... $195 
Simpsons (2-4 pl. Bart Pulls a Homer)..................... $550 WWF Superstars (2 pl. Hulkmania at It's Best)........ $195 
UN Squadron (2 pl. Superb Attack Air Craft)............ $550 Heavy Unit (Super Neon Graphics-fits tables).......... $195 
Turtles in Time (2-4 pl. Plugs into TMNT)................. $495 Teenage Mutant Ninja Turtles (2 pl. or 4 pl.)............ $195 
Silent Dragon (2-3-4 pl. Superb Fighting Action)......$495 Bio Ship Paladin (2pl. Star Cruisers Deep Space)....$195 
Magic Sword (2 pl. Medieval Quest for Magic)......... $395 China Gate (2 pl. Superb Capcom Graphics)........... $195 
Street Fighter | (2 pl. The Originall!!)...........0...00.0cccc.. $395 Pushman (R-rated Topless Blonde Maze)................ $195 
Arabian Fight (2 pl. Mystical Arabian Combat)......... $395 Play Choice 10 Hardware Pack (New Kit)................. $175 
Wrestlefest (2-3-4 pl. Outrageous Wrestling).......... $375 Hellfire (2 pl. Space Action Thriller)................00...00... $150 
Revenge of Doh (Arkanoids Part Il).............0000000.0.... $350 Rastan II (Nastar Warrior 2 pl. Medieval Fantasy)....$150 
Blood Bros. (2pl. Cowboy & Indian Shoot 'Em Up)..$350 Attaxx (2 pl. Exelllent Novelty Teaser)........................ $95 
Super Pool Ill (Ex. Pool Game for u/r or table)......... $350 Robo Cop (Futuristic Half Cop-Half Robot)................ $95 
Pit Fighter (2-3 pl.-Superb Digitized Graphics.)......... $350 Ghost Busters(2-3 pl. Clean the Ghosts QUID) cs iiaescciect $95 
Desert Assault (2-4 pl. Save the Kuwait Oil Fields)..$350 VS Dr Mario for Nintendo (Like TUNS) crosinsececexeresaas $150 
Rambo Ill (2 pl. Latest HOT Battle Action)............... $295 VS Unisystem Gun (Brand New-Fits Lethal Enforcer).$75 


Complete Counter Top Games: Status Super Trivia..$595, Crown's Golf..$495 











Buy 2 kits & get a free Neo Geo Cartridge: Alpha Mission II, Ghost Pilot, or Baseball Star Pro 
Buy 3 kits & get a free Gold Medalist Kit (a $95 value) or free Pushman (G-rated kit - a $95 value) 
or get a $100 Discount on purchase of: Desert Assault, Relief Pitcher, 

Guardians of the Hood, Silent Dragon, or Wrestlefest 






Complete Location Ready Games (shopped Out) 


Mortal Kombat w/ 25" Monitor...00000....000-cccccccccceceeeee. $2495 Crowns Golf (Excellent Bar Piece).......................... $395 
SF Il Champion Edition w/ 25" Monitor..................... $2050 Redline Racer (w/2 Steering Wheels)................... $395 
Road Riot w/ Steering Wheel.....................0000---.00.... $1995 Spy Hunter w/Steering Wheel.................................... $395 
PODACM (AWG) Di caccesvaciscnaieponsstadamedecacecs snes dckusanldchacleteas’ $1795 Pole Position w/Steering Wheel................................ $395 
Show Down (Amusement Poker).............-.cccccccccececeee. $795 Rolling Thunder (dedicated)....000......0...cccccc cee $350 
Play Choice 10 (Brand New) w/ Software................... $595 Space Firebird (Cocktail Table)................000....00........ $195 








CALL TOLL FREE 1-800-44HOT-KITS (1-800-444-6854) 


3 : Sé Habla Espanol 
We Ship Worldwide Buy, Sell or Trade 


CALL OR WRITE FOR FREE NEWSLETTER 
PHONE FAX 


916/678-5189 ‘The Conversion Kit Hit Parade-over 200 Kits Listed" 916/678-1313 






FREE with order of any TWO Kits--Control Panel Button Label Sheet OR Freedeom Force Software 





$$ eeeeesesSsSSsSSSssssssS 
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February 12-14 

Professional and Amateur Pin- 
ball Association (PAPA) Third 
International Pinball Cham- 
pionships, Park Central Hotel, 
New York City. Contact Steve 
Epstein (212)247-3725: FAX (908) 
668-0404. 

February 12-14 

Tornado Tour Kickoff Classic, 
Radisson Hotel, Oklahoma Ci- 
ty. Contact Tornado promo- 
tions (303) 933-1170. 

February 16-18 

Night Club & Bar Convention 
and Trade Show, Tropicana 
Hotel, Las Vegas, Nev. Contact 
Night Club & Bar Magazine 
(800) 247-3881. 

February 24-26 

Pizza Expo, Orange County 
Convention Center, Orlando, 
Fla. Contact Kaye Durnell at 
Pizza Today magazine (812) 
949-0909. 

February 26-28 

South Carolina Coin Operators 
Association (SCCOA) Annual 
Meeting, Sheraton Motel Con- 
vention Center at I-20 and Bush 
River Road, Columbia, S.C. 
Contact Helen Sikes (803) 
779-2498 or (803) 345-2048. 
March 9-10 

AmusExpo ’93, Irish Amuse- 
ment Trade Exhibition, Green 
Isle Hotel, Naas Road, Clon- 
dalkin, Dublin 22. Contact MD 
Associates, Enterprise Centre, 
Melitta Road, Kildare, Ireland, 
Phone + 353-45-21190; FAX + 
359-45-21438. 

March 11-13 

American Coin Machine Expo 
(ACME), co-sponsored by Play 
Meter and AAMA, Las Vegas 
Hilton Hotel and Sands Con.- 
vention Center, Las Vegas, Nev. 
Contact W. T. Glasgow Inc. (708) 
333-9292. 

April 1-3 

National Automatic Merchan- 
dising Association (NAMA) 
Western Convention and Trade 
Show, Anaheim Convention 
Center, Anaheim, Calif. Con- 
tact the NAMA Convention 
Dept. (312) 346-0370. 


April 1-4 

Florida Amusement and Venda- 
ing Association (FAVA) Annual 
Trade Show and Convention, 
Stouffer’s Resort, Orlando, Fla. 
Contact FAVA (407) 898-3451. 
April 9-11 

Tornado U.S. Open, Long 
Beach Hilton, Long Beach, 
Calif. Contact Tornado promo- 
tions (303) 933-1170. 

April 14-18 

National Bulk Vendors 
Association (NBVA) Annual 
Trade Show, West Palm Beach, 
Fla. Contact NBVA (312) 
346-3100. 

March 26-27 

Minnesota Operators of Music 
& Amusements (MOMA) An- 
nual Convention, Minneapolis. 
Contact Hy Sandler (612) 
927-6662. 

April 26-May 1 

AMOA National Dart Associa- 
tion 8th Annual International 
Team Championships, Sahara 
Hotel & Casino, Las Vegas, Nev. 
Contact Joe Conway (414) 
476-4665. 


April 30-May 2 
Michigan Coin Machine 
Operators Association 


(MCMOA) Annual Convention 
& Exhibit, Holiday Inn South, 


Lansing, Mich. Contact 
MCMOA (517) 372-2323. 
May 16-18 


Joint AAMA/AMOA Govern- 
ment Affairs Conference, 
Washington Court Hotel, 
Capitol Hill, Washington, D.C. 
Contact AAMA (703) 494-2758 or 
AMOA (312) 644-6610. 

May 21-23 

Third World Pinball Champion- 
ships, sponsored by the 
AMOA/International Flipper 
Pinball Association (IFPA), The 
Grand Milwaukee Hotel, 
Milwaukee. Contact Doug 
Young (414) 263-0233. 

May 29-June 5 

13th Annual Valley National 
8-Ball League Association 
(VNEA) International Singles & 
Team Championships, Riviera 
Hotel & Casino, Las Vegas, Nev. 
Contact Gregg Elliott (517) 
893-1800. 
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| recently came across a 
short article by one Peter 
O. Keegan on the subject of 
acronyms. He ran through 
some of the newer ones, to 
wit: YOINKS are young ur- 
ban people with one income 
and no kids. PUPPIES are 
pregnant urban profes- 
sionals, while older people 
with active lifestyles have 
been dubbed OPALS. Dead- 
beat GOSHS are grown off- 
spring still living at home— 
much to the chagrin of their 
parents, who wish they had 
chosen the path of the 
DINKS: double income, no 
kids. 

BUPPIES, HUPPIES, and 
JUPPIES are black, Hispanic, 
and Japanese urban profes- 
sionals. What’s a GUPPIE? 
No, not a fish; it’s a gay urban 
professional. As the years pile 
up we hope to become 
GRAMPIES, growing retired 
active monied persons in ex- 
cellent state. There’s even 
one for me: a YUFFIE, which 
is short for young urban 
financial failure. 

The coin-op amusement in- 
dustry has its share of 
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acronyms. NARKS are com- 
mon sights at trade shows; 
they’re the operators who 
constantly mutter, “Not 
another rotten kit!’’ Their 
more cynical brethren, the 
IDSAGGS, are easy to spot, 
too. Those are the people who 
walk up and down the aisles 
announcing, “I don’t see any 
good games!”’ 

When the show floor closes 
for the day, be on guard for 
those groups that come out at 
night. Operator Bill Johnston 
will be leading his JABS, 
Johnston’s army of buffet- 
seekers. This pack is especial- 
ly aggressive in Las Vegas, 
where steak dinners can be 
had for $2.49. Another 
prevalent horde of operators 
are the BADS, the booze and 
dips. They hit one hospitality 
suite after another, tearing 
through the vodka, cocktail 
meatballs, and assorted 
snacks like a swarm of 
locusts. Before leaving they 
take a long gawk at the 
SCABS, the scantily clad 
alluring beauties who usual- 
ly mix and serve the drinks. 

Many operators, I’m sure, 
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Some acronyms you 
may not have heard 


will be OAFS in 1993. No, I 
don’t mean suddenly clumsy. 
After making great money 
with Street Fighter IJ and 
Mortal Kombat, they're cer- 
tainly operators anxious for 
sequels. Conversely, those 
whose routes didn’t include 
these games are members of 
the dreaded OWLS fraternity 
— operators with little sense. 

Though there are num- 
erous coin machine profes- 
sionals who clamor for 
passage of video poker/video 
lottery bills, just as many are 
opposed. They are, of course, 
the GAGA, gray area game 
advocates. Why go legal, this 
group asks? Government 
answers if we catch you youll 
be SORRY — no acronym 
here; it’s bold for empha- 
sis. L) 


Christopher Caire 
Features Editor 


THE BEST LOOKING CASH BOX _ 
IN THE WORLD IS MADE IN AMERICA 


THE 1993 LASERSTAR AMERICA® CD JUKEBOX 


— Already considered by many to be the most locations “The Best CD Jukebox”, give your locations 

” attractive jukebox in many years, the LaserStar the “Most Played CD Jukebox”, give them the 
America® performs beautifully... especially in the cash box! — LaserStar America®CD 100-C! 

Built inside and out with world-famous Rowe/AMI For information, contact your local music and games 
reliability, LaserStar America® is the latest model in the —_ operator. 


award-winning LaserStar series. Operators have selected ' a 

again and again the LaserStar as “The Best” and “Most 
> > as . ‘|: a ta 

Played” jukebox. Reliability, performance, exquisite Fac toterattinnel. Tart 


beauty, and a strong cash box, that’s what assures a 15 Troy Hills Road Whippany, NJ 07981 U.S.A. 
prosperous future for the music operators. Give your (201) 887-0400 Fax (201) 887-2851 





Inside... 
LJ Schedule of Events 


— (1 Hotel Information 















J Seminar Descriptions 












1 Badge Registration 


AMERICAN COIN MACHINE EXP _) Air Travel & Car Rental Discounts 





Sands Expo & 


Thursday, Friday, Saturday Convention Center 
March 11-13, 1993 Las Vegas, NV 


REGISTRATION INFORMATION 


Sponsored by: The American Amusement Machine Association and Play Meter Magazine 
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Classified as the World-Class 
Coin-Op Event of the Year! 


Today's coin-op professionals need to position themselves 
for success in tomorrow's marketplace. 


Coin-op is on the threshold of new tech- 
nology. Change is occurring at every 
level of the coin-op business at an un- 
precedented rate. Players are more 
demanding. The focus is shifting to 
more family oriented locations. “Image 
building”, “customer service’, “value 
added,” “repeat business” -- now, more 
than ever before, are integral coin-op 
business principles. Signs of economic 


recovery signal even more opportuni- 
ties to grow your coin-op business. 

If you are a distributor, operator, techni- 
cian or supplier in the coin-operated 
amusement and entertainment indus- 
try, you should start off the new year by 
planning to attend ACME ’93. People 
and products from every corner of the 
coin-op world will be there. 





technology trends. 


Marc than 80,000 square feet of exhibit space 
lets you see more than 200 coin-op companies 
showing the latest product developments and 
Find out first-hand what’s 
putting the most coins in the cash box in bowling 
centers, sports bars, mini-golf centers, family enter- 
tainment centers, skating rinks, pocket parks, plus all 


the traditional coin-op locations. From conventional coin- 

op like videos, pins and jukeboxes to the booming redemption 
market to the next generation of coin-op -- virtual reality, the 
products and equipment on display are simply out of this world! 









The Games Begin at the First Annual Coin-Op Olympics 


Roll up your sleeves 


and get ready to show 
us how good a game- 
ster you really are at 


ACME’s’~ Coin-Op 
Olympics. All opera- 
tors attending ACME ’93 are eligible to 
participate in the Coin-Op Olympics. You 
can compete in a variety of coin-op 
categories with valuable coin-op equip- 
ment awarded to three lucky winners. 
All Coin-Op Olympics participants will 





qualify for a general drawing for a piece 
of equipment. While you're having fun 
showing off your coin-op skills, you can 
also learn more about organizing and 
operating tournaments and how they 
can boost your business. 

There is no fee to participate in the Coin- 
Op Olympics. Sign up at the Show. 
Complete details of the competition will 
be mailed with your show admission 
credentials. Let the games begin! 


Where Winning Is Everything - Redemption City 


Redemption is in a 
class by itself when it 
comes to coin-op. Itis 
without a doubt, the 
fastest growing seg- 
ment of the industry 
today with earningsreportedtobe among 
the highest in any coin-op category. 
This working redemption center show- 
cases the latest in design, product mix, 
merchandising techniques plus a wide 





variety of practical applications for oper-. 


ating successful redemption in your lo- 
cation. 


Exhibits by manufacturers and suppli- 
ers of redemption equipment and mer- 
chandise surround “Redemption City” in 
one, concentrated area. An added ben- 
efit of ACME ’93 will be the redemption 
seminar conducted live from Redemp- 
tion City. Refer to the seminar schedule 
for a complete description. 








Acue is not just another product show. Exhibits PLUS 


education give you the product know-how plus management 
and technical skills you need to prepare for your future in the 


coin-op business. 


Seminars Send Your Coin-Op Business 


Skyrocketing To Success! 


ACME’s all new seminar program will 
help you prepare for the changes and 
trends that will effect your business in 
the 90's. Timely topics will alert you to 
the signals of changes to come in prod- 
ucts, markets and technologies. 


ACME is your single most important 
source to acquire the skills you will need 
to compete and succeed in the coin-op 
market. ACME is committed to provid- 


ing a forum for continuing coin-op edu- 


cation to help you secure your future in 
the marketplace of tomorrow. 


ACME ’93 Is Your Best Bet 


For A Good Time In Las Vegas! 





ACME’s social schedule give you more opportunities to network 
with your coin-op counterparts and share ideas and information. 


The American Amuse- 
ment Machine Chari- 
table Foundation’s 
Annual Appreciation 
Dinner salutes their 
first lady of coin-op, 
Mrs. Leah Bettelman, C.A. Robinson, 
with a dazzling evening of dining and 
entertainment. Back by popular de- 
mand, the Pink Flamingos will provide 
the evening’s entertainment. Proceeds 
from the Appreciation Dinner go to a 
designated children’s charity. Tickets 
canbe purchased throughthe American 
Amusement Machine Charitable Foun- 
dation for $125 per person or $1250 for 
a table of ten. Call 703-494-0756 to 
make your reservations. 





“An All-Star Salute 

To The Operator” is 

the theme for ACME 

‘93's all-show cocktail 

party, free to all regis- 

tered attendees. This 
gala evening willbe filled with fine spirits, 
delectable hors d’oeuvres and lively 
entertainment. Highlights of the evening 
include the presentation of the AAMA 
Achievement Awards and the Play Meter 
Awards For Excellence. 
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Seminar Schedule 





All New Advanced Technical 
Sessions! Hear It First At 
ACME ’93!! 


#100A Cost: $25 


How To Operate An Oscilloscope 


Speaker: Randy Fromm, Randy 
Fromm’s Arcade Schools 


The oscilloscope can be an indispensable 
piece of test equipment for troubleshooting 
both analog and digitalcircuits. This seminar 
will begin with the most basic use of the 
oscilloscope and its controls and switches. 
The sessionconcludes with advanced mea- 
surement techniques. Some generalfamiliar- 
ity with electronics will help those attending. 


Thursday, March 11, 8:00 am - 10:00 am 


Faele) =: Cost: $25 


Advanced Monitor Troubleshooting 


Speaker: Randy Fromm, Randy 
Fromm’s Arcade Schools 

Most monitor repairs are pretty straightfor- 
ward. You change a few capacitors or a 
transistor and pat yourself on the back fora 
job well-done. But some monitor repairs 
aren't so easy. This seminar will provide a 
detailed look at monitor circuits and oscillo- 
scope waveforms. Advanced troubleshoot- 
ing techniques will be presented as well. A 
good, working knowledge of monitor opera- 
tion will greatly assist those attending. Any- 
one attending this session should have pre- 
viously attended one of Randy’s monitor 
_ seminars at ACME. 


Thursday, March 11, 10:15 am - 12:15 pm 
7AU Cost: $25 


Introduction To Digital Electronics 
and MicroProcessor Based Systems 


Speaker: Randy Fromm, Randy 
Fromm’s Arcade Schools 


Frompinball machines to redemption equip- 
ment to CD jukeboxes, we’re living in a wild, 
wacky, digital world. This seminar willtouch 
on the most basic concepts of digital elec- 
tronics and troubleshooting. This will help 
you fix a lot of simple failures in digital 
systems. But more importantly, this seminar 
will show you how to teach yourself and 
expand your knowledge of digital electron- 
ics and microprocessor based systems. 


Friday, March 12, 8:00 am - 11:00 am 


All seminars will be held in the 
Sands Expo Center, lower level 


meeting rooms, unless other- 
ETM To) (=Fe f 





PLUS...More Programs To 
Carry Your Coin-Op Business 
Beyond Tomorrow! 

Pacey Ofel=) Hn Y40) 


Video Lottery: A View To The Future 


Moderator: Steve Kaufman, Premier 
Technology 


Rick Currie, WMS Gaming 


James Maida, Gaming 
Laboratories International 


Jim Faraldi, James Faraldi 
and Associates 


Video lottery continues to be one of the most 
challenging issues of the 90’s for coin-op. 
Operator involvement at the grass roots 
level is essential to the success of video 
lottery legislation andimplementation of video 
lottery once it comes to yourcommunity. In 
this session you will hear ways to effectively 
lobby your legislators to include coalition 
building. You will learn how to develop a 
plan for action once video lottery comes to 
your area -- including successful implemen- 
tation of video lottery into your route or 
location, plus what you must do in order to 
protect yourinvestmentin video lottery. This 
session is packed with ideas and informa- 
tion to ensure a successful future for video 
lottery in the coin-operated amusement in- 
dustry. 


Thursday, March 11, 8:00 am - 10:00 am 


Pump Up The Profits With Pinball 


Moderator: Steve Walton, Premier 
Technology 

New developments in technology have paved 
the way for renewed player interest and 
improved earnings in pinball. Pricing and 
percentaging, effective promotions and 
leagues andtournaments can increase your 
pinball operation and your profits. This 
session gives you practical information to 
runpinballforfun and profit in your locations. 


Thursday, March 11, 10:15 am - 12:15 pm 


Panelists: 


Live From Redemption City! 
Note: This session will be held on the Exhibit 
Floor in Redemption City. 


740 


Running Redemption 
With Profit In Mind 


Speakers: Rhonda Fletcher, Bonita 
Marie International 
Frank Seninsky, Alpha 
Omega Amusements 
Sue Monaay, Spirit Design 
Group, a Division of 
Century Vending 
Our panel of coin-op experts will help you 
reap the rewards of running a successful 
redemption center. ACME’s working model 
of aredemption center sets the stage for this 


Cost: $20 


fast-paced session packed with ideas to 
increase your profits inthe lucrative redemp- 
tion market. In this session you will learn tips 
and techniques on product mix and 
percentaging, merchandising trends, man- 
agementcontrolsystems, analyzingredemp- 
tion demographics plus hearthe latest ideas 
in design and layoutfor redemption centers. 


Friday, March 12, 8:00 am - 10:00 am 


#202 Cost: $20 


Coin-Op - The Next Generation: 
Virtual Reality & New Technologies 


Speakers: Todd Cravens, Leprechaun, Inc. 
Michael Getlan, Amusement 
Consultants Ltd. 
Andy Holiday, Edison Bros. 


One of the hottest newtechnologiestocome 
on to the coin-op scene is virtual reality. 
This, and other new technologies making 
their entry into coin-op will be examined in 
this session. You will hear from a manufac- 
turer and developer of virtual reality enter- 
tainment centers plus what the future of 
virtual reality holdsin store. This isamust go 
session for forward thinking operators who 
are planning for their future success in the 
coin-op market. 


Friday, March 12, 10:15 am - 12:15 pm 
#203 Cost: $20 


Trends In The Bar Business 
Operators are constantly looking for new 
ideas to increase their earnings in tavern 
andbar locations. This session will exam- 
ine critical issues facing the bar and night- 
club industry and the implications for coin- 
op, plus teach you ways to improve your 
bottomline in barlocations through effective 
and creative promotions. 


Friday, March 12, 10:15 am - 12:15 pm 


#204 Cost: $20 


Programming and Promotion: 
New Opportunities To Boost CD 
Jukebox Collections 


Moderator: Jeremy Tepper, 
Street Beat Magazine 


Tom Thacker, Hot Hits 


Eddie Velasquez, Velasquez 
Automatic Music 


Scott Winter, Sound Decisions 


Terry Hopple, Music Operators 
Service 


CD jukeboxes have helped operators open 
up new locations and increase pricing, but 
even the latest models won’t get played 
without the right selections. A panel of music 
business experts, including representatives 
fromthe one-stops, major record labels and 
the operator community, discuss the best 
ways to maximize every CD selection and 
promote jukebox play on location. 


Friday, March 12, 10:15 am - 12:15pm 


Panel: 


Schedule of Events 








Distributors Preview 5:00pm- 8:00 pm 
(Admission to exhibits restricted to 
authorized distributors for exhibiting 
companies) 


Thursday, March 11 


Session # 100A: 
How To Operate 
An Oscilloscope 


Session # 101: 
Video Lottery: 
View to The Future 8:00 am- 10:00 am 


Tournament: 
Coin-Op Olympics 
Exhibits: 
Distributor Only Hours 9:00 am - Noon 


Session #102: 
Pump Up The Profits 
With Pinball 10:15 am - 12:15 pm 


Session #100B: 
Advanced Monitor 
Troubleshooting 
Exhibits: 

General Trade 
Admission 12:00 Noon - 5:00 pm 
Visit Redemption City On The Exhibit 
Floor 


8:00 am- 10:00 am 


9:00 am - Noon 


10:15 am - 12:15 pm 


American Amusement Machine 
Charitable Foundation 

Annual Appreciation Dinner 
Honoring Mrs. Leah Bettelman, 
C.A. Robinson Co., Inc. 

Caesars Palace 

(Paid Admission) 


7:00 pm 


Exhibits and seminars will be held 
at the Sands Expo Center. Refer to 
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Tournament:: 
Coin-Op Olympics 


Session #200: 

Introduction To Digital 

Electronics and Microprocessor 

Based Systems 8:00 am - 11:00 am 


Session #201: 

Running Redemption 

With ProfitIn Mind 8:00 am- 10:00 am 
LIVE From Redemption City on the Exhibit 
Floor 

Exhibits: 

General Trade 

Admission 10:00 am - 5:00 pm 


Visit Redemption City On The Exhibit 
Floor 


Session #202: 

Coin-Op The Next Generation: 

Virtual Reality and 

New Technologies 10:15am- 12:15pm 


Session #203: 
Trends in the 
Bar Business 


Session #204: 
Programing and Promotion: 
New Opportunities To 
Boost CD Jukebox 
Collections 


8:00 am - 10:00 am 


10:15 am- 12:15 pm 


10:15 am - 12:15 pm 


Manufacturer’s 
Firing Line 
(Free Admission) 
“All Star Salute To The Operator” 

All Show Cocktail Party 

Las Vegas Hilton 7:00 pm- 9:00 pm 
(Free to registered attendees) 


3:00 pm - 5:00 pm 


Saturday, March 13 





Tournament: 
Coin-Op Olympics 
Finals 

Exhibits: 

General Trade 
Admission 10:00 am - 4:00 pm 
Visit Redemption City On The Exhibit 
Floor 


8:30 am - 10:00 am 


American Amusement Machine 


Charitable Foundation Raffle Noon 


Badge Registration 


Register Today For Your ACME ’93 
Badge and $ave, $ave, $ave!!! 


Register by February 5, 1993, andpay only 
$15. After February 5 and on-site, the fee 


willbe $20. Thereis a$10feeto replace lost 
badges - no exceptions. Minors under the 
age of 19 will be admitted provided they 
have paid their registration fee and are ac- 
companied by a badge bearing adult. 


Your registration fee includes: 


1) Personalized badge of admission mailed 
to you in advance of the Show 


O Admission to exhibits 
1) Admission to Manufacturer's Firing Line 
LJ 


Admission to the “All-Star Salute To The 
Operator”, complimentary cocktail party 

) Participation in Coin-Op Olympics 

1) Free shuttle bus service betweentheLas 
Vegas Hilton and the Sands Expo & 
Convention Center 

1) PLUS, operators whopre-register qualify 
for a special daily drawing for valuable 
prizes! 


Hotel Accommodations 


The Las Vegas Hilton Hotel will be the head- 
quarter hotel for ACME’93. Ablock of rooms 
have been reservedat a special convention 
rate of $98 single/double. Suite rates are 
available upon request, and are subject to 
availability. Complimentary shuttle bus ser- 
vice will operate between the Las Vegas 
Hilton and the Sands Expo & Convention 
Center on show days only. 
Allrequests for rooms mustbe submitted on 
the official hotel reservation form orin writing 
to ACME Show Management. Phone reser- 
vations willnotbe accepted. TheLas Vegas 
Hilton will not accept direct reservations. 


Important: The Las Vegas Hilton requires 
a one night deposit (per room) to guarantee 
your room for arrival. The Hilton accepts all 
major credit cards or company checks made 
payable to the Las Vegas Hilton. 


This deposit is completely refundable if 
reservations are cancelled at least 14 


days prior to your arrival. 

The deposit guarantees your room until mid- 
night on the requested arrival date. Please 
complete the credit card information re- 
quested on the housing form, or enclose 
your company check made payable to the 
Las Vegas Hilton. 

ACME Show Management will process and 
forward your reservation and deposit to the 
Las Vegas Hilton. Within 2-3 weeks, you will 
receive confirmation direct from the hotel. 
Once you receive your confirmation, you 
can make changes in your arrival/departure 
dates and/or cancellations directly with the 
Las Vegas Hilton. Requests for additional 
rooms must be made through ACME show 
management and submitted in writing. 
Checkin time atthe Las Vegas Hilton is 3:00 
pm. Check-out is 12:00 noon. 


Badge Registration Form 


Deadlines for Reservations/Registrations is February 5, 1993 





Save $5 - Register Today! 


Complete and return this coupon with 
your check for $15 per person (U.S. 
Funds) made payable to the American 
Coin Machine Exposition, 16066 South 
Park Avenue, South Holland, IL 60473- 
1500 USA. 


Enclosed is my check in the amount 
of $ 
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Name 
Title 
Company 
Address 
City 
State 
Country 


Zip 


Telephone 
Fax 


(Check one category only) 

2 “4 Manufacturer 

3 QO Distributor 
| am the authorized distributor for the 
following lines: 


(please specify) 
4 Arcade Operator 
5 2 Route Owner/Operator 
6 _) Operator-Other 


(please specify) 
7 QO Technician 
8 O Trade Press 
9 1 Other 
(please specify your business) 





Hotel Reservation Form 


Please type or print. Please return to 
American Coin Machine Exposition, 
16066 South Park Avenue, South Hol- 
land, IL 60473-1500 USA. 


Type of Credit Card 


Credit Card # 
Name On Credit Card 


Expiration Date 

If not using a credit card, send com- 
pany check made payable to the Las 
Vegas Hilton. 


Deadlines for Reservations/Registrations is February 5, 1993 


Room Type 


Occupants 


Name 

Title 
Company | 
Address 


Arrival Date 





Departure Date 


City _ 
State Zip 
Country 


Telephone 


Fax 






Seminar Registration Form 


Deadlines for Reservations/Registrations is February 5, 1993 


Information & Instructions Advanced Technical Sessions - $25 each 


1. Complete one form for each person 
registering. Photocopy form to register 
additional personnel. 

2. To expedite processing, return this 
form with your badge registration. 

3. Refer to the schedule for complete 
details of seminars. 

4. Seminar fees published in this bro- 
chure apply to forms received by Febru- 
ary 5, 1993. 

5. Check the box(es) next to the semi- 
nars you wish to attend. 

6. Tickets willbe mailed with yourbadge 
of admission. 

7. Return to: 

American Coin Machine Exposition, 
16066 South Park Avenue, 

South Holland, IL 60473-1500 USA. 
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register additional personnel 





(1#100A How to Operate An 
Oscilloscope 


(1#100B Advanced Monitor Repair 


(1 #200 Introduction to Digital 
Electronics & Microprocessor 
Based Systems 

L1 #101 Video Lottery: 
A View To The Future 

(1 #102 Pump Up The Profits 
With Pinball 

( #201 Running Redemption With 
Profit In Mind 

1 #202 Coin-Op The Next Genera- 


tion: Virtual Realilty & New 
Technologies 

Trends In The Bar Business 
Programming & Promotion: 
New Opportunities To Boost 
CD Jukebox Collections 


LI #203 
LI #204 


Enclosed is my check in the amount of 
$ made payable to the 
American Coin Machine Exposition. 


Name 
Title 
Company 
Address 
City 

State 
Country 


Zip 


Telephone 
Fax 





Air Travel 


Uniglobe Travel, the official travel agent of 
ACME ’93, offers money saving discount 
fares on flights to Las Vegas for persons 
attending the American Coin Machine Expo- 
sition. Considerable discounts on several 
major carriers will be offered. 


For reservations and information call toll 
free at 1-800-348-1648 or 1-212-986-0580 
in New York, Monday-Friday, 9:00 am- 6:00 
pm (EST). Be sure to have your credit card 
handy and ask for the ACME desk. 


A-1 Products 
Ace Novelty Company 
Acme Premium Supply 
Action Lighting, Inc. 
Advanced Auctions 
Advanced Games & 
Engineering Inc. 
Alter Enterprises 
Alvin G. & Company 
Ameri Corporation 
American Alpha 
American Darters 
Association, Inc. 
American Design 
Components 
American International 
Shuffleboard Corp. 
American Laser Games 
American Sammy Corp. 
American Simulators, Inc. 
American Technos Inc. 
The Amusement 
Equipment Exchange 
Amutronics Inc. 
Arachnid, Inc. 
Asahi Seiko USA, Inc. 
Atari Games Corporation 
Bally Gaming Inc. 
Baton Lock & Hardware 
Bay Tek, Inc. 
R.H. Belam Company, Inc. 
H. Betti Industries 
Big Ten Electronics 
Blitz System, Inc. 
The Board Market 
Bob-Cap Industries 
Bob's Space Racers 
Bonita Marie International 
Bottelsen Dart Co. Inc. 
Dan Brechner & Co., Inc. 
Bromley Inc. 
CDS 
C &G Electronics 
California Games 
Canadian Coin Box 
Magazine 
Capcom U.S.A. Inc. 
Carousel International 
Century Vending & 
Distributing 
Clever Devices 
Coastal Amusement 
Distributors, Inc. 
Coin Acceptors, Inc. 
Coin Concepts, Inc. 
Coin Controls International 
Coin Mechanisms Inc. 
CompuLine, Inc. 
Conlux USA Corp. 
D & R Industries, Inc. 
Dart World Inc. 


Car Rental 


Allstate, the officialca 
offers you guarantee 


Pe 
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List Of Exhibitors As Of 1/6/93 


Data East 

Deltronic Labs, Inc. 

Design Plus Industries 

Designs International 

Digital Disc of America 

Diversified Coin Service 

Dixie-Narco 

Dobco Enterprises Ltd. 

Doyle International 

Dynamo Corporation 

EAGO Company Ltd. 

Barma-Wilson Corp. 

EAGLE LIFT 

Equipment Systems & 
Devices, Inc. - ESD 

EuroSlot 

Exidy Inc. 

Eygo Company Ltd. 

FABTEK Inc. 

Falgas U.S.A., Inc. 

Fun Industries, Inc. 

(formerly Johnston 
Products Co.) 

G.D.C., Inc. 

GaMCO International Inc. 

Gemini Chemical Co. 

Giant Gumball Machine 

Grayhound Electronics Inc. 

Great American Billiards 

Great Lakes Darts Distr. 

HMS Monaco 

Hamilton Mfg. Corp. 

Hantarex Corporation of 
America 

Happ Controls, Inc. 

Hecon Corporation 

Hoffman & Hoffman 

Hot Hits 

Ideal Software Systems 

Innovative Concepts In 
Entertainment 

International Game 
Technology 

International Impulse 

lrem America Corporation 

Ithaca Peripherals, Inc. 

(subsidiary of Tridex 
Corp.) 

JCM North American Bill 
Acceptors Div. 

J-S Sales Company, Inc. 

Jaleco USA, Inc. 

Just Kiddie Rides 

K-Scale, Inc. 

Kaneko USA, Ltd. 

Kiddie Rides USA 

King Plush 

Konami Inc. 

Kramer Manufacturing 

LA East 

Laramie Interests, Inc. 


rrentalfor ACME’93, 
d special low rates, 


convenience and service at its best. 


Pick your vehicle up at McCarran Interna- 
tional Airport or stop by any of their conve- 
nient Strip locations atthe Hacienda, Aladdin, 
Riviera, Stardust, Sahara or use their conve- 
nient pick-up and delivery service. 


Make sure to mention 


you are a American 


Coin Machine Exposition attendee to re- 


ceive these low rates. 


The Latin Jukebox 

Lazer-Tron 

Leisure Entertainment, Ltd. 

Leprechaun, Inc. 

Lock America, Inc. 

Lynde-Ordway Co. Inc. 

M.S. Toy/Brady Novelty 

Machine-O-Matic Limited 

Mars Electronics 
International 

Maxima Entertainment 

May Lei U.S.A. Inc. 

Mayoni Enterprises 

McO'River, Inc. 

Meltec, Inc. 

Merit Industries, Inc. 

Micro Manufacturing Inc. 

Microtouch Systems, Inc. 

J.R. Minick & Associates 

Mobile Record Service 

Monarch Tool & Mfg. Co. 

Mondial 

Multi-Max Ltd. 

Muncie Novelty 

Murrey & Sons Co. Inc. 

Musivend, Inc./Video 
Insights 

NAMCO America, Inc. 

NSM America Inc. 

Nadel & Sons Toy Corp. 

NANCO/Nancy Sales Co. 

National Sports Games 

National Ticket Co. 

Neonetics, Inc. 

Neotec Graphic 
International, Inc. 

Noel Industries Inc. 

Nortech Inc. 

Ocean of America 

Oriental Trading Company 

P & H Company, Inc. 

Peninsula Vending 

Pentranic, Inc. 

Perfect 360 Controls 

Play Ball! Cards & 
Novelties 

Play-By-Play Toys and 
Novelties 

Play Meter Magazine 

Plush Appeal 

Plush-4-Play, Inc. 

Pop-A-Shot, Inc. 

Premier Technology 

PRIZES! 

Quantum Industries, Inc. 

RMK Sales, Inc. 

Real Darts International 

Rebecca's 

Red Baron Board 
Exchange 

RePlay Magazine 


Roger Williams Mint 

Romstar 

Rosette, Inc. 

Rowe Intemational, Inc. 

S&A International 

SNK Corporation of 
America 

Scan Coin, Inc. 

Seeburg International, Inc. 

SEGA Enterprises, Inc. 
(USA) 

Segai, Inc. | 

Seidel Amusement at 
Machine Co. Inc. 

Selectra International 
Designs, Ltd. 

Kevin Sharp Enterprises 

Sharp Image Electronics 

Fred Silber Company 

Silent Partner Inc. 

Merchandise Services 
Division 

Simangraph 

Skee Ball, Inc./Vari-Tech 
International 

Smart Industries Corp. 

Sony Com. 

Space Age Electronics 

Star Manufacturing, Inc. 

Steiner Manufacturing & 
Sales Inc. 

Step & Roll Dolly 

Strata Group, Inc. 

Superior Toy & Novelty 

Taito America Corporation 

Teamwrite Corporation 

Tecmo, Inc. 

TEKBILT inc. 

3-Koam, Inc. 

Tomado Table Soccer 

Tourist Attractions Parks 
Magazine 

U.S. Amusement Auction 

U.S. Games, Inc. 

Valley Recreation 
Products, Inc. 

Van Brook of Lexington 

Vending Times 

Video Amusements of 
Canada 

Video Lottery Consultants 

Wells-Gardner Electronics 
Corporation 

Wico Corporation 

Williams Electronics 
Games, Inc. 

The Wurlitzer Jukebox Co. 

Zamperla, Inc. ‘ 


Allstate’s Discounted Convention Rates 


Regular ACME Rates 
Compact $32.95 $23.95 
Intermediate $36.95 $25.95 
Standard $39.95 $28.95 
Mini Van $54.00 $39.00 


Call today for advance, confirmed reserva- 


tions and information: 
Toll Free 
Locally 


1-800-634-6186 
1-702-736-6147 


Modify your ship 
to be combat ready! 


THE ULTIMATE DOGFIGHT IN SPACE! 


@ Realistic 3-D graphics create a universe teeming Ps s adding a co-pilot! 
with enemy ships, asteroids and nebulae for non-stop, a = 
heart-pounding action! Mi Futuristic, eye-catching 
cabinet with two screens for one to four players. 
y 675 Sycamore Dr. Fly each screen as a lone pilot or add a valuable 


Get enhanced powers by 


P.O. Box 361110 


Milpitas, CA 95035 co-pilot for enhanced firepower and ship capabilities. 


® 408/434-3700 Link capability: Two cabinets can be linked for up 
AI cipinicins to eight-player warfare! ll Speed/directional thruster 


GAME S_ Corporation 


Altrights reserved and pistol-grip firing controllers. 





